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-Car Stocks at Postwar Low 
4s 1955 Output Shifts Into High 


By Bob Sheldon 
Associate Editor 
; dealer inventories of new 
fave plunged below the 
nt recorded in the steel- 
umimer of 1952. 
sis expected to be the low 
br the year on dealer new- 
ftories since production of 
is is now moving into 


oi | Nov. 1, according to the 
it Automotive News sur- 


vey, there were 165,343 unsold 
new cars on display in dealership 
showrooms, warehoused by deal- 
ers and factories, used as dem- 
onstrators, and still in transit. A 
year ago, the total was 606,387. 

On Aug. 1, 1952, the correspond- 
ing figure was 174,086 units. 

The latest census found the aver- 
age franchised dealer with a poten- 
tial stock of 4.0 cars, Two years 
and three months ago, before com- 
petition had winnowed the ranks 
of the nation’s dealers, the larger 


number of cars then in the field 
represented a dealer average of 3.9. 
* * * 


"= current slip in new-car in- 
ventories—the sixth noted in as 
many months—further reduces a 
stockpile which at the beginning of 
October stood at 296,469 units (re- 
vised) for an oes of 7.1 per 
outlet. 

As the shennan of 1954 models 
swings into its final phase, it is 
clear that restraints on produc- 
tion were the major factor 


Eight 1955 Models Make Debut 


IS Bootlegging inquiry faces 
ay in Corigress. Page 75. 


e cuts are due on the 


to @ survey of fac- 
es on Page 33. 


PLYMOUTH 


VEDER 


Eight 1955 models, all with increased horsepower, were 


announced this past week. 


The five Chrysler Corp. 


. 


models are all-new, while 


the Buick, Ford and Lincoln have been changed to a 

lesser extent. Highlights of the changes are: 

Buick—Top horsepower of 236 . . . Redesigned front 
and rear end... Lower hood . . . New variable-pitch 
Dynafiow . . . Three-toning. (Page 64.) 

CHRYSLER CorP.—All five lines have new bodies, frames 


and wra 


windshields and are longer and lower .. . 


PowerFlite lever is on control ®t wien ane horsepower 


forperial, 250, d Plymouth, 
and Plymou 
has added V-8s . 

FORD—Top 


Chrysler, 250; 


e, 193; 


7 .:. gg nnd year 


. Three-tone for Dodge. (Page 42.) 
horsepower of 162 (with power option, 
108) . ., Seemed steal. Now 
Thunderbird 


grille... 


‘like rear fenders .. . Fairlane replaces 
Crestline series . . . New instrument panel. (Page 44.) 
LINCOLN — Top horsepower of 225 . . . Turbo-Drive 
automatic transmission replaces Hydra-Matic . . . Self- 
lubrication system as optional equipment. (Page 44.) 


responsible for the cutback in in- 
ventories. 

In a sense, these curbs have been 
voluntarily applied. Factories have 
rescheduled their periods of peak 
output to avert the type of yearend 
sales bedlam that afflicted the in- 
dustry during the changeover to 

1954s. Many markers likewise have 
shown a willingness to let market 
conditions serve as a determinant 
the year around. 
a e 7 
1952, the steel walkout was not 
the only force holding produc- 
tion in check. The car builders were 
pleading for relief from Govern- 
ment controls on output. 
That summer, some dealers sat 
around and waited for a car 


It is apparent that a different 
breed of dealer, hardened by the 
sales wars, is holding forth this 
year. In many cases, he has realized 
aslim margin on ’54s, but he says 
he has learned to demand more 
realistic profits from the service 
and used-car ends of the business. 

(See table on Page 4) . 
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* Previous high. + Previous low. 
—Automotive News compilation. 


Weekly Output 
Is Nearing High 
For the Year 


By Tom 
Staff Writer 
Ro car and truck output to- 
tals last week were the highest 
in almost five months, and a fur- 
ther boost—to near 1954’s peak—is 
slated for this week. 
Built in U. 8S. plants last week, 
according to Automotive News 
(Continued on Page 78, Col. 3) 
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Franchise Changes Due 


Bell Says Most Makers Are Considering Revisions; 
Charges One Firm Is Urging Price Pack 


By Pete Wemhoff 
Editor, Automotive News 
EVEALING that several auto 
makers are preparing changes 
in their dealer selling agreements, 
NADA Executive 
Vice - President 
Frederick J. Bell 
last week told his 
directorsina 
confidential bulle- 
tin: 

1. At least one 
major manufac- 
turer “is encour- 
aging his dealers 
to ‘pack’ prices.” 

2. Recent ac- >: 
tions by Ford, F. J. Bell 
General Motors and Chrysler 
“are only a step toward removal 


Top Cars 


New-car registrations for eight 
months, plus 47 states for Sep- 
tember: 

1954 Pos. Make 


Ford 


1953 Pos. 
7180,921— 2 
Chev. 1,019,321— 1 
Buick 3651,775— 4 
Olds 246,761— 6 
Plym.  449,586— $8 
Pontiac 301,7638— 5 
Mercury 194,713— 8 


of a freight charges” and 
were “not spontaneous gestures.” 
3. NADA is contemplating action 
— a large-scale discounting 
house, “National Procurement,” but 
he noted that the cars are appar- 
ently coming from new-car dealers 
“which makes our job here no 
easier.” 
+ * * 
7 THE confidential letter, which 
Automotive News obtained from 
dealer sources, Bell also indicated 
that NADA may seek an FTC 
Trade Practices Conference to es- 
tablish a code of ethics for the 
industry. Bell had called auto 
makers to a conference with FTC 
several months ago to discuss the 
freight problem, but Bell called the 
Chairman 


ference should embrace all indus- 
try practices. Bell said then that 
the subject was too broad for him 
to act without advice of his di- 
rectors. 


“There is a growing demand 
among our members that we 
establish a code of ethics and 
live up to it,” Bell said in his 
letter. “Maybe we do need a 

(Continued on Page 8, Col. 3) 


Ford Revises 
Freight Again 


By Beb Lienert 

Associate Editor 
RD MOTOR CoO. last week an- 
nounced a second round of 
freight-rate revisions for new cars 
delivered at points more than 1,000 
miles from Dearborn, making its 
net rate on the West Coast $139, 
compared with $140 for Chevrolet. 
Disclosure of the second freight 
revision came as the Ford division 
announced 1955-model prices, most 
of which were up $16.55 to $64.32, 

(Continued on Page 8B, Col. 1) 
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Seasonal Setback Finally Develops .. . 





55 Debuts Crack U.C. Prices 


y Bob 
OF ana Editor 

| ses aghe y prices crumbled last 

week at wholesale auctions re- 
porting to Automotive News, and it 
appeared that the long-delayed sea- 
sonal break was beginning to de- 
velop 

The vigorous price line failed 
to hold firm against the twin- 
pronged assault of new-model in- 
troductions—the best in years— 
and the repeated appearance of 

@ good many ’55s in the whole- 

sale auctions themselves. 

As a result, the overall average 
price of used cars sold at wholesale 
auction declined $17 to a level of 
$716. The decreases—except for the 
oldest model listed—extended 
throughout the index. 

* * * 
aus sag last week developed as 
dealers with ’55 cars on display 


Freight Details 
Due This Week 


From sler 


DETROIT. — Details of new 
freight schedules and 1955 prices 
are expected to be revealed by 
Chrysler Corp. this week on or be- 
fore Wednesday (Nov. 17) when 
new models go on public display. 

Chrysler announced last Oct. 29 
that it would revise freight charges 
on 1955 models. However, it has 
given no details as to the new 
structure or how it will apply. 
There have been hints that Chrys- 
ler also will revise its prices. 

Chevrolet spokesmen said last 
week that new truck-freight rates 
had not been entirely worked out. 
They confirmed, however, that the 
new rates would parallel GMC’s 
revised freight structure, as was 
reported last week in AUTOMOTIVE 
News. 

Chevrolet, according to its par- 
tially completed freight tables, will 
charge a flat rate of $140 on half- 
ton pickups to areas beyond 1,200 
miles from Flint. At the most dis- 
tant points, this represents a re- 
duction of $62 from the former 
tariff of $202. 

On a two-ton chassis, the new 
flat rate is $210. This is a reduction 
of $93 from the old charge of $303 
at the most remote delivery points. 

Spokesmen for American Motors, 
Studebaker - Packard and Kaiser- 
Willys last week said their firms 
were still engaged in detailed 
study of freight structures. Each 
said that no action had been de- 
cided upon by his respective firm. 


Colbert to Present Dietz 


With Brotherhood Award 


NEW YORK.— Arthur O. Dietz, 
president of C.L.T. Financial Corp., 
will receive this year’s Brotherhood 
Award at the annual dinner Dec. 8 
sponsored by the automotive indus- 
tries division of the National Con- 
ference of Christians and Jews at 
the Waldorf-Astoria Hotel. 

L. L. Colbert, president of Chrys- 
ler Corp., will present the award 
to Dietz for his “outstanding con- 
tribution to the cause of brother- 
hood.” Proceeds from the $50-a-plate 
dinner will be turned over to NCCJ. 


—Chevrolet, Pontiac and Studebak- 
er—reported floods of new-car or- 
ders. Record-rate sales are being 
written up in many areas. 

Even dealers with lines, which 
have not yet been publicly dis- 
played, report heavy advance or- 
ders. Some dealers reportedly 
have had so much customer pres- 
sure applied that they have been 
taking buyers into the “back 
room” for sneak 

Such brisk new-car activity is 
bound to take the edge off the used- 
car market. Historically, the intro- 
duction-time slump in used cars is 
only temporary, since new models 
bring a flood of tradeins on the 
market and give used-car opera- 
tions a shot in the arm. 

With heavy demand for ’55s 
shaping up and with the general 
economic outlook brightening, an 
especially good crop of clean trade- 
ins is expected this year — earlier 
than usual. 

ca * 

How much the advanced styling 

of ’55s will affect the resurg- 
ence of used-car prices cannot be 
determined right now. Some indus- 
try observers say that because the 
styling gap is wider than usual this 
year, the price margin between new 
models and year-old models may 
be larger than is customary. 

Market analysts had expected 
the price of used cars to drop 
sharply a month or more ago, as 
the new-model season approached, 
but a combination of factors kept 
prices at levels far above those 


3 Iowa Dealers Elected 


To State Legislature 


DES MOINES.—Three mem- 
bers of the Iowa Automobile 
Dealers Assn. won election or re- 
election to the Iowa House of 
Representatives in the Nov. 2 
electio 


ns. 
Reelected to the House were 
Al Mensing (Ford), of Lowden, 
and W. L. Mooty (Ford), of 
Grundy Center. Jay C. Colburn, ' 
a former state senator and In- 
ternational Harvester dealer at 
was elected to the house. 
publicans. 





Harlan, 
All three are Re 





which normally could have been 
expected. 


Most important bulwark for the 
used-car market appears to have 
been the successful cleanup of ’54 
models by new-car dealers. Many 
dealers went into the used-car field 
more heavily than usual, helping 
to keep activity high and prices 
propped up. 

When the price break did develop 
last week, heaviest losses were 
taken at the top of the index. It 
was the first time in five weeks 
that both ’54s and ’53s suffered set- 
backs. 

+ * * 


precest dip was taken by ’53s, 
which declined $43 to an aver- 
age of $1,196. But ’54s went down 
$35 to $1,851 and ’52s fell $24 to 
$868. 

Other losses were: 48s, down 
$14 to $234; 50s, off $12 to $453; 
bls, down $11 to $609, and °49s, 
down $6 to $336. 

The oldest model on the index— 
’47s—gained $7 to reach an average 
of $178. 

The declines on ’48s through ’52s 
were stiff enough to bring those in- 
dividual averages down to record 
lows. 

* * + 

OUBTLESS one of the factors 

at work in the used-car price 

decline of last week was the ap- 
pearance of ’55s in the wholesale 
arenas and on retail lots. 

The appearance of ’55s on used- 
car lots was interpreted as a dan- 
ger signal by Ray D. Matthews, 
president of the Chrysler, DeSoto, 
Dodge, Plymouth Dealers Assn. in 
Hillside, N. J. 

In a wire to President Eisen- 
hower, Matthews said that the ’55 
models showing up on used-car 
lots has “demoralized the new- 
car market for both those dealers 
who are now 1955s and 
those who are yet to show their 
1955 models.” 


Matthews added: “I urge the 
Federal Government to take im- 
mediate steps to forestall the utter 
collapse of the retail automobile 
business. One or two failures in any 
particular area cause distress to 
the entire dealer body-in that area. 
(See SALES, Page 6, Col. 5) 
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CHEVROLET 


Overall Width 


Overall height 
(loaded) 





* Available only on Fairlane and station wagon series. 
—Automotive News comparisons of four-door sedans, 


Case of the Bootleg Letter 


Offer of ’55s to Used-Car Dealers Called 
Experiment by Salesman 


By Bob Finlay 

Managing Editor 
VEN a dealer with an unblem- 
ished reputation, built up over 
a third of a century, can be touch- 
ed by the stain of new-car boot- 
legging. 

This can happen even though 
the dealer management has never 
knowingly bootlegged a car. 

It may be difficult to believe. 
Yet those close to the dealership 
involved support the dealer’s side 
of the story. 

7 * * 

OR the benefit of dealers who 

might suffer from a similar in- 
discretion on the part of an em- 
ploye, we'll lay the statements of 


Auto Makers Reverse Policy on U.S. Roads 


routes in the nation, must be| methods for activating it, Cronin 


DETROIT. — The Automobile 
Manufacturers Assn. scrapped a 
policy of 33 years’ standing last 
week when its board of directors 
went on record in support of 100 
percent federal funding for the 
40,000-mile Interstate Highway Sys- 
tem. 

Hitherto, the auto industry has 
favored a policy of restricting 
federal participation to 50 per- 
cent of road construction costs. 

The policy change was embraced 
in adoption of an AMA program 
recommending adoption of Presi- 
dent Eisenhower’s $101 billion, 10- 
year highway building plan. 

William J. Cronin, AMA manag- 
ing director, said that “the present 
highway emergency in America 
makes it mandatory that the In- 
terstate Highway System, which 
covers nearly all of the most 
heavily traveled city and rural 


Business Barometer 


Aute Production — 130,980 cars 
and trucks vs. 114,519 year ago. 

Bankruptcies — 204 in week vs. 
207 in 1953. 


Building Activities—$3.5 billion 
in October, 8 percent above year ago. 


Business Volume—100.5 of 1935- 


39 index vs. 108.6 a year ago. 
+ Store Sales—4 per- 

cent ahead of last year. 

Freight Loadings — 736,233 cars 
vs. 780,843 year ago. 

New-Car Sales — 4,106,787 to 
date in 1954, vs. 4,340,141 in ‘53. 

New-Truck Sales — 623,666 to 
date in 1954, vs. 700,644 year ago. 

Oil Stocks — 272,185,000 barrels, 
1,110,000 less than week before. 





Steel Output — 77.2 percent of 
capacity vs. 76.4 last week. 

Used-Car Price Index — $716 
overall average (November to date) 
vs. $732 in October. 

Wholesale Prices—109.7 percent 
of 1947-49 level vs. 109.6 week 


before 
e P8 


Common Stocks 
Nov. Nov. 
10 3 
Am. Mtrs. 10% 10 
Chrysler 64% 


1 
High 
14% 
70 


Average 36.01 36.30 


rushed to completion during the 
next 10 years. At the present rate 
of improvement, the job will not 
be done for half a century.” 
Other features of the new AMA 
policy outlined by Cronin include 
recommendations for: 


1. Creation of a Federal highway 
authority empowered to use long- 
term financing to supplement to- 
day’s insufficient tax revenues. Sim- 
ilar use of long-term financing for 
states and communities. 

2. Doubling the federal contri- 
bution in the next ten years for 
farm- roads, main rural 
roads and arterial city streets 
that make up the rest of the 
Federal aid system. 

“Adoption of these recommenda- 
tions,” Cronin pointed out, “repre- 
sent a departure from traditional 
financing methods, but one that is 
absolutely essential if America is 
to get out of the current traffic 
mess. 

“President Eisenhower has called 
for a doubling of road and street 
construction for the coming 10 
years. If these financing policies 
are put into effect the cost of such 
construction, totaling $101 billion, 
can be met with almost no need 
to look for more highway tax funds 
than are already available.” 

In a program of this magni- 
tude, there are many important 
by-products that should not be 
overlooked when considering 


Forstrom Named in Minn. 


MINNEAPOLIS. — Appointment 
of Leonard. Forstrom as chairman 
of the membership committee of 
the Minnesota Automobile Dealers 
Assn. has been announced by Win 
Stephens jr., president. An Oldsmo- 
bile dealer at Fairmont, Minn., 
Forstrom also is a member of the 
MADA board. 


said. 

“One is the estimated 40 percent 
drop in traffic accidents as a direct 
result of safer roads. Another will 
be the creation of a substantial 
number of new jobs in the road 
construction and related industries. 

“But most of all, we will get a 
network of modern roadways to 
serve all Americans by expanding 
the whole economy and by 
strengthening our national de- 
fense.” 

Cronin said the AMA submitted 
its new program to Gen. Lucius 
D. Clay, chairman of the Presi- 
dent’s Highway Advisory Commit- 
tee which is drafting a new road 
program for presentation to Con- 
gress in January. 





Dealers Cite Shy— 


In honor of his work for the Rhode 
Island Automobile Dealers Assn., Frank 
Spain Shy (left), Dodge-Plymouth dealer 
for 35 years, who retired earlier this year, 
receives an engrossed set of resolutions 
from Leo B. Carey, president. 
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on the line and let the reader 
for himself: 

The story began a few weeks 
when used-car dealers in Los 
geles and Salt Lake City rec 
letters which went like this: 

“I am in a position to offer 
brand new 1955 Fords. All models 
—Victorias, convertibles, 2 and 


those involved (minus the ace 
j i’ 


in models at a price @ 
which you can a 
pro’ 


“This new 55 Ford is going to 

a real honey. Complete body 
—more horsepower, longer, 
and lower. 

“I have about 90 dealers o 
of ¢( ) that I deal with, so 
is going to be a first come, 
served as far as delivery is 
cerned. So don’t wait! You can 
der these cars the way you 











i 
T. 





“I am going to start 
delivery about the 25th of 
vember. Don’t order any 
than you can use. If in 

write me a letter and I will ma 
you prices, F. O. B. ( ). 

“We can have these cars ; 
ered to you. : 

“(Name withheld). i 
“Fleet Manager, - 
“c/o (name and address: 
“Midwest dealer)” oe 
* * * 
(corms of this letter got 
the hands of new-car dealeél 
and, through them, went to Me 
Utah Automobile Dealers Assn. ~ 
Elias Strong, manager of 
(Continued on Page 4, Col. 4) 
Dodge to Boost 
9 
Output of *55s 

DETROIT. — Some 3,500 _ je 
dealers, salesmen, wives and gues 
were told last week that unprete 
dented dealer response to the a4 
Dodge had resulted in a flood @ 
orders to the factory, forcing @ 
upward revision of Dodge Pp § 
tion. ig 

Speaking at a special preview! ; 
Dodge dealers in Detroit and Cleve 
land, R. C. Somerville, sales 
president, said: 

“The volume of new-car OF 
exceeds anything in the 
of Dodge. The keynote of the W2 
thing, I believe, is that we 
the most stylish automobile 
introduced in 1955.” ; 

Somerville said that a car ShO™ 
to the Detroit crowd—a fot E 
cameo red and sapphire white © 
tom Royal — had attracted # 
favorable comment that the f@ 
was rushing to complete 5,000 i 
tical cars, one for each dealer 


















a late Theodore McManus, pi- 
oneer publicist of this industry 
and author of the world famed 
Cadillac advertisement, “The Pen- 
alty of Leadership,” once wrote a 
pooklet entitled, “Young Man, Be 
as Much Like a Plumber as Pos- 
sible.” 

I received a copy of it more than 
40 years ago. It made an impres- 
sion on me. I wish I could find a 
copy, which I am sure is still in 
my possession. It offered the ad- 
vice that one should get full pay 
for his services. 

That advice has kept popping 
up in my mind all this past year 
when dealers have been sacrific- 
ing their profits in an orgy of 
price cutting. Dealers do not have 
profits to sacrifice. They are ren- 

dering more service than ever 
before. There are more owners 
who must be considered. There 
are more used cars to take in, 
recondition, display and sell. 

All expenses have advanced, but 
dealers are working on the same 
discount rate as was extended to 
them 50 years ago. % 


Greater Investment 
business now requires far 
greater investment. As an ex- 
ample of the necessary investment 
and expense in doing business, take 
for instance Ed James, of Los An- 
geles. In 1953 the Buick factory 
awarded him the honor of selling 
more cars than any other dealer of 
the line. I don’t know the current 
record, but James is the kind of an 
operator that will be up among 
them. 


To accomplish this job he has 
a $8 million investment, ten acres 
of service space and $150,000 in 
machine tools. He has courtesy 
cars traversing the downtown 
area to pick up and deliver cus- 


I don’t know at what price he 
bills labor because labor rates vary 
throughout the country. But I do 
know this—that his labor billing 
rate, whatever it is, is considerably 
lower than the rate of a plumber. 
Perhaps there is as much as $1.50 


-per hour difference. But from the 


standpoint of the investment be- 
hind a mechanic, James’ is terrific, 
and it is no different than all other 
dealers throughout-the length and 
breadth of this land. 

A plumber leaves his place of 
business with a truck load of tools 
representing an investment, includ- 
ing the truck, of perhaps $5,000. 
His time is billed from the time he 
leaves his home establishment un- 
til he returns. There is no idle time. 

* * ~ 


I?'s the Work Done 


p AM not objecting to the rates 
of the plumber. God bless him! 
But what Theodore McManus said 
years ago sticks in my mind. This 
trade’s mechanics are every bit as 
and require every bit as 
Much training as does a plumber, 
but our man’s time is not billed for 
What it is worth. 
After all, it isn’t the hours 
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By John 0. Munn 





momy. 
But, getting back to new-car 
sales, isn’t it a remarkable phe- 
nomena that factories can force 
dealers to take more cars than can 
be orderly marketed? Why does 
the factory have such influence on 
a dealer who is supposed to be an 
individual operator? It is the con- 
tract, of course, and I am sure be- 
fore very long that contract will 
be made modern, a contract in 
keeping with the times, a contract 
that really interprets a relationship 
between the manufacturer and the 
dealer. 

Don’t let anyone tell you that 
dealers are not concerned with the 
current contract position. Good 
dealers, fine operators, experienced 
dealers, dealers who showed a 
profit even this year urge contract 
changes, because a contract with 
a provision for cancellation with- 
out cause is unfair and unjust and 
affects every dealer, whether he is 
successful under it or not. 

*~ * *” 


Push Local Prestige 


contract is another reason 
factories force dealers into ad- 
vertising programs at dealers’ ex- 
pense, which regiment them and 
bring to the curbstone operator the 
same prestige as the service opera- 
tor. Dealers handle brand name 
merchandise, merchandise that en- 
joys public acceptance of the high- 
est degree, wanted merchandise. 
merchandise that represents big 
value for the consumer dollar, but 
it is merchandise that is sold by 
competitors sometimes as near as 
across the street—in fact, never so 
far away that they cannot be easily 
contacted by the type of people 
who buy automobiles. 


So the dealer in this bright 
new year of 1955 will do well to 


tion out in front, the more he 
ean build public acceptance and 
deep appreciation for the essen- 
tialness and importance of his 
operation, the more will he be 
taking the steps that will help 
him keep more of his already too 

smal] profits. 

Through his association connec- 
tions, he can go a long way this 
year on the path of achieving more 
fair contractual relationship with 
his factory. 

And let me make this further ob- 
servation. In negotiating contract 
changes, don’t confuse the issue. 
Don’t get involved in an attempt 
to change it radically. Concentrate 
on the one paragraph, the cancella- 
tion-without-cause phrase. It is the 
basic cause of most of the current 
difficulties about which we hear so 
much. Trade all your other desires 
for contract changes for -this one 
essential change. You'll get far- 
ther, quicker. 


Toledo Dealers Appoint 
Special Committees 

TOLEDO.—Appointment of com- 
mittee members has been an- 
nounced by Arch O’Rourke, presi- 
dent of the Toledo Automobile 
Dealers Assn. Named were: 

Lasor Re.ations — Dave Smith, 
Matt Tank, Don Wearley, R. H. 
Roth, Dick Kopf, Dick Moore and 
Nels Banham. Grievance Commirt- 
tes—Smith, Art Seltzer, John Davis, 
Dan Royhans, Bob Lownsbury, Bob 
Miller and John Crimley. Psrson- 
NEL Re.Lations—Smith, Bob Eddy, 
O. D. Wearley and Don Whitfield. 


'| Pusuic Retations — Davis, Harold 


Hertzfeld, James Ward and Don 
Wearley. Sprecin Activiris—Davis, 
Ed Keller, Henry Leiphart, Paul 
Shank, Jom Cobley and Willis 
Brown jr. 





‘As Is’ Vehicle Sales 
Barred in New York 


BROOKLYN, N. Y.—The 
Brooklyn and Long Island Auto- 
mobile Dealers Assn. has been 
informed by Commissioner Wil- 
liam 8. Webb that a registered 
dealer is not permitted to sell a 
car “as is,” but that the dealer 


“the 
may secure a registration for it 
he secures a statement from a 
qualified garage or service sta- 
tion attesting that the vehicle 


Traffic Law is in proper order.” 
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Freed, 


Address Parley ... 


Pay Heed to Profits, 
Ohio Dealers Told 


By Joe Kuebler 

Staff Correspondent 
AKRON. — Formulas designed 
to curb bootlegging and wild sell- 
ing shared the spotlight with a 
plea for a profit formula at the 2ist 
annual convention of the Ohio Au- 
tomobile Dealers Assn. last week. 


“Our pricing methods cause 


confusion and make us suckers 
for the discount houses,” declared 
Charles C. Freed, president of 
NADA. 

“We must find a formula to price 





Ohio Dealers Elect Officers— 


Shown (from left) cre E. A. Molenske, Youngstown, new first vice-president of the 
Ohio Automobile Dealers Assn.; David C. Corbin, Akron, president; Edgar G. Planck, 
Columbus, second vice-president; Robert H. Eddy, Toledo, outgoing president; Lynn E. 
Timmerman, Lima, secretary, and Frank E. Williamson, Marietta, treasurer. 





Lack of Goodwill Blamed 


Kiplinger Warns Virginians Public Misconceptions 
Strike Blow at Pocketbook 


RICHMOND, Va.—‘“In the ab- 
sence of selling with public rela- 
tions, every new-car dealer in the 
country is feeling a pinch in the 
pocketbook,” Walter M. Kiplinger, 
public relations director of the 
National Automobile Dealers Assn., 
told Virginia automotive tradesmen 
in a two-fisted speech last Tuesday. 

Speaking on the last day of the 
1lith annual convention of the Au- 
tomotive Trade Assn. of Virginia, 
Kiplinger told more than 600 deal- 
ers at a business session: 

“They’re still producing more 
than we can sell at a profit... 
and to make matters worse, 
we've encouraged our customers 
to ‘sic’ us on one another until 
our battle begins to take on all 
the characteristics of a dog 
fight.” 

Without public relations, Kip- 
linger gave these examples of 
what’s happening: 

“1. Customers are turning to 
other sources of supply for a major 
portion of their automotive needs. 

“2. Franchised dealers are now 
not even the exclusive source for 
new-car purchases. Bootlegging has 
become a major menace. 

“3. Chain auto supply stores, de- 
partment stores, mail order houses 
and others are siphoning off a 
huge percentage of the accessory, 
parts, tire and battery business. 

“4. Banks are fighting us tooth 
and nail for the finance busi- 
ness ... and already do 44 per- 
cent of it. 

“5. Associations of insurance 
agents are telling the public that 
they do not have to buy automobile 
insurance from automobile dealers. 


“6. Independent garages and 
service stations already do better 
than half of the automobile service 
business.” 


“We at NADA know you're doing 
a good job,” Kiplinger said. “Our 
studies reveal charities you sup- 
port, civic activities in which 
you're active, your employment 
value to community, your solidity 
as an independent local merchant. 


“But does the public have respect 
for you for all this? They don’t 





know you that way. They know 
you only as the guy who has a new 
car to sell and who has challenged 
them, directly or indirectly, to 
horse-trade for it. 

“Good public relations. will sell 
you as well as the car so that you 
can make a healthier profit when 
you make a sale.” 

William T. Robey jr. Buena 
Vista, Va., reelected to a second 
term as ATAV president, was pre- 
sented a gavel made from woods 
of the 10 Virginia Congressional 
districts. 

Officers for next year include, 
besides Robey: John C. Swanson, 
of Danville, vice-president; Irving 
B. Kline, Norfolk, vice-president; 


Another speaker — Richard K. 
Helmold, of Sanders Motor Co., 
(Continued on Page 8B, Col. 5) 


tions” 





Wemhoff 


either labor or business . . 


On the House... 


Missouri dealer association is offering its mem- 
bers the following “New-Model Year Resolutions”: 
(1) “Exact an equitabe return from investment; 
(2) Stop misleading advertising; (3) Sell new cars 
only at retail; (4) Unpack prices; (5) Open morn- 
ing mail—plan daily schedule; (6) Order cars in 
relation to potential; (7) Say no to factory pres- 
sure; (8) Check each deal—cars are sold one at a 
time; (9) Support your local and national associa- 
. . . NADA is putting big push behind lag- 
ging membership drive ... 


Things I wished I had said: Political Writer 
Samuel Lubbell’s pre-election forecast: “The fact 
is that the balance of political i 
ars Rea Be goo oom ee ae do not trust either party 

y, Ww rr unem: and war, both depression 
and inflation, and too heavy a preponderance 
. The outcome (will) reflect a restless 

tossing from one side to the other of a nation which cannot find 

restful slumber in the bed of either party.” 

And this spirited statement by L. L. Colbert, president of Chrysler, 
to Plymouth dealers: “We've had a lot of talk from our competitors 
—high mighty talk from one and just plain cocky from another— 
and it isn’t nice to listen to. The No. 1 thing we are going to do 
is jam those words down their throats.” 


cars on a profit basis,” Freed add- 
ed. “We should find a method for 
telling the public how the cars are - 
priced.” 

E. C. Quinn, president of the 
Chrysler division, insisted there 
was nothing wrong with the auto 
business that hard work and hon- 
eee sales ability won’t 

elp. 

“It’s high time,” he said, “that 
we hitch up our belts and roll up 
our sleeves.” 

Quinn said that if bootlegging, 
price cutting and blitz advertising 
show up in the ’55 model year, it 
will be a sign of dealer weakness. 
He urged dealers to prove to them- 
selves and everyone else that they 
are not just “fair-weather business- 
men.” 


factory and mark it up 33 1/3 per- 
cent. Other services performed on 
the car, new-car delivery and prep- 
arations should be based on past 


too much to 

vest $100,000 or more 

a one-year franchise. 
He the 


i 


“It loses money for the men who 
(Continued on Page 6, Col. 4) 
















power in the 






of influence for 











—Perte Wemuorr, Editor, 
Automotive News 












Editorial 


Page... 


hereafter will be on Page 12. 


Chapin Elected 
As Assistant 
AMC Treasurer 


DETROIT, Nov. 7. — Directors 
of American Motors Corp. have 
elected vs D. Chapin jr. as assist- 

ase tant treasurer. 

Son of one of 
the founders of 
the Hudson Mo- 
tor Car Co., 
Chapin started in 
the Hudson engi- 
neering depart- 
ment in 1938 as 
an experimental 
engineer, me- 
ea chanic and test 
Roy Chapin ». driver, working 

also in produc- 
tion planning, accounting, car dis- 
tribution and sales administration 
until the start of the war. During 
the war he was appointed assistant 
production planning manager of 
the air frame division, and in 1943 
was made assistant contracts man- 
ager; In 1944 he was transferred as 
assistant to the general superin- 
tendent in charge of manufactur- 
ing. 

He joined the sales department 
in 1945 as district manager. He 
later was made regional manager 
and assistant zone manager, and in 
1948 was appointed special repre- 
sentative in the sales department. 
He was named to his present posi- 
tion as assistant sales manager in 
January, 1952. 

In addition to being a director 
of American Motors, he also is a 
director and officer of Proof Prod- 
ucts Corp., Central Continental 
Corp., and the Roy D. Chapin 
Foundation. 


Two Sales Aides 
Reassigned by IH 


CHICAGO. — Reassignments and 
appointments involving two man- 
agement personnel of International 
Harvester Co.’s regional sales staff 
have been announced by R. M. Buz- 
ard, sales manager of the motor 
truck division. 

W. E. Callahan, formerly man- 
ager of the central truck sales 
region, has been transferred in the 
same capacity to the eastern region, 
and T. E. Aughinbaugh, formerly 
assistant truck manager of the 
southern region, has been appointed 
manager of the central region. 








Correction 
In the Nov. 8 issue of AuToMoTivE 
News, J. T. Cavnar and L. J. Van 
Horn were incorrectly listed as two 
of the three owners of Arkansas 
Valley Motor Co. (Ford), Pueblo, 


Colo. The owners are Z. H. Ma- 
honey, J. C. Cravens and Wade 
Pipkin. 
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Both Nash, Hudson to Handle Line .. . ; 


Rambler Price Cut. 
1,000 Dealers Sought 


By Mac Gordon 
News Editor 

CHICAGO. — American Motors 
Corp. will introduce price-reduced 
1955 Ramblers Nov. 23 at 3,000 
Nash and Hud- 
son dealerships 
across the coun- 
try, and plans to 
add 1,000 dealers 
within a year. 

President 
George Romney, 
in making the 
announcement to 
Nash and Hud- 
son dealers here 
last Wednesday 
(Nov. 10), said 


George Romney 
the new Ramblers will in every 
instance be priced below. the cor- 
responding Ford, Chevrolet and 
Plymouth models, which.he said 


are “bulkier than ever” and are 
missing the market envisioned\ for 
the Rambler. 

With the appeal of new low 
prices and the added sales power 
offered by the combined dealer 
organizations, Romney predicted 
that Rambler volume would 
reach 160,000 to 200,000 a year by 
1958 or 1959. 

Both Nash and Hudson Ramblers 
will offer airliner reclining seats 
which can be made up into twin 
beds; single-unit body construction 
and gas economy, recorded at 31.05 


New-Car Stocks 
In Field, In Transit 


(Compiled by Automotive News) 





Dealers’ 
_ Cars Cars in Total 
la Transit Poteatial 
Period Field te laveatory 
Ending Steckst Dealers Stocks 
dan. 1, '60.... 261,764 188,500 440,254 
Apr. 1, '60.. 6,136 158,000 434,136 
June 1, ’50.... 247,680 160,200 407,880 
Sept. 1, °60.... 239,642 160,400 400,042 
dan, 1, ’61.... 89,900 404,788 
Apr. 1, ’61... 138,500 545,041 
duly 1, ’61.... 367,606 90,700 448,306 
Sept. 1, 61... 402 86,300 370,202 
dan, 1, '52.... 31,000 255,968 
Feb. 1, '62.... 198,762 69,000 267,762 
Mar. 1, ’52.... 182,577 76,000 77 
Apr. 1, °62.... 213,391 83,000 
May 1, °52.... 261.674 88,000 339,674 
dune 1, ’52.... 232,036 710,000 302,036 
duly 1, '62.... 193,462 84,500 277,962 
Aug. 1, ’52.... 1 12,000 174,086 
Sept. 1, ’62.... 149,001 17,000 226,081 
Oct. 1, '62.... 233,656 89,000 322,556 
Nov. 1, ’52... 90,500 
Dec, 1, °62.... 287,247 76,000 363,247 
Jan. 1, '63.... 291,671 83,300 374,971 
Feb. 1, ’53... 835 86,600 412,035 
Mar. 1, ’53.... 389,011 87,200 476,211 
Apr. 1, '53.... 445,882 635,182 
May 1, ’53.... 490,381 97,700 
dune 1, '63.... 463,546 13,500 537,046 
July 1, ’53.... 479,698 82,800 562,498 
Aug. 1, ’53.... 617,119 82,200 599,319 
Sept. 1, ’63.... 514,569 74,500 589,069 
Oct. 1, ’53.... 519,037 60,900 579,837 
Nov. 1, ’53.... 538,087 68,300 606,387 
Dee. 1, ’53.... 430,876 29,000 459,876 
Jan, 1, '64.... 428,126 36,600 464,725 
Feb. 1, '64.... 466,176 60,600 526, 
Mar. 1, ’64.... 511,122 62,000 ‘673,122 
Apr. 1, °64.... 641,911 64,000 605,911 
May 1, ’54.... 538,775 607,275 
June 1, ’64.... 503,219 62,500 665,719 
July 1, °64.... 445,665 62,500 508,165 
Aug. 1, ’64.... 390,854 57,000 447,854 
. 1, °64.... 355,654 50,400 406.054 
Oct. 1, ’54.... 267,469 29,000 296,469 
Nov. 1, '64.... 128,343 37,500 165,843 


t Field stocks include cars actually at 
dealerships, those warehoused by dealers 


and factories, and demonstrators. 
* Revised. 





Texas U. C. Dealers Name Williams— 


New president of the Texas Independent Automobile Dealers Assn. is Ray Williams 
(right), Fort Worth, who succeeds Clyde Cox (center), Tyler. With them is R. W. Work- 
mon, president of the National Used Car Dealers Assn. 





776 | from R. W. 


miles to the gallon in the Mobilgas 
Economy Run. 

Romney said a recent Popular 
Mechanics survey reveals the Ram- 
bler ranks fourth (exceeded only 
by Chevrolet, Ford and Plymouth) 
among the autos which used-car 
buyers are seeking. He said the 
new Ramblers won’t need “Christ- 
mas-tree” accessories, like power 
braking and steering, to stay a 
marketable item. 

* + * 


MERICAN MOTORS, Romney 

disclosed, spent $9,000,000 in 
retooling its 1955 lines. These will 
include “100 percent new” Hudson 
Hornet and Wasp models, “50 per- 
cent new” Nash Statesman and 
Ambassador cars, as well as Hud- 
son and Nash Ramblers and Met- 
ropolitans, he said. 

Pulling out the competitive stops 
in talks to newsmen and dealers, 
the AMC chief chided his auto 
rivals with these statements: 

“1. Chevrolet is emulating the 
Nash air-conditioning system and 
talking about unitized construction 
in its 1955 front ends. Nash and 
Hudson were far ahead years ago 
in both features. 

“2. Plymouth’s system of dual 
distribution is a mistake, and will 
not be repeated for the Rambler. 
As years pass, the Hudson and 
Nash Ramblers will be vastly 
different.” 

“3. Studebaker-Packard will get 
the jump on us in 1955, but we'll 
outsell them for the year as a 
whole.” ; 

“4. We retained Pinin Farina 
years ago. Now everybody but 
Studebaker has gone to Italy for 

(Continued on Page 78, Col. 1) 


NUCDA Opens 
Miami Parley; 


Program Listed 
By Bob Finlay 


Managing Editor 

MIAMI. — Business sessions of 
the National Used Car Dealers 
Assn. annual convention opened 
here today (Nov. 15) at the Em- 
press Hotel. 

Meetings of the various commit- 
tees were held yesterday. 

Here is the schedule for the up- 
coming sessions: 

Today (Nov. 15) 

9 a.m.—Final meeting of the 1954 
board of directors. 

2 p.m.—Stacy Rowell, convention 
chairman and president of the 
Florida Used Car Dealers Assn., 
opens first general session. Report 
Workman, president. 
Talk by Paul H. Brown, vice-presi- 
dent of General Finance Corp. 

4:30 p.m.—New directors meet to 
elect officers for coming year. 

8 p.m.—Dance and floor show at 
Roney-Plaza. 


8:30 a.m.—Meeting of new steer- 
ing committee. 

10 a.m.—New board meets to map 
activities for 1955. 

‘ Noon—Luncheon for all dele- 
gates. Speakers—Don McClaugher- 
ty, of American Automobile Assn.; 
William F. Carr, classified adver- 


tising manager of the Philadelphia} j 


Evening Bulletin; C. A. Bateman, 
NUCDA director who will discuss 
used-car merchandising; Joseph B. 
Danzansky, general counsel. Panel 
discussion. 

6:30 p.m.—Cocktail party. 

7 p.m.—Banquet. 


‘All-New’ Jeep 


To Bow in Dec. 


TOLEDO—A completely new 
civilian Jeep will make its public 


bow early in December, according 


to Hickman Price jr., sales vice- 
president of Willys Motors. 
Price said that several hundred 


of the new models have already 


been assembled. 


Chevrolet Honors 7 Dealers— 


Wall plaques were presented to seven Allegheny County (Pa.) Chevrolet dec 
marking more than 25 years of service. Shown (from left) are Edwin Cucchi, Brade 
Albert Colussy, Bridgeville; Gilbert Colussy; B. A, Koether, Pittsburgh zone managey 
William F. Murdoch, Oakland; Theodore A. 


Clairton, and Robert P. Murdoch, Oakland. 


Case of the Bootleg Letter | 


Offer of ’55s to Used-Car Dealers Called 
Experiment by Salesman 
(Continued from Page 2) 
Utah association, sent a copy to| able to produce all the 1955 n 




























Nethling sr., Millvale; George W. Gu 


Automotive News with the follow-| we have received from the fae 


ing comment: 

“Here is a sample of ee appont 
legging starts. And, in 
stance, before the ’55s bee Bien 
been publicly announced. 


“Notice the new designation— 


‘Fleet manager’. 
“This letter was received by a 
Salt Lake City used-car dealer.” 
7 * * 
Y COINCIDENCE, two 1955 
Fords were reported to be on 
the lot of a used-car dealer in Salt 
Lake City two weeks before au- 
thorized dealers were permitted to 
display them. 

It is said that Ford factory 
field men sought to get the mo- 
tor numbers of the cars, but 
were turned down by the used- 
car dealer. 

It appears, however, that these 
cars did not come from the dealer 
mentioned in the letter, since he 
said that he was able to show fac- 
tory neneomnatativns all the cars he 
had received. 

* * x 
yas dealership bears the name 
of a dealer who started with 
Ford 35 years ago. He died last 
summer after a long illness, during 
which time the business was di- 
rected by a manager. The manager 
is still with the concern, and has 
been training the son of the dealer, 
who now takes an active part in 
management. 

* + 
HE son told Avtomorive News: 
“The man who wrote the let- 
ter is a salesman for us... And he 
is a good salesman. But he is not 
authorized to sell our new cars to 
used-car dealers for resale to 

others. 

“He told us that he wrote the 
letter only as an experiment. He 
certainly was not acting for us. 

“The factory is very disturbed 
about this. Fortunately, we were 





Plaque for Morgan— 
A 25-year plaque is presented to W. B. 


The Jeep will be followed at the| Morgan, president of Morgan Motor Co. 


end of the year by other 1955| (Packard), Pasadena, Calif., 
Kaiser-Willys cars and utility ve-| Oster, resident manager of Earle C. An- 
thony, Inc., California Packard distributor. 


hicles, it was said. 


by William 





‘a couple of ’55s on a lot in { 


| | distribution problem. 









































tory.” 
* * #* 


7 salesman in question 
Automotive News: 

“I just wanted to see what wa 
happen. . It was my own 
. . The boss had nothing to 
with it... . This was the first t 
I tried it. ; 

“You see, I worked for anoth 
dealer one time who opei 
like this, so I just wanted to 
how effective it was. : 

“I got some response . m 
from gyps. . 
| couldn’t_ deliver the cars 
if they were ordered, because 
boss wouldn’t go for it. F 

“I understand that what cai 
the flummox was that Ford 


ee eae Toe a See ees 


en er etre 


Lake City and the dealer wo 
let the Ford guys get the e 
numbers... . ; 

“But they weren’t our cars. 7 
We've still got all of ours.” 


Ts manager of the new: 
dealer association in the 
involved has long fought be 
ging. Members found participa 
got rough treatment on 
from the directors of the gre 

So it seems logical that the 
sociation manager would not B 
up an offending dealer. The 
ation manager sa 


“I think they are te 
truth when they say they @ 
nothing of the salesman’s lett 

“There has been no indicat 
the past of anything of this 1 
in connection | with this deal.” — 
Fon? canes sources 

that they have received or@ 
to crack down on bootlegging. ? 
is understood that at Ford 


men have been assigned to 
full time checking on this 


EBS 
_ 
Tne er era te ee ae Tee 












Those familiar with the booties 
operation say that the usual pat- 
tern in the past was to set 
phony leasing companies. Fleet & 
crediting procedures at the 
tories have undercut this dodge. 

Now those seeking cars for 
bootleg market have resorted 
the use of forged orders from 
legitimate concerns which have 
been accredited as fleet accounts 

As a result, factory fleet me 
no longer accept such orders ® 
their face value. 

* 


T SHOULD. be and that a poiat 
supporting the stories of 
dealer and the salesman is the . 
blatancy of the bootleg appeal 

the letter. 

But while many factors indica 
an innocent experiment, the 
cussions have been great. 

A shadow has been cast om the 

name of a dealership long 3% 
regard. 




















in high 











**WE HAVE BEEN in business for 


forty years and for thirty-five of those 
years we have been selling Studebakers. 
More than twenty-five years ago we 
adopted CoMMERCIAL CrEpiT PLAN and 
through all the years of that association, 
I have found ComMMERcIAL CREDIT most 


COMMERCIAL CREDIT DEALERS ARE Successful Eaters 


Let us show you how Commerciat Crepit’s broad experience, large resources and 
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.. plan’s many desirable 
features enable us to 
render better service” 


says MR. R. B. FLEIGH, President of 
Bob Fleigh, Inc., Baltimore... Maryland's 
oldest and largest Studebaker dealer. 


helpful in all phases of installment 
selling. They give us prompt and satis- 
factory service. Their broadminded 
cooperation and understanding have 
been particularly helpful. They have 
made it possible for us to render better 
service to our customers.” 


COMMERCIAL 
CREDIT 


CORPORATION 


A service offered through subsidiaries of 


complete financing facilities can contribute to your successful operation. Write, wire Commercial Credit Company, Baltimore ... 
or phone your nearest COMMERCIAL CREDIT office. You’ll get prompt action. Coptial end Sueples ever $190,/000,000 


. «. Offices in principal cities of the United 
States and Canada. 





Ex-Dealer Fights 
Six-Month Term 
In Tax Case 


DETROIT. — William P. Felix, 
former partner in a Nash dealer- 
ship, was sentenced last week to 
six months on charges of income- 
tax evasion, but freed on $1,000 
personal bond pending action on 
hig motion for a new trial. 

Felix was charged with conceal- 
ing $9,972 of profit in 1948. The 


AUTOMOTIVE NEWS, NOVEMBER 


Freed, Quinn Address Parley . . 


Pay Heed to Pro fits, 
Ohio Dealers Told 


(Continued from Page 3) 


do it, it makes things more diffi- 
cult for the man who doesn’t,” he 
continued. “It puts an off-color 
reputation on merchandising of 
automobiles.” 


such problems and can try to w 
out the offenders, he said. 4 
“But we are still dealing with ig 
dependent businessmen,” Quin 
emphasized. “I think you will ag 


that nobody can make a good b 
The factory can make things dif-|nessman out of you, or me, | 


ficult for the people who create| passing laws, by crackdowns or] 
ee ee Pee tae ee Re re ——- A 3 
* * n his opinion, it all boils de 
Seiberling Increases to two choices: One is to bil 
Tire Prices 5 Percent fewer cars; the other, to m 
AKRON.—Seiberling Rubber Co.|™ore retail deliveries. . 
last week announced price increases om effort ne rigged to cut 
ranging up to 5 percent on tires and| Production wo’ veiaye 
turn into a business tails 
tubes, following the lead of five] which would wreck us all fi 
other producers. cially, Quinn said. 
Generally, prices on tires and} Ray Chamberlain, NADA’s di 
tubes were increased 5 percent. Ex-|tor of conventions, held that | 


ceptions are rayon truck tires in| legislation will stop new-car bh 
legging any more than prohibit 


Government asserted he had 
earned this money in “under-the- 
table” deals on new cars. 

The indictment contended that 
Felix had reported a 1948 income 
of $22,857 and paid $7,353 tax, 
whereas his actual income was 
$32,829 and he should have paid 
$13,047, 





Cocks of the Walk 


RUSSELL, Kans.— Auto dealers 
here closed at noon on the opening| St. Paul Dealers Choose Officers— 


day of pheasant season so their; UH. A. Kindler (left), of St. Paul Buick Co., is the new president of the Associated 
employes could go hunting. The/| Automobile Dealers of St. Paul; Hess Kline (center), of Kline Oldsmobile, Inc., vice- 


half-day closing is an annual event | president, and Verne Kemper, of Kemper Motor Co. (Chrysler-Plymouth), secretary- | Sizes 8.25 through 11.00, which were 
increased 2% percent. stopped drinking. 


in Russell. treasurer. The industry veteran pointed , 


that there are “a lot of reasons 
it is so harmful now.” There 
many young dealers who 
went through a recession bel 
and have no experience on whi 
to base their actions, he exple 
“Another thing,” he said, “ig | ; 
some of the older dealers have 
come soft and are selling price 











David C. Corbin, head of 
Chevrolet, Inc., Akron, was ele 
president of the association te | 
ceed Robert H. Eddy, of Tole 

E. A. Molenske, Youngstown, 


Superior’s year-after-year leadership 

proves this fact! Folks who know and buy 
school buses prefer a Superior . . . the name 
they can trust. And when you bid Superior 
bodies for your chassis, you offer a coach that 





is first in safety—first in public acceptance. 


There’s a Superior distributor near you . . . 
ready to help you make this year’s sales even 
bigger. Contact him, or write for latest catalog. 


chosen first vice-president; 
G. Planck, Columbus, second ¥ 
‘president; Lynn E. Timmer 
Williamson, Marietta, tre 
| Sales 
j (Continued from Page 2) 4 
The consequent unemployment 
* In auction reports reaching Aj 
motive News last week, 39 
models were listed as sold. 7 
was no report as to how many 
[TWENTY-ONE '55 models 
knocked down at the Del 
auction. Eight ’55 Chevrolet 
were sold at prices ranging 
$1.965 to $2,305, while a Chev 
Twelve '55 Pontiacs ranged in 
from $2,675 to $3,225. : 
At Manheim, Pa., a Che 
was sold for $2,225 while 
Two Chevrolets at $2,370 and | 
545 and two Pontiacs at $3, 
each were moved at Dyer, I : 
Two Chevrolets were sold for # 
while two Pontiacs brought 
and $3.150 in Philadelphia. 2 
At Horseheads, N. Y., three Par 
tiacs brought $2,450; $2,610, = 


Lima, secretary, and F: 
pyramid into a depression.” 

> the name more school boards trust were offered but not sold. 
half-ton pickup brought 
Pontiacs brought $2,600 to 
875 and $1,900 at Mason City, 
835. A Chevrolet at $2,400 


* MORE THAN ONE OUT OF EVERY THREE SCHOOL BUSES SOLD IS A SUPERIOR. 
Pontiacs at $2,700 and $3,025 


{ J through at Albany. 
SUPERIOR COACH CORPORATION 


LIMA, OHIO Ford Motor Boosts 
\ , 4 KOSCIUSKO, MISSISSIPPI Detroit Sales Share 
| —Z . DETROIT. — New-car sales # 
Wayne County during Octo 
totaled 11,498, only 4 percent 
than the September total. 
Ford Motor Co. hiked its 
of the market from 40.24 p 
to 43.30. General Motors ¢ M 
from 47.48 percent to 45.70 @ 
Chrysler Corp. fell from 8.39 
cent to 7.48 percent. The t I 
all other makes declined 
8.89 percent to 3.52 percent. — 
Sales by make were: Ford, 
; 080; Chevrolet, 2,293; Buick,” 
rn 119; Oldsmobile, 1,001; Me 
= 626: Pontiac, 456; Plymouth, # 
Dodge, 198; Cadillac, 182; ™ 
158; DeSoto, 125; Chrysler, 
Studebaker, 82; Lincolm, 
Packard, 55; Hudson, 49; . 
! 16; Willys, 14; Henry J, i 
miscellaneous, 14. 
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THE FORWARD LOOK e e e' These three words 


are Chrysler Corporation’s signal for a dynamic new era in your life!” 


a igeves A FEw pays, Chrysler Corporation 
will introduce five all-new motor cars... 
Plymouth, Dodge, DeSoto, Chrysler and 
Imperial. 

These cars will present, each in its own distinctive 
way, a fresh styling concept. We have named 
this new concept THE FORWARD LOOK. 


You will know why we chose this name when 
you see these cars. They are in tune with the 
kind of fresh ideas and fresh feeling you are 
seeking today in all the things you use. 


Chrysler Corporation designers set out to ex- 


press the public’s contemporary feeling for form 
that flows from purpose . . . to create cars with 
a spirit which would capture and match the spirit 
of the people who would own and drive them. 


Out of this kind of thinking, after months of 
development, now come cars that reach out for 
the road ahead and seem to be in motion even 
when they are standing still. They have THe 
FORWARD LOOK. 


If you, personally, like to be among the first 


with something good and new, I suggest you 
see your dealer now, while he is starting to make 
up his advance order lists. 


Many cars will be offered as new this year. Only 
these five will offer THE FORWARD LOOK. 


Ak Ce 


PRESIDENT 


On Display Nov.17: The 1966 PLYMOUTH + DODGE - DESOTO + CHRYSLER +: IMPERIAL 


CHRYSLER CORPORATION > THE FORWARD LOOK 


Copyright 1954 by Chrysler Corporation 


This Thursday see Chrysler Corporation's great full-hour TV Auto Show on “Shower of Stars,” CBS-TV, 8:30-9:30 P.M., EST. 








It CAN Happen, Say Florida Dealers— 


urged adoption of 
rules by various 
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Charges One Maker Urges Price Pack . . . 
Changes in Franchises 
Due Soon, Bell Says 


Trade Practices Conference . . . 
we can work day and night plug- | purpose 
ging rat holes. Wouldn’t it be “Changes in selling agreemen 


(Continued from Page 1) 
president of another for the same 


of the rats?” | along the lines proposed by NADA 


¢(In an address at Los Angeles | members, are going to be made and 
last week, FTC Chairman Howrey | made soon by more than one man- 


trade practice | ufacturer,” Bell declared. “When 
industries but | this happens NADA’s name will in 


warned that “lip service” in com-jall likelihood not be mentioned. 

plying with these rules will not| I’m sure we can all understand the 

satisfy the commission.) factories’ position ... they would 
+ > * 


prefer to have the chgnges come 


Melbourne (Fla.) dealers appeared dressed as bums at the convention of the Florida B= did not specify what auto|about of their own volition. 


Automobile Dealers Assn. in Jacksonville to dramatize the predicament in which 
dealers may find themselves unless they adopt sound business practices during the 
coming year. Shaking hands with them (at right) is Charles Freed, president of NADA. 


Brown Trailers Establishes | 8°?#"te division of the company. 


the NADA direct 


makers are planning changes “From where we sit, the meth- 
in their franchise agreements, nor| od of making the changes isn’t 
what the changes might be. He told| too important, just so you gen- 


ors: “As you| tlemen and your fellow 


know, proposed changes in selling| know that your association has 


It will be located at 1388 W. Alexis | agreements have béen prepared. In| been working quietly but strenu- 


Service Parts Division Rd., Toledo. 


TOLEDO.—Brown Trailers, Inc., Earl Leininger, formerly produc-| these in detail with ges. 
has announced establishment of a/tion controls superintendent, has|turer and have been invited to| In the freight-reduction cases, 
service parts department as a| been named service parts manager. ! meet with the board chairman and ' Bell said that NADA is making an 





NOW! JUST ONE GREASE 


FOR PASSENGER CARS . 


it's new—proved better! It took years to 
develop, test and perfect Quaker State 
Multi-Purpose Lubricant. It is now in- 
troduced with complete confidence that 
it is the finest grease ever produced—the 
one grease that can safely replace the 
variety normally used in servicing cars, 
trucks and tractors. 


A TRUE MULTI-PURPOSE GREASE! 


Provides long-lasting lubrication and pro- 
tection for every part of an automotive 
chassis which needs grease lubrication. 


recent weeks I have gone over| ously to bring about those 


one manufac- 





FILLS ALL NORMAL 
LUBRICATION NEEDS! 





its new 


Te] <a 


State 


Multi-Purpose 
Lubricant 





. TRUCKS . .. TRACTORS .. . FARM EQUIPMENT . 


5 GREAT, OUTSTANDING PROPERTIES! 


1. Remarkable adhesiveness—sticks bet- 
ter to lubricated surfaces. 2. Exceptional 
resistance to water, rust and corrosion. 
3. Will not melt or drip at 500°—amazing 
stability in hot weather. 4. Unaffected by 
extreme cold—never hardens in winter 
weather. 5. Forms a fine protecting film 
that will not break down (or thin out) 
under shock or pressure. 


Quaker State Multi-Purpose Lubricant 
was developed in Quaker State’s own lab- 
oratories. It is scientifically compounded 


QUAKER STATE OIL REFINING CORPORATION, 


Member Pennsylvania Grade Crude Oil Association 


- INDUSTRIAL MACHINERY 


‘and homogenized in Quaker State’s own 
Grease Plant from the finest raw mate- 
rials including highly refined 100% pure 
Pennsylvania base oils from Quaker State 
refineries. Distinctive green color . . . easy 
handling ... uniform .. . stable. 


ti 
Packaged in 400 Ib. drums, 


100 Ib. drums, 35 Ib. pails, tetas) 
and 5 Ib. cans (packed six S3r-Vaa 
to a carton). (Not for use as bod 
a gear lubricant.) Order . 
now from your Quaker State 
distributor. 





OIL CITY, PENNA. 


ts,|sions with Messrs. 













of 
wide, and “so far it looks like 
move in the di advoca 
NADA.” Sisal 









Departmen: 
tice and FTC; (c) NADA’s 











Bree 

Curtice, Hufstader, Colbert, Jacol 
son, vanderZee and Paul Hoffman? 
Discussing price packing by deg 
ers, Bell declared “that, inasmy 
as at least one major manufg@ 























































































These verses are: 


judged. 


mote that is in thy brother’s eye, 
but considereth not the beam 
that is in thine own eye. 

“For how wilt thou say to 
brother, let me pull out the 
aut of thine eye and 
beam is in thine own eye. 

“Thou hypocrite, first cast 
the beam out of thine own 
and then thou shal ace clearly i 
cast out the mote out of 
brother’s eye.” 


Bell reiterated NADA’s inte 
of re-introducing its anti-boc 
ging bills in the next Congress. 1 
bills were passed by the House 
&e last session, but were cai 

in a logjam in the Senate. 


DISCOUNTING, Bell p 

to the current issues of “ 
Reserve Officer” and “The Nati 
Guardsman” which carry full-ps 
ads from “National Procu ‘ 
Transportation Section, U. SE ri 
Box 110, Oak Park, Ill,” with | 
following offer: 


be available from Dec. ° 15, 
through December, 1955, for all 
servists at a 17 percent disco 
from the dealer list price in | 
locality from which it is o! 
The Service Discount is o 
complete list price of the am 
bile, including all acc s 
specified at time of ordering. 1 
automobile will be deli 

through an authorized dealer, 
the new-car warranty will be 
sued at the time of delivery.” 


“Some months ago,” Bell 


or National Guard. We'll 
similar action this time.” 

“However,” Bell asked, 
is National Procurement obt 
these new cars? . . Used-car 4 
ers? From the factories? O1 
any chance, could they be cdl 
from franchised new-car 4 
You know the answer to th 
and so do I. All of which 
our job here no easier.” 


Bell Tells Newspapers 
Of Dealer Ad Plaint 


CINCINNATL — Frede 
Bell, executive vice-pres' 
NADA, told the central rege 
conference of the National © 
paper Promotion Assn. here 
week that many r 
discriminating against 
bile dealers in advertising ® 
Bell said the discrimin 
curs when a paper ¢ 
tional ad rates to & leeal 
dealer. 


“Newspapers simply & 
have one sense of moral ¥ 
in their editorial columns # 
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A CONNECTICUT 
MICHIGAN W 
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AN AERIAL VIEW of the newly-operating ultra-modern manufacturing facility. The 
Packard engine plant in Utica, Michigan, new plant is adjacent to the famous 
gives an indication of the vastness of this Packard proving grounds. 


Production Hums 
At Utica 
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AUTOMATIC MACHINERY and new highs in quality standards 
are represented in the operations of the multi-million dollar 


WISCONSIN A 
Vv NEW YORK 


PACKARD PROGRAM KEEPS MOVING AHEAD 


New Engine Plant Begins Production 


EW DEALERS AND NEW FACILITIES 

continue to be very much in the 
news at Packard—additional proof that 
the Packard Program keeps moving 
ahead! 


Connecticut: Paul Bisacca, left, signs 
the Packard franchise for Mohawk 
Motors in Stamford. A. R. Marzelli, 
Packard zone manager, is on the right. 
Wisconsin: M. C. Berner, Chicago zone 
manager, watches as Al Ginsberg, 
right, signs the Packard franchise for 
Green Bay. Mr. Ginsberg is president 
of the new dealership. 


Michigan: Milt Quick Motors is the 


new Packard dealership in Monroe. 
Present for the franchise signing were 
Milt Quick, left, Ed Taylor, vice presi- 
dent of the agency, right, and Ross 
Schroeder, Packard zone manager, 
standing. 


New York: Opening of the new Packard 
agency recently was a gala affair in 
Jamaica. Participating in the cere- 
mony were, left to right, G. Calisi, 
Packard district manager; Theodore 
Lackner, Jamaica city official; Walter 
Dobber, the new Packard dealer and 
Dorothy Boyd of the Jamaica Cham- 
ber of Commerce. 


A Good Franchise 


high-precision units for Packard Ultramatic drive. On the right, 
work progresses on the new camshaft line. This new facility is 


Packard engine plant. Shown above: Craftsmen, left, assemble a part of Packard’s modernization and improvement program. 


for Today... 


and Tomorrow 
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As Most Prices Go Up $16 to $64 .. 


Ford Revises Freight Again 


(Continued from Page 1) 


although prices were cut on three 
station wagons. 

As was the case with Ford's first 
freight - rate reduction announced 
Oct. 21, the new reductions are 
coupled with increases in the 
wholesale = 

* * 
"= plan nis into effect last 
month called for gross freight 
reductions of $101 to West Coast 
points. The new plan cuts another 
$37 from the freight bill, making 
the total reduction $138. 


Along with the first freight cut, 
See aa i teeeeninincendings 


Remmel to Head 
es e o as 

Amalie Division 

NEW YORK.—L. Sonneborn 
Sons, Inc., refiner of Amalie Penn- 
sylvania Motor Oils and Lubricants, 
has named Ches- 
ter H. Remmel as 
field sales man- 
ager of its Amalie 
division. He suc- 
ceeds Lee R. La 
Viez, who has re- 
tired because of 


will make his 
headquarters in 
Franklin, Pa., was 

C. H. Remmet formerly sales 
manager of the master parts divi- 
sion of Airtex Products. 





Ford hiked prices an average 0 
$13.50 at the wholesale level a 
$18 at the retail level. The new 
plan tacks another $4.50 onto the 
wholesale price and $6 onto the 
retail price. 

Total price boosts on the average, 
therefore, are $18 at the wholesale 
level and $24 at retail. 

os 


s > 
A FORD spokesman said the sup- 
plementary revisions would 
apply throughout the area beyond 
1,000 miles from Ford headquarters 
—although reductions would be less 
than they are on the coast. 
While the new setup puts Ford 
dealers on the coast on a competi- 
tive par with Chevrolet dealers, it 
apparently gives Ford outlets an 
advantage at points nearer Detroit. 
Ford’s reductions are on a slid- 
ing scale, while General Motors’ 
new rates are the same through- 
out the area where the revisions 
apply. 


Ford Prices Up 
From $16 to $64 


HE Ford division last week an- 

nounced a revision in prices that 
put most of its newly introduced 
1955 models a notch above their 
1954 counterparts. 





Okla. Ford Dealers Hold ‘Victory Banquet’— 


More than 1,200 Ford dealers and their families attended a victory banquet in the 
Oklahoma City Municipal Auditorium to celebrate their success in the Ford division's 
Tournament of Selling Champions. E. F. Williamson, district sales manager, was host. 





$12 Million Loss Slashes 
Chrysler’s 9-Month Net 


DETROIT.—Despite a loss of $12,- 
067,277 in the third quarter, Chrys- 
ler Corp.’s net earnings for the first 
nine months of 1954 amounted to 
$3,724,383, according to figures re- 
leased to shareholders last week by 
the corporation. 

The $12 million deficit was the 
largest quarterly loss in the cor- 
poration’s history, and the first 
since the initial quarter of 1950 
when Chrysler’s books showed a 
$1,782,790 setback. In only one 
other quarter (1946) since the de- 
pression has Chrysler failed to 
show a profit. 

Chrysler’s net earnings for the 
first nine months of last year to- 
taled $55,676,548. Dollar sales for 
the first nine months of this year 
totaled $1,402,925,592, compared with 
$2,576,760,130 in the same period of 
1953. 


Total net earnings for the first 
three quarters of this year included 
$3,589, in net earnings of wholly 
owned foreign subsidiaries, the cor- 
poration said. Net earnings from 
domestic operations, therefore, to- 
taled $135,377 for the nine months. 

Net earnings in the third quarter 
‘of last year amounted to $11,539,645. 
Net sales in the third quarter of 
this year amounted to $317,542,690, 
compared with $702,493,455 in the 
third quarter of last year. 





A good profit position at the 
end of the first half kept Chrysler 
in the black for the nine months. 
At the end of the first six months, 
the corporation reported net earn- 
ings of $15,791,660, with sales of 
$1,085,382,902. 

Another saving factor was a 
whopping tax reduction. In the first 
nine months of this year, Chrysler 
set aside only $2,000,000 for U. S. 
and foreign income taxes. In the 
same period of last year, it set 
aside $119,600,000 for income and ex- 
cess profit taxes. 

The report to shareholders was 
signed by L. L. Colbert, president, 
and K. T. Keller, chairman of the 
board. 

The report did not directly speci- 
fy the amount of third-quarter 
losses. Keller and Colbert, however, 
said that the report reflected “in 
decreased output and increased ex- 
penses in the third quarter, the ef- 
fect of a changeover to new models 
. . . and the loss incurred in the 
third quarter’s operations.” 

Chrysler made a slight change in 
the method of consolidating its 
statement of net earnings this year. 
The report this year included all 
net earnings of wholly owned for- 
eign subsidiaries. In previous years, 
the report included only the divi- 
dends from foreign subsidiaries. 


slashed to $91.40—a cutback of 
$43. Fordomatic was lowered $5 
to $178.20. 

Car price increases ranged from 
$16.55 to $64.32 added to one station 
wagon. 

The new price schedule places 
Ford in its accustomed relationship 
with Chevrolet, with the Ford prices 
running a shade higher. Most Chev- 
rolet models were raised when the 
55s went on sale. 


* * . 
Epa change of major importance 
in the Ford prices is that, for 
1955, V-8 models will carry a tax 
exactly $99.98 higher than the same 
body styles equipped with a six- 
cylinder engine. 

Last season, the difference was 
only $76.50. Ford explained that 
part of the boost covered inclu- 
sion of an oil-bath air cleaner as 
standard equipment. 

Chevrolet’s V-8s are priced $99 
above the sixes. 

The premium 182-horsepower V-8 
engine offered ag an option on 
Ford’s top-drawer Fairlane series, 
and on station wagons, is listed at 
an extra $37.70 over the regular 
V-8 prices. 

. * 

OWEST-PRICED car in the 

Ford line for 1955 igs the six- 
cylinder business sedan at $1,605.97, 
a two-door model which replaces 
the business coupe offered for 1954 
at $1,569. Chevrolet’s six-cylinder 
utility sedan is $1,593. 

Among four-door sedans, 
Ford’s price leader is the Main- 
line Six model at $1,753.24, com- 

with $1,721.50 last season. 
Chevrolet’s One-Fifty six-cylinder 
four-door is $1,728. 

Ford said that, to some extent, 
the price realignment was necessi- 
tated by a further adjustment in 
freight rates to far-distant zones. 

* oa + 


LTHOUGH Ford said that its 

price increases in no case were 
higher than $64.32, buyers with a 
penchant for certain models will 
find a greater spread than that. 

For a 1954 Skyliner 
giasstop model, with six-cylinder 
engine, was offered at $2,185. The 

1955 Crown Victoria with a trans- 
parent roof is priced at $2,271.53. 

Thus, the '55 glasstop job seems 
to be costlier by $86.53, with a cor- 
respondingly greater disparity in 
the V-8 lines. However, Ford says 
that the °55 glasstop, because of 
styling refinements, is not compa- 
rable with the '54. 

At the same time that car prices 
were raised, Ford said that a 
“minor” upward revision in truck 
prices also would be made. 

* ” * 


ILLOWING are the advertised- 

delivered prices of Ford’s six- 
cylinder models for 1955. For V-8 
models, add $99.98. 

Mainune Sx — Four-door sedan, 
$1,753.24; two-door sedan, $1,707.02; 
business two-door, $1,605.97. 

CustomuNne Sx —Four-door se- 
dan, $1,844.66; two-door sedan, 
$1,800.55. 

Fairlane Six—Four-door sedan, 
$1,959.77; two-door sedan, $1,- 
913.57; Victoria hardtop, $2,004.76; 
Crown Victoria club coupe, §$2,- 
202.04; Crown Victoria glasstop, 
$2,271.58; convertible, $2,204.09. 
Sration Wacons — Ranch Wagon 

(two-door two-seat), $2,043.07; Cus- 
tom Ranch Wagon ‘(two-door two- 
seat), $2,108.64; Country Sedan 
(four-door two-seat), $2,156.14; 
Country Sedan (four-door three- 
seat), $2,287.32; Country Squire 
(four-door three-seat), $2,391.59. 
x = * 


ERE are Ford’s 1954 prices, 

which recently were raised $18 
at retail to compensate for the 
realignment in freight rates. For 
V-8s, add $76.50. 

Mamnune Sx—Four-door sedan, 
$1,721.50; two-door sedan, $1,672; 
business coupe, $1,569; Ranch 
Wagon (two-door two-seat), $2,050. 

Customline Six—Four-door se- 
dan, $1,814; two-door sedan, $1,- 
764.50; club coupe, $1,774; Ranch 
Wagon (two-door two-seat) §$2,- 
142.50; Country Sedan (four-door 
three-seat), $2,223. 

Crestuine Sx — Four-door sedan, 
$1,919; Victoria hardtop, $2,075.50; 
Skyliner glasstop, $2,185; convert- 
ible, $2,185; Country Squire (four- 
door three-seat), $2,359.50. 
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Used-Car Bulletin from Detroit .. . 
Latest Auction Prices 


(Copyright, 1954, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


Nov. 10 
(Plenty of buyers today, but not 
enough autos, Sold 77 cars out of 117 


entered. ) 

BUICK 53 Super 4-dr., $1,475* (ps); 
Special 4-dr., $1,250*. '52 RM Rivi- 
era coupe, $1,050°; pecial \viera 
a a $1, ae 
$635, ” $610, 500. 
$395. 

OADILLAO—’53 (62) conv., $2,800°; 
coupe, $2,700*. °561 (62) 4-dr., $1,- 


475°. 

CHE —'55 Bel Air (8) 2-dr.. 
$2,160. '54 Bel Air conv., $1,525*. 
"63 Bel Air coupe, $1,260*; 4-dr., $1,- 
145°. 52 SL Deluxe 2-dr., yh $675, 
_ conv., $570. '51 SL Deluxe 2- 

» $525°. ‘50 SL Deluxe 2-dr., $500. 
“4° SL Deluxe 2-dr., $310. 

OCHRYSLER—’50 NY 4-dr., $410*. 

DeSOTO—’51 Custom conv., $430. 

DODGE—’52 Coronet 141-dr., $650. 
%-ton pickup, $115. 

FORD—’54 Main (6) 4-dr., $1,180. 
Main (6) 2-dr., $1,050, 
52 Custom (6) 2-dr., $425. 
tom (8) 2-dr., 2 at $690*, $600; 
conv., $555; Deluxe (6) 2-dr., ‘eee 
$395, $375, $360, $350. ‘50 

(8) oe $425. 48 Custom “a> 

HUDSON—’53 Jet 4-dr., $735. '51 Com- 

4-dr. $480°. "50 4-dr., 

, $125. 

COLN—'51 “4-dr., $760*. 

MERCURY—’53 Monterey club coupe, 
$1,475. °52 Monterey club coupe, $1,- 
085; 4-dr., $865*. ‘51 4-dr.. 
$580. '50 club coupe, $480. 

NASH—’52 Rambler club coupe, $635. 

OLDSMOBILE—’54 (88) Holiday, $1,- 

950. '50 (88) 4-dr., 

PACKS RD—’53 Clipper 4- -dr., $1,360°. 

— "51 bridge 4-4dr., 


PONTIAC—’55 Chieftain (870) 2-dr., 
$2,625*. '53 Chieftain (8) Catalina. 
$1,430*; 2-dr., $1,310*; 4-dr., $1,245*. 
"52 Chieftain (8) 4-dr., $800°. "51 
Silver Streak (8) station ‘wagon, $750 

$690*. '50 Silver Streak (8) = 


"47 


53 
$825. 
'51 Cus- 


— 
dr. '$410°, $375. '49 Silver Streak (8) 

club coupe, $310. °48 Torpedo (8) 

club coupe, $195. 
STUDEBAKER — '53 Commander club 

coupe, $1,000. "52 Commander Star- 

liner, $670; 4-dr., $535. ‘51 Cham- 

pion 4-dr., $450; coupe, $375*. 


*Indicates automatic transmission or overdrive, and (ps), power steering. 


Other Auction Reports are on Pages 62, 65, 70, 71, 72 


09 Prospects Cited 


Kentucky Dealers Are Told Outlook 
Hinges on U. C. Problem 


LOUISVILLE. — Prospects of a 
return to favorable business con- 
ditions were held out by Charles 
C. Freed, NADA president, and 
C. K. Whittaker, executive vice- 
president of Studebaker - Packard, 
at the eighth annual convention 
of the Kentucky Automobile Deal- 
ers Assn. here last week. 

Freed said that new-car sales 
might increase next year to a to- 
tal of 5,500,000, provided that 
dealers can move about 11 mil- 
lion used cars. 


Whittaker emphasized that the/ 


public wants new cars but added 
that the manufacturers will have 
to gear production to dealer and 
public needs. 

Freed said that large values in 
the new models and the trend to- 
ward suburban living were factors 
of hope for 19565. 

A new-car dealer’s 

brisk, Freed declared, as slong ~ 
he can offer good tradeins, bi 

he can do that only when he po 
get a fair price for the car 
traded in. For the new-car mar- 

ket to be good, Freed said, used- 
car sales must run double new- 

car sales. 

Whittaker said that the “fire, 
sales” of recent months have done 
the industry no good in the esti- 
mation of the public. He advocated 
a code of ethics in auto advertising 
to counteract bad impressions left 
on the mind of the public. 

Ray Chamberlain, NADA direc- 
tor of conventions, reminded his 


Fla. Chevrolet Dealers 
Elect Holler’s Son 


ORLANDO, Fia.—Roger Holler 
of Holler Chevrolet Co. here has 
been elected to represent all Flor- 
ida Chevrolet dealers at a region- 
al dealer meeting in Atlanta, pre- 
paratory to a national session 
with factory officials in Detroit 
later this year. 

Young Holler is a son of W. E. 
Holler, for many years general 
sales manager of Chevrolet in 
Detroit. 
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Nov. 8 
(Market down $75, although there 
is still a good market for clean 
Sold 78 cars out of 115 en- 
tered.) 
8 


BUICK—'S4 Special Riviera, $2,185¢, 
‘S53 Super 4-dr., $1, en (pe); Spe- 
cial Riviera coupe, $1,250. '50 8: 
4-dr., $475*; 2-dr., 415°; 
dr., RM , $400°, 

CADILLAC—’52 (62) 
"561 (62) coupe ee 

CHEVROLET 2 


480.* 
(210) 
$825. 


Super 4. | 


2-dr., $550; 4-dr., $525, $470, 4 
$470; SL Special 2-dr., f 
$530. '49 SL Special club coupe, $145. | 
DeSOTO Fire Dome (8) 4-dr., | 

$880; club coupe, $600*. °51 Custom . 

Suburban, $150; club coupe, $535°*, 
DODGE—’ 52 Coronet 4- dr., $615. i 

FORD Main (6) 2-dr., $1,100, | 
*53 Main (8) Ranch Wagon, $1,350, | 
$1,265; Main (6) 4-dr., $900*; 2-dr.. 
$870. ‘562 Custom (8) 2-dr., $860, } 
$790. '51 Custom (8) Victoria, $630°, , 


$615, $610, 4-dr. $615*; De- | 
luxe (6) 2-dr., $4 ; 4-dr., $395. "sO, 
Custom (8) gts $325. °4 F 


Custom | 
sen 40 Custom (8) club 
HUDSON_’50 4-dr., $180. 7 
MERC : 
$1,050*; Monterey club coupe, $008, | 
"51 4-dr., $450. '49 club coupe, 4 


'URY — ’52 Custom club 
$250, | 
NASH—’52 Statesman 4-dr.. $790*. ‘Si } 





565° (ps). "SEE 
50 (98) 4-dr 7 
"52 (200) 4-dr., 


Ps) ; 
ae Holiday, $700". 


audience that bootlegging 
nothing new to older dealers, 4 
that younger dealers should © 
change views with the older 
at conventions to learn how toe 
with the problem. 

Walter M. Kiplinger, NAl 
director of public relations, 
lined ideas on how to get 
message over to the auto 
while Vincent T. Baker, 
manager of K. W. Beet; : 


sales techniques. 

In one of their resohutieull 
Kentucky dealers pledged to 
the standards of merchandisi: 
furnish the public with tis 
tory service and dependable t 
portation.” 


Lack of Goody 
ar Blamed for Cut | 
In Dealer Profits | 


(Continued from Page 3) 
— said too 
dealers are selling by the 
instead of on car values. 

M. L. Watlington, of Roanoke, 
told delegates to “examine a used 
car thoroughly, inside and out, and 
on. t appraise it until a new carl 
sold.” 

Charles B. McFee jr., Virginia 
association executive vice - presi 
dent, said in an annual report that 
from Jan. 1 to Nov. 1, 1964, thi 
state suffered net losses of 
new-car dealerships and 16 used 
car concerns. These percentages— 
less than 1 and about 1.6 perceil 
respectively — are far below 0 
tional averages, McFee said. 

Vincent T. Baker, of 
Colo., told the convention eve 
salesman must make 15 sales * 
month to be worth his keep, 
can make that many if he 
wants. 

NBC commentator Richard Hatt 
ness told a luncheon audience 
expect a “honeymoon” in d 
for awhile, until the pressure 
1956 elections begins to force 
san politics again. 
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“Why didn’t | think of this before... 
the plus profits with Kaiser-Willys” 


“’ve got an extra source of profits other dealers don’t have” the 
Kaiser-Willys dealer said to himself. 

“I’ve got the world:famous ‘Jeep’ and 4-wheel-drive commercial vehicles! 

“They’re exclusive models, virtually non-competitive. No dealer of another 
make has anything like them. I make a very high gross profit on every sale and 
their high resale value lets me. make good deals, I can sell 12 months a year 
~in fact, my sales shoot up right after 2 heavy snow-fall. 

“My service absorption is high because being used for business the vehicles 
are serviced more frequently. And the service jobs come right back to me. 

“And there’s a big additional volume of extra profits in special attachments 


for the world-famous ‘Jeep’— from post-hole diggers to power take-off ! 

“The more I think of it, the more I realize that of my two lines—the ‘Jeep’ 
and commercial line and the passenger car line—it’s ‘Jeeps’ and commercials 
which give me the widest margins. I’m going to make more profit next year !” 

More than 290 new dealers have signed up recently under the 
Kaiser-Willys Dealer Development Program... after getting the facts. To see 
what these facts can mean to you, contact Dealer Development Dept., 
Kaiser- Willys Sales Division, Willys Motors Inc., Toledo, Ohio. 

PRODUCT OF KAISER-WILLYS 

Passenger Cars + Trucks + Station Wagons + “Jeeps” 
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TURNINGS 


by 


John T. Benedict 


RANSLUCENT, corrugated 
fiber glass is one of the latest 
bits of “dream stuff” for industrial 
designers. We saw samples at the 
recent American Society of Body 
Engineers convention, and were 
told that the new material already 
is finding applications in office par- 
titioning, as well as other interior- 
decoration and structural uses. 
Available in any color or de- 
gree of translucency, the new 
form of fiber glass diffuses light 
and creates a pleasant soft tone. 
I wouldn’t be surprised to see 
some of the more imaginative 
automobile stylists use it in por- 


| 


tions of the upper structure for 
future hardtop models. 


Leather Trend-Points 


To Added Flexibility 

N ATTENDANT at the Uphol- 

stery Leather Group’s ASBE 
exhibit told me that the latest 
trend in top-quality leather trim 
materials shows a return to prefer- 
ence for “natural” feel and tex- 
ture. Ethylene resins are replacing 
nitro cellulose in processing tech- 
niques to give added softness and 
pliability. 

This treatment is said to result 
in improved low-temperature 
stability, to avoid surface crack- 


OREM 


tte ee 


O FRODUGEs 


iquality pliant 


ing, as well as better high- 
temperature stability, to mini- 
mize any tendency toward tacki- 
ness. 
We were shown samples of finest- 
“milled grain” 
leather intended for use in such 
luxury cars as the Cadillac Eldor- 
ado, Lincoln and Imperial, A dis- 
tinctive “scotch grain” leather trim 
is planned for Ford’s new Conti- 
nental next year. 

+ * 


Three-Surface Mirror 


Aids Night Vision 


Heevae seen the eye-catching 
slogan “mirror with the gear- 
shift”—and being a naturally 
curious guy anyway — I stepped 
through the curtains of the Libby- 
Owens-Ford ASBE booth for a 
demonstration of the new three- 
way rear-view mirror. 

After pushing all the buttons 
and getting the full treatment, 
was convinced that the “H-Z-I” 
really performs as claimed. 
Three-surface beam splitting en- 
ables you to see what’s behind 
without being blinded by a care- 
leas driver who neglects to kick 
down his high beam. 

In addition to its demonstrable 
features, the device is loaded with 
sufficient gadget-appeal to assure 


i 
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OS | 


\ 
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no attention to clutch or transmig. 


sion action. 
x * * 


‘|Vacuum Power Source 


Home Again— 

Mr. and Mrs. Alan Bethell arrive in 
New York from Great Britain. Bethell is 
the new West Coast manager for Stand- 
ard-Triumph Motor Co., Inc., importer of 
the Triumph and Doretti sports cars. 


its success. “Mirror shifting” may 
even give a sense of fulfillment to 
comparatively idle drivers in pres- 
ent “automatic” cars which require 


aye 


WYMAN- GORDO 





For Window Lifts 
oo engineers showed strong 
interest in Trico’s display of 
its new LAft-O-Matic vacuum- 
operated window lift at the 
ASBE convention. We were im- 
pressed with the simple construc- 
tion and swift, positive “no-lag” 
action. 

It is expected that the unit 
will be less costly than electric. 
motor-operated designs. The price 
tag has been a factor in attract- 
ing the interest of truck manu- 
facturers, and at least one such 
test installation is now in the 
works. Vacuum is to be used for 
operating the window on the 
right-hand door (opposite the 
driver’s seat). 

Engineers were intrigued by 
claims that “you can’t get caught 
with your window down” — and 
many of them staged personal 
demonstrations to satisfy them- 
selves that the glass really could 
be pulled up manually when the 
vacuum supply was turned off. 

+ + a 


License Fasteners, 
Self-Sealing Washers 

UR thanks to Bill Donaldson 

for a supply of Palnut’s new 
“acorn” license-plate fasteners. The 
latest modification has a %-20 
short-neck unslotted carriage bolt, 

A 5/82-inch square neck keeps 
the bolt from turning while the 
nut is tightened. This will be a@ 
welcome relief from former at- 
tempts to get a screwdriver in 
the restricted space between 
rear-deck lid and back of license 


plate. 
The fasteners are get 
appreciated at this time, since 
am faced with the annual Ameri 
can question of deciding whether: 
to get a new car, or just 
the plates on my “old” ’54 m 

A new Palnut development 
the ASBE exhibit was a one- 
washer-type locknut with ru 
sealing material bonded to 
washer. This fastener (and 


latest trend to moisture 
dirt-sealing by use of washers 
sealing material attached. 
* * * 


Sponge Rubber for Use 


In Car Doors, Dashboards 


AUGAFOAM interior trim 
terial was among the 
developments displayed by U. 

Rubber Co. at its ASBE 

In cross-section, the sheet 

has about %-inch-thick vinyl 

with a 1/16-inch film or “skin.” ~ 
It looks like a layer of 

rubber bonded to a vinyl 


appearance in such locations @ | 
automobile door liners and 
ment panels, where’ some. softnes 


and resiliency may be needed. 


eae a 
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In Cadillac Fold— 


Fred Kohlenberg (right) is the = 
owner of Steel Cadillac-Oldsmobile, im 
New York. With him is A. Wilson 
former president of the firm. Koh 
until last oe! had a Buick dealership ® 
Tuckahoe, N. Y., which was taken over” 
Cuttingham Buick, Inc. 
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; WorRLp /” i* 
d ul ; S FEET HIGH | 
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Li NEW FROM | GEAR SELECTORS ) 




















son Top to Tires!" ON tHE DASH /” 
The 
20 
Olt, 
or 
he 
es 
at- 
in 
on 
ad 
4 
el 
2 
i it ‘ 
2 HONESTLY, THEY RE 
4 E LOVELIEST INTERIORS 
'VE Ever el 
1. : 
. ib . 
oer Oo, 
mi COLOR /" Ny = Say TWO i z ~ 
- COMBINATIONS: SME VA ici f \ 9S 
2 ENGINES ? THE WINDSHIELD W 
red AROUND AT TOP 
i " AND BOTTOM! 
any Wow! wart 
a POP SEES 
is | THis car!“ 0-0-0-H 
nstr ’ 
Lets BUY on 
_ MOMMY ! 
TWO MIGHTY NEW V-8’ 
“OS 
The famous FIREDOME — now 185 h.p., The fabulous FIREFLITE—a brand new 
and selling at a new, low price! 200 h.p. series of luxury cars! 
That’s right, the De Soto Firedome V-8 can be yours at a new, low price. The The new Fireflite 200 horsepower series indeed deserves the name “fabulous.” 
famous Firedome packs a mightier wallop than ever before. More power when A tt new De Soto that, although capable of tremendous power, gives 
you need it . . . the instant you need it! Wait until you see the lithe, taut beauty unbelievable smodoth performance in the lower speed ranges, and operates 
of these new-style cars. Wait until you get a look at the elegant new interiors. efficiently and economically on regular gasoline. Every new Fireflite is a breath- 
ie A Five exciting new models to choose from. And here’s real news! This year, for taking example df how really beautiful a car can be. There is new richness and 
“i: 3 : the first time, the new 1955 De Soto Firedome V-8 Special Coupe offers you depth to the interior fabrics and leathers. Fireflite is the most elegant new car 
= : “hardtop” styling, “hardtop” size and glamor at a new low price in the big- on the American road. Eyecatching in its beauty, almost unbelievable in driving 
= value Firedome line. and riding comfort. 


DE SOTO Styled for Tomorrow! 
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Good Service Supervision 
Is Public Relations, Too 


MENTIONED in the p article that the dealer 

will become known for what he is . . . that any ic- 

relations program to elevate dealers must start with this 
premise. 

What his employes do also will reflect on him. The dealer 
may become known for what they are. At first glance, this 
may seem unfair, but the dealer must remember that he is 

ent. He sets the policy and is re- 
sponsible for the operation. 
eb ag the — for ex- 
ample. This can a "5 greatest asset. 
It can carry most of the overhead, build 
new and used-car sales and win friends for the dealership. 

It also can lose money for the dealer and make enemies. 
The difference is good management. 

Many people have the impression that the service shop 
of a new-car dealer is like a den of thieves. They complain 
ade friends that dealer shops do work that ate necessary, 

and charge for work that isn’t done. What causes such talk? 

Only in rare cases does the dealer set out deliberately 
to cheat the public. This would be utterly foolish, for the 
shop anchors the dealer to his reputation. He cannot easily 
move away from it. 

Some dealers have no appreciation for service. They 
neglect it. 

In cooks oo the dealer’s attitude is fine and his policy 
is a mechanic had a hangover. He’s 

oe catk a ver. So he the dealer for 
ni bor but aunt do it. The customer takes a beating. 
He tells his friends, and they tell others. 


To the customer, his car is a mystery. He feels 
at the mercy the dealer. Once gypped, he is forever 
suspicious. 


For that reason, any dealer public-relations program must 
go right down to the shop. pig og must be sharp. Work 
should be checked. Promises must be ee Sere 
must be good. Your men should know what you are trying 
to do. 

Properly your shop will win you friends. A 
dealer, who accepts less, is slipping on management. 


~ 


Coming 
Events 


Dealer Conventions 
. 20— Utah Automobile Dealers As- 
coviotien Convention, Newhouse Hotel, 
Selt Lake City, 
Oop 2-4— Meatena Automobile Dealers 
Convention, Florence Hotel, 
oo. 


“Fate Sok eee 


Risicte Glee, Mikweekos. 
"Note Canred Hitten, Cleese. 


Feb. 28-March | — Louisiane Automobile 
Dealers Association annual convention 
and Exhibit, International Room, Hotel 
Roosevelt, New Orleans, La. 

Sept. 16, 1965—Nebraska New Car Dealers 
Association, Paxton Hotel, Omaha. 

. 18-20 — 32nd Annual Convention, 
ew York State Automobile Dealers, 
Inc, Saranac Inn, Saranac, N, Y. 
Sept. 19, 19655 — Minnesota Automobile 
alets Association, Radisson Hotel, 
Minneapolis. 
. * * 


Dealer Auto Shows 
Nov. 23-28—Sioux Falls Automobile Show, 
Coliseum, Sioux Falls, S. D. 
Jea. ag Housten Automobile Show, 
Heusten Coliseum, Houston. 


Sam 
Jan. &16—26th Annual Auto Shew of the 
National. Capital Area, District of Co- 
lumbia National Guard Armory, Wash- 
ington, D, C. 
Jan, &-i6 — Chicage Auto Show, Interna- 
Amphitheater 


Sestte 
“Mie tagimest Acorns tama 
gimen ‘ 
Merylead, 


Jan, 22-30 — St. Louis Automobile Shew, 
Kiel Avuditerium, St. Louis. 

Jan, .29-31 — Tri-St. 
ville 


ville Armery, Evansville, Ss. 
Jan, 29 - Feb. 5— Rochester Auto Show, 
Rochester Armory, 


Rochester, N. Y. 
Jan. 29-Feb. Auto Show, Michi- 
gan State Fair Detroit. 
Jan. 29+ Feb. 
Pe . lows, — Moline 
Rock | = ene 


Feb. 6-12 — Suffalo Shew, 


Asté. Sew, 
Armery, siati, Men 


Sate Now Cie Acton Oseke: 


Feb. 13-20—San Fr: 
re ancisco Auto Show, San 
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Slipshod Preparation et ae ee ng 
For some time the dealers have pa ripe a is silo te @a all 
been crying about lack of profit) 1. two day: lier. It 
and other headaches they have/... ig oo ener ake va 
been experiencing. However, I ne - < 
haven't the slightest bit of sym- The se ee > oe 
pathy for them. oil filter kits made for the % } 
Sar dest: ae thet sel models of the same make woul 
most fit the Fie no" 
ing. It would be quite a change for out Silaaned. ie Snoteieer =a t 
As. a constant reader of AurTo- pa Peed ee ae oa have #2 
motive News, I am sure you will be they said. we 
interested in the following inci-| pinay, I found a ’b4 brat | 
and by comparing pictures of 
motor I _, the kit for 
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wanted power features for cars and trucks 


“Baad” *low pedal a 
POWER brake POWER steering 


Specified by more car manu- Because Bendix Power Steer- 

facturers than any other make, ing is of the linkage type, 

Bendix Low Pedal Power Brake vehicle manufacturers find it 
makes possi especially adaptable for 

a a duction line eethetiin with. 

out extensive engineering 

changes in present steering de- 

sign. Manufacturers can now 

meet the increasing demand 

for steering more effi- 

ciently and more economically 

with Bendix Power Steering. 


Bnclix” WYDROVAC* 


POWER brake 


With over four million in use, 
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By William Ullman 
Washington Correspondent 





planned by the Government. 
Such a survey was conducted by the 


Discuss Fabrics and Fibers for Passenger Cars” — 
issued in 1951. 


it parison 
Now the department feels ee tha am 


that sufficient change in the) ..ic4s. 

use of fabrics and fibres has taken The department 

place to warrant a new study, has already sent 

which will evaluate what has taken |) otters tocar 

place since 1950, and which will) manufacturers 

indicate future trends. asking for com- 
In effect, it was said, the projected|ments, based 


upon the previ- 
survey will be a repeat of the ous report, which 





Henry Pontiac Changes Hands— 


R. E. Dumas Milner, Mississippi businessman, has bought Wat Henry Pontiac Co., 
Tulsa, Okla. Present at the franchise signing are (from left), Milner; Harold K. Cashon, 
general manager; R. E. Thompson, regional manager, and T. A. Cullen, zone manager. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus manyeother pertinent facts concerning the 
automotive industry, every week throughout the year. 
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DAILY 


Average circulation of the Chicago 
Daily News for September, 1954, 


was 580,481, 29,243 higher than for 
September, 1953, and the highest 


September daily average in this 


> 
S 


newspaper’s history. 


SATURDAY 


| Average circulation of the Chicago 
} Daily News for September, 1954, 


i was 572,439, 33,203 higher than for 
September, 1953, and the highest 


September Saturday average in this 
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newspaper’s history. 





...and still growing! 
CHICAGO DAILY NEWS 











Government Plans Study 


Of Car Fabrics, Fibers 


NEW study of fabrics and fibers for cars is being 


rtment of Agri- 
| culture in 1950, and a report—“Automobile Manufacturers 





last one to provide a picture of ' they think will William Uliman 
the present situation and to per-| make the forthcoming survey 


ition of which will be used to% 





“more ee. a” eer . 


Four Objectives 
[DEPARTMENT officials hope 

they say, to make the result 
of the new study available in 195 
Its main objectives will be: 

1. To discover what characteris 
tics manufacturers\want in th 
fabrics used for upholstery, head 
lining, sidewalls, seat padding, in 
sulation and convertible tops. 

2. As an indication of prefer- 
ence to discover what materials 
auto now us- 


ere eee 
in high- ~peleed, medium- 
and low-priced cars. 

3. To discover what changes ar 
taking place in the use of textil 
materials and the reasons for thog 
changes. 

4. To discover who makes deg 
sions about textile materials an 
what are the bases for decisions, 

* + > . 

Eight Cooperated 

Avro companies cooperating i 

the 1950 survey includ 

Chrysler, Ford, General M 

Hudson, Kaiser-Frazer, N 
Packard and Studebaker. 

The 1951 volume is a sizable on 
and covers the fabrics and fit 
question from “How the Autom 
bile Industry Makes Decisions 
Interior Trim” down to “Terms 
and Sound Insulation.” 2 

In a note of appreciation, ¢ 
Government officials conc 
said: 

“Throughout the study, all ex 
cutives who were interviewed coz 
tributed their time and gp 
knowledge generously. Witho! 
their excellent cooperation # 
study could not have been suco 
fully completed.” = 

The Agricultural Marketij 
Service of the Department of Ag 
culture again seeks that coope 
tion for the 1955 report. The lett 
went out last week. 

‘ 









































Goodrich Forese : 
Growing Dema 


In Tubeless Tires 


CHICAGO. — Tubeless car fi 
may account for 50 percent of 
replacement tire sales in 1955, . 
Hoban, vice-president of the 
Goodrich tire and equipment dir 
sion, told the Chicago Sales Exe 
tives Club last week. a 

Pointing to the fact that m 
of the 1955 models have tube 
tires as standard equipment, Hi 
said that Goodrich has ned 
percent of its car-tire produc 
capacity to tubeless tires for & 
the original and replacement 
kets. = 
According to Hoban, Goodrmt 
will invest during the next 
years about $100 million in @& 
panded facilities, a substantial por 















































large tubeless-tire manufacture 
distribution. 


Calendar 


(Continued from Page 12) 










General 


Dec. 6-7—National Standard. Parts 
ation, Hotel Sherman, Chicago. 

Dec. 8-10 — Automotive Service Ind 
Show, Navy Pier, Chicago. § 

Jan, 10-13—American Road Builders’ J 
sociation, Annual Meeting, 
Hotel, New Orleans. 

Jan. 10-14—National Annual Meeting @ 
exhibits, Society of Automotive & 

neers, Sheraton-Cadillac and § 

Hotels, Detroit. 

Jan. 11-14—34th Annual re of | 

Highway Research Board 
the National Academy of Sciences. 

the National hesseren Council, 

ington, D. C. 4 

Jan. 27-29 — Truck-Trailer Manufact 

Association Convention, Boca Ra! 
* Hotel, Boca Raton, Florida. 

Feb. 15-18—Annual Meeting Nati 
Rental -— Netherland Plaze F 
Cincinna’ 

Mar. 16-1@—iIth Annual Canadian J 
motive Service Show, Automotive 
C. N. E. Grounds, Toronto, 

April 20-May !—37th International 
Show, Turin, Italy. 3 

May 26-June 4—Exhibition - on 
Spee Parts, Melbourne, A’ . 

June 12-15—Directors and i 1 
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Presidents Spring Meeting 

Tournament, New York State 
“ bile Dealers, Inc., Hotel 

Cooperstown, New York. 







William Ullman, tops among Waal 






on news 
Automotive News. 
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This advertisement spotlights the oie revolutionary 
he ; 
See unmtene oaadaeeane 
field for 1955 — panoramic windshield and all. 
On top of that, it points 

) up the fact that low-price and n low-price 
Sa cc aachanasoaead yanaeane roe 
GM’s advanced V8 engines. 
Without mincing words, it invites folks to come and see 
It’s the first of a new series of advertisements appearing in 
national magazines — generally in full color — aimed at building 

_ at 

your sales by showing that GM leads the way in styling and engineering. 


We've started 
the year in 


HIGH STYLE 











aes 


two 1955 Ways to say 


heauty within the reach of every new-car buyer. But 
they’ve added to it the rich and rewarding power 


say 1955 Chevrolet or Pontiac you 
and performance of GM high-compression v8 


Ww. you 
say just about all that can be said in high style 














the lowest and next-to-lowest 


ied and high power — in 
for price classes. engines. | 
ent Our General Motors designers and engineers have Yessy Chevrolet or Pontiac for 1955—and you 
. araigis to the economy price fied such new And say more convineingly than ever that the KSy t0 ® 
next revolutionary advances 88 GM low-slung sports trend General Motors car 1s your key to greater value. 
al styling and the famous GM panoramic seevichicld.  Youare cordially invited to view these 1955 beauties 
And not only have they brought this car-of-tomorrow at your nearest Chevrolet and Pontiac dealers. 






(GENERAL MOTORS leads the way 


CHEVROLET * PONTIAC * OLDSMOBILE ° BUICK 


* CADILLAC + 4H with Body 





by Fisher * GMC TRUCK & COACH 
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Roundup from State Capitals 4 





Legislation Affecting Auto Industry 


By Bethune Jones 
Legislative Correspondent 


— tax and revenue developments are breaking 
ee se press their demands for new 
a bigger share of State-collected 


the news as m 


into 


There are indications that local nonproperty taxes may 
oo  — 


be losing some of their un- 


pularity. Significant in this 
ent oon the approval by 


St. Louis voters of a Charter amend- 
ment enabling the city to impose 
a municipal income tax at the rate 
of one-half percent on the gross 
earnings of individuals and net 
earnings of businesses. 

Yielding about $8 million a 
year, the St. Louis tax has been 
imposed since 1948 except. for 
two periods when the Missouri 





Legislature . permitted enabling 


legislation to 
lapse. 

There also are 
indications that 
the clamor of cit- 
ies for a larger 
slice of State gas- 
oline taxes may 
face less opposi- 
ia than he 
ore, 

Bethune Jones Texas and Wis- 


consin where gasoline tax increases 
will be strongly sought. 

In order to obtain the support of 
cities for tax-boost proposals, other 
interests tend to go along with the 
demands for more local sharing. In 
Mississippi, cities want the full 
yield of a proposed gasoline tax 
hike. 

Indiana cities are continuing to 
press for a bigger share of gaso- 
line tax receipts and also want the 
Legislature to empower them to 
conduct city inspections of motor 
vehicles at a fee of $1. 

* * 


Cities’ Tax Slice 


ESIDES 
slice of highway-user revenues, 


on sales, income, motor vehicles 
and gasoline. 
New enabling legislation may be 


erty taxes, with local income taxes 
among those being considered. In 
Georgia there also is talk of the 
possibility of obtaining enabling 
legislation to permit cities to im- 
pose local sales taxes. 


In addition to the State sales tax, 
local sales taxes are now imposed 
by 1738 of California’s 316 cities. 
Many merchants would prefer to 
pay sales taxes to a single agency, 
according to the California Retail 
Assn. 

Plans to introduce a state chain 
store tax repealer in the 1955 Mich- 


asking for a larger|igan Legislature were announced 


by Senator Perry W. Greene, Grand 


Oklahoma cities will seek enabling| Rapids Republican. The Michigan 


in | legislation to. permit them to im- 
pose new local nonproperty taxes 


Automobile Dealers Assn. is in fa- 
vor of repealing the tax. 





Using High HP multigrade ae Lee Petty 


reco American 


Repeal of a state chain store 
ee ee 


Truck Levy Pinal 4s 
pecans for increased motor- cs 

fuel and truck-weight taxes are © 
included in a program agreed upon 
hp ihe Duniann Ceovereat’o tabard i 
Committee on way Finance 
for submission to 1955 Legisia- 
ture. 


In Texas, renewed efforts will b 


weight-distance tax against aoe 
trucks were among the propos: 


man E. H. Thornton jr. 
Toll-road Sabon ner tes include 


Funds were released to the Mich: — 
igan Turnpike Authority for f 
engineering studies of a turnpike 
from Rockwood, near Detroit, te 
Saginaw. Completion of the studies 
is scheduled by next March, t 
clear the way for a $186 milli 
revenue bond issue to finance 
114.6-mile highway. 

Plans are under way for m 
ing of a $178 million revenue be 
issue to finance a north-south In 
ana toll highway. The Indiana To 
Road Commission hopes to 
construction of the project 
early next summer. An east-wes 
Indiana turnpike already is un 


construction. 
* * > 


Texas Pike Preparations 


AMtsovucs the hopes e; 
private turnpike corpors 
to build Texas toll road 
Dallas to San Antonio and 
Dalls to Houston—were dimmed 
a State Supreme Court ruling ¢ 
the properties of such corporat: 
would not be exempted from p 
erty taxes, studies to d 
their feasibility were being ¢ 


broke all existing speed 
production stock cars, over the measured mile, 
eens 118.37 ab at Daytona Beach. He 
increased his s me 2 mph over a high 
quality S.A.E. 4 mph over S.A. 


tinued. 


agency 
ceeding with plans for a $52 
lion toll highway to run ak 
miles from Dallas to Fort Wor 
An engineering report submit 

to the Arkansas Highway Dep 
ment held that revenue bond { 
nancing of a toll road between 
tle Rock and West Memphis 
not become feasible for 10 or 
years. 





Top Race Driver Goes 4 mph Faster 
Using High HP Purelube 


} a eae Petty’s speed proved on the race track has 
nee in a series of laboratory tests measur- 
gy ing aetke effect of oil on friction horsepower. 


i The results showed that 10W-30 ‘“‘High HP” Purelube 
Lee Petty proves reduced friction horsepower 20% compared with an 
“High HP” multigrade 


« 7 © 3 
Right-to-W ork Bills = 
HHAMBERS of Commerce in Gé 
orado and Wisconsin have 

ed other groups in several st 
advocating the enactment of § 
called right-to-work laws, ban 
the closed shop and other forms’ 
compulsory unionism. = 
However, in Oklahoma, where ; 
Tulsa Chamber of Commerce # 
sponsoring such a proposal, 
State Legislative Council’s 
and industry committee refused’ 
consider such legislation. : 
Approved by the Oklahoma stil 


S.A.E. 30. 


Oil Grades Friction Horsepower* 


; of: High HP Purelube............ 31.4 committee, however, was anofl 
oil increases power, PAR Wc 31.6 legislative proposal which 
ia EM a bc dadten oo «he vs a0 32.5 mem al a new State Board of 4 
reduces friction DR a oc5 hp vooke os as 37.7 Cidade. pedbensias unl 


*Horsepower absorbed in engine friction only. 
To your customers this means increased gas mileage, 
less engine wear, more power. 
So give all your customers the oil that means better 
performance for your cars, more good will for you... 
give ’em “High HP” Purelube every time! 


by the Colorado CIO Council | 
clude a measure calling for cf 
tion of a new State labor depal 
ment, to be headed by a State se 
retary of labor. 

The New York State Court a 
Appeals has held that an 6 
ployer could not interfere W 
labor union er ae vl 
picketed his place of busine 

peacefully in an attempt to 
cruit his employes, no rn 
how long the picketing cont! 

In refusing to grant an i 
tion against such union activity? 
a New York City liquor store) 
erator whose establishment — 
been picketed for two years y 
AFL union, the court reversed # 
lower court finding that the 
ing was unlawful because it 
to force the employer to ne 


FREE! Send for FREE booklet which gives all 
the details on this great new oil. (Offer must be 
limited to areas where Pure Oil Products are sold.) 


The Pure Oil Company, Dept. V-411 
38 East Wacker Drive, Chicago 1, Ill. 
Please send me without obligation the FREE 
booklet on new “High HP” Purelube. 






with Pure 


NAME rather than aiming at enrol : 
| rime a i sane eee 
Sales Offices located in more than 500 cities, including: COMPANY New Mexico has been consider 
Minneapolis @ Madison @ Chicago @ Columbus, O. @ Detroit siieees oe Se Lae prov . 
Toledo @ Cleveland @ Memphis @ Norfolk @ Charlotte @ Birmingham chy ca | eee — a ae) $1.38 


Atlanta @ Pensacola @ Jacksonville @ Miami mum under certain condi 


' 
} 
é 
' 
5 
: 








2a RR TE SO a A Oma Te iil 


Readers pick up The American wey eagerly —ex- 
pecting to be entertained. And . because this 
magnetic Sunday magazine “hits seus they live.”’ 
The editors of The American Weekly have designed 
it to meet the enthusiasms of the American family—in a 
way that compels attention from cover to cover. 


Alvin Dark tells 


“WHY | TITHE” 


(November 21, 1954) 


RELIGION. More and more Americans are seeking peace and spiritual in- 
spiration through religious pursuits. That’s part of our national growth. Here— 
Alvin Dark, captain of the N. Y. Giants, describes how giving 1 of his income 
to his Church has brought him priceless inner rewards. 


“PIONEERS IN PARADISE” jai 


(November 21, 1954) 


ih A tas 
pe 
: 


ESCAPE. Who hasn't dreamed of trading his hurly-burly world for easy 
living on a tropic isle? American Weekly readers will enthuse about the story of 
Jimmy and Barbara Weber who carved their haven on a tiny Caribbean island 
~and are making it pay. 
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Enthusiasm. 
MOVES PEOPLE... MOVES PRODUCTS 








Modern presentation, exciting titles and by-lines, re- 
warding service features, arresting illustrations—all 
are part of the 1 the package. 
Enthusiasm produces a chain reaction . . . snaps 
from e to page. That’s the reason Wat gets 
such quick response in The American W 


Secretary of Labor warns 


“DANGER! CHILDREN AT WORK” 


(November 21, 1954) 


CHILD WELFARE. Dik wihcing of the aatails children concerns every- 
one. In a startling statement, James P. Mitchell describes the hazardous jobs kids 
are still being hired for, in violation of child labor laws, and suggests how the 
problem can be solved. 


“CREATE A PARTY MOOD WITH LACE” 


(November 21, 1954) 


FASHION. Is there a gal who never to herself has said, “I want to be differ- 
ent, exciting.” Typical American Weekly treatment of the basic feminine en- 
thusiasm to join the fashion parade, shows the ladies how to turn heads with 
new lace-accented costumes. 


The 
AMERICANWEEKLY 


63 Vesey Street, New. York 7, N. Y. 


Beamed to the Enthusiasms of the American Family 








! 
| 
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Gales Conditions in Various Areas... 





Auto Market Reports 


Manhattan, Kans. 

New-car sales in Riley County 
(Manhattan), Kans. turned up 
slightly in October, compared with 
sales in the previous month. Ninety 
units were sold in October, against 
86 in September. 

Used cars slumped from 339 


ber; only 15 in September. 
October car sales by make were: 
Ford, 34; Chevrolet, 14; Buick, 10; 
Oldsmobile, 8; Pontiac, 8; Mercury, 
8; Studebaker, 3; Cadillac, 2; 
Chrysler, 2; Dodge, 2; Nash, 2; 
Plymouth, 1, and Willys, 1—George 
M. Hunholz.) 
* 


Washington, D. C. 

A total of 1,445 new cars were 
registered in the District of Colum- 
bia during October, compared with 
2,083 in September. New-truck reg- 
istrations in October totaled 108, 
compared with 101 in the previous 
month. 

Car registrations by make were: 
Chevrolet, 379; Ford, 288; Oldsmo- 
bile, 173; Buick, 127: Plymouth, 
116; Pontiac, 83; Mercury, 


baker, 17; Lideetes 16; Hudson, ss 
Packard,.12; Austin, 'b; Kaiser, 3; 
Willys, 3; English Ford, 3; MG, 2; 
Hillman, 1; Jaguar, 1, and miscel- 
laneous, 2. 

Truck registrations were: Chev- 
rolet, 31; Ford, 24; GMC, 18; Inter- 
national, 11; Dodge, 8; Divco, 4; 
Reo, 3; ‘Willys, 2; Diamond T, 1; 
White, 1, and miscellaneous, 5. 


‘Alii 

Sales of new cars in the Atlanta 
area during the first half of Octo- 
ber sank to the lowest point since 
last March, registrations show. 

A total of 1,414 new cars were 
sold during the period. This is not 
too surprising, however, when it is 
realized that dealers were deep in 
the cleanup period and stocks of 
‘54s were low in practically all 

es. 

Preliminary figures for the month 
indicate Ford is far in front in 
new-car sales with 487 registra- 
tions. Chevrolet follows with 341. 
Other makes fared as follows: 

Buick, 162; Oldsmobile, 102; 
Mercury, 70; Pontiac, 52; Dodge, 
36; Nash, 30; Cad- 

26; DeSoto, 17; 
» 18; Packard, 8 ; Lin- 
; Kaiser, 3; Willys, 3; "Hua- 
son, .: "Crosley, 1, and miscellane- 

ous, 2. 

The total of 163 new trucks was 
shared as follows: 

Chevrolet, 64; Ford, 53; Interna- 
tional, 14; Dodge, 10; White, 9; 
GMC, 8; Studebaker, 2, and mis- 
cellaneous, 3.—(E. C. Bash.) 

* +. * 


Cleveland 

A slight upturn in new-car sales 
was noted for the last week of Oc- 
tober, with turnover rising about 
60 units to a total of 1,252. 

The overall monthly pattern, 
however, showed a major dip 
compared to October of 1953. To- 
tal new-car turnover for Octo- 
ber, 1954, was 4,828, well below 
the 6,965 for the same month of 
last year. - 

Monthly used-car sales were 
down, totaling 6,207, compared with 
7,185 a year ago. 

In commercial transactions, 
used-truck sales were above those 
for the same last seven days of 
October, 1953, but the total was 
below that of a year ago.—(San- 
ford Markey.) 


* %* 


Hinanas 

New-car registrations in Houston 
declined 11 percent during October, 
leveling off at 3,291 units from 
3,704 in the previous month. 

New-truck registrations were 533, 
down 10 percent from the 596 
registered in August. 

Car registrations by make 
were: Ford, 1,072; Chevrolet, 622; 
Oldsmobile, 543; Buick, 301; Pon- 
tiac, 160; Mercury, 157; Plym- 

outh, 99; Dodge, 85; Cadillac, 69; 


DeSoto, 48; Studebaker, 35; 


ard, 4; Triumph, 23 ‘Austin, 1, 
and Jaguar, L 

Truck registrations were: Chev- 
rolet, 189; Ford, 172; International, 
71; Dodge, 30; GMC, 29; White, 12; 
Studebaker, 8; Mack, 6; Autocar, 
5; Reo, 3; Ford bus, 2; Willys, 
and GMC bus, 4.—(Ruby Fenoglio.) 


* * * 


Columbus, O. 


New-car sales in Franklin Coun- 
ty (Columbus), O., totaled 1,546 in 
October, a decline of 11 percent 
from the 1,736 sold in September. 


Looking 





—ciemgrenagig 
Glass in 
he deme 


New-truck sales, however, went 
up 17 percent to a total of 199, 
compared with 170 in the previ- 
ous month. Tax-paid used-truck 
transactions were up 22 percent 
te 330, compared with 270 in Sep- 
tember. 


Used-car transactions held 
steady, totaling 4,904, compared 


2,| with 4,895 in the previous month. 


New-car registrations by make in 
October were: Ford, 502; Chevro- 
let, 280; Buick, 199; Oldsmobile, 
128; Mercury, 92; Plymouth, 92; 
Pontiac, 65; Dodge, 48; Nash, 25; 
Chrysler, 19; DeSoto, 18; Hudson, 
18; Studebaker, 17; Cadillac, 13; 
Lincoln, 11; Kaiser, 3; Willys, 3; 





ne the Parallel-O-Plate 
ee en you hardly know 
ue is its cabatleliven. 


MG, 1; 

wagen, 1. 
New-truck registrations were: 

ie 61; Ford, 57; 20; Diveo 

GMC, 20 ; International, 20; Dis 

ite, 4; Mack, 2; Diamond 

1; Studebaker, 1, and Willys, r 

(Bert Strang.) 

* 


Triumph, 1, and Volks- 


Buffalo 

The Buffalo Automobile Dealers 
Assn. reported that more new cars 
were sold in Erie County (Buffalo) 
during September than in any Sep- 
tember for the past four years. 

New-car registrations totaled 
3,068, compared with 2,918 in Sep- 
tember, 1953; 2,210 in September, 
1952, and 2,643 in September, 1951. 

Registrations for the first nine 
months if 1954 totaled 29,301, 
compared with 31,944 in the com- 
parable period of 1953 and 22,582 
of the first nine months of 1952. 

Ford continued as the leader in 


Buffalo area sales for the first nine ' bureau said.—(Leon M. Leffingw 


"OU 


LOOKING OUT of a window wall of Parallel-O-Plate Gi 
enone op 3 maeaby 2s, te ea Parallelism is 
windows are 


when your 


| 










months of this year with 6,768 14 
istrations. Chevrolet was sec: 
with 6,533 and Buick third v 
3,537.—(George E. Toles.) 
+ > + 
Pittsburgh 

New-car registrations in 
week ended Oct. 30 showed a 
nounced increase from the pre 
ing week, according to the 
of Business Research of the 
versity of Pittsburgh. 

The bureau said the gain 








in 


at 155.0 percent of the 
average, compared with 150.6 
month ago. 

Steel mills in the Pittsburgh 
trict worked at 73 percent of 
tical capacity during the week, { 
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FOB FACTORY | 
Automation Progresses 


Toward Small Parts 


ROCESSING specialists in the automotive industry are 
eS now convinced that automatic handling of oe 
‘1|motor car industry has only be Big er es 
.|are now used throughout the industry. Automatic handling 
: of smaller parts like connecting rods, pistons, valves and 
: ss t | camshafts been accom- 
Gabriel Co. Honors Oldtimers— plished satisfactorily in sev-| in the 1 aay tee te ee 
Eleven employes have joined the 25-Year-Club of Gabriel Co., Cleveland, manvu- eral plants. The trend is defi-| vinced that automatic assembly 
facturer of shock absorbers. Presentation of commemorative gold watches was made | nitely toward more automatic proc-| offers probably the greatest profit 
by John H. Briggs, president (seated at table, fourth from right). L. W. Klein, execu- essing—in the foundry, the press| opportunity in the b 
* tive vice-president, is second from right. shop, the forge shops and, perhaps| Automatic assembly of small 


Meee eee re deceescege ease eanoepdienen-ancaae tt ormeeaaaebiace ssn nintinisi fs tise tiatcisltintioneiaitistatainis ainsi 
Wondering how new-car and truck production and sal inate t? AUTOMO- | Most importantly, in the subassem- | parts, ranging from small electric 
qive NEWS Gvee you the entire ay oweny eek Gaeugneet. the wae . bly line. switches to carburetors, has al- 








New L-O-F Parallel-O-Plate 
Glass is Amazing! 


or 





It’s the finest plate glass ever made in America 
»«» yet it costs no more than ordinary plate! 


Parallel-O-Plate is the first and only twin-ground plate glass 
made in America. 


For 12 months this L:O-F glass has been reserved solely for fine 
mirrors and military optical instruments. 


Now it has been made available for general use. 


It sets a whole new standard of performance for windows in 
stores, homes and offices. : 


New Libbey: Owens:Ford twin-grinding is the most advanced 
method of perfecting plate glass! At L- O-F, a ribbon of plate glass 
127” wide and a fifth of a mile long moves continuously through 
ingenious machines which grind both sides simultaneously! 


What does this mean to you? 
Most distortion in glass is caused by a Jack of parallelism. 


Twin-ground plate glass is the most perfectly parallel plate 
glass in the world! 


Yet L:O:F Parallel-O-Plate costs not one cent more! 


LOOKING AT windows of Parallel-O-Plate you 
see how important glass of true parallelism is 
to the architectural beauty of modern buildings. 


Parallel-O-Plate Glass 


, pet gen in Smet ly Gy Weer een a 





LIBBEY-OWENS-FORD GLASS COMPANY + TOLEDO 3 «+ OHIO 


Mi as Res cantina Genet Ser acted ipo rien arene geen: ta 


“If that many operators are do- 
ing the same thing,” it was argued, 
maybe something can be done to 
improve the process still further.” 


* * * 
Getting Around Hoppers 
FTER many months of research 
and cut-and-try, a fully auto- 
matic machine was designed to do 
the = Some parts _— hopper-fed 


and is even improved by the les- 
sons learned from the new ma- 
chine. This is 


This policy is paying off, both in 
terms of volume of business as well 
as insuring continued employment 
of personnel. 


Chrysler Workers 
Get 55 Previews; 
Cities Celebrate 


>F 


the night of Nov. 16. More than 400 
of the city’s merchants are par- 
ticipating in the “Dodge Week” 


Mayor Paul F. McCormack, of 
New Castle, has declared a two- 
week-long celebration highlighted 
by a “Chrysler appreciation week” 
and climaxed by a civic celebration 
and parade on Nov. 20. 

An elaborate 12-day celebration 
featuring eight major events will 
herald introduction of the new 
Chrysler Corp. lines at Evansville, 
culminated by a banquet and plant 
open house on Nov. 15. 

Chrysler officials estimate that 
approximately 160,000 employes and 
their families attended open house 
ceremonies in Michigan, Indiana, 
Ohio, Delaware and California. 
Members of employes’ families were 
expected to swell the total number 
of visitors to nearly half a million 
persons. 
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Interview Eudonvanausne 





Q: Are there new findings on who’s buying the new cars? 4 


A: Yes. New studies* reveal that today’s new car buyers are , 
predominantly those with managerial jobs and extra money in the bank. 
As a result, more and more passenger car advertising is being 

| concentrated in the magazines that give maximum coverage of the 
new-car, two-car families with this extra buying power. 


Q: Does this account for the big gains in passenger car advertising in 
“U.S.News & World Report”? 
A: We believe it does. And for these reasons: 


I. Highest concentration in high-income markets 


Family income in “U.S. News & World Report” homes (where 8 out of 10 of 
all the adults are readers) averages $14,503, highest of all news magazines. 


2. Highest concentration in the new-car, two-car markets 





Four out of five of the cars owned by “U.S. News & World Report” 
families were bought new—and better than a third (35.9%) own at least 
two cars—for a total car ownership of 147 cars for every 

100 car-owning families! 


3. Lowest cost coverage of this new-car, two-car buying market 


Consistent reduction of per-thousand costs with increased circulation 





igs es bagi cess es 
Rhett og 


NOW MORE THAN 700,000 NET PAID GE 
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strength enables advertisers to buy this premium coverage at a cost 
that is not premium priced—lowest cost coverage of high-income families 
of any of the weekly magazines in this field. 


4. Proof of the pudding— advertising growth and leadership 


For the first eight months of 1954, the records show that 
“U.S. News & World Report” has moved from eighth to sixth place among 
all magazines in pages of passenger car advertising. This is typical of gains 





all along the line, with the greatest page gains in all consumer advertising, 





and the greatest gains in all advertising of any magazine in its field. 





: CIRCULATION GROWTH—measure of reader acceptance ADVERTISING GROWTH—measure of selling strength p 
8 700,000 aa 
*° SERRE 4 
| ereesn ae 
: Coe 
: ° See eee 
¥ 1940 ’41 "42 '43 "44 '45 '46 '47 '48 '49 '50 ’51 ‘52 "53 '54 
na > 
# S d : ° I * wth, aft d ee é . . 
‘ by uss of the inget voluntary methods available, 1s 8a 60> Acasa Fr Se Sap pece with, cecalation 
S. curate gauge of the usefulness and vitality of the maga- of 1954—in a period when advertising really rolled up 
2 zine’s content. ““U.S.NEWS & Mg ose REPORT” has gained its sleeves.and went to work—“U.s.NEWS & WORLD 
2 ae -_ 315,000 subscribers in 4 at five years alone REPORT” scored an additional gain of 68.10 pages over 
* ——the largest numerical gain recor y any magazine the same period in 1953—again to lead its field. Only 
p in its field. six magazines now carry more advertising pages. 


Source: 1954 figures from Publisher's statements to : ; “ 
the Audit Bureau of Circulations, subject to audit. Source: Publishers Information Bureau 





A market not duplicated 
by any other news magazine 


*_For further information on the new 
study of some 18,000 buyers of new 1954 cars, 
by “U.S.News & World Report’s” Market 
Research Division, Benson & Benson, Inc., 
and R. L. Polk & Co.—ask your advertising 
agency or our nearest advertising office: 

30 Rockefeller Plaza, New York 20, N. Y., 
1006 Fisher Building, Detroit, Mich., or 
offices in Boston, Philadelphia, Cleveland, 
Chicago, St. Louis, San Francisco, 

and Washington. 
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romise ... 


‘Stability Vs. Flexibility 
Seen as GA W Issue 


Eprror’s Nore: The following 
article concludes the Automotive 
News series on the UAW-CIO’s 
guaranteed annual wage propos- 
als: 


By Joe Callahan 
Staff Writer 

U. 8S. LABOR official views the 
coming struggle between the 
auto makers and the UAW over 
Wage and employment guarantees 
as a conflict between stability and 

flexibility. 

“Management feels,” he asserted, 
“that it cannot exist without flexi- 
bility. Labor says it should have 
more stability, or security, in a 
country as wealthy as ours. 

“Whether the auto workers 

ever get a workable GAW de- 
pends upon what kind of a com- 
promise can be resolved between 
stability and flexibility. And in- 
cidentally, it will decide what 
kind of an industry the auto 
business will be. 

“Regardless of how worthwhile 
the objective is, management must 
have latitude in its operations. To 
be practicable, an annual wage 
program must have some compro- 
mises as to: 1. Number of workers 
covered; 2. portion of the year cov- 
ered, and 3. portion of the salary 
guaranteed.” 

The commentator, who declined 
to be quoted, has been a student 
for many years of programs of the 
type being charted at UAW head- 
quarters. ek 


Union Not Adamant 
; f larang UAW program, as defined 
in its booklet, Preparing a 
Guaranteed Employment Plan, pro- 
vides for some compromises in the 
major areas for guarantee. 
Regarding the portion of work- 
ers covered, the booklet says, “All 
workers who have seniority status 
including those who acquire seni- 
ority after the plan becomes ef- 
fective will be covered by the 
guarantee against full-week lay- 
offs.” 

A UAW spokesman said that a 
“seniority-status” workman is 
any employe who is not a pro- 
bationary worker. In most shops 
a man is on probation for 60 


days hiring. 

The UAW is committed definitely 
to seek the GAW for all other 
workers—high-seniority men, low- 
seniority men and those in be- 
tween. 

Justifying the need of the GAW 


for high-seniority employes, the 
union said, “During the summer of 
1953, several of the Nash plants 
were shut down for 10 weeks, 
throwing out on the streets the 
highest as well as the lowest seni- 
ority workers. At Hudson, even 
high-seniority workers got only 10 
days of work in all of January, 
1954, and six days work in all of 
February.” 


* * * 


Would Cover Newer Workers 


HE booklet adds that if the 

guarantee covered only high- 
seniority workers, an employer 
who thought that he might not 
have. sufficient work for the entire 
work force in the plant, might lay 
off more low-seniority workers 
than: necessary in order to save 
the work for the group covered in 
the guarantee. 

An unpublicized feature of the 
UAW’s annual wage program is 
the 40-hour guarantee which is 
given all workers, even probation- 
ary employes, during any week in 
which they are not notified in 
advance of a full-week layoff. 

Under the union’s present 
‘GAW program, there appears to 

be little room for compromise 
in regard to the portion of the 
year covered. The union says 
flatly that the guarantee will be 
effective for 52 consecutive 
weeks after a layoff. There are 
two exceptions to this rule: 

1. A graduated guarantee, prob- 
ably ranging from two to 52 weeks, 
is provided for new, low-seniority 
workers in an established com- 
pany, or for workers of a new 
company. Says the union: 

“Graduation of the guarantee for 


the low-seniority workers provides 
security for new workers without 
destroying opportunity for them. 
This is particularly important to 
avoid turning young workers 
against the labor movement.” 

2. A graduated guarantee also is 
provided for workers who have 
been laid off so as to protect their 
recall opportunities. 

The GAW plan provides that 
“When a worker is recalled after 
a layoff, he will be entitled, when 
next laid off, to the unusued bal- 
ance of guarantee weeks at the 
time of recall, plus a ratio of the 
number of weeks during which he 
received compensation following 
the last recall.” 

* « + 
Protecting Layoff Victims 
OR instance, if a worker who 
had been laid off for 20 weeks 
(Continued on Page 23, Col. 1) 


The Men Behind the GAW— 

CIO President Walter Reuther (center), seated with the public advisory committee (front), which examined the UA 
annual wage plan for flaws, and the UAW's GAW study committee (top row), which formulated the plan. Seated: Edward 
Cushman (from left), now of American Motors; Charles A, Myers, William Haber, Alvin H. Hansen, Reuther, Eveline M. Burng 
Edwin E. White, Seymour E. Harris and Arthur J. Altmeyer. Standing: Nelson Samp (from left), Ernest Moran, Arthur Hug 
Jess Ferrazza, Walter Madrzykowski, Vincent Bladen, Richard A. Lester, Leonard Lesser, Nat Weinberg, Jack Conway 


James Brindle. 
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Bu: Union’s Ready to Compromise . . . 


Auto Flexibility May Snag GAW 


(Continued from Page 22) 


was ‘aid off again after working 
two months, he would have the 
guarantee of 82 weeks pay plus 
any additional weeks’ guarantee he 
had picked up after his first layoff. 
The union does not the rate 
at which a worker “picks up” his 
guarantee. 

If this provision was not con- 
tained in the agreement, the union 
believes that the employer might 
prefer to turn down orders or to 
work those workers still on the 
payroll excessive overtime, rather 
than take the risk of recalling 
laid-off workers. 

The point on which the UAW 
is least likely to compromise is 
on the part of the salary guar- 
anteed to the worker. Repeat- 
edly, the union has said that the 
unemployed worker must be paid 
enough to enable him to main- 
tain the standard of living he 
and his family enjoyed while he 


was fully employed. 
The UAW plan will likely come 


in for considerable criticism for 
interfering with the present auto- 


motive trend toward decentraliza- | ing 


tion. 

Confronted with this criticism, a 
UAW official is likely to reply, 
“You are right. It does interfere 
with decentralization. We’ve been 
combatting this trend since World 
War II and we think the GAW 
is the best answer to it.” 

This official probably will add 
that the GAW is aimed at com- 
pelling management to move its 
plants into new areas on a socially 
and economically sound basis, and 
to gear its decentralization to ex- 
panding markets and to the grad- 
ual absorption of its workers by 
other industries. 


Expansion Plans Upheld 
(PORArue plant expansion 
much more kindly than it does 
decentralization, the UAW has 
commented: 
“A guaranteed employment plan 


pos- 

sible security for workers in new 

or expanding companies without 
ansion. 


“The UAW-CIO program accom- 
plishes this by graduating the 
maximum number of .weeks for 
which a laid-off worker may draw 
guarantee payments on the basis 
of the length of his previous em- 
ployment. 

“While employment is expand- 
ing there would be no cost to a 
new company under the guar- 
anteed plan, except the cost 


be interrupted by layoffs, guar- 
antee liabilities would be small 
because of the graduation of 
weeks of guarantee payments 
based on length of employment.” 
Strongly motivating the GAW 


must not discourage economic ex-'drive is the specter of long lines 





| 





of workers rendered unemployed 
by automation and other forms of 
technological progress. 
UAW has asserted that it 
has never opposed technological 
progress; that it has fought in- 
stead to win for its members the 
largest possible share in the fruits 
of technological advance. 

* * * 


Job Turnover Enough? 


"— normal turnover in the 
labor force from such factors 





They buy 


more 





of these in Michigan! 


What is it? It is an atom of nitrogen. 
The farmers of Michigan know they 


must 


buy plenty of nitrogen and other 


essential soil elements if they are to get 
the most out of their land. And, getting 
the most out of their land is an old habit. 


With 


ready markets, diversified crops, 


and better than average yields, the income 
of Michigan farmers is steady and high. 


They must know their soil . . . that’s why 
4 out of 5 turn to Michigan Farmer when 
they want to learn more about Michigan 
farm practices. Thats why Michigan 
Farmer is the best way to reach this ro- 
bust market for all kinds of goods. Don’t 
overlook it when you make your plans 
for 1955. Write T1013 Rockwell Ave., 


Cleveland 14, Ohio. 


advertise in Michigan where it’s payday all year ’round! 


Michigan 





armcr 


East Lansing, Michigan 





THE OHIO FARMER 
Cleveland, Ohio 


PENNSYLVANIA FARMER 
Harrisburg, Pennsylvania 









ceiving income from his em- 
ployer?” 
+ * 


Integration with Idle Pay 
AWARE of this conflict between 
their plan and many existing 
state laws, the UAW strategists 
make this three-point reply: 


GAW may have to be 
temporarily to meet local 
tions. 
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But Shipments Decline 


Tire Output, Stock Up 
With End of Strikes 


NEW YORK. — Manufacturers’ | casings, as against 717,454 casi 
shipments of passenger casings for | for August. Inventories at the on 
September amounted to 5,274,967, a|of the month were 2,233,061 ti 
decrease of 24 percent from August, | showing little change from August 
when 6,961,615 units were shipped, | when 2,187,744 tires were on har 
according to the monthly report of| Shipments of automotive innep 
the Rubber Manufacturers Assn.,|tubes in September were 4,050,28) 
Ine. units. In August 5,747,691 tubep 
° , — With all manufacturers back in| were shipped. Production at 4,489) 
production, following the strikes of | 729 units was up from August 
Dealer Issues Aired at Meeting of Illinois Association Leaders— July and August, production of/|duction of 3,773,162 inner cul 
Programs and policies pertaining to both national and state dealer associations were discussed at meeting of officers, directors passenger tires for September was | Month-end inventories at 7,180, 
and area chairmen of Illinois Automotive Trade Assn. in Springfield, with Charles F. Carpentier, Iilinois secretary of state, os | 6.241.961 units, a gain of 32 percent | units surpassed the August monthe 
special guest. Seated (from left) are Henry Rechtien; Hel Hurst; Charles W. Albrecht, president; Harry Craycroft, NADA director; | over August when 4,709,676 casings | end total of 6,588,142 inner tubes, 
Les Sander, executive manager; Carpentier; R. E. Broe, treasurer; Jess Bitzer; Frank Farmer; C. Jones Earp, and E. R. Rick. were produced. nttincnctininillaheettiniasbiliaeiialitey 
Standing: Harry Bellmer, field supervisor; Herman Wallace; A.P. Stuart; Ira Pfeffer; Gene Bragg; Clarence C.. Austin; B. F. Inventories of passenger tires in- Bi R. 1 P h 
Zilinski; Hollis ©. Frey; Clarence Brown; Floyd Cox; Irwin Cochran; H. A. Martin; Charles Craycroft; Charles Wilson; Arthur | creased to 8,950,582 units, a rise of enta us 
Pothuisje; Leo Borens; Lawrence Truitt; Don Brubaker, and Walter Reed. 14 percent over August, when 7,- : 
isa BR comes Se ee : } Sinte f abi tal ‘iti tee ae casings Teme hand. Planned by Hertz; 
® announc e appointment o -|ganization of sales, w ey dis- hipments of truck and bus tires 
Ero Mfg. Appoints Rattner ner Co. as exclusive national sales| tribution points emanating from| in September totalled 1,003,206 tires, | Bus Stock Sold 
As National Sales Rep representative for automotive prod-|Ero’s six factories, Leopold said.|a decrease from August, when 1,- | 
CHIGAGO.—Howard F. Leopold, | ucts. Rattner will headquarter in the | 117,914 units were shipped. Produc-|. CHICAGO. — Car rental ang 
president of Ero Mfg. Co., last week| Plans call for a complete reor-| Merchandise Mart here. tion for September was 1,036,916 | truck leasing business of the whol 
Sea gla tein ieee nals cecal heii ilgili ita Neh essa phdetiebadhitcastnbiliicint tanh iidinnasiciionks, | POR: thettens: of: Tiare 


soon to be the new name of Omnj 
bus Corp., will be doubled in the) 
next few years, it was predictal) 
last week. 

Benjamin Weintraub, presid 
of Omnibus, reported that compli 
tion of the sale of Omnibus’ int 
ests in two New York bus cx 
panies will provide $4,000,000 - 
cash which can be used for e 
sion of the Hertz operations. J 

He pointed out that the ch 
in the corporate name, effect 
Nov. 19, 1954, emphasizes that Gar) 
rental and truck leasing now am) 
the company’s entire business 

Pi 
pad 
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terests. For the first time in @ 
history, Omnibus is ae 
of the local bus business. 

The change also marks the 
time, Weintraub stated, that ac 
pany engaged exclusively in ~ 
car and truck rental business 
publicly held with its sect 
listed on the major stock 4 
changes. The 733,739. ou 
shares of stock are held by 
than 4,000 stockholders. 


ported that the entire Hertz § 
tem is now operating in 619 ¢ 
in the U. S. and eight for 
countries. The System oper 
fleet of 12,900 cars and 
trucks. 


20% More ae 


‘ntads: prone V- Seen Next Year — 


ee 9M CHICAGO. — Firms leasing @ 
_ a Oar will grow by 20 percent in num 
"9 MILE OIL a next year, Midwestern execiit 
were told here by Paul rich, 
general manager of Emkay, 2 
nationwide commercial a ute 
leasors. si 
Hartrich said that commen 
leasing, begun a few years 
an experiment, has definitely ¢ 
into its own. He pointed out1 
by leasing, a good number of 
were able to provide their s 
with good transportation for 
25 percent less than sale 


Gives Greater Protection Against Steen 


Morse Chain to Erect 


Plant in Ontario = 
CHICAGO.—Formation of 4a 
VALVE LIFTER ACID manufacturing subsidiary of B 
eS : a Warner Corp.— Morse Chal 
STICKING CORROSION Canada, Ltd.—has been annol 
by Roy C. Ingersoll, presidé 
Borg-Warner. 
The new company, which Wi 
cupy a plant to be built at &! 
Ont., will produce automotive: 
industrial chain for the Cana 
DIRTY ENGINES SLUDGE AND market. Ground already has) 
broken for the new are 2 
— expected to be complet 
halal Another Borg-Warner plant 
operated by Long Mfg. re 
sidiary, is under construct 
Oakville, Ont. Automotive 
will be produced there. 


wa nova YOUR FORMULA FOR INCREASED BUSINESS Abernathy Quits Nal 


THROUGH SATISFIED CUSTOMERS Robert Abernathy has af 
that he has surrendered @ 


ao \ e » a a : 
Red uh wood Nash dealership at 2 
nat : H A D e 8 
KENDALL REFINING COMPANY, BRADFORD, PENNA ee ee Nash 
but probably will resume the 
of Bob’s Garage, under 
formerly operated. 
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are off in thousands of showrooms, 


| 2 and people are flocking to see the ’55 
models. But millions of prospects will 
| look over the new cars first in the 
greatest automobile showroom of all, 
_ The Saturday Evening Post. It carries 


more automotive advertising of every 

kind than any other magazine.” It gets 
to the people who <=" 9 
read and buy. The 
Post gets to the 


heart of America. 
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Aiming New Headlamps 


Procedure Spelled Out for Proper Placement 
Of Beam Without Special Machines 






oat spat. of fae bo agers. Facilities will have to be 
on on enlarged, it was announced, to take 

side of the car being aimed. Service News eare of an unexpected turnout of © 
150 students. 4 


In Brief eee 


N. Y. Inspection Rules 





As an example 
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il 
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ment to determine the center or 





DETROIT. — The new sealed- 
beam headlamps make for better 
distribution of light and a sharp 
reduction in stray light beams that 
interfere with clear vision in fog 
and snow, but the beam must be 
aimed accurately if all the advan- 
tages of the new lamps are to be 
obtained. 

sales will be al- 


will 
that their service people know 
how properly to aim the new 


Below .are the basic steps that 
must be followed by dealer shops 
that do not have special headlight- 
aiming machines. The aiming chart 
should be 25 feet from the front 
of the car. The aiming line and 
headlamp targets must be located 
properly for each make of car. 





over the top of the sticks. 
Have a helper mark, on the chart 
or wall, the height of the sighting 
line. Do the same for the other 










side of the car. These two points 
determine \the sighting or top line 
shown in Figure 2. 

Standing behind the car, sight 


C line. Points A, B and C are now 
established. 

Measure the height of the center 
of the headlight lens above the 
ground. Subtract the resulting fig- 
ure from the 36-inch line. estab- 
lished by sighting over the yard- 
sticks. 


Now add two inches (the aim 
specification), and this tells where 


to establish the aiming line as 
shown in Figure 2. 

Measure the distance between 
the centers of the two headlamps. 
Take half this distance and mark 
it off on the aiming or lower line 
at both sides of the center line. 
This gives Target Points D and E. 



















Place a piece of colored tape or 
a clearly visible mark at Point8 D 
and E. These are the target points 
for the upper beams. 

Cover one lens and turn on the [that about $2,000 worth of equip- 

upper beams. Adjust that lamp | ment is needed to outfit a garage 
that the center of the bright- | as an approved inspection place. 


these dimensions, suppose that the 
height of the lamp centers on the 
car being aimed wag 29 inches from 
the ground. Subtracting this from 
36 inches, the height of the yard- 
sticks, leaves 7 inches. Adding 2 
inches locates the aiming line at 
; inches below the top or aiming 
ine. 


N. Y. Shops Study 


Inspection Gear 


ROCHESTER, N. Y.—Auto deal- 
ers and repair shop operators from 
Western New York and the South- 
ern Tier converged on Rochester 
for a look at the car-testing equip- 
ment they will need when compul- 
sory auto inspection becomes a fact 
next May 1. 

Eight exhibitors had an esti- 
mated $40,000 worth of machinery 
in the display. It was estimated 


Cars Ripe for Shop . 

Universal C.LT. Credit Corp. says 
that two-year-old cars are the best 
source of profitable service. C.LT. 
released the results of a study 
showing that cars should be traded 
every two years for the most eco- 
nomical operation. 

Thereafter, service needs mount 
rapidly. In the fifth year, the com- 
pany said, “decide whether you 
want to have the dents removed, 
body painted and engine over- 
hauled.” 

* * = 
Burke Olds Hosts Class 

The service department of Burke 
Oldsmobile, New York, was the 
first host to the City College of 
New York’s “Know Your Car” 
class. The course is offered by the 
school’s extension service and is 
conducted by members of the So- 





ciety of Automobile Service Man-| plants scattered across 





NEW FROM ALEMITE! 


equipment powered to lubricate 





Here’s big news for you from Alomite! 


A great new pump engineered specifically for fast ¥ 
delivery of today’s tougher, longer-lasting greases— 
H (a with power reserve for the even tougher greases of | 
: the future! Cuts lubrication time by ong THIRD! - 
It’s the Alemite Super-H Pump that gives full 
pressure of 6000 to 7000 Ibs. at the control 
valve, where it counts— INSTANTLY. 















The motor vehicle commissioner ~ 
of New York has announced re- — 
quirements for State vehicle in-— 
spection stations. Space require-— 
ments, it was said, will depend on 
local population and the type of” 
light-testing equipment to be used, | 
The larger shops must accommo, 
date four cars at a time. Officia 
station licenses will cost $25 a year, 


Allis-Chalmers Booklet 


Provides Picture Tour 


West Allis works through pictures © 
is provided by Allis-Chalmers Mfg, ~ 
Co. in an attractive 32-page booklet, | 
According to G. C. Quinn, sup 
visor of the industrial press s 
tion, the guide is used to acquaint — 

some 15,000 visitors yearly with the — 
West Allis plants. A-C has 12 other | 
e coun ; 
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Appointment of Kermit A. Pick- 
ett as manager of the divisional 
records development department of 
Chrysicr Corp. has been announced 
by H. F. Diegel, assistant comp- 
troller. Pickett formerly was in 
charge of application of electronic 
data processing equipment to 
Chrysler Corp. procedures. 

* a 


Ford Shifts Baker 


E. Mead Baker jr. has been 
named industrial relations mana- 
ger of Ford Motor Co's metal 
stamping division, according to A. 
J. Hole, division general manager. 
Baker had been industrial relations 
manager of the manufacturing 
services division since its organiza- 
tion in 1951. 

* * * 
Chrysler Export Reassigns 
Tankersley as Caribbean Rep 

Appointment of James R. Tank- 
ersley jr. as regional sales repre- 
sentative in the Caribbean area has 
been announced by C. B. Thomas, 





L Auto Personnel 


St * na = ” 


president of Chrysler Corp.’s ex- 
port division. 


Tankersley joined Chrysler Ex- 


port as a field service engineer last| 


year, working in Central America 
and Caribbean countries. His head- 
quarters will be in Havana. 


Firestone Defense Activities 


To Be Directed by Gohr 


William D. Gohr has been ap- 
pointed director of defense activ- 
ities for Firestone Tire & Rubber 
Co., according to Lee R. Jackson, 
president. Gohr for the last two 
years had handled special assign- 


ments. 
* * * 


White Names Meyer, 
Zaring and Strother 


Three new branch managers 
have been named for White Motor 
Co., according to J. N. Bauman, 
sales vice-president. 

A. W. Meyer has been appointed 
at St. Louis, being replaced in 
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to San Francisco 
Grico Appoints Franklin 
General Manager 
N. Glenn Franklin has been ap- 


N. G. Franklin 
dale, Mich. 


eo ye ee 2, 


from Oakland. 





1938 to 1952 in 
sales capacities. 
Since 1952 he has 
been associated 
with a GMC 
dealer in Fern- 


Nearing Given Added Duties 
In New Departure Sales 


Dudley W. 


Nearing, 


manager 
of the Cincinnati zone sales of- 


fice of the New 


Departure divi- 


sion of General Motors, has been 


named to specialize in the ap 


cations of New 
in the 
tools. 


etieaens "tek 
field of machine 


Although he will continue to 


* 
Dunlop Tire Adds Marshall 
As Buffalo Division Rep 
John L. Marshall has been 
named truck and bus tire repre- 
sentative in the Buffalo division of 
Dunlop Tire & Rubber Corp. 
Marshall had been central New 
York sales representative of Sie- 
berling Rubber Co. for the past 
four years. 
* a * 


GM Appoints Comptrollers 


For Frigidaire, Allison 

Appointment of comptrollers for 
two General Motors divisions has 
been announced. 

J. A. McFetridge was named 
comptroller of the Frigidaire divi- 
sion, and Oscar A. Lundin was 
named to succeed McFetridge as 





Here’s SUPER H-POWER in the world’s newest and finest... 
DELUXE PORTABLE LINE! 


¢ Line ‘em up for display! 


Automatic 
Transmission 
Fluid Dispenser 


: Hand Operated 
Gear Lube Dispenser 


Write teday for information 


that will show you how this new H-Powered 
Alemite Equipment can save you money 


— make you money! 


Just check these outstanding 
Alemite advantages! 


Waste Oil Drain 


* Roll ‘em to the job for efficiency! 
¢ Here’s appearance that wins customer confidence! 


High-pressure Lubricator 






with Super-H Pump 


ALEMITE 


Alemite, Dept. C-114, 1826 Diversey Parkway, Chicago 14, Illinois 


| Aftermarket Sales Head 











C. H. McAleer, president 
McAleer Mfg. rp., Detroit, 


of 
an- 


ket automotive 
field. McAleer 
Mfg. plans greatly increased sales 
promotions and national advertis- 
ing in the aftermarket field. 


* * 


Liljenwall to Head Sales 
Of Pacific Tire & Rubber 
Appointment of T. G. Liljenwall 
as general sales manager of Pa- 
cific Tire & Rubber Co., in addition 
to his duties as assistant to the 
president, has been announced by 
LeRoy Lutes, president. 
Liljenwall has been associated 
with the firm since 1951. 


AP Parts Appoints Rice 
Southeastern Sales Chief 


Appointment of Hal W. Rice jr. 
to the newly created position of 
southeastern regional sales mana- 
ger for AP Parts 
Corp. has been 
announced by O. 
A. Roeger, sales 
manager. 

Rice will head 
replacement sales 
in Virginia, parts 
of Maryland and 
Delaware, North 
and South Caro- 


lina, Mississippi, 
Alabama, Ten- 


J. A. DeBoskey 












C, W. Snider 


trated sales effort planned for Gar 
Wood’s new lines. 
* s > 
Gorey Rejoins Chrysler 
As Aide to Snyder 

Charles. B. Gorey jr. has been 
appointed to the staff of C. J. 
Snyder, Chrysler Corp. operating 
manager. 

Gorey was with Chrysler for 
eight years before he left in 1947 
to join Great Lakes Steel Corp., 
where he last served as assistant 
to the sales vice-president. 


vice-president of Pittsburgh Plate 
Glass Co. hag been announced by 
Harry B. Higgins, president. 

” + 


Ford Picks Holsaple 


The appointment of Robert E. 
as manager of the new 
southeastern regional sales office 
of the tractor and implement divi- 
sion of Ford Motor Co., has been 
(Continued on Page 54, Col. 1) 
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WESTERN ~ 
UNION 


W P. MARSHALL. Prasinognt 


fr susos 
Peabo tow | 
oe date line om telegrams and day letters is STANDARD TIME at point of origin. Ti NDARD TIME at point of destination 
NPA105 PD GI DETROIT MICH OCT 5 1040ANME= 
WARREN A KING=AUTOMOTIVE MERCHANDISING MANAGER 


LIFE MAGAZINE NYK= 




















RECENT “ADVERTISED=<IN-LIFE™ PROMOTION CELEBRATING OUR | 
SELECTION AS BRAND NAME AUTO DEALER OF YEAR PROVED MOST 
SUCCESSFUL MERCHANDISING CAMPAIGN WE'VE EVER CONDUCTED. 

FLOOR TRAFFIC DURING CAMPAIGN WAS GREATER THAN 
ANY TIME SINCE INTRODUCTION OF 1953 CHEVROLET EIGHTEEN 
MONTHS AGO. SALES OF NEW CARS DURING PERIOD INCREASED 
50 PERCENT AND THIS WASAT TIME WHEN OTHER AUTO SALES 
IN DETROIT WERE FALLING OFF. 

THE GREAT PUBLIC ACCEPTANCE AND RECOGNITION OF 
LIFE WERE PROVED AGAIN IN THIS PROMOTION. OUR 
HARD-HITTING MERCHANDISING CAMPAIGN BECAME “EVENT 
OF PUBLIC INTEREST THANKS TO PRESTIGE OF LIFE. 
VERY TRULY YOURS= 

S H ROSE PRESIDENT 

GRAND RIVER CHEVROLET CO DETROIT, MICHIGAN= 















} With outstanding dealers like Grand River Chevto- 
let and King Braeger Chevrolet effectively using 
*‘Advertised-in-LIFE,” it stands to reason there is 
in this for you! sales magic in the letters L-I-F-E! 

And here’s why! 

LIFE reaches new-car customers, and potential 





There's a clue 








An industry as big as yours 
} needs a magazine as big as.. 






















WESTERN 
UNION 


WwW P. MARGHALL. PresiognT 
The Gling time shown in the date line on telegrams and day letters is STANDARD TIME at point of origin. 


of receipt 
NPA123 PD=MILWAUKEE WIS OCT 5 1034AMC= 
WARREN A KING=AUTOMOTIVE MERCHANDISING MANAGER 
LIFE MERCHANDISING NYK= 









FINAL RESULTS OF LIFE MAGAZINE PROMOTION FOR MONTH 
OF JUNE ARE EXTREMELY SATISFACTORY. OUR SALES WERE 

41.5 PERCENT GREATER THAN SAME MONTH 1953. DURING 

TEN DAY PROMOTION 1 WOULD ESTIMATE OUR TRAFFIC 
INCREASED BY 200 PERCENT OVER NORMAL TEN DAY PERIOD 

WE HAVE NEVER HAD A PROMOTION THAT WAS MORE SUCCESSFUL. 
THE TIE-UP WITH LIFE LENT A GREAT DEAL OF PRESTIGE TO 


ENTIRE ACTIVITY. WE ALL ARE EAGERLY LOOKING FORWARD 
TO A REPEAT ON THE PROMOTION NEXT YEAR SINCERELY= 


ROBERT W BRAEGER SECY 
KING BRAEGER CHEVROLET CO MILWAUKEE= 
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customers, with greater sales impact than any other No wonder automobile manufacturers invest more 
y using Magazine in history. A single issue of LIFE reaches _ of their new-car advertising dollars in LIFE than in 
there #§ 11,880,000 households, including 8,720,000 house- any other magazine. No wonder so many important 
holds with one or more cars. In the course of 13 _ new-car dealers are sponsoring their own LIFE tie-in 
issues, this audience grows until it includes 18,410,000 promotions to tell customers, “The best things in 
yotential § car-owning households.* LIFE are here!” 


% Source: A Study of the Household Accureu- 
First in magazine circulation lative Audience of LIFE (1952), by Alfred 


First in magazine audience 
First in new-car advertising 


Politz Research, Inc. 








eee 


Lawsuits Affecting Dealers ie 
Court Decisions 


By Leo T. Parker 
Attorney at Law 


re dealer, J. K. Robinson, The answer to this and similar 


can 7 avoid liability for ‘injuries auto dealer who employs these 
and wrecks caused by employes| salesmen is their legal employer. 
and persons who use my automo-| In other words, if the salesmen are 
biles for making calls, delivering | “independent contractors” the em- 
merchandise, etc.?” 
Also, I pay salesmen purely on | ang he is not liable for injuries 
commission , ate, and many, of | caused by theve employer 
oa * 
firms as well as for our company. 
“Now we are faced with a suit| Many Factors Weighed 


by certain state officials who say WHEN deciding whether an em- 
Wwe must pay back unemployment ploye is a “legal employe” or|higher court held that these em-| 2. Who is employed to produce 
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“independent contractor” many em- 







ered. Ordinarily an “independent 








taxes with heavy penalties on these 
salesmen. Is this a fair proposition, 
and can we win this suit?” 
“How | questions depends on whether the 
employment Compensation Com- 
migsion, 14 N. W. (2d) 560. In this 
case it was shown that a com- ’ 
pany hires employes to perform — * * * 
such as servicing equip- 
ment, making deliveries, installa. |Contractor Defined 


ployer is not required to pay un- 
employment compensation taxes 


These employes use their own 
trucks, tools and equipment. They | Contractor is a person: 


+ 


pany’s officials. Therefore, the| work. 





JOP PERFORMERS / 


COMBINED IN THE SAME 


REPLACEMENT RING SET! 


2 





ployment angles must be consid-| Murphy Junker Bonus 


contractor” legally is a secondary; Seeks to Clear the Air 
employe who performs specified) OULVER CITY, Calif.—As a 
work or services for the primary! contribution toward the elimina- 
employer, and the latter is relieved} tion of smog in California, Bill 
from many and numerous obliga-| Murphy (Buick) is offering a 
tions, responsibilities and liabili-| $100 bonus for every smog-pro- 
ties. ducing, oil-burning used car 
See O’Brian v. Michigan Un- | which is traded on a new Buick. 





ployes were not legal independent 


tion work, etc. waa higher court also establish- 
the law that an independent 


are under the control of the com-| 1. Who undertakes to perform 





oe ee 


(1) Here is a compression ring that seats right now . . . the 
Hastings torsional. Its high graphitic casting brings it into a fast 
seat and perfect wall bearing in any cylinder—tapered, out-of- 
round or re-bored. 

(2) The Hastings Steel-Vent is an oil ring that stops oil-pumping 
immediately. It’s a soft pressure ring with the light innerspring 


developed by Hastings. It delivers the extra lubrication that older 
engines must have—and with complete oil control and economy. 
Here are two top performers in the same “Motor Engineered” 
. built by replacement ring specialists. 
You don’t get come-backs due to cylinder scuffing and slow- 
seating when you install Hastings Steel-Vent sets. You get positive, 
quick performance that makes car owners happy. 


HASTINGS MANUFACTURING COMPANY, HASTINGS, MICHIGAN - HASTINGS LTD. TORONTO 


.onsh | a OH SO GEy 


\ ly, Me 








Piston Rings, Casite, Oil Filters, Spark Plugs 


STEEL-VENT PISTON RINGS 
HASTINGS et in 


Tough on oil-pumping - Gentle on cylinder wails 









certain results according to moe 
means and methods. 

3. Who agrees to furnish part of 
all of the equipment for doing . 
work. 

4, = is engaged in a die 

ce 























































5. Who is free as to his hours 
labor and under no obligation 






v. Industrial Commission, 16 N. 
(2d) 298. Here it was shown 
an owner of a vehicle rented it 
with its driver. He carried 
driver on his pay roll, paid 
driver's unemployment insura: 
Social Security tax and compe 
tion insurance. 

The company, to which the equip 
ment was rented paid the owner 
flat rate of $6 an hour and had 
control over the driver. 

oe 


Driver Injured 2 
HE driver of the vehicle was in: 
jured and the question ¢ 

sented the court was: Who is | 

for payment of compensation 
the injured driver? 

The higher court held that as 
employer had no control over 
employe he is an “independent 
tractor” and that he was fully 
sponsible, thereby relieving 
company from liability. a 

And in Langley v. Findley, 

So. (2d) 908, i¢ was shown 

the owner of an auto agreed 

perform delivery work for 
company for a stated 
and without any control by 

Officials of the company. 

owner of the equipment 

killed, and his widow sued 
company for damages. 

The higher court refused to rem 
der a verdict of damages in favor 
of the widow, because the owner 
of the automobile was an “inde 
pendent contractor.” Be 

The law with respect to sale 
is thé’same. If a commission 
man is under control of hig 
ployer, and comes to the d 
place of business regularly, he # 
not an “independent contractor. 


Firestone Tops 
Million-a-Month — 
Tubeless Output — 


AKRON.—Lee R. Jackson, prep 
ident of Firestone, revealed Thur 
day that the company is producti 
tubeless tires during November a 
a rate exceeding one million @ 
month in its U. S. plants. By eagl 
1955, he said, this rate will | 
substantially increased. 

With an expected increase 
large-scale tubeless truck tire p 
duction, Firestone’s output of f 
less tires will constitute “a Wi 
large percentage of the companys 
total production” by this time fi 
year, Jackson said. BS 3 

Widespread acceptance of the 
new tire can be seen in the fag 
that major auto manufacturers ame 
using it as standard equipment of 
all 1955 models, he said. Resume 
of truck manufacturers’ tests of® 
new tubeless tire developed 
Firestone indicates that the 
models of major truck nuface 
turers may be using Fire 
tubeless tires as standard 
ment, he added. ee 

Major manufacturers of light 
trucks, he pointed out, also | 
using or scheduling Firestone tube 
less tires as standard equipment | 


Texaco Steps Up © 
Research Work 


NEW YORK. — Texas Co. bat 
announced expansion of its “uf 
search and technical acti ; 

Augustus C. Long, president, 8 
the company was establ | 
independent research and : 
department, and expanding face | 
ties at its principal research .. 
ratory at Beacon, N. Y. 

The company announced O® 
election of F. H. Holmes, 
assistant general manager 
refining department, as vic 
dent to head up the new ¢ " 
ment. es] 
M. Halpern, vice - president 
charge of the refining deparumes 
since 1940, was elected senior V4 
president. He will coor 
research activities, including @@ 
of Texaco Development Corp. — 
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You have to give some people credit... 


It’s extraordinary how many people who read 
Holiday buy their gas and oil “on the cuff.” Nearly 
half of Holiday’s car owners hold gasoline credit 
cards! 

The reason is, they’re always going somewhere. 
In a typical year, they drive their more than a mil- 
lion cars over 15 billion miles... burning up a billion 
gallons of gas, 83 million quarts of oil on the way. 
They buy a few spare parts en route, too: 1% mil- 
lion replacement tires, 2% million spark plugs, 


Meet your best: CudTomend... tw Yhe poaged % 


oo 


350,000 batteries, just to name a few. 

We’re never quite sure whether these people go 
places because they read Holiday...or read 
Holiday because they go places! But we are sure 
they’re the driving-est market in America. And in 
Holiday, you talk to them while they’re in a mo- 
toring mood! 

Isn’t it time you joined the distinguished auto- 
motive advertisers (51 in all) who are currently 
making hay in Holiday? 


: , ne 
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Curtis MAGAZiNng 
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——- the keys to Stuart V. Reed, superintendent. 
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Dealer of the Month... 


By Gerhardt Neumann 
Staff Writer 

AFETY check lanes are a com- 
mon practice these days as one 
of the most effective ways of dram- 
atizing safety and the motorist’s re- 
sponsibility. Many dealers all over 
the country have played an impor- 
tant part in the setting up and op- 

eration of such lanes. 

What makes the achievement of 
B. J. McManus sr., owner of Palo- 
mar Motors, Inc., (Cadillac-Pontiac- 
GMC), Escondido, Calif., even more 





Gorman Gives Car to School— 


A Packard Clipper has been given by James Gorman, Inc., Summit, N. J., to the 
board of education for student driver training. At left is James Gorman, president, 


how new-car and truck production and sales are making o out? AUTOMO- 


rve gives you the entire story every week throughout the year. 


Adds a solvent’ ‘salesman’”- 





BONUS ITEMS WITH 
EACH D-105 VIS-U-LID 





2. JACK-MASTER TOOL KIT 
WITH WASHER NOZZLE WRENCH 





special offer. 





dara ag erga 





spectacular is that he inspired the| 8. 4. 


The NEW 


RIC 


VIS-U-LID 


(Just snap it on; 
it locks in place) 


McManus Inspires 
School Safety Action 


city’s high school to carry the 
safety message to its students by 


ego County 
Traffic Council 


since its incep- 
tion a little 
more than a 
year ago, and 
has been active 


keeps cabinet stocks clean 














@ This new colorful plastic 
and metal Vis-u-lid cover for Trico Stock Organizer 
Cabinets is yours free with the purchase of a modest 
stock of Trico Rainbow and Triple Action Blades, 
Trico Wiper Arms and Trico All-Season Solvent. 
Snapped into place, the Vis-u-lid.adds to the eye 
appeal of your Cabinet, keeps stocks clean and pro- 
vides space for displaying 6 bottles of Trico Solvent. 
And as an extra bonus, the Trico Vis-u-lid Kit 
contains the new Jack-Master Tool Kit, including a 
Trico Washer Nozzle Wrench; a Trico Arm and Blade 
Specification Chart; and a Trico Arm Puller Tool. 


Phone your Trico Wholesaler for details about this 


If you are not one of the tens of thousands 
of dealers now displaying Trico D-102 
Cabinets, your wholesaler can supply 
you with one on a most attractive basis. 


Pn Windshidld Equipment 


TRICO PRODUCTS CORPORATION, BUFFALO 3, N.Y. 





safety drive he has been selecte< 
recipient of this month’s safety 
plaque by Automotive News. 
* * * 

j= traffic safety lane -checic 

MeManus believes, does a great 
deal toward making the public con: 
scious of the condition of the car 


Under his organization, each cai 


is checked by two men who take 


down all deficiencies. 


shows it has been found in good 
order. 

According to McManus, several 
weeks of publicity precede the 
safety lane, and people are invited 
to come to any dealer or represen- 
tative garage to have their car 
checked free and receive the stick- 
er which allows them to bypass the 
check lane. 


* * * 
Gtatina that public response to 


the safety lane was very good, 
McManus said he feels that there 





should be such a check once e: 
twice a year. 
Commenting on the expense of 





In the car check last May, mn 
drivers volunteered their cars for 


inspection and 370 received the 
O.K. sticker. 

During the month it is estimated 
that more than 65,000 were inspect: 
ed in San Diego County. 


Bargain Tires 


May Be Costly 


Bargain shoppers for tires are 
sometimes a hazard to highway 
safety, a California tire executive 
told the National Assn. of Ind& 
pendent Tire Dealers at its annual 
meeting in Chicago. 

W. S. Seliger, Los Angeles dit 
trict mannan of replacement tires 
for B. F. Goodrich Co., said: 

“The tire customer who buys 
‘bargain tires’ and -then drives at 
top speed, is a menace that tite 
dealers can often recognize and 
stop. The dealer must advise the 
motorist what grade of tire he 
needs for certain driving condr 
tions. 

“Some car owners are attracted 
by low prices,” Seliger said, 
out realizing that their driving — 
habits require stronger, more sefv- 
iceable tires. There is a place 
@ market for tires of less than top 
grade, but it isn’t on the highways 
at 60 miles an hour.” 


Radar Battle 


Calif. Police Seek End to Law 


Of ‘Speed Traps’ 

In an effort to persuade the 
islature to revoke laws : 
“speed traps,” the Califorms® 
Highway Patrol is testing 
equipment to collect data on 
reliability. 

The Highway Patrol intends © 
submit the data to the 1955 a 
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Backshop 


if r 
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...- by Jack Weed 


— I was in New York a 
couple of weeks ago attending | 
the American Trucking Assns. con- 
vention, I took time out one after- 
noon to have lunch, and a long talk 
with Vince Lombardi, vice-presi- 
dent of the Society of Automotive 
Service Managers, now about a 


agreeably sur- 
prised to find out what makes 
this young association tick. The 
beys behind it are, to all intent, 
basically endeavoring to raise 
the standards of the retail auto- 
motive service managers’ job, 
provide better customer rela- 
tions, build better relations be- 
tween themselves and the deal- 
ers, and help worthy service 
managers and assistants find the 
type of job to which they are 
best suited. 

They have organized their as- 
sociation along SAE lines. In fact, 
Lombardi is, I believe, an engineer 
as well as a service manager. 

They recognize that unless they 
themselves do something about it, 
the stigma of greaseball will con- 
tinue to be associated with the 
title mechanic and service man- 
ager. The society is nonprofit and 


. nonunion. 


* > ” 

Bumpy Road 
— recognize that most of the 

boys holding down service man- 
agers’ jobs today have to know a 
great deal more than most of them 
know now to be successful man- 
agers. They also have found out 
that the only way most of them 
can learn these things is by associ- 
ation with their brother service 


rs. 

There is only one school in the 
country that has a course dedi- 
cated to making service managers 
out of good mechanics who wish 
to advance in their chosen work. 
And that school is limited to but a 
comparatively few students each 
year. 

Many of these club boys are 
not only donating their time in 
teaching classes in automotive 
fundamentals with the City Col- 
lege of New York, but are giving 

of their time in educa- 
tional work within the frame- 
work of their own association. 

They badly need films on how- 
to-do-it procedures, management 

and everything else that 
Dertaings to better service. I know 
that many of my godd friends 


By Sam Sampson 
Staff Writer 
‘THERE is a need for a body shop 
selling campaign direct to the 
car owner if dealer body shops are 
to make notable contributions to 
r oe revenues, in the 
of body shop-equipment 
and paint manufacturers. 
In support of this contention, a 
Survey of dealer-operated body 
in Detroit shows that at 


Many of the service managers 
Sdmitted that the order writers in 





around the industry would be only 
too glad to help these boys out if 
they but knew about them and 


to offer that will 


their work. 
What have you 
be of aid to them 


Plaudits for Philly 


ASMUCH as this is the season 
of shows, conventions and other 
affairs that make it 


“waxworks” 
difficult for me to keep on my well- 


intentioned diet, I feel it behooves 


me to give credit to my good friend 


Mike Shapiro, down Philadelphia 
way, and the 49 Philadelphia-area 
jobbers whom he chairmanned to 
a record 8,000 attendance at the 
“Care Will Save Your Car” trade 
last month. 


meeting they held 
Marty Goldman, of Aitkin-Kynett, 

















pe site deep aston io ee eee 








Run Cut to 3 Days, New Dress Adopted . . . . 
ASI Show Revamped 


7S automotive service industry 
will go on parade Dec. 8-10 at 
Navy Pier, Chicago, when 469 man- 
ufacturers of shop equipment, tools, 
parts and accessories show their 
wares to the jobbers of the nation. 
This year’s Automotive Service In- 
dustries Show, the biggest of its 
kind, opens in a new dress and 
has been shortened to three days. 


The 27th show held under the | their products in 649 


Some 310 exhibitors will show 
booths 


display 
auspices of the three aftermar- 'while 159 exhibitors will occupy 


ITE the several “all-new” 


Minimum of ’55 Tools 


Engineering, Dual-Pur pose Units Receive Credit 
For Service Kit Savings 









age for an all-new car today is 
about 25 te 30 percent of what it 
was back in the ’30s, even though 
tool costs are much higher tdday. 


was the principal speaker. of factory service managers indi-| For the first time, Chevrolet 
het Lenguee Soothes Os. at cated last w said, the job of designing, devel- 
Monrovia, Calif., through its sub- Many sa in special tools | oping, manufacturing and ship- 
sidiary, Municipal Auto Leasing | are of better | ping the essential tools to all 
Co. (Malco), has just signed a | factory tool engineering and em- | dealerships was completed before 
agreement with the neigh- | phasis on elimination of one- | introduction day. 
boring city of Arcadia for nine | purpose tools, the managers said. This is the first time in more 
Police Department cars. The city Prior to World War II, it was 10 that nee 
pays seven cents per mile for use | common to find that a “special tool | *@" years Chevrolet 
of the cars and to keep them in | package” for an all-new model ran | Tequired an entirely new tool pack- 
good running order. from $350 to $500, and on trucks, | age: Forty-three specialized tools, 
Malco also is supplying and serv-| to $800. made up of 137 separate parts, are 
icing a fleet of 48 Pontiacs for SMe? included in the '55 package. 
Monrovia, Sierra Madre, San Ma- OE Service manager said that * * 
(Continued on Page 36, Col. 3) the relative cost of a INTIAC has developed a pack- 
dealers consisting of 
This is a major 
special too] year for Pontiac; too, 
rst all-new car 
which does all of 
igning, has 
of 18 
models. 
vailable to Ford 
advance of new- 
package of 10 
the 1955 models, 
to dealers before 
of the cars, 
Elmer Kohl, service manager, said. 
er lines, great 
been made to develop 
interchangeable be- 
tween cars. Thus there is no basic 
Designed for Service— package for any of the Chrysler 
Typical of the modern dealer buildings where capturing the greatest service busi- divisions, the corporation said, in- 
ness potential is an important consideration in the layout is the home of Kurland cluding Plymouth — an all-new 


Motors (Kaiser-Willys), Denver. A gasoline-dispensing island attracts the passing 
motorist, entrance doors on a wide side street make for easy access and exit, and 


ihere are 20,000 square feet of usable floor space, including a customer's lounge 
with television and a prominent display for the parts-and-accessories department. 
This outlet seems to radiate the message, “We're here to serve you, come on in.” 
Fal Davis is service manager, and Ted Turner, parts manager. 


Many Dealers Skip Potential of Body Shops 


the customer service reception area 
are not “body shop conscious.” Too 
often, the body shop is operated in 
a separate building and getting the 
business is left up to the man in 
charge, it was agreed. 
oo ” * 
AINT manufacturers are begin- 
ning to stress dealer shops, for 
at least one maker is preparing at- 
tractive signs to be hung in the 
service reception area calling at- 
tention to the body shop rene 
of 


It was also estimated that about 
82 percent of new-car dealers offer 
body repair and refinishing service. 
However, dealer body shops are at- 
tracting only 33 percent of the total 
business from paint jobbers. 

* * 


HERE are several advantages 
that the dealer might capitalize 


on if he wants to push body shop | sellin 
business: 


ess: 
1. Dealers have the most natural 
opportunity for a “direct to the 
car owner” roach when the car 
is brought to service shop for 
routine maintenance and repair. 
2. Many car dealers now are 


NEW PRODUCTS 
Page 48 


yus company said, however, that 

every effort has been made to 

provide all of the essential tools 
(See TOOLS, Page 45, Col. 1) 


connected with service financing 
plans which will honor body 
work on a credit basis as well as 
other service work. 

8. In most cases, the dealer shop 
has a price advantage over the in- 
dependent operator on parts. 

4. The dealer can utilize his body 
shop to develop profits from fast- 
g used cars. 

5. Profitable body shop opera- 
tions will increase service absorp- 
tion in an era when major mechan- 
ical work is declining because of 
better engineered products. 
” cm * 
Ae Aid of the boty ope com 
tacted, it was found that dol- 
lar volume from the body shop was 
30 to 40 percent of total service 
volume. Even more, most service 
(Continued on Page 34, Col. 1) 
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(Continued on Page 38, Col. 1) 
Between Models .. . 


Traveler Finds 





models was handled so well, due 
to cooperation between factories 
and dealers, that the dealers have 
had time on their hands while they 
wait for the pew models to arrive. 


Y DEVOTING extra attention 

to the backshop, dealers have 
found that they can develop extra 
business in this department. 
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Owners Need Direct Selling . . 
Many Dealers Spurn 


Body Shop 


Potential 


(Continued from Page 33) 


Managers agreed that the profit 

percentage was higher on body 

jobs than on other service work. 
‘er, Joe Sa- 


found that extension of warranty 
periods was cutting down on cus- 
tomer labor profits. 

Warranty service, he pointed out, 
ig carried with a slightly less than 
customer service rate. Stalls still 
are occupied, parts are handled 
without profit and mechanic time 


Bertsche Switches Deals 
Ralph J. Bertsche, who sold his 
Chevrolet dealership in New Rich- 
mond, O., to his brother-in-law, 
Richard Smith, has purchased the 
Schwarz Chevrolet and Oldsmobile 


is consumed without full profit to 
the shop. 

In view of this, Satina said that 
the body shop was a very neces- 
sary part of the service operation. 
The three-man shop operates eight 
hours a day, and is a thoroughly 
profitable operation. ‘ 

* 

At FERN-WOOD Chevrolet, 

Ferndale, Mich. the service 
manager commented that some- 
times the body shop did not oper- 
ate up to expected levels, but that 
the service balance sheet would 
look pretty bad without the body 
shop. 

“It’s not what it is sometimes, 
but what things would be like 
around here without it,” he de- 


clared. 
At Hodges Auto Sales, (Dodge), 





Columbus Jobbers Join CAS Movement— 


A Certified Automotive Service jobber group has been formed in Columbus, O., to 
organize and promote the CAS budget plan. From left (seated) are Frank A. Butler; 
Ray Grosser, treasurer; George Yount; Lew Dorman, president, and Harold Sands. 
Standing: Karl Unverzaght, secretary; R. D. Miller; Ralph Ross; A. V. Thayer; John 
Metzger; Gerald Johnston; Deane Barker, vice-president, and Ray Poston. 


12 men on two shifts. The shop is 
very well equipped, and returns 
from the shop are very gratifying, 
according to Ralph Schultz, service 
manager. 

For those dealers who do not in- 
clude a body shop in operations, 
paint manufacturers said that it is 


himself into the business” without 


large dollar outlay. 
ca * * 


INSHED-MASON CO. and Ditz- 
ler Color Co. estimated the cost 
of a small-scale paint department 
at. about $600. By conserving ma- 
terials as much ag possible and 


dealership in Lebanon, O 


See it! Compare it! 





Ferndale, the body shop employs 


now possible for a dealer to “work | paying labor on a salary-plus-com- 





DISCOVER WHY THOUSANDS ARE CHOOSING 






































Why it’s the RIGHT ANSWER 
to'one end bumper lifting 


@ ONE-HAND, SINGLE-MOTION of air- 
craft-type control knob releas- 
-es full-range safety lock and 
lowers the load. 


* Tonneneays ATTACHED HANDLE 
is pears ready for action — 
in use. t of way when not 


BLACKHAWK [A as 


A product of Blockhawk Mfg. Co., Milwavkee 46, Wis. 


@ Here’s the jack that’s 
become the fastest selling 
“one end” bumper lift on 
the market! 


Thousands of service 
stations and shops already 
have it in rugged use. Re- 
ports from happy users 


and safety. They saw, they 
compared, they bought! 


You really can’t handle 
modern cars the right way 
without a “one end” bum- 
per lift—and no other jack 
does the trick like ‘Service 
Chief”. It’s the fastest, 
safest jack made for tire 
changes, wash jobs, wheel 
rotation, brake service, 
chain installation, body 
and fender work and many 
other service operations. 


Make more money on 
fixed-rate jobs with the 
speed and efficiency of 
“Service Chief”. Get one— 
better still, two—from your 
Blackhawk Jobber today. 


ask FOR 1%-TON MODEL $3-25 


SUGGESTED 
DEALER NET 






@ FAST, EASY LOCATING UNDER 


BUMPER because of tricycle 
positioning. 


@ BUILT LIKE A LIFT TRUCK! mt 
ged! Fully eneicned. High lift 
exposes full wheel. 


ALL BUMPERS—no air hoses 
—fully hydraulic. 








There are more than 4,000 shad 
now in use in the auto indust 
according to the paint compani 
but all of them can be made in 
shop by mixing a few basic color 
in proper combinations. 4 

Paint companies point out th 
auto appearance has become mom 
important since 1946. Two-tone cole” 
or combinations, and the emef ” 
gence of three-tone combinatio 
in 1955 models (and the use of 
colors in three-way combinatio: 
has caught the fancy of the pub 

From this standpoint, it is 
soned, now is perhaps the rig 
time to put on a drive aimed at the 
millions of Americans who cannot 
afford to buy a new car every year. 

Many can well afford to sm 
out dented fenders and repaint 
family car, however, to “keep 
with the Joneses.” 


MEWA Sessions 
Dec. 5-7 to Hinge 
On Panel Talks 


CHICAGO.—Round-table sessions 
with wholesalers reporting their 
experiences in building sales, diver 
sifying business and cutting oper- 
ating costs will be a principal 
feature of the Motor and 
ment Wholesalers Assn. ie 
to be held here Dec. 5-7 at 
Conrad Hilton Hotel. oe 

Albert S. Hatcher jr., . 


ae te Sts 


9 


as well as other features, will rr 
up “You’re in the non 
Business,” the convention theme 
“Fortified by its profit-b 
display of nonautomotive produ¢ 
for resale and of overhead red 
equipment and methods, 
MEWA 1954 Convention will a 
event set apart,” Hatcher said, ; 
Hatcher announced these — 
ee of the convention pro- 


gram ‘i 

| A discussion of the tA 
group insurance plan by a 
C. Smith, president, Auto 


Co., Ann Arbor, Mich., and chal : 
man of the group insurance com- 

mittee, and John W. Davis, pre 

ident, Imperial Industries and 

| broker-administrator of the = 

| An illustrated symposium on 

order-invoice writing by 
E. Okell, Charles Bruning 
Inc., Chicago, and other au 


ties. 
“Challenge of Basic 
Trends in Automotive Wh 
ing,” by B. W. Ruark, EWA 
general manager. 
“Cashing-In on the C 
Budget Finance Plan,” by 
Winn Miller, president, P & # 
Accessory Co., Galesburg, IL — 
Winning essays in 
1954 young executives’ contest. 
Presentation of the Automotive 
Advertisers’ Council’s annual & 
vertising awards by Charles 
LeFevre, president, Automoty 
Advertisers Council. = 
Moderators of the round-taae 
sessions will be Daniel J. Harta 
MEWA western representative) # 
Howard Reed, MEWA n a 
ment and legislative counsel, a 
Carl B. Dietrich, MEWA ee 
of member services. 


DeVilbiss Spray Clinie 
Is Held in Denver 

DENVER. — A spray clini B he 
at the Opportunity School's 
and body shop here, was rene F 
by maintenance, industrial ved 8 
tomotive painters, who rec . 
look at new equipment and 
niques. 

The meeting wag add 
George ares head of t 
Vilbiss Co . training 
Toled 
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To bring customers the finest serv- 
ice available, Lincoln-Mercury Divi- 
sion is sending 23 training units into ; 
dealerships all over America. Con- 


MOBILE CLASSROOMS sing of Mercy Staton Wa 
completely fitted with training equip- 


ment and dynamometers on trailers, 


these traveling classrooms are used 
ef e Rg e Gi ST 3 ty F i MEC rs AN és C S to instruct Lincoln-Mercury me- 


chanics in the latest phases and 
techniques of modern automobile 
service and repair. 


Every job worth doing is done 
better in Lincoln and Mercury dealer- 
ships—and greater service volume, 
more repeat business, and better 
customer relations are assured. 


oS mms SER PP RSP OSE ERS se BESS SAREE SSVET THE 
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4 es It pays to travel with MERCH RY 


MERCURY DIVISION, FORD MOTOR COMPANY, 6200 WEST WARREN, DETROIT 32, MICHIGAN 
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Backshop 





gone up while the charge for a lu 

job has remained practically the 
same, they are losing money in 
their lubrication department. % 


* * * ; 


Smokes and Cokes 
Toe fail to recognize that the 

most valuable space in such 
outstanding retail ventures as the 


. +» by Jack Weed 










(Continued from Page 33) 


rino, Upland, Ontario and Arcadia,| important to us and we want to 
Calif. 


circuit of new-ear announcements, 
Lowdown on Lube this year, I note that many a druggist handles, 
ew tile have dropped Bw Fog counter. Next in prominence 


YMOUTH gave some 200,000| n 
P gasoline station and service sta-| few lubrication points. Oldsmobile, |™0St drugstores is the space occ 


pied the ice-cream soda depart- 
tion operators a partial preview of | however, is putting some back. Its by 

the new Plymouth this year, weeks|new line incorporates five more ane 
advance of the public showing. | lube points than last —— 

t sent each station operator a| Somehow or other, ve been a 
folder containing lube data, dip-| getting an impression that many Cokar & maa of Ge eon ds 
stick location, checking procedures | dealers are underestimating the ers’ comfort that they would give 
and other facts to acquaint them | importance of their lubrication de- up the most valuable space in th 
with the 1955 car before it hit the| partment, both as to their own store to these low-profit items. 


fs profit > egy and their ae eet a . fal 
Mansfield *— | ers’ welfare. ey seem to Just they make a care 
<a Made opani os charac that just because the new car de-| Survey of traffic, even to the ex-— 
relations opportunity | Signs eliminate a number of lube| tent of finding out on which side” 
when he said in the booklet: “It | Points, the importance of chassis| of the street in a given location” 
is your knowledge of 1, |lubrication is not as great as it| the — og of people: 
Ford Visits Cleveland Plant— feateree, te fas snd lubricant ak the immediate postwar) Pass during the high” buying 
In Cleveland for a meeting of the board of directors of Ford Motor Co., Henry| erg get the most pleasure and Many also are shortsighted ee nt accuet toni 


enough to feel that because the 


Ford Ii (center), drops in on the engine plant there. With him are R. H. Sullivan fic 
cost of writing a service ticket has| pun people into their stores 


('eft), vice-president and group executive, and H. D. Rowe, plant manager. 





tant competitor, the corner filling 
station. 
It is the principal spot where a 


smart operator can build up those 
p your customers Saaioetl ms atone ell 
. that increase service department 
keep have work done. 
* 
Harry’s Story 
RNR TREE 





‘ames a lot of romance in 

this business of ours. Many 
times a cracking good story lies 
right under a newspaperman’s nose 
for years, and he is blind to it u- 
til something bangs it to his at 
tention. 

That’s the way the “Handy Andy 
—From Rags to Riches” story of 
Harry Triantafillu hit me. =e 

I have known Harry for years 
but it wasn’t until the phrase “ten 
million bottles and twenty -five 
years ago” reminded me that Harry 
typifies many energetic immigrants 
in that, handicapped with having 
to learn a new language and new 
customs, he was able to run a 
investment of $340 into a very solid 
and profitable business. 


You will render a real service to those 
who buy cars from you if you tell them 


the facts about today’s motor oils, and 
| how to keep the power they bought. 


first tobacco and then candy. 
But it wasn’t until he the 
idea of combining carnauba wat 
into an automobile polish, and 
Blue Coral was born, that Harry 
really got his toes firmly hooked 
on the ladder to success. 


3 


So we hope you will tell your customers 
the same thing we are reminding millions of 
motorists about in our advertising this year: 


As you know, HD oils 
with additives are rec- 
ommended for most 
of today’s new cars. As a result, there has 








been a tremendous amount of advertising, 
with claims and confusion, about various 
brands of HD oils. 

Here is something we are sure you know: 
there are good HD oils and there are HD 
oils that aren't so good. The brand you 
recommend to your customers can make a 
big difference in the way their cars perform. 
That's why we think it's important to 
remember this: additives can be added to 
any oil. To very good oil. To very poor oil. 

The quality of the basic oil is what 
determines the quality of the 
lubrication a motor gets. 





Today's BEST oils 
start with 
Nature’s BEST crude 


Oil from the Pennsylvania Grade Crude 
Region has long been famous for.its out- 
standing natural toughness. That's why 
Pennsylvania Motor Oils that are fortified 
by carefully selected additives are today’s 
BEST HD oils...a 
sound recommenda- 
tion for all of your 
customers, and one 
they will understand. 


We are telling the plain truth about today’s motor oils to the millions of motorists who read 
Saturday Evening Post, Collier's, Time, Newsweek, Holiday, Country Gentleman, Progressive Farmer and Successful Farming. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION - 


Oil City, Pennsylvania 





no such thing as blue coral, but it 
sounded good, and evidently wa 
good, for from a_ toe-in-the-door 
start with Boston Cadillac Co. he | 
has progressed to where his present 
modern factory in White Pains 
N. Y., has the capacity to turn out 
5,000 units a day and the product 
is known throughout the industry 
as one of the leading brands of cat 
finish preservatives. 

George Otto, service manager of 
Cadillac, can lay claim to being 
Harry’s first big customer. It wa 
while George was service manage? 
of the New York Cadillac setup 
that he gave Harry an order for 4 © 
gross of the product. 

Incidentally, George is responsi- 
ble for the story that Harry go 
the idea for the Blue Coral name 
while he had a job polishing boats 
in Bermuda, where he had intimate 
contact with coral in the 





Sterling Names Roussy _ 
Peter J. Roussy has been 
manager of Branch No. 2 of Str 
ling Motor Co. (Ford), 
Minn., by P. N. Hegvold, wal 





president. Roussy formerly 
manager for Chief Motors 
tiac), Duluth. 
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NEVER BEFORE HAVE CHRYSLER DEALERS 
had so much to talk about and so much 
‘to sell! 

The new Chrysler for 1955 is unmistak- 
ably the newest and most brilliantly 
different car of the year. It’s the big 
news, the important news, the real news 
in the automotive industry. 

Look at it! Look at those longer, lower, 
cleaner lines — the sleekest silhouette ever 
seen in an American car. Look at that 
massive, impressive front-end design — 
so distinctive you can spot it a mile 


250 HP Chrysler New Yorker Deluxe St. Regis in Navajo Orange and Desert Sand 


ANNOUNCIN G America’s most smartly different car 


CHRYSLER 1955 


WITH THE NEW 100-MILLION-DOLLAR LOOK 


away. Look at that’ new SuperScenic 
Windshield with its swept-back posts, a 
notable improvement over the straight 
up-and-down posts you see in other cars. 
New Twin-Tower tail lights with style 
that makes you stop and look! New 
PowerFlite Range Selector on the dash. 
New luxury interiors that surpass in color 
and richness anything you may ever have 
seen before in an automobile! New every- 
thing, everywhere! 

MORE BIG NEWs: Every Chrysler is now 
a V-8—with engines up to 250 HP. 


Plus PowerFlite, newest and most auto- 
matic of all no-clutch transmissions . . . 
Full-Time coaxial Power Steering . . . 
Power Seats . . . new double-width pedal 
Power Brakes. And new tubeless tires! 
No doubt about it —the American mo- 
torist has never seen a car that even 
approached in glamor and excitement 
the 1955 Chrysler with its “100-Million- 
Dollar Look.” And no dealer ever had a 
car that even approached this one in eye- 
and-buy appeal. This is Chrysler's year. 
This year, more than ever before .. . 


THE POWER OF LEADERSHIP IS YOURS WITH CHRYSLER 


CHRYSLER DIVISION, CHRYSLER CORPORATION, 12200 EAST JEFFERSON AVENUE, DETROIT 31, MICHIGAN 
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New Dress Adopted a 


ASI Show Revamped, 
Shortened to 3 Days 


(Continued from Page 33) 


submit the names of fleet opera-; plan to show their newest and lat- 
tors, government officials and over- | est products at this show, which is 
seas guests for consideration for | held every other year. 
invitations to the show. rae of the rane holds 
Many exhibitors also feel that the own meeting three days 
cost of the show is too great for| Prior to the show. The evenings 
the limited attendance allowed| are given to entertainment by the 
under the present regulations, even| manufacturers of their custom- 


though the sponsoring associations! ers. 

claim that there are approximately} tn addition to the business ses-| RObinson Opens New Body Shop— 

os i alleible waa bo sions before the show, MEWA will| An Magy saga | yee = te _— s. Reade ate erat ~ 
— ee hold an exhibition of non-automo- | Muskegon, Mich., at 2477 ry St. Besides all repairs, a 24-hour wrecker service is 
large number of booth exhibitors tive products and overhead reduc- | ered. Champion Pneumatic Machinery — 


may be an indication of this pro- | Co. 
test against the cost of a full prod- | ing equipment in the Conrad Hilton iting in this year’s ASI show| Division, Alloy Mfg. Co., American| Chilton Co., Cleveland Chain 
be: 


uct display to such a limited au-| Hotel, the MEWA headquarters. Automatic Devices Co., American| Mfg. Co., Clifton Mfg. Co., Cli 










































































we ee, eee, Sooeat I see Si ‘wich Lo Mndrove Mie, Gor A'sSres| iret Cons Go Ooltess Colusa 
tboard motors to wat hy rews g- 4» Anthes| Inc. ts Co., er’s, umbus 
hv ‘S eo Product Display Section Force Oiler Co. Arco Co. Arm-/ Metal Products, Inc, and Com 


OWEVER, in the service and| sporting goods to household appli- C SPARK PLUG Division, " 
H accessory business, the ASI is/ances, bicycles to janitor supplies, A Acme Air Appliance Co., Adams te kee Safety Device Gn an " Cuaaeaaadl ak enete Corp., Ray 
looked upon as the “jump-off” na-|lawn chairs and radios. Grease Gun Corp., Aeroil Products| yin Industries, Inc., Associated Cooper Automotive Specialties 
tional show, and most exhibitors; Among the manufacturers exhib-!Co., Air Lift Co., Airtex Automotive! Equipment Corp., Auburn Spark | Gorbin Hose Clamp Division, Cord. 


tic Machinery Division. 
* * * 
D & B. MFG. CO. D S M Elew 
* tric Co, The D & V Mankwe 
facturing Co., Dana Corp., Detroit 
Pe . Aluminum & Brass Corp., R. 
of their oldest Dietz Co., Dill Manufacturing 
Ditaler Color Division, Dole V; 
Cel oy Pee no oo. z 7 7 

: olor uc’ . iInc., ; 
customers- duPont de Nemours & Co. Dura 
Bond Bearing Co. and Dutton 

Lainson Co. e 
Eclipse Machine Division, Edd 
mann & Co., H. B. Egan Mfg. Co, 
- F His eon Nagy ert ¢ 
rrese en al: Co., Inc., uipto Div. of Au 
© < | re Equipment Co., Everhot Products 

Co., Excello Accessories Manufae 
bearings for 7 a6 ine On 
" gerald Manufacturing Co., Fost 


30 Years!?”’ : : Co., Fram Corp. and Fulton Gag 


‘“‘Bet I’m one 


| been using 


Gould - National Batteries, 
Gray Co. Inc., Greenfield ‘. 
Griffin Lamp Co., Grizzly Mig 
Co., Grote Mfg. Co., Inc. @ 
Gunk Chicago Co. 
Hastings Mfg. Co. Heck 
Mfg. & Supply Co., Heet 
Hershey Products, Inc., Heyer 
dustries, Inc.. Hinson Mfg. Co., 
dell Chain Co., Hoof Products 
Huffman Mfg. Co., Huot Mfg. 
Ideal Corp., Imperial Brass 
a and International Metal 


* * * 


SE eee 


AMBOR Tool & Stamping : 
Jax Mfg. Co., Johnson Bron 
Co., S. C. Johnson & Son, I 
Joma Mfg. Co., Inc, K-D mp 
Co., K & W Products, Inc. Kem 
Mfg. Co., Kendall Mills, R. O. Ke 
Co., Kester Solder Co., K me 
Compressor Co., Laher Spring @ 
Tire Corp., Las-Stik Mfg. Co. % 
H. Lawson Co., The Leece-N 
Co., Link-Belt Co.. Lipe-Re 
Corp., and Lynch Corp. 
McAleer Mfg. Corp.. McGraw-Hill 
ENGINE BEARING LINE... International Corp, McKay Gh 
i McRay Products Co. of Calif, Mae 
chined Parts Corp., Malsbary Mig” 
Co., Marshall Eclipse Div.. Marset 
Corp.. Master Mfg. Co., L. B. Mi 
Co., Millers Falls Co.. Milton 
Co., Inc., Miro-Flex Co.. Inc., Moy 
Motor Products Corp., Monroe Al# 
Equipment Co. Moto Prod 
Mfg. Co., and Mystik Adi 
Products Division. 
National Carbon Co., Ni 
Machine & Tool Co., Inc, 
ew, tional Motor Bearing Co. 
be) Cc Neapco Products, Inc., C. E. 
hoff & Co. North 
Smelting Co.. Nox-Rust 2 ¢ 
Corp.. Nu-Way Automotive ; 
tem, Inc. Nu-Wipe Lacquerwal 
Inc., Oil-Dri Corp., 


Inc., Overseas Automotive ooh 3 


and Owatonna Tool Co. 


ee 











YOU CAN DEPEND ON FEDERAL-MOGUL .. ASK YOUR JOBBER! fc E ib 3 aT 
| FEDERAL-MOGUL SERVICE re 
Division Federal-Mogul Corporation 
DETROIT 13, MICHIGAN 


Park Chemical Co., Pen ; 
Refining Co. Perfect Parts, 
Perfection Gear Co., Permaim 

(Continued on Page 39, Col. 1) 
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Service Exhibit in New Dress .. . 


ASI Show Shortened to 3 Days 


(Continued from Page 38) 


Corp., Permatex Co., Peters & Rus- 
sell, Inc., Petersen Mfg. Co., Inc., 
Peterson Welding Laboratories, 
Pick Mfg. Co., Plasti-Kote, Inc., 
Plastone Co., Joseph Pollak, Corp. 
Porte Mfg. Co., Inc., Powell Muf- 
fier Co., Inc. Power Brake Parts 
Mfg. Co., Practical Products Co., 
Pullman Vacuum Cleaner Corp., 
Purolator Products, Inc., and 
Pyrene Mfg. Co. 

Quickee Products, Inc., Renber- 
les Products, Republic Gear Co., 
Rich Mfg. Corp., Richman Chemi- 
cal Products Co., Inc., Rinck-MclIl- 
Inc., Rinshed-Mason Co., 
Riteset Mfg. Co., Rittenbaum Bros., 
Rogers Paint Products, Inc., Roller 
Bearing Co. of America, Rottler 
Boring Bar Co., Round Chain Co. 
Rust Master Chemical Co., St. 
Pierre Chain Corp., Sanatex Corp., 
Schauer Mfg. Corp., and Schofield 
a * * *@ 


SCHRADER’S SON, Schroeder 
¢ & Tremayne, Inc., Service 
Gear Co., Service Spring Co., Serv- 
ice Supply Co., Shaler Co., Shep- 
ard- Thomason Co., Sherwin - Wil- 
liams Co., Shur-Gloss Mfg: Co., 
Shurhit Products, Inc.. Signal-Stat 
Corp.. Simoniz Co., Skil Corp., and 
Southern Automotive Journal. 
Sparton A Division, 
Spray Starting Fluid Co., Spring- 
Specialties, Inc., 


S. Starrett Co., Sterling Alumi- 
num Products, Inc.. Stewart- 
Warner Corp., Storm-Vulcan, 
Inc., Sundstrand Magnetic Prod- 
ucts Co., Supersite Corp. Tasco 
Products, Inc., Thexton Mfe. Co., 
R. M. Thomas Co., Thor Power 
Tool Co., Tobin-Arp Mfe. Co., 





Trico Products Corp., and Triple- | 
A-Specialty Co. ‘ 
Trippe Mfg. Co., Tru-Flate, Inc., | 
Tung-Sol Electric, Inc., Tungsten 
Contact Mfg. Co., Tuthill Spring 
Co., U. S. Air Compressor Co., Unity 
Mfg. Co., Universal Battery Co., 
Vaco Products Co.. Valley Forge 
Products. Inc., Van Cleef Bros., Inc., 
and Van Norman Co. 
Vibradamp Corp. Vulcan Mfg. 
Co., Inc., Vulcan Motor Products. 
Inc. Walker Bros.. Warner-Patter- | 
son Co.. Watervliet Tool Co., Wav- | 
erly Petroleum Products Co., S. K. | 
Wellman Co., Wells Mfg. Corp., and | 
Western Chain Co. 
Westinghouse Air Brake Co., | 
Wherry Engineering Co.. Inc. | 
Wickwire Spencer Steel Division. 
J. H. Williams & Co., Wilton Tool 
Mfg. Co... Wincna Tool Mfg. Co., 
Wix Corv.. Wooster Rubber Co. | 
World Bestos. Edmund J. Wudel | 
Mfg. Co.. “X” Laboratories, Inc.. | 
Yankee Metal Products Corp.. 
Zecol, Inc., Zim Mfg. Co., and The 
Zip Abrasive Co. 
7 + 


. 
Conference Booth Section 


P. PARTS CORP., Accurate 
Parts Mfg. Co.. Ace Drill 
Corp.. Acme Quality Paints, Inc.. 
Ajax Auto Parts Co., Albertson & 
Co, Aluminum Industries, . Inc., 
can Chain Division, Ameri- 
can Grease Stick Co. American 
Hammered Automotive, Ammco 
Tools, Inc, The Aro Eauipment 
. Arrow Armatures Co.. Atlas 
Mfg. Co., Inc., Auto-Lite Battery 
Corp., Automotive Eauipment Mfg. 
Co., Automotive Service Digest. and 
Automotive Thrust Bearings Corp. 
Barrett Equipment Co.. Bay Mfg. 
Co., John Bean Division, Bear Mfg. 
Becker Bros. Carbon Co., 
Mfg. Co., Bishman Mfc. Co., 
& Decker Mfg. Co.. Black- 
hawk Mfg. Co. Bonney Forge & | 
Works. Borg-Warner Service 
Co.. Bridgeport Thermostat 
Division. Brunner Mfg. Co.. Carter 
uretor Corp., Casco Products 
Corp, Champion Spark Plug Co.. 
Pneumatic Tool Co.. Clay- 
ton Mfg. Co., Cole-Hersee Co.. Co- 
McKinnon Chain Corp.. 
rial Credit Corp. and 
it Co., Inc. 
—— Engine Co., Davton Rub- 
Co. De Vilbiss Co., Doan 





Kenosha L-M Deal Formed 

& R Lincoln-Mercury, Inc., 
has been formed in Kenosha, Wis. 
pratPoration papers were signed 
a Richio and William Jep- 


Inc., Doyle Vacuum Cleaner Co., 
Durkee-Atwood Co., Duro Metal 
Co., Electro Products 


ucts Co. Fafnir Bearing Co., 
Farm Journal, Federal-Mogul 


Corp., Felt Products Mfg. Co., 
Fleet Owner and Bus 
tation, Flower City Co., 


Fulton 

General Armature & Mfg. Co., 
Grant & Grant, Green Ball Bearing 
Co., Grey-Rock Division, Guaran- 
teed Parts Co., Inc., Hastings Mfg. 


Tool Organization 
Elects Malugen 


CHICAGO. — Jack C. Malugen 
has been elected president of the 
Service Tools Institute. 

Malugen is president of J. H. 
Williams & Co., Buffalo manufac- 
turer of industrial and automotive 
wrenches. 








Co., Hein-Werner Corp., Herbrand 
Division, R. M. Hollingshead Corp., 
and Hunter Engineering Co. 
Homestead Valve Co., Ingersoll- 
Rand Co., Inland Rubber Corp., 
Irving-Cloud Publishing Co., Johns- 
Manville Sales Corp., K. D. Mfg. 
Co., King Quality Products, Lam- 
son & Sessions Co., Lempco Auto- 
motive, Inc., Lempco Products, Inc., 
Life Magazine, Lincoln Engincer- 


ing Co., Lisle Corp., and Look Mag- 


azine. 
= ” * 


Mec BEARINGS SERVICE 
CO,. Manley Mfg. Division, 
Mansfield Tire & Rubber Co., Mare- 
mont Automotive Products Co., 
Marquette Mfg. Co., Inc., Mathie- 
son Chemicals Corp., McCord Corp., 
McQuay -Norris Mfg. Co, L. J. 
Miley Co. Minnesota Mining & 
Mfg. Co., Moog Industries, Inc., 
Motor Magazine, Motor Service 
Magazine, National Air Sander, Inc., 
New Britain Machine Co. and 
Nylen Products, Inc. 


P & D Mfg. Co., Inc., Parts Mfg. 


Build Gooddill with Every 





. Inc. Plomb Tool Co., 
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“But, Dad, through your indus- 
and enterprise 


try the business | Corp., 
has become a success. What is 
there for me to strwe for?” 





Corp., Perfect Circle Corp., Perma- 
cel Tape Corp., H. K. Porter, Inc., 
Pratt Industries, Precision Auto- 
motive Components, Prest - O - Lite 
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SNAP-ON GIFT 
CERTIFICATES 


These certificates let the recipients 
choose their own pet Snap-on Tools. 
Your Snap-on man will make them 
out in whatever denominations you 


wish 









right choice, too. 


amount you wish. 





iia cinerea rc aaa aan mamr 
See a COZ 
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SNAP-ON TOOLS CORPORATION 


Your thoughtfulness in giving Snap-on Tools will be remembered 
long after many a more costly, short-lived gift would have been for- 
gotten. They'll remind the men in your shop who receive them, time 
after time, that you valued their loyalty and respected their skill so 
much that you gave them the best. Could any present do more? 


Snap-on Tools build good-will. And it’s so easy to make just the 


The Snap-on man who serves your shop knows 


mighty well (or can find out fast) exactly what tools each mechanic 
has had his eye on! Or—to show complete regard for a mechanic’s 
personal preference—there’s the Snap-on Gift Certificate, in any 


For your friends, too—for any man on your Christmas list—Snap-on 
Tools are wonderful gifts. Time’s getting short, though. Why not 
take care of the matter NOW? Just buttonhole your Snap-on man. 


*Snap-on is the trademark of Snap-on Tools Corporation 


8082-K 28th Avenue, Kenosha, Wisconsin 


TIME-SAVING “SPECIAL” TOOLS— Money makers for many operations on 


Ford, Mercury, Lincoln. Ask your Snap-on man to show you these and “specials” 
for other cars on his next call. 
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PONTIAC MOTOR DIVISION OF 


New 1955 
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A GENERAL MOTORS MASTERPIECE—NEW FROM THE GROUND UP! 


Here it is—that eagerly awaited car from the foremost source of automotive value—the All-New 
Pontiac for 1955. And never has a new car so far surpassed your highest hopes! From lowered 
roof line to tubeless tires . . . from fender-level hood all the long way back past the panoramic 
windshield to the massive rear deck, the '55 Pontiac previews the future of motorcar design. 
Wider, roomier interiors keep in step with luxury, smartness and comfort that overtake 
tomorrow. As for performance—the thrilling action of the All-New Strato-Streak V-8 is 
exactly what the name implies, out-of-this-world from getaway right on up — while all-new 
advancements in the shockproof chassis provide riding and driving ease beyond any previous 
experience. See it today and learn how and why this magnificent all-new car—still priced 
near the lowest—challenges any car at any price on any count. One drive will prove that dollar 
for dollar you can’t beat the '55 Pontiac—new measure for modernity in beauty, comfort, power. 
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55 Entries Boast Host of. Changes. . . 


Chrysler’s 5 Lines Bow Nov. 17 


P head how Chrysler Corp. spent 
its $250 million on 1955 models 
will be seen by the public in dealer 
showrooms Wednesday (Nov. 17). 


and with the addition of a “power 
kit” it is boosted to 177. 

Plymouth also retains a six- 
cylinder powerplant, rated at 117 
horsepower. This year’s top horse- 
power wags 112. 

With its new body, the Plym- 
mouth four-door sedan is 103 
inches longer than 1954 models 
and is 1.7 inches lower. 

Front seats are 3.2 inches wider 


+|and rear seats are 5.9 inches wider. 


equipment; PowerFlite controls on 
the instrument panel, and a full 
range of Soyer gauipment. 


Plymouth Adds V-8s 
ce Sumath tea inveaueed 

uth has introduced 
dine c mee of a V-8 engine. One 
develops 157 horsepower; another, 
with a larger bore, is rated at 167, 


below them 
through bumper. 


In keeping with the longer body, 
standard wheelbase of the new 
model has been lengthened one 
inch to 115 inches. 

Among the chassis changes are 
symmetrical idler arm steering on 
V-8 models, three-tooth roller steer- 
ing gear on manually steered cars, 
wider rear springs, a front suspen- 
sion in which Oriflow shock ab- 


sorbers are mounted within the| Ram 


coil springs, longer and wider 

frame, an increase in the number 

of body mounts for increased rigid- 

ity, bigger brakes on V-8 models 

and new brake and clutch link- 
” & = 


ages. 
a new Plymouth comes in 12 
body. styles, including, for the 
first time, four-door versions of the 
all-steel Plymouth Suburban. 
The w windshield has 
16 percent more glass area. 
Plymouth has added 14 new 


are color-styled throughout. More 
than 60 different fabrics, carpets 
and soft trim materials are used in 
68 interior trim combinations. Many 

of the fabrics have metallic threads. 


The two-toning on the Belvedere 
hardtop has the second color on 
the roof and on the lower part of 
the rear half of the body, which 
is outlined with chrome strips. 

Air conditioning is offered as 

* * * 


Highlights of DeSoto's Interior— 
instrument panel affects “gull wing" design with divided inset faces. Interiors come 
in 39 trim combinations in nylons, vinyls, leathers and patterned fabrics. 


Most Powerful Yet Introduced— 


Chrysler division has boosted horsepower to 250 on Fire Power V-8, used on New 
Yorker Deluxe models. New 188-horsepower Spitfire V-8 will be used on Windsor | inset faces. Instruments have gold- 
Deluxe models. This St. Regis hardtop is ond of five models in New Yorker Deluxe | colored pointers and numerals. 


line. 


eran equipment this year for 
the first time. 
* * + 


100 Changes for Dodge 

ve Dodge for 1955 has more 
than 100 structural and me- 

chanical changes, according to fac- 

tory engineers. 

One of the most unusual features, 
and an industry first, is a three- 
tone finish on Lancer hardtops and 
convertibles, 


All 14 models rege an in- 
creased wheelbase of 120 inches. 
Overall length is increased by as 
much as 16 inches on some 
models. 


Four horsepower ratings are 
available this year: The 123- 
horsepower Get-Away Six, 175- 
horsepower all-new Red Ram V-8; 
183-horsepower Super Red Ram 
V-8 : 193-horsepower Super Red 

-8. 

The latter rating is made pos- 
sible through installation of a 
“power kit” consisting of a four- 
barrel carburetor and dual ex- 
hausts. Dodge’s 1954 models 
reached a 150-horsepower high. 

The 188-horsepower Super Red 


The new Red Ram is a short- 
stroke, overhead-valve engine with 
270-cubic-inch displacement. 

Of the 14 models, three are in 
the Custom Royal series. They are 
the Lancer hardtop, Lancer con- 
vertible and four-door sedan. 

The Royal series includes a 
Lancer hardtop, four-door sedan 
and Sierra four-door station wagon 
in either six or eight-passenger 
type. 


* * * 


Coronet line includes a 
Lancer hardtop, four-door se- 
dan and Suburban two-door and 
four-door station wagons with V-8 
engine. The Coronet four-door se- 
dan, two-door sedan and Suburban 
two-door and four-door station 
wagons are available with the six- 
cylinder powerplant. 
Thirteen colors are available, in- 
cluding 16 two-tone combinations 
and several three-tones. 


twin tail-lights. 

Inside, on the control panel, dials 
are placed in a row before the 
driver and under an “eyebrow” to 
reduce glare. The wider interior is 
color - styled. Cordagrain is com- 
bined with double-patterned Jac- 
quard fabrics. Door panels are 
decorated in two-tone designs and 
chrome. 

Dodge also has introduced full- 
time coaxial power steering, an 
integral unit with the steering gear 
mechanism. All V-8s have a new 
symmetrical idler arm steering 
linkage, together with “friction- 
free” steering gear. 
= + 


DeSoto Up to 200 H. P. 
LMOST three inches longer, 


lower, the 1955 DeSoto comes in 
two series—the FireFlite, with a 


last year’s counterpart. Rear 


springs are mounted on the outside | | 


of the boxed side rails, 5.6 inches 


wider apart than before. Front: 


tread is nearly four inches wider, 
and the combination of wider tread 
and spring suspension is said to 
reduce cornering — to a mini- 
mum. 

? * * 


@TEERING linkage also is new, 
with a symmetrical idler arm 
design providing nearly constant 
ratio at all times and making 
steering virtually unaffected by 
vertical wheel action, DeSoto said. 


The Fireflite V-8 engine with 
‘combustion chamber 


has a four-barrel carburetor 
which employs two barrels for 
(Continued on Page 61, Col. 1) 
= * * 


Plymouth Introduces V-8— 


Wraparound Added— 


All 1955 Chrysler Corp. cars feature 


this type of wraparound windshield. 


One of Plymouth's V-8s develops 157 horsepower; another, with larger bore, 
rated at 167. Latter can be boosied to 177 with a power kit. Division also has 


cylinder powerplant, developi 


ing 117 horsepower. Belvedere four-door sedan ( 


shows wraparound windshield, “leaning” front end and other body features. 


Dodge Boosts Horsepower fo 183— 4 
Custom Royal series has Super Red Ram V-8 with 183 horsepower. Rating can be 

boosted to 193 with “power kit.” Two-toning accents lowered roof line, hood « nd 

twin-jet tail-light section. Four-door has cut-back rear doors. ed 


Three Inches Added to DeSoto's Length— 
The 1955 model comes in both Fireflite and Firedome series. Former has @ 


horsepower V-8 engine, while other has 185-horsepower V-8. 
217.9 inches long, increase of three inches. 


one-inch wider and two-inches | , 


200-horsepower V-8, and the Fire-| 7 
dome, with a V-8 powerplant rated| — 


at 185 horsepower. A 
power was this year’s top. 


170-horse- | | 


Built on a newly designed chassis : 


with a wheelbase of 126 inches, the 
1955 models have an overall length 
of 217.9 inches. The four-door mod- 


els are 60.6 inches high while the| | 


hardtops and convertibles are 59.9 
inches high. 

In the Fireflite series is a four- 
door sedan, Sportsman hardtop 
and convertible, while the Fire- 
dome series consists of a four- 
door, Sportsman a gyal con- 

vertible, special coupe and sta- 
tion wagon. 

DeSoto is offering 13 solid colors 
and 42 two-tone combinations, 
matched with 39 trim variations in 
nylon, vinyl, leather and patterned 
fabrics. 

The instrument panel affects a 
“gull wing” design with divided 


The new frame is heavier than 


The 1955 


Imperial Gets Experimental-Car Features— 
Separate line this year, Imperial resembles Chrysler's Ghia sports car, 


at front. 
250-horsepower FirePower engine. 


This’ Custom Imperial Newport, like all imperial models, is fF 
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WASHINGTON. — Retail dis- 
count outlets now do a business of 
about $25 billion a year—18 percent 
of the total retail volume, the U. 8. 
Chamber of Commerce ‘reports. 

The Chamber based its figures 
on reports from 100 top execu- 
tives in the retail, wholesale and 
service fields. About 70 percent 


on from retail or wholesale 
discount firms. 

The group was selected as au- 
thoritative and representative in 
the distribution field. All of its 
members are in daily touch with 
developments in distribution. Their 
firms range from the nation’s larg- 
est chains to typical smal] busi- 


nesses. 
Polled executives made it clear 


*55-Model Outlook 
Stirs Optimism 
Of Ottawa Dealers 


OTTAWA. — New-car dealers 
here, especially those who have 
geen the 1955 offerings, are ex- 
tremely enthusiastic about the new- 
model sales season. 

One veteran dealer emphasized 
that the new cars made a “power- 
ful impression” on him, as well as 
other dealers. : 

“My own view is that these cars 
will make as great an impression 
on the public in a few weeks’ time 
as they did on the enthusiastic as- 
sembly of dealers,” he commented. 

Another large dealer, who also 
attended a dealers’ meeting, was 
equally optimistic over the sales 

tials of a ’55 car which he 
EA seen, declaring that there were 
: some -“startling design and power 
4 schanges in the completely revamp- 
ed” models. 
“It will make this the most im- 
portant model ever to be offered in 
the popular-priced field,” he said. 


St. Louis to Stage 
Show Jan. 22-30 


8ST. LOUIS. — The St. Louis au- 
tomobile show will be staged Jan. 
22-80 in Kiel Auditorium, it was an- 
nounced last week by Rus B. Ham- 
mond, show manager. 
Hammond said that 18 different | 
makes, in addition to experimental 
and sports cars, will be exhibited. 
also will be special exhibits 
of an educational nature. 
The St. Louis show does not ac- 
= pwn trucks or products of 
industries. 
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Used-Car Notes 








DETROIT. — Detroit Car Brok- 
erage Co., a used-car firm at 13000 
Gratiot, has been opened by Robert 
¥. Weller, president, and Richard 
Roney, director. The lot has 
© for 65 cars. 

i principals formerly were 
Earl Holzbaugh Motor Sales 
; Weller as general manager 
as sales manager of the 
Ave. branch. 

* ¢ * 


m Opens Auction 
Douglas, Mich. 
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poenigan Auto Auction ‘ias opened 

: here. Monroe Eaton is 

ry eae of the firm. 

o i > a 

| _ Sales re held every Friday at 

; ev ee * 

Most Precious of Gifts 

PROVIDENCE. — A lifeboat 

| al Barrington, R. IL, by the 
Island Automobile Dealers 

Assn. a year ago bore fruit during 

Hurricane Carol. The boat was 

teanted with saving the lives of 

Barrington firemen. 


‘AUTOM 


‘Discounters’ Grab 
18 Pet. of Retail 


that discount activities are increas- 
ing rapidly and becoming of prime 
concern to traditional establish- 


However, the executives were un- 
equivocal in their plans to fight 
discount competition. About half 
indicated they were adopting 
stronger competitive merchandis- 
ing tactics and about 40 percent 


pliers for the same price treat- 
ment accorded discount houses. 


fire” by cutting their own prices. 


BEST 


alll ‘nound 
PROTECTION 
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Yugoslavs Study AMC Organization— 

A group of 12 technicians from Yugoslavia, touring the U. S. under the sponsorship 
said they expected to press suUD-| of the Foreign Operations Administration, visits the Nash plant in Detroit. The visitors 
were particularly interested in the Metropolitan. in the car are Toma Devald {left}, 
Of the retailers, about 15 percent general manager of the Trudbenik Construction & Assembly Corp., Belgrade, and 


said they were “fighting fire with | !van Rihtman, director of the Masinoprojekt, Zagreb. Alongside the car are M. lL. 
Hudson (left), assistant export sales manager, and J. L. Todd, export sales manager. 
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IN COLD WEATHER 


. Mich.--Southwestern 


A thin film of Woir’s Heap Motor Oil 
provides all ’round winter protection for 
modern cars . . . just as a thick coat of fur 
provides all ’round winter protection for 
the polar bear. 


Specially refined from nature’s finest 
crude, Wouir’s Heap provides instant, 
full-bodied lubrication even in winter’s 
coldest weather. WoLF’s HEap .. . 100% 
Pure Pennsylvania . . . stays rich and 


tough, won’t burn away, and provides 
superior protection against winter wear. 
Scientifically fortified, Wotr’s Heap 
cleans as it lubricates . . . prevents cor- 
rosive acids, sludge and varnish de- 
posits from attacking vital engine parts. 
Sell all ‘round winter protection with 
Wotr’s Heap winter grade oil. It meets 
all requirements for all kinds of cars in 
all types of service. 


WOLF’S HEAD MOTOR OIL AND LUBES 


100% Pure Pennsylvania 
Scientifically Fortified 


Member, Penna. Grade 
Crude Oil Association 


a rset tap 
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FINEST OF THE FINE 
SINCE 1879 





“GUIDE TO THE WEATHER” 
Folder tells how to forecast 
weather. Write for a copy 
today. 


WOLF'S BEAD O1L REFINING CO., ING. 
OlL CITY, PA. 
New York Office: Glendale 27, &. Y. 
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Lincoln's '55 Features 





New Automatic Transmission— 
This cutaway shows workings of the Turbo-Drive unit, developed jointly by Borg- 
Werner and Ford Motor. Lincoln had used General Motors’ Hydra-Matic since 1949. 





Capri Four-Door Sedan— 


Major changes in the Lincoln engine, which has an increased horsepower of 225 
and a torque rating of 332 pounds-feet, include a high-torque, high lift camshaft; 
farger intake-manifold passages; redesigned four-barrel carburetor; removal of the 
“kidney” section on the combustion chamber, and use of hydraulic tappets with 
higher oil reservoir. The cutout on the rear fender of the Capri four-door (above), 
is the intake for air conditioning. 









Lower, Longer Look . . . 


AUTOMOTIVE NEWS, NOVEMBER 15, 1954 


More Powerful Ford, 
Lincoln Introduced 


RD MOTOR CO. last week introduced two of its three 
makes. Ford cars were unveiled in dealer showrooms last 
Friday (Nov. 12). While the Lincoln was announced the 
same day, the car will not be in showrooms until Nov. 23. 


The M 
19), and 


Lincoln 


What's New: 
Increased horsepower ... 
Turbo-Drive automatic transmis- 


1955 Lincoln, featuring a 
redesigned overhead valve V-8 
engine with 225 horsepower, the 
new Turbo-Drive transmission and 
pushbutton lubrication as optional 
equipment, will be unveiled Nov. 
23 in Lincoln-Mercury dealer show- 
rooms. 

Stylewise, the grille and tail sec- 
tions have been remodeled. Lincoln 
has not added a wraparound wind- 
shield. 


A horizontal grille bar behind 
the front bumpers and a gold 
Lincoln crest have been added. 
A forward thrust is implied by a 
new headlight bezel which rakes 
to the front. 

A rear-quarter panel eight inches 
(Continued on Page 51, Col. 1) 





Jack Fagan Sales Mgr. Frank Spoerle 


“Our return on our investment has been excellent. It paid for 
itself faster than any other equipment we havé. As for space, we 
utilized a former car-wash stall which everyone knows can’t pro- 
duce that many dollars. Inland properly trained our man and 
when I say properly I base that on the amazing small percentage 
of comebacks. And, Inland trained him at no extra charge.” 


Few automotive services offer such a potential for new and ex- 
panded business. Of the 60-million vehicles in the U.S., over 
15-million require radiator service yearly. Inland-developed equip- 
ment allows operators to employ highly profitable production 
methods. And Inland, world’s largest manufacturer of radiator 
repair equipment, offers the only complete package — equipment, 
training, merchandising. 


Why Wat? 


Start by investigating this now. The 
most it can cost you is a few minutes 
of your time. And the reward can 
be amazing! 


Fill out coupon riow for your 
free copy of “Blueprint For 
Profit.” Gives details and 
prices of required equipment 
and experiences of other 
operators, 


! pea aad 
Inland Mfg. Co., 1108 Jackson St. | Are you now operating a radiator shop [] Yes [] No j 


Omcha, Nebraska Geer Senet meme meme een emer ame et neers co ee Re NR 


P.S. — Mail Coupon Now. Take Advantage of New Models At Lowest Prices Ever! 


infand Manufacturing Co. Dept. AN-11 
1108 Jackson St., Omaha 8, Nebraska 


Please send free booklet ‘‘Biveprint for Profit." 


FIRM 


ADDRESS____. 


CITY. aad ZONE___STATE 


BY. TITLE 








If Dealer, make of car sold 


will be announced in the press Friday (Nov. 
be shown by dealers Dec. 2. 


Ford 
What's New: 


More horsepower .. . Lower 
tion wagon line ... Wraparound 
windshield... 18-millimeter 
spark plugs .. . Redesigned 
Fordomatle..... Now Gineis . « » 
like rear fenders . . 1955 trucks. 

~ * “s 


For> division last Friday (Nov. 
12) unveiled the car which it 
hopes will give it first place in next 
year’s sales race. It also introduced 
its 1955-model trucks. 

The new Ford car has three 
horsepower ratings: A 162-horse- 
power V-8 which is boosted to 182 
horsepower with a power kit, and 
a 120-horsepower six-cylinder pow- 
erplant. The 182-horsepower V-8 is 
available only with Fordomatic on 
the new Fairlane and station 
bg series. 


The Fairlane, named after the 
late Henry Ford’s a 
the Crestline ss consists 


‘Faris Offerings for '55 





convertible, 
hardtop, Club two-door 
sedan, Crown Victoria and 
Crown Victoria with transparent 





Fairlane models have a chrome 
trimline which starts at the top of 
each front fender at the headlamp 
and curves downward and tg eX« 
tends horizontally along the side 
to the tail-lights. 3 

Crown Victorias feature a 
chrome arch which extends over 
the top. They are 58.2 inches high, 
24 inches lower than 1954 Vic 
torias. | 

* 7 * 


Foros other models this year 
are: Mainline series—two-door 
sedan, two-door business sedan, 

four-door sedan; Customline series 
—four-door sedan and two-door sge- 
dan; Station Wagon series — 
Country Squire, two-door Ranch 
Wagon, eight-passenger Countay 
sedan, six-passenger Country 

and Custom Ranch Wagon. The 
Country Squire has side moldings 
of wood-grained glass fiber. 

All models have a wraparound 
windshield. 4 
This year’s sedans are G1 
inches high, compared with 623 
inches for 1954. Length remains 

the same—198 inches. 

Ford has 13 single-tone and 3 
two-tone exterior combinations, 
Two-toning is not available on 
Mainline models. . 

Among new upholstery fabrics 
are woven plastics, decorator 
fabrics, vinyls and nylons with 
metallic threads. 

- + * 
oo Ford has a new instrument 
panel, which features a speed-— 
ometer with transparent hood; 


(Continued on Page 50, Col. 1) 
* 








One of Ford's New Fairlane Models— 

Top series this coming year is Fairlane, which replaces the Crestline. Fords 
are available with either six-cylinder or V-8 engines, horsepower ratings of 
are 120 for the six, and 162 and 182 for V-8s. 


7a 


5 Station Wagons in Ford Line— 

Ford division has expanded its series to five models for 1955, with the 
passenger Country Squire (above) as leader. It has side moldings of wood-¢ 
glass fiber. All V-8 engine station wagons are equipped with dual exhaust. 


Ford Unveils 1955 Trucks— 


ene ees et eae 


Ford's 24 series of 1955 trucks consists of 190 models, extending from the tan@s™ 
exle Big Job (above) to pickups. The new models have redesigned chassis and B¢ ne 


horsepower on three engines. 
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- York, has held one of its class ses- 


wrenches 
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Service Schools in Field 


Programs of Makers and Suppliers Cover 
Variety of Topics 
R the convenience of dealers and service 


are interested in service-training 
of such programs now in force by vehicle makers and sup- 


who 
schools, here is a list 


plier firms: 
FOR ALL SERVICEMEN 

ALLEN EX.ecrric—Coursé on elec- 
tric servicing and engine perform- 
ance at plant, 2101 N. Pitcher St., 
Kalamazoo, Mich. Dec. 6-10, day 
school. , 

Bear MaNvuracturinc—Courses on 
alignment, balancing, car and truck 
frames, wheel straightening, safety 
inspection, customer reception and 
power steering. Schools begin every 
Monday morning at Rock Island 
(Ill.) plant — offering four-week, 
three-week, two-week and one- 
week courses. 

Sun Execrric Corp.—Testing Tech- 
nicians Course — Schools daily for 
two weeks, two evenings a week 
for eight weeks or one day a week 
for eight weeks starting first and 
third week each month. Training 
facilities at Chicago, Detroit, Bos- 
ton, New York, Atlanta, Philadel- 
phia, Pittsburgh, St. Louis, Kansas 
City, Dallas, Denver, hos Angeles, 
Minneapolis, Portland, Ore. and 
Oakland, Calif. 

Advanced Training School—“Di- 
agnostic” training for advanced 
personnel. Four week course begin- 
ning first Monday of every month 
at Chicago only. 

Modern Automotive Service—For 
personnel with little or no experi- 
ence. Twelve week course at De- 


troit only. 
+ *~ 


FOR ‘MAKE’ SERVICEMEN 

Forp—Training on new models. 

Srupesaker—Carburetor and au- 
tomatic transmission clinics Nov. 


N. Y. Students Get 
Service Lesson 


At Burke Olds 


NEW YORK. — A “Know Your 

























20-Dec. 20 throughout U. S. by field 
force. 


O.. — Nov. 15-Dec. 15; 
Mass.—Nov. 15-Dec. 15; Hinsdale, 
Tll.—Noy. 29-Dec. 15. 

Dynafiow Transmission — Hins- 
dale, Ill—Nov. 15-26; Tigard, Ore. 
—Nov. 15-Dec. 15; El Paso, Tex.— 
Nov. 15-Dec. 3; Jacksonville, Fla.— 
Nov. 15-Dec. 15; and Galand, Tex. 
—Nov. 15-Dec. 15. 

Cavi.tac — Brakes, standard and 
power—Boston, Nov. 22-24; Chi- 
cago, Nov. 22-Dec. 22; New York, 
Nov. 29-Dec. 22; Portland, Dec. 6- 
22; Washington, Nov. 22-Dec. 22. 

Carburetion—Cleveland, Nov. 22- 
Dec, 22. 

Engine test and tuneup—Dallas, 





sions in the sérvice department of 
Burke Oldsmobile. 

The class, which is taught by 
three members of the Society of 
Automotive Service Managers, was 

scheduled for 20 to 30 
students, but because of heavy reg- 
istration, it was necessary to ex- 
pand the facilities to handle more 
than 150 


In this first of a series of sched- 
uled field trips, the class was shown 
many phases of dealer service op- 
erations, from service diagnosis to 
information on the breakdown of 
charges involved in service opera- 
tions. 


The class also was given infor- 

Mation on the educational back- 

of mechanics and told why 

believes that mechanics 

should be licensed as a corollary to 
the new State inspection law. 


Tools 


(Continued from Page 33) 


for proper service, and yet keep 
Cost to the dealer at a minimum. 
It was pointed out in the sur- 
vey that from eight months to a 
year is required to produce spe- 
service tools for a car. 
course, special tools are only 
of the service program neces- 
to bring out new models. 
and shop manuals and 
training aids (slides and films) also 
be prepared to acquaint the 
Mechanics with the new models 
introduction day. 


Avis Opens Unit 
In New York City 


NEW YORK.—The newest link 
in the Avis Rent-A-Car system has 

Opened here in the Airlines 
Building opposite Grand Central 


Avis, through its New York af- 
liste, Knickerbocker Transit Co., 
has leased four levels. Part 
will be utilized for a midcity park- 
peration in conjunction with 
b Tental station. An electronic 

Fain will control the parking 


iah ok 
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Buick—Power Steering — Parma, | Parm 


Dec. 13-23; Los Angeles, Nov. 29- 
Dec, 23. 

-~ urastrtay Drive—Detroit, Dec. 
6-17. 

Power Steering—Boston, Nov. 29- 
Dec. 22; Dallas, Nov. 22-Dec; 8; 
Detroit, Nov. 22-Dec. 1; Portland, 
Nov. 22-Dec. 1. 


” * * 
CORPORATION SERVICE 
ACTIVITIES 
Currster Corp—Master Techni- 


cians Service Conference—Novem- 
ber, courses on new model features 


and Jacksonville, 

Srupgesaker-Packarp — Ultrama- 
tic Training School — Brookline, 
Mass., Nov. 22-23; Davenport, Ia., 
Nov. 22-23; Clarksburg, W. Va., 
Nov. 22-23; Webster, 8S. Dakota., 
Nov. 23; Tacoma, Wash., Nov. 23; 
Toronto, Can., Nov. 25; Portland, 
Ore., Nov. 25; Oregon City, Ore., 
Nov. 26; Des Moines, Ia., Nov. 29- 
30; Wheeling, W. Va., Nov. 29-30; 
Eugene, Ore., Nov. 30; Medford, 
Ore., Dec. 2; Cedar Rapids, Ia., 
Dec. 2-3; Toronto, Ont., Dec. 8; 
Chicago, Ill., Dec. 13-14, and Tor- 
onto, Ont., Dec. 14. 





vital to our way of life 





Officers of Ford Dealer Advertising Group— 


The new leadership of the Ford Dealers Advertising Assn. of Southern California is 
composed of (seated from left) Ben Barclay, Los Angeles, director; Hamlin Nerney, 
secretary-treasurer, Los Angeles; Clyde Warren, Riverside, vice-president; Edith Lane, 
San Marino, Calif., assistant secretary; J. H. Wray, Van Nuys, Calif., president; George 
Haberfelde, Bakersfield, Calif., director, and Franklin 8. Thomas, account representa- 
tive of J. Walter Thompson Co. Standing: Robert Thurmond, media director of Thomp- 
son; J. Elwood Ginn, advertising representative; Ned Mullan, Phoenix, Ariz., director; 
Charles Swift, Gila Bend, Ariz., director; George Dunton, Santa Ana, Calif., director; 
Phil Johnston, Huntington Park, Calif.; Walter J. Cooper, Ford district sales manager, 
and Malcolm Ryland, San Diego, Calif. e 








Cargo-laden wheels 





Laden with essentials to our way of life, these are the 
busy wheels of motor transport that bring us 

nearly everything we wear, eat and use every day. 
The people who build these vital vehicles set 
exacting standards for the wheels which keep them rolling 
with rugged day-in, day-out dependability. 

They know when they specify Kelsey-Hayes, 

as they have for over 45 years, they’re getting wheels 
of the highest standards in performance—whether 


it’s wheels for trucks, trailers, buses, 


farm implements, tractors or passenger Cars. 
Kelsey-Hayes Wheel Company, Detroit 32, Michigan. 


KELSEY @ HAYES 





World’s Largest Producer of Automotive Wheels 


Wheels, Brakes, Hubs, Brake Drums, Special Parts for all Industry . ° 
McKeesport, Pa. .., Los Angeles... Windsor, Ont., Canada ... Davenport, la. (French & Hecht Farm Implement dnd Wheel Div). 


9 Plants—Detroit and Jackson, Mich. . . 
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Custom Royal V-8 4-Door Sedan 


05 Dodge flashes ahead in style, beauty, performance... 


leads the way to a record-breaking sales year for Dodge Dealers! 


Now the secret is out! For months the trade has been buzzing with 
rumors about Dodge for 55. And now the whole country knows. 
Dodge has done it! Yes, Dodge has done it with a completely new 
car—flair-fashioned and alive with beauty—restyled and redesigned 
from bold front grille to racy Twin-Jet taillights! 


This is the car that has everything American motorists want: Sleek, 
smooth, clean lines and luxurious interiors. Swept-back “New 
Horizon” windshield that wraps around both top and bottom. 


Flashing performance from the Super Red Ram V-8 engine that 
delivers up to a tremendous 193 horsepower. The comfort and 
convenience of a whole host of great new power features. 


This is the car that’s flashing ahead to new heights of popularity 
... in style and beauty, value and performance! 


This is the car that’s going to make 1955 a banner year for Dodge— 
and for Dodge dealers! 


Dodge flashes ahead in °55 
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LINING DEBONDER—This unit is avail- 
able in two models, 400 and 402. The 
first is electrically operated, accommodat- 
ing brake shoes up to three inches in 
width and any diameter. Model 402 is 
identical but is hand-operated. Both are 
said to handle all car and light-truck 
shoes. Star Machine & Tool Co., 201 
S. E. Sixth St., Minneapolis 15, Minn. 


BATTERY CHARGERS — Seven new 
chargers and testers are offered. They 
range from 100-ampere six-volt and 60- 
ampere 12-volt to slow and trickle charge 
selenium rectifier models. Marquette Mfg. 
Co., 307 E. Hennepin Ave., Minneapolis 


14, Minn. 
* * * 


HAMMER DISPLAY—These peg display 
boards measure two feet square and will 


* hang on wall or stand on counter. Fair- 


mount Tool & Forging, Inc., 10611 Quincy 
Ave., Cleveland 6, O. 


AUTO CARRIERS—This line of auto-top 
ski carriers contains a unit for every 
skier'’s need. Model 220 Fio-Line Ski Rok 
can be converted into a utility carrier 
with 1,000-pound capacity. Mode! 110 for 
convertibles is redesigned to attach with- 
out drilling holes. Models 70 and 80 also 
have been changed. Market Forge Co., 80 
Garvey St., Everett 49, Mass. 

* - : 


Bergen Folder Covers 


Cable Performance 
The automotive division of Ber- 
Wire Rope Co., 1234 Gregg St., 
Lodi, N. J., has published an illus- 
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NEW PRODUCTS 


trated reference folder covering 
automotive cable performance. 

The folder lists recommended 
types of Bergen wire rope for vari- 
ous applications and describes Ber- 
gen’s new hydroformer rotary- 
swaging method for terminals and 
assemblies. 


Oo 


COMPRESSION TEST — Compress-Aid 
checks cylinder compression. {t consists 
of a remote-control starter extension 
switch and five feet of wire leads, a 
pressure gauge, a lens and a seamless 
steel stem with very small bore to facili- 
tote readings. The device can be operated 
with one hand, says Auto-Test, Inc., 600 
$. Michigan Ave., Chicago 6, Ill. 

* * ®« 


ANTI-ICE SPRAY—Rid-O-Mist is a spray 
claimed to melt ice from a windshield at 
16 degrees below zero and to stop fog- 
ging and rain-drop formation for up to 
72 hours. It comes in two-color plastic 
3¥e-ounce squeeze bottles. Valley Prod- 
ucts Co., 1201 S. Melville St., Philadel- 
phia, Pa. 


FAN BELT TOOL—The Quik-Changer's 
jaws allow a non-slip hold on the genera- 
tor so it can be moved to slip the fan 
belt off without loosening the pivot bolt, 
it is claimed by Dayton Rubber Co., 10 
Rubber St., Dayton 1, O. 


MUFFLER—This Fiberglas-packed unit is 
said to feature a meliow tone and, low 
back pressure. Fibergias is not affected 
by heat, acids and water. It has an 18- 
gauge internal tube, twin-tube construc- 
tion, and is available for most popular 
car models. Pratt Industries, Inc., 1600 S. 
Ashland, Chicago 8, Ill. 

* * * 


STEAM CLEANERS—Series 1800 consists 
of nine models, each of which has a 
cleaning capacity of 180 gallons per hour. 
Two models have finger-tip control, with 
flushing and rinsing capacity up to 480- 
gallons per hour. Offered is a choice of 
oil or gas-fired units, either stationary or 
portable. Homestead Valve Mfg. Co., 11 
Johnson St., Coraopolis, Pa. 

oe: eos 


Clip Connectors Feature 


Light Hookup System 

Spring-loaded electric clip con- 
nectors feature a new tractor- 
trailer light hookup system offered 
by Mueller Electric Co. 

A free clip sample and full in- 
formation are available from the 
firm at 1584 E. Thirty-first St., 
Cleveland 14, O. 


FORWARD CONTROL BODY — The 
Routemaster is a redesigned line of 
bedies for mounting on all standard 
forward-control truck chassis. The body 
is available either in steel or aluminum 
and features “showcase" visibility with 
curved, wrap-around windshield. Standard 
sizes include eight, 10 and 12-foot in- 
terior load space length. All models are 
equipped with sliding side doors. Her- 
moan Body Co., 4400 Clayton Ave., St. 
Lovis 10, Mo. = 


DESK-MERCHANDISER—Model 9325 is 
@ combination desk-merchandiser metal 
cabinet in white enamel with two shelves 
under the desk. There is one shelf for 
merchandise display, and light under the 
canopy. There also is space for order 
blanks, manuals and flat-rate books. 
Shure Mfg. Corp., 1601 S. Hanley Rd., 
St. Lovis 17, Mo. 

= * a 


Converto Starts Delivery 
Of Tailgate Loader 


Deliveries of a tailgate loader for 
trucks have been started by Con- 


_— Mfg. Co., Cambridge City, 

The loader is available in one or 
two-ton capacity, and fits all 1%- 
ton and larger trucks. Flooring is 
of nonskid steel construction and 
ing gate is beveled for easier load- 


COIL SPRING BOOSTER—Snubbers are 
merchandised in a complete selling pack- 
age for front. and rear coil spring instal- 
lation. They are made of rubber, and are 
said to be oil resistant and to retain 
their strength at road temperatures up to 
140 degrees. Curvemaster Division of 
Unified Parts Co., Inc., 19 Allen St., Buf- 
falo 2, N. ¥. 


LIFT UNITS—Power-pull hoists are of- — 
fered in five models ranging from three. 
quarters to 1%-ton capacity. With mini- 
mum and maximum lifting ranges from 
72 to 180 inches in the lightweight line 
and 72 inches in. the heavier model, these 
units have power ratios of 14 to 1 and 28 - 
to 1, Uses include hoisting, unloading, — 
body straightening, removing motors, _ 
aligning fenders and drawing in tops, 
American Gage & Mfg. Co., Barnard & 
Ludlow Sts., Dayton 1, O. 


SERVICE BODY — Models in this 
will i 40 different Chevrolet, For 
Dodge, Studebaker, GMC and | 


j tional chassis up to 1% tons. They f 


LEG REST—This steel and rubber sup- 
port is designed to eliminate driver 
fatigue. it fits between the right thigh 
and seat and provides support for the 
driver's right leg by helping him maintain 
correct upright posture. Leg Rest Co., 514 
Shore Rd., Long Beach, N. Y. 

ee 


ENGINE PREHEATER—The unit is de- 
signed for cold-weather starting of any 
automotive engine using water cooling. 
it is lightweight, three inches in diameter 
and 8% inches in height. It operates on 
a thermo-syphon principle which is said 
to assure constant and even distribution 


of heat. Uni-Flex Engineering Corp., 267 


N. Broad St., Elizabeth, N. J. 
* 


AXLE ASSEMBLY — The Caravan series 
with Transverse spring mounting unit is 
available in two and four-wheel assem- 
blies with capacities up to 3,000 pounds 
per axle. The unit is designed to incor- 
porate a smaller axle beam while trans- 
porting a comparable weight previously 
requiring a larger axle. This is achieved 
by reduction of the overhang. United Mfg. 
Co., 25 W. Interstate St., Bedford, O. 


ture ail-steel welded construction 
double lap-type joints. Shown is 
1050 D equipped with side-mount 
brackets. Morrison Steel Products, Inc., ¢ 
Amherst St., Buffalo 7, N. Y. ‘ 


MASKING CHART —This two hres 
foot wall chart pictures the use of 
taped aprons in three, six ond 12inde 
widths for a variety of masking jobs, it 
cluding bumpers and grille work, lig 
windshields, rocker panels, moldings, We | 
tone finishes and wheels. The chart may 
be hung in the shop as reference for da 
fying masking problems. Minnesota Ml 
ing & Mfg. Co., 900 Fauquier St., St. ? 

6, Minn. 


BRAKE TOOL—This_new-type punct # 
said to eliminate the drilling of brit 
shoes for riveting. The punch, which 
@ centering point for alignment, puls 
holes in brake shoes. Brake Parts ope 
ty Co., 1914 W. Washington Bivdy | 
Angeles 18, Calif. 
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Fairlane Replaces Crestline . . . 





Ford Boosts Power, 
Adds Wraparound 


(Continued from Page 44) 


round dials for heat and tempera- 
ture controls, radio and clock, and 
an illuminated Fordomatic panel 
mounted in the control panel. 
The six-cylinder engine has a 


Tung-Sol’s Sales Boost 
Laid to Display Case 

NEWARK—A 22 percent in- 
crease in auto lamp sales by Tung- 
Sol Electric Inc., is traceable to a 
new counter-top transparent plas- 
tie display cabinet, the company 
believes. 

Harold F. Cook, Tung-Sol’s man- 
ager of advertising, said the new 
display case, which occupies only 
1% square feet of counter space, 
does away with disorderly cartons 
and enables the dealer to keep 


228-cubic-inch displacement and 
a 75 to 1 compression ratio. It 
is available on all models as is 


ment and a 7.6 to 1 compression 
ratio. ‘ 

The 182-horsepower unit has a 
272-cubic-inch displacement and an 
8.5 to 1 compression ratio. It has a 
four-barrel carburetor with auto- 
matic choke and special intake 
manifold, vacuum - controlled car- 
buretor, high-compression cylinder 
heads and high capacity radiator. 

* * * 
—pes exhausts are standard on 
all Fairlane V-8 and station 
wagon models. 

The V-8s have a 44-pounds-feet 

increase in torque, Ford said. 


constant check on his lamp needs. With the change in Fordomatic, 


7? > 


Circular Effect Highlighted— 


New Ford has re-arranged instrument panel, featuring round dials for heater, 


radio and clock. 


the driver can get an automatic 
low-gear start by pressing the ac- 
celerator to the floor. This puts 
him 40 feet ahead of last year’s 
model when he reaches 35 miles 
per hour, the company stated. 


Other mechanical changes in- 








Fordomatic dial is set into panel and is lighted. 


sorber valving. The ball-joint 
front suspension has been re- 
vamped by tilting the horizontal 
axis three degrees to lessen road 
shock, Ford said. 

A new integrated air-condition- 
ing and heating system will be in- 


clude larger brakes, “turbo- (troduced early next year. It will 
action” 18-millimeter spark plugs, | have all components forward of 
a new chassis, new shock ab- | the passenger compartment. Con- 





Neoprene covers 
at regular prices! 


With Thermoid Neoprene-Covered Fan 
Belts, you can sell superior quality at 
prices no higher than ordinary belts. 


The Neoprene covers resist oil, heat 
and abrasion—serve your customer 


better. 


Thermoid Fan Belts are pre-stretched 
to prevent slipping, stretching and 


sagging: 


20 sizes cover 90% of the market. You 
get faster turnover with less inventory 


;.;make more money! 


Gnd. a nea good. deal ie you | 


Large, colorful Thermoid 
Thermometer is included 
with the popular 20 belt 
assortment. 12 inch diam- 
eter .. . made of light, non- 
rusting aluminum...weath- 
er-sealed for accuracy. 





PLUS Attractive assort- 
ment of advertising post- 

, mailing folders and 
post cards, together with 
time-saving wall chart 
with complete fan belt and 
hose application data. 














DET 
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Thermoid Company « Trenton, New Jersey 


Brake Linings + Fan Belts + Radiator Hose « 
Hydraulic Brake Parts and Fluid « Car Mats » Clutch e 
Facings * Thermoid Precision Process Equipment. 












1955 truck line has 








They are the “six,” boosted & 
118 horsepower, and the V-8&s 
displacements of 239 and 256 c 
inches, which were hiked to 
and 140 horsepower, respecti 
The other V-8s are rated at 152 
170 horsepower. 


Single-tone and two-tone combi 
nations are available. q 
Vacuum-boosted power brakes 
now are offered on all models. a 
Optional “driverized” cabs, avail- 
able on all models, have foam 
rubber seats. The seat is said 
accommodate three men and 
covered with woven plastic th 
which air can move. 
“Turbo-action” 18 - — 
spark plugs are used. 


Top L-M Dealer — 
Shuns Gimmicks, — 


Focuses on Staff 


LOS ANGELES. — J. E. Cok 
Inc. (Lincoln-Mercury), has regi 
tered more new cars in the last 
months than any other L-M deal 
in the U. 8. a 

Coberly, a dealer here for @ 
years, stoutly maintains that m 
can be made selling cars wit 
resorting to “one-cent sales,” @ 
other gimmicks. % | 

But, new salesmen are hired with 
the knowledge that only one in 
will survive. They make their @ 
deals, choose their own hours 
unless they have been with 
firm a year, are not allowed to 
cars to relatives. 

Carson Boone, general mar 
claims that a salesman who k 
sell to relatives to keep his job 
not a desirable employe. Relatives — 
of new salesmen are urged to buy 
their cars from other sources. 








FARGO, N. D.—Pioneers of t 





according to Frederick H. t 
executive vice-president of the na 
tion-wide organization. This i 
creases to 36, the number of = 
and city councils affiliated with @ 
organization. 


The new group is headed by 


Washburn. George Dixon 
Fargo, manager of the Automobile 
Dealers Assn. of North tanec : 
secretary-treasurer. ‘ 
The national organization, wail 
last week celebrated its 15th ann 
versary, has an enrollment 8 
proaching 5,000 members. ; 
Among those who attended the 
first meeting in Fargo were © % 
Whittey, Bismarck; L. P. 
Mayville; William Swanston, Far 
go; B. E. Robinson, Washburn, H 
H. Hewitt, Minto; C. H. 
Fargo; E. Aalgaard, Fargo; 
H. Ward, Bismarck; R. §. 
Hettinger; R. M. Stoudt, J 
town; Phil W. Blank, Mandan; 
S. Bateman, Park River; 
Nygard, Grafton; Russ 
Fargo. 
Also, Jake Bitterman, 5t 
E. P. Pfeifie, Wishek; Herb E 
Fargo; H. H. Wilcox, Grand 
Arthur Malm, Grand 
Emanuel Liebelt, Beulah; #7) 
Horner, Richardton; Carl F. An 
derson, Devils Lake; Ed C. DUB) 
Valley City; H. A. Pett 4 
Lidgerwood, G. M. Hustad, A 
and Lee Agnew, Wahpeton. 
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Horsepower Stepped Up to 225... 


(Continued from Page 44) 


jonger than last year culminates in 
a canted tail-light assembly, com- 
plementing the headlight treat- 
ment. Twin exhaust vents are a 

of the rear bumper assembly. 

Horsepower has been boosted 
from last year’s 205 to 225 and the 
torque rating has gone up to 332 
pounds feet. Degas 

PLACEMENT has been in- 
creased to.341 cubic inches and 
der bore diameter to 3.9 inches. 
stroke remaing at 3.5 inches, 

but the compression ratio now is 
up to 8.5 to 1. 

Lincoln, which had used Gen- 
eral Motors’ Hydra-Matic since 
1949, now switches to Turbo- 
Drive, a joint development of 
Borg-Warner and Ford Motor. It 
eombines a fluid torque converter 
with three-speed planetary gear. 
Turbo-Drive is standard equip- 
ment. 


With the new. automatic trans- 
mission and more powerful engine, 
it was possible to reduce the rear 
axle ratio from 3.31 to 3.07. 

Dual exhausts are standard 
equipment. 

* * * 
R the interior, two-tone uphol- 
stery combinations feature 





At the Wheel— 


Two-tone upholsiery combinations fea- 
ture horseshoe-shaped bolsters. Nylon fab- 
rics and leather are used. 

2 es 


horseshoe-shaped bolsters. Nylon 
fabrics and leather are used. 

The Lincoln Capri series includes 
a special custom coupe, special cus- 
tom four-door sedan and a con- 
vertible. The Lincoln series con- 
sists of a custom sport coupe and 
a custom four-door sedan. 

Sixteen solid and 35 two-tone 
bedy combinations are offered, 
along with 24 interior trim op- 


The optional powered lubrication 


K-W Dealers See 
New Models Dec. 8 


‘On ‘Closed’ TV 


TOLEDO. — The 1955 Kaiser- 
passenger-car and utility 
Vehicle line will be shown to dis- 


. tributors, dealers and field sales 


Officials on a closed-circuit televi- 
sion network program Dec. 8, a 
month prior to public introduction 
of the new models, Hickman Price 
it., sales vice-president, announces. 


The 22-city television show, 
which will originate in New York 
and be viewed in theaters and ho- 
tels by more than 10,000 Kaiser- 
Willys distributors, dealers, sales- 
Men and field sales personnel in 

U. S. and Canada, will mark 
the first time any auto company 
has introduced its new models to 
its distributor-dealer organization 

gh a transcontinental televi- 
sion show, Price said. 

Tn addition to seeing motion pic- 

of the cars, Jeeps and other 
four-wheel - drive utility vehicles, 
said, the distributors, dealers 
sales personnel will be 
complete details of the com- 

8 1955 merchandising and 

m plans. 





William Uurran, tops among Washington 
e newsmen, reports each week 
deme ete the auto industry in 


ews. 





system lubricates the car by the 
mere press of a button. 

This accessory, known as Multi- 
Luber, provides constant lubrica- 
tion of the chassis, suspension and 
steering systems. 

* * * 


= system consists of a master 
cylinder located in the engine 
compartment from which nylon 
tubing extends to each front-end 
chassis bearing. On the tip of each 
nylon tube is a coupling which fits 
over the regular grease fitting. On 
the 1955 Lincoln it lubricates all 
11 points. 

The vacuum power to force the 
plunger forward is activated by 
a control button on the instru- 
ment panel, thus enabling the 
driver to keep the car fully lubri- 
cated by merely pressing the 
button once a day. The entire 
operation requires only a couple 
of seconds, and a green light on 

licates the 


job 
The Multi-Luber can be operated 


225 times before it is necessary to 
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' Lincoln Offers Self-Lubrication | 


replenish the su of lubricating | 
grease, it won ee One seven-| 


ounce can will complete the cycle, 
with 225 lubrications estimated per 
10,000 ee. arg 


INCOLN this season is using a 
newly developed 18-millimeter 
conical-seat spark plug. This plug 
is-said to have a er heat range 
and, with a larger air gap between 
the insulator and the outside shell 
of the plug, reduces the possibility 
of spark plug fouling, Lincoln-Mer- 
eury said. The conical seat design 
eliminates the gasket, thus insuring 
against compression leakage, the 
firm stated. 


Rear shock absorbers are 
horizontal 


an increase in the rear tread to 
60 inches. 

Power steering, power brakes, 
electric window lifts, four-way 
power seats and air conditioning 
are optional equipment. 


amazing 
balance 
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225 Horsepower for 1955 Lincoln— ss 

The new Lincoln, which will be introduced in dealer showrooms Nov. 23, will have ~ 
225-horsepower V-8 and new Turbo-Drive automatic transmission. This Lincoln Capri — 
hardtop shows exterior changes. ; 


Goodrich Markets 
Cheaper Tubeless 


AKRON. — A new tubeless tire 
selling for the same price as a|many 1955 cars, he said. 
standard tire-and-tube combina- 
tion has been announced by B. F. 
Goodrich Co. . 

According to J. A. Hoban, vice- 
president of the tire and equipment 
division, the new Safetyliner incor- 'e 
porates many safety features of the 
Life-Saver tubeless tire, its pre- 


mium counterpart, but is not punc- 








DUCO Thinners are specially balanced 
to save you time, labor and money 





HE expert chemical balance in DUCO Thinners gives 

you the right thinning, spraying, flowing and blush-re- 
sisting properties. Du Pont chemists blend the highest- 
quality ingredients to make your paint jobs easier . . . save 
you money. 

DUCO Thinners help make lacquer topcoats level 

smoothly . . . dry to a high initial gloss . . . save you mixing 
time. And because you don’t need high-priced retarders, 
DUCO keeps job costs low. 
Five DUCO Thinners— 3713, 3711, 3661, 3608, and 
3614G—handle ev- 
ery type of thinning 
job. Check with the 
Du Pontstock point 
nearest your shop. 
E. I. du Pont de Ne- 
mours & Co. (Inc.), 
Refinish Sales, Wil- 
mington 98, Del. 


GU POND 


REG. U. 5, PATLOFF. 






ON THE LEVEL— 
DUCO THINNERS MAKE 
YOUR JOBS EASIER 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 


Du Pont Refinishing Materials 


CHEMICALLY ENGINEERED TO DO THE JOB BETTER 
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into the tire. But the incredible fact is that nothing happened to the 
All-New Tubeless Super-Cushions. No cuts. No blowouts. Not a 
single ounce of air was lost. Fact is, the Death Dodgers repeated this 
test time and time again on the same tires! 


How’s this for a spine-tingler! Two Jimmie Lynch Death Dodgers 
roar down the straightaway—race up and over a narrow ramp on two 
wheels—then slam bang down on the road. Tough test for a tire? You 
bet it is! Just look at the photo insert and see how the steel rim bites 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER: KIND! 


ALI-NEW TUBELESS SUPER-CUSHION 





Nee ee x f we f 
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What makes it possible to produce a 
tubeless tire that can take punishment 
like this? 

Answer: the mightiest tire cord ever 
made—Goodyear’s triple-tempered 3-T 
Cord. 


In its exclusive and patented 3-T proc- 
ess, Goodyear triple tempers tough cord 
sinews and integrates them with improved 
rubber compounds under Tension, Tem- 
perature and Time to produce a tire body 
that’s completely unified—completely 
airtight—the strongest ever made. 


The new Tubeless Super-Cushion gives: 
1. Puncture Protection—of a kind never 


When the |Death Dodgers com- 
pleted this rugged run, we removed 
the tires and carefully examined 
them inside and out. No tire body 
damage of any kind could be found. 
Not one broken cord. 
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Rugged rim-pinching 
ramp ride fails to damage 


offered before in either standard or tube- 
less tires. 


2. Blowout Protection — providing a 
greatly increased margin of safety. 


3. Better Performance — a quieter, 
smoother, easier ride—plus even greater 
mileage than today’s great standard tires. 


4. And it combines all these advan- 
tages at a reasonable price . . . no higher 
than the price of a standard tire and tube. 
Perhaps the best proof of these state- 
ments is found in the action of the auto- 
mobile industry. The All-New Tubeless 
Super-Cushion will be standard equip- 
ment on many of the new ’55 cars. 





This great new Goodyear tire is available 
in either 3-T Rayon or Nylon Cord—as a 
tubeless tire or in a tire and tube combi- 
nation. Goodyear, Akron 16, Ohio. 








ODFSYEAR| 


Super-Cushion, T.M.—The Goodyear Tire & Rubber Company, Akron, Ohio 
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Auto Personnel 





(Continued from Page 27) 
announced by O. L. Wigton, divi- poor: BP weg ee lle cag 6 


sion general sales manager. Hol- 
saple formerly served in executive 
sales positions with various divi- 
sions of General Motors Corp. 


* + * 
Manzel Division Names 


Two Territorial Reps 

Appointment of Robert H. Wag- 
ner and Sam M. Averett as terri- 
torial representatives for New 
York City and Philadelphia, re- 
eee has been announced by 

the Manzel division of Frontier In- 

dustries, Inc. 

The firm manufactures service 
tools for Ford, Mercury and Lin- 
coln. 


Goodrich’s Cain Heads 
Safety Council Section 
Tom J. Cain jr. director of 


DITZLER’S new compact Moto-Mix is 

an electric motor-driven device for 

stirring a quart or a gallon of paint. It 
drudgery 


eliminates the 


ring, saving time and work. It is de- 
signed especially for use with the agi- 
tating and pouring lids furnished with 
the base colors of the Ditzler Exact- 


Weight Color-Mixing 


named commissioner by Gov. John 
D. Lodge in 1951. 
* 


Gar Wood Names Whitworth 


worth assistant 
tional Safety Congress in branch operations. 
tama RB. W. Fickes, Whitworth will manage the 
oun tty operations of Gar Wood’s direct 
the American Society Se 


Chicago. 
ject “Incentives for "Gessane In- ington, Minneapolis, Buffalo, Bos- 
terest in Industrial Accident Pre- | ton, Philadelphia, Baltimore, and 
vention.” Over 10,000 industrial, field, TU. 
traffic and off-the-job safety spe- * * «* 
cialists attended the annual na- 


Disston Picks Moore 
John C. oa has been gee: 
to represent e industrial es 
Conn. Dealers Praise division of Henry Disston & Sons, 
Vehicle Chief Kelley Inc., in Cleveland and northeastern 
At its recent annual meeting the | Ohio, it is announced by the man- 
Connecticut Automotive Trades|Ufacturer of saws, tools, files and 

Assn. unanimously adopted a reso- | steel. Moore joined Disston in 1935 

lution praising Connecticut State een bong 

Motor Vehicles Commissioner Hanson Heads Sales 
Karl Reifenberg, executive vice- 
president of E. Edelmann & Co., 
Chicago, has announced the ap- 
pointment of Don. Hanson as gen- 


tional congress on safety. 
* * * 


Charles F. Kelley for his “efficient, 
impartial and fair-administration.” 

Formerly deputy commissioner 
with Commissioner Elmer 8S. Wat- 
son several years ago, Kelley was 


Any COLOR... Any QUANTITY... Any TIME! 


with Ditzler’s Exact-Weight Color-Mixing Service 


3400 active automotive colors in lacquer 


your shelves. 


out shifting your gaze. 


with Ditzler’s Exact-Weight Service . . . 
to furnish you additional information on 


of hand stir- § DITZLER COLOR DIVISION, 


DIT : 


PAINTS « GLASS « a. e BRUSHES e 











RE’S NO NEED to wait for paint deliveries when you have 
Ditzler’s Exact-Weight Color-Mixing Service. You can 
mix in a few minutes the amount you wish of any of the 


eral sales manager. For five years,| ber Co. 
Hanson 


has been Edelmann repre- 
sentative for Illinois and northern | of 
Kansas. 


General PLE Names 
Marsh Vice-President 


Election of William F. Marsh as | Commerce 


vice-president of the sales finance 
division of General Acceptance 
Corp. has been 
announced by F. 
R. Wills, presi- 
dent. 

Marsh formerly 
was regional 
sales manager of 
Universal C.1.T. 
Credit Corp. in 
New York. He 
had been associ- 
ated with that 
company since 
1935, except for a 
three-year period during World 
War II when he was principal 
| purchasing agent of the Detroit 
“| Ordnance District. 


Firestone’s Trainer Gets 


ASME Life Membership 
J. E. Trainer, executive vice- 
president of Firestone Tire & Rub- 





W. F. Marsh 








or enamel. There’s 


no guesswork . . . no over-orders .. . no half-filled cans on 


Included in this service is an extremely accurate scale which 
will weigh as little as 1/4500ths of a gallon of paint. This 
method of measuring color by weight, pioneered and per- 
fected by Ditzler, is much more simple and correct than other 
devices which measure by volume. You control the amount 
accurately because you watch the scale while pouring with- 


You can make substantial savings by mixing your own colors 


savings that range 


as high as 50 per cent of factory-standard colors. We’ll be glad 


this service. 


PITTSBURGH PLATE GLASS COMPANY 


. has been named a ” 
— of the American aon al 
tee Engineers, accor 
ing to Lewis K. Silleox, ASME. 
president. eS 
Trainer was named a fellow of 


* 

Rheem Elected President — 
Of U. S. Spring & Bumper — 

W. S. Rheem II has been elected 
president and Frank G. Fisher 
general manager of U. 8. Spring 
& Bumper Co., a division of Rheem 
Mfg. Co. : 

John R. Rauen sr., formerly pres- 
ident of U. S. Spring & Bumper, 
has been named board chairman, 
according to R. S. Rheem, pregi- 
dent of the parent concern. 

* * * 


Thompson Promoted 
By Chrysler Export 
Appointment of Kenneth gE 
Thompson as general parts man- 
ager of the Export division of 
Chrysler Corp. has been announced 
by C. B. Thomas, division preg-— 
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GMC Appoints Cauley 
Manager in Charlotte A 

J. H. Cauley, former sales engi- — 
neer in the GMC truck fleet sales — 
department, has been appointed © 
zone manager in Charlotte, -N. C, 
according to R. C. Woodhouse, gene 
eral truck sales manager of GMO 
Truck & Coach division. t 

Cauley succeeds L. L. Braff 
who is leaving the division. 

* 


Ash Elected President 


Of Aluminum Industries 4 
Harrison O. Ash has been 
elected 


Schott jr. and Charles Schott. 


7 * * vie 

Bendix Products Designates 
Three General Managers 
Bendix Products division an- 
nounces the following changes in e 
~ Pg apo Z 
A. MacLean—general manager, _ 
comune products; C. D. Man- 
hart— general manager, aircraft — 
products, and W. L. Webb—general # 
manager, missiles. Ss 


























ok 
Motors Siiiial Opens 
Oakland Office, Names Gow 

Motors Insurance Corp. hag 6 
ened a new branch in O; 
Calif.. and has named Barnett J 
Gow as manager. Gow form 
was claim manager in the 
Francisco branch. 

Motors Insurance also annow 
the appointment of Leonard 
Loetterle as manager of the 
ramento (Calif.) branch, and & 
ert F. Boland as manager of 
San Diego branch. ‘ 


Boland Gets Transfer 
Robert F. Boland has + 
named manager of Motors Insum 
ance Corp.’s new office in San 
ego, Calif. He formerly was mai- 
ager of the corporation’s Sacra 
mento branch. 


Paes BUILD SERVICE PROFITS. 
with personalized 

name plates 

DETAILS ON 
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Net income of White Motor Co. 
nal for the first nine months of 1954 
sthea ghowed an increase of 6 percent 
erie 9 — over the corresponding period of 


1958 despite a decline of 7.3 per- 

cent in total sales. 
ae The report, issued by President 
eg Robert F. Black, placed net income 
: for the nine months ended Sept. 30 
at $3,380,895. A year before, the 


a 7 gompany had net income of 
bm as Sales for the latest nine months 


totaled $111,427,026 as against $120,- 

950,382 in 1953. Civilian sales de- 

creased 2.6 percent while Govern- 

ment business accounted for the 

remainder of the decline, the re- 
points out. 

The number of new commercial 
truck units delivered in the first 
nine months of 1954 was 14.4 per- 
cent below that for the correspond- 
ing period of the previous year, 
Black said. On the other hand, 
commercial service parts and re- 

labor sales reached an alltime 

in the nine-month period, re- 
cording an increase of 4.3 percent 
over the same period of 1953, he 
said. 


“from present indications,” Black 
declared in the letter to stockhold- 
ers, “it is expected that there will 
be an improvement in new truck 
deliveries in the fourth quarter. 
The Autocar .. . consolidation will 
enable us to effect substantial econ- 
omies in our 1955 operations and 
will provide greatly improved serv- 
ice to Autocar owners.” 

* * * 
Rootes Reports 


Record Profit 


Rootes Motors Ltd. vehicle sales 
throughout the world have earned 
a@ record profit of $10,091,808 for 
the fiscal year ended July 31, ac- 
cording to. Sir William Rootes, 
chairman of the English firm. 

The company manufactures Hill- 
man Minx, Sunbeam-Talbot and 
Humber cars and Commer and 
Karrier trucks. More than 50 per- 
cent of the year’s production was 
exported. 

Commenting on the $5,929,090 set 
aside for taxes, Rootes said the 
current high taxation is depleting 
the auto industry of resources 
which should be invested in new 
plants and equipment demanded 
by the highly competitive auto 
market in England and overseas. 


* * 


Associates Investment Wins 


3rd ‘Best Report’ Award 


The third consecutive “Best of 
Industry” annual report award 
won by Associates Investment Co. 
in international competition has 
been accepted in New York by 
Robert L. Oare, board chairman. 
Associates’ 1953 report to share- 
holders was named best in the 
field of auto. and commercial 
finance by a board of judges ap- 
Pointed by Financial World maga- 
tine, which has conducted the 
competition since 1940. 


7 7 * 

Inland Steel Sales Fall; 
Profit Up to $26,293,646 

Inland Steel Co. has reported 
that its sales for the nine months 
ended Sept. 30 ran below record- 
breaking 1953, but that net income 
Was $26,293,646, a figure exceeded 
Se by the first three quarters of 
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Net income for the third quarter 
Was $6,875,977. Sales for the nine 
Months amounted to $403,470,564. 
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ee sales were $124,851,- 
788. 


Last year, sales for the three 
quarters amounted to $438,729,096, 
with a profit of $24,049,317. Third 
quarter profit in. 1953 was $8,371,- 
796 on sales of $124,851,788. 

+ * * 


Textileather Sept. Sales 


Set Monthly Record 

A sales record for Textileather 
division of General Tire & Rubber 
Co. was set during September, ac- 
cording to Jules D. Lippmann, gen- 
eral manager. 

Sales increased 12.4 percent over 
the previous record month of June, 
1953, Lippmann said. He said it ap- 
pears that 1954 sales will exceed 
1953’s record volume of $19.6 mil- 
lion. 

* * * 


Stewart-Warner Profit 


Skids to $1,831,719 
Stewart-Warner Corp. had net 

earnings carried to a surplus of 

$1,831,719 for the first nine months 


of 1954, according to James 5S. 
Knowlson, chairman, and Bennett 
Archambault, president. Sales in 
the period amounted to $69,367,608. 

In the same period of 1953, sales 
totaled $98,689,330 and net profit 
carried to surplus was $3,187,186. 


* * * 


Sheller Sales Decline, 
Pull Profit to $2,058,630 

Net sales of Sheller Mfg. Corp. 
for the first nine months of 1954 
totaled $26,349,468, compared with 
$36,983,136 for the corresponding 
period of 1953. 

Net income totaled $2,058,630 for 
the three quarters, compared with 
$2,702,810 for the same period of 
last year. 

+ * 


Pittsburgh Plate Glass Hikes . 


Net Despite Sales Drop 


Pittsburgh Plate Glass Co. has 
announced that its sales for the 
third quarter were $107,046,066, a 
decline of 6 percent from sales of 
$114,335,137 in the same period of 
1953. 

Net income for the quarter, the 
firm said, amounted to $10,621,890, 
compared with $9,944,647 in 1953. 
Tax provision this year for the 





“Is there anyone who doesn’t 
know why we are here?” 





quarter was $9,815,200; last year it 
was $11,078,271. 


* * * 


Sales and Profit Decline 


For Hollingshead Corp. 
R. M. Hollingshead Corp. has re- 

ported for the nine months ended 

Sept. 30 consolidated net sales of 


At Record High 


CLT. Financial Corp. has re- 
ported record earnings of $26,446,- 
787 for the first nine months, com- 
pared with $25,503,882 a year ago. — 

Third-quarter amoun : 


* 

National Cash Register 
Sales of civilian products of Na- 
tional Cash Register Co. for -the 
first nine months of 1954 reached . 
a record high, but because of slaek- 

ening in defense deliveries, 
sales were down 2 percent 
last year to $184,314,307. Net profit 
was $8,158,527, compared with 


sedi 


$10,717,053, compared with $11,250,-| 142,921 for the same period of 1953. 
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A CAR 
MIRROR 





BEAUTIFUL NEW CONCEPTS IN FUNCTIONAL MIRROR DESIGN : 
TO COMPLEMENT AND ENHANCE THE CARS OF TODAY 





ures 3” x 5”— and has all the fine 
features of the JF 55. LIST— $5.10 


ie 


A JF ORIGINAL! 


SELF-ADHERING GASKET ACTS AS 


“come-backs! 


mounted! 


JF MIRRORS feature turret-screw locks — absolute insurance against drooping 
or sagging heads! Once locked, they stay locked and you save yourself costly 


of mirror heads is never a problem. Anyone can do 


it without disturbing the bracket mounting! Simply loosen turret-screw, replace _ 
head and tighten to any position — that’s alll 


JF MIRRORS by Fischer are designed with foresight for better hindsight. Without 
question, this is the most exciting line of mirrors that ever graced a car panel! 
Without question, JF MIRRORS are as beautiful as the cars on which they are 


JF MIRRORS are custom-contoured for flush mounting, triple chrome plated and. 
furnished with a 414” mirror head of selected optical glass. 


Available in non-glare or clear— LIST $4.05 


JOMA MANUFACTURING CO., INC. ¢ NEW YORK 72, NEW YORK 
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Prices on New Cars 


The advertised - delivered ,4-dr. sed,, $2,768.86; cl. ecpe., 741.99; | dr. sed., 410.25 ; yea ane 20: 

prices inelude retail list price sug- $2,987.75: cony., 287.70. pay PE eg -dr. sed. 

for optional at $178. on ali| 805.82; Ho ° ques, De Deluxe Holiday, 
‘Warner suto- 84 (Hydra- 


. Borg- conv., $3,248. 
optional at $178.03 on | Matic at $178.25 on all models.) 





RAISER — — 4-dr. sed., $2,389; $2,544. Deluxe—4-dr. sed., $2,695 
. Manhattan—4-dr. sed.,|2-dr. sed., $2,645; Sportster cpe., $2,830. 


$3,668, (i Matic —s at|sed., $2,765; Panama hardtop, $3,125. 
sed., $3,344; 


s 
F 
5 
g 


: 
See 
fee 
Hilt 
ath 
ae 
ete 
§ 
atest 
ei 
fs 
i 


ard on ‘ 
CHEVROLET — (Prices are for | 6-cyl | 617.50; conv., $2,645.60; stat. wag., §2,-|% other models.) 

models; for V-8, add $99)—One-Fifty—--| 812 (Mere-O-Matie optional at $189.77.) | pon;TIA© — Chieftain 60 —4-dr. sea.,| Rlley Cited— 

ora. 91.008; 2-de fe Ag “Two. | NASH — Metropolitan—Hardtop, $1,445; | $2,163.62; 2-dr. sed., $2,105.45; 2-dr. stat.| plaq rded to Russ Ril 

Ton-1-dr. ved., $1,819; 2dr. s0d., $1,775; | CMY... $1,409 (both Prices at coastal ports| was... $2,434; 4-dr. stat. wag., $2,518. Seas apetare: f 


‘dee, tlaee: ft; ee 62.970, a. | of entry). Rambler — 2-dr, sed., | Ohieftain 870—4-dr. sed., $2,267.51; 2-dr. | (right), producer of a color movie on state 
dr, stat. wag., $2,127. Bel Air—-4-dr. sed., | $1,550 "Rambler Super —t-4 Ae, sod. $1,000; | sod., $2,200.08; Cutalinn, vases tS: <&. | inspection, by &. i. Emny, general chale- 
$1,032; 2-dr. sed., $1,888; hardtop ope., | oo. "'si's05 oe Py — é-de., | edt sod. $2,362: conv., $2 = Gus cut man of the Philadelphia State Inspection 
Foe en sae eta de' ° | sed., $1,970; hardtop, $1,965; conv., $1,-| Oustom—4-dr. sed., $2455; Catalina, §2,-| Advisory Board, at a meeting of the Av- 
Theuny » mamta 985; Sar o stat. wag., $1,955; 4-dr. stat. | 499. (Hydra-Matie optional at $178.35.) | tomotive Service Assn. of Philadelphia. 
| $1,404. Comair Deluxe Six — 2-dr. sed.,| $2,163; 2-dr. sed., $2,115, Statesman Ous-| g: LUD EBARER — Oh cn Gan 
$1,566.18, tom — 4-dr. »” $2,387; hardtop, $2,428. Slee Debus -4-dr. bet, GLEG: Bde. 604. $2,315; 5-pass. 5 ga hardtop, §2,- 
r Pa cae tea $2,422; 2- » $1,830; . sed., | 390. (Automatic optional at $216 on 
erat oat: teas. ome $1,098;: 3-4r. | sed, ; ge 6-pass. cpe., $1,845; stat. -, $2,- | Champion, and at $226.50 on Commander 
$1,621; 2-dr. utility, y, $1,806.70 Super | or. $2,570. Ambassador Custom — Champion Regal—4-dr. sed., $1,925; | and President.) : 
ele ear, sed., $1,954; 2-dr. sed., $1,-| 4-4. sed., batons hardtop, $2,740. Nash- o-pann. cpe., $1,945; hardtop, §2.085; stat. 
982.75. Jet-Liner — 4-dr. sed., $2,056.60; | Healey — $5,128.05 >= wag., $2,255, Commander —4-dr.| WILLYS—Lark—4-dr. sed., $1,823; 2-dr. 
2dr, sed., $2,045.85. Wasp — 4-dr. sed., | coastal ports). s).. (ilyare- optional sed., $1,835; 2-dr. sed., $1,790, Command- | sed., $1,737. Ace—4-dr. sed., $1,968; 2-dr. 
$2,256.11; 2-dr. sed., $2,209.43; cl, cpe., Same not ae on Nash-Heaiey, er Deluxe—4-dr. sed., $1,935; 2-dr, sed.,| sed., $1,892. Ace Deluxe—4-dr. sed., $2,- 
11. Super Wasp — 4-dr. sed., $2,-| Which is equipped with overdrive, or M $1,885; 5-pass. epe., $1,950; stat. , | 028; 2-dr. sed., $1,947. Eagle — 
3 2-dr. sed., $2,413.28; cl. cpe., $2,- politans.) $2,260. Commander Regal—4-dr. sed. .- | $2,167; Deluxe hardtop, $2,222; Custom 
} Hollywood, $2,704; conv., $3,004.20. OLDSMOBILE — Series 88 — 4-dr. sed.,| 035; 2-dr. sed., $2,055; hardtop, $2,215; hardtop, $2,411. Station Wagon—Deluxe 6- 
—4-dt, sed., $2,619; 2-dr.| $2,337.09; 2-dr. sed., $2,271.62; Holiday, | stat. wag., $2,365. President Deluxe—4-dr. ,973.09. ¢ at 


sed., $2,570.60; cl. cpe., $2,619. Hornet — | $2,449. Super 88—4-dr. sed., $2,476.71; 2-|sed,, $2,245. President State—4-dr. sed.,! $178.55 on all models except Larks.) 





“We have been receiving a marked increase in clients .. .” 


says David J. Delaney 


about his new Pittsburgh Store Front 


COLUMBIA PONTIAC CO., INC., DORCHESTER, MASS., owes used here include: Pittco® Stor: Front Metal, Carrara® 
much of its smart good looks and business success to its Structural Glass, Pittsburgh Polished Plate Glass, Pitts- 
eye-appealing Pittsburgh Store Front. Pittsburgh Products burgh Mirrors and two Tubelite® Door Frame Assemblies. 





INCE the installation of our new front _ beautiful, open-vision Pittsburgh Store 
we have been receiving a marked in- = Front can make in a retail business. Open- 
crease in clients,” says Mr. Delaney.“We __ vision store fronts have a fresh, inviting 













recommend this modernizing change to appearance . . . they attract new cus- 
anyone desiring to bring up-to-date an _ tomers, help make old ones better patrons. 
old, worn-out front. The cost, it is our be- Whether you are planning to build a _on successful store front installations, just 
: lief, will be realized by the increased  newstore or toremodel your present place _send in the convenient coupon. We'll send 
business.” of business, it will pay you to consider a —_- you a free copy of our booklet, “How To 
Testimonials like this—from merchants _ Pittsburgh Plate Glass Store Front. For | Give Your Store The Look That Sells.” 
in all sorts of businesses—from all sections | complete information on Pittsburgh Prod- | We will be glad to give you a free estimate 


4 of the country attest tothe improvement a ucts and other interesting case histories | on a new store front. No obligation. 
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Pittsburgh Plate Glass Company 
Room 4376, 632 Fort Duquesne Bivd., Pittsburgh 22, Pa. 
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IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


\Held Best Check 








U. C. Turnover 


On Saturation 


Dealers Who Neglect 
Their Lots Unwise, 


N. M. Manager Warns 


UE, N. M. — Deal- 
ers will reach a saturation in new- 
car sales if they don’t pay enougie 
attention to their used-car sales, 
according to William Randolph, ~ 
general manager of the New Mexi- — 
co Automotive Dealers Assn. 

“Despite the fine improve- 
ments and restyling of the new 
cars, you, Mr. New Mexico auto- 
mobile dealer, can’ experience — 
saturation in new-car sales,” 
Randolph asserted. 

In Briefs, the bulletin of the as. 
sociation, Randolph said that deal- — 
ers reach the saturation point in 
new-car sales when they can no 
longer handle a used car offered in ~ 
trade on a new car because their ~ 
used-car stocks are too high. 

He said that many dealers 
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tune their used-car departments 
progressive selling which wow 
quickly provide room for moj 
trades. 

“How can you avoid a ‘satura- 
tion point?’” he asked. “It is 
simple but not easy. The a 
ance’ involves recognizing 


tion, i. e., the spillway that keeps 
the level of water in your ‘busi- 
ness reservoir’ at the safe sery- 
iceable level. - 

“When, and if you permit it ( 
uration) to appear in your des 
ship, you will lose money. Fi 
you will cut prices; next, you v 
try forced selling techniques, 
your advertising will assume 
distressed complexion.” 4 
Randolph said dealers who reach 
the sales saturation point 
harmed in these ways: 

1. Their profits plummet. 

2. They lose the regard of the J 
public which is quick to sense © 
when a merchant is in trouble 
and quick to take advantages of 


He concluded, “Whatever 
size of your dealership, you mu 
get salesminded. You must train 
your used-car salesmen more 


man is a key man in your organi- © 
zation. The better he does his job, 
the easier it will be for you to 

the new cars.” 


W.Va. Officers 


+. 
Assume Duties : 
CHARLESTON, W. Va. — New 
officers have taken over guidance 
of the Automobile Dealers Assn. 
West Virginia, 
according to 
Ralph L. Ballard, 
general manager. 
President is 
Paul L. Layman, 
of Layman Motor 
Co., Morgantown. 
A. L. Clark, of 
Mercer Motor 
Co., Princeton, is 
= ee oe 
ent, and Sher- 
man Dils jr., of Post Lage 
Dils Motor Co., Parkersburg, secre 
tary-treasurer. 
Regional vice-presidents are W. 
D. Poland, of Union Sales Co., Mar 
tinsburg; Jack Rardin, of Galigher 
Motor Sales Co., Huntington, and ~ 
J. E. Sharp, of Raleigh Motor Sales, - 
Beckley. 


Legality of Giveaways 
Restored by Ala. Court 
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There are 1785 daily newspapers in the United 


® 
States, all operating on the general principle that 
the first job of a newspaper is to print the news. 


But some newspapers print more news than 
others. One newspaper prints more news than any 


* ‘ 
other newspaper in the nation, which means more 
news than any other newspaper in the world. 


That newspaper is not published in New York, 
as you might expect, nor in Chicago, Philadelphia 


Mm ft ee Ay or Detroit. It is published in Los Angeles. It is 
ea the Los Angeles Times. 


& Last year, according to Media Records the Los 

| Angeles Times published 17,095,577 lines of 
news and editorial features in its weekday edi- 
tions, and 9,090,342 lines on Sundays, for a total 
of 26,185,919 lines. This is the equivalent of 
11,133 full newspaper pages devoted exclusively 
to news and features— all published in The Times 
during 1953. 


Runner-up in news volume was the New York 
Times, which published 24,090,572 lines of news 
and editorial matter during 1953 — 2,095,347 
fewer lines than the Los Angeles Times. The New 
York Herald-Tribune came in third. 


This news leadership continues in 1954. For the 
first eight months of this year, The Times again 
published more editorial or news material than 
any other newspaper in the United States, accord- 
ing to Media Records. 


The leadership of the Los Angeles Times in 
news and feature content is a reflection of the 
continuing effort to make The Times a complete 
newspaper — a newspaper designed to keep 
Southern California families fully informed, to 
give all the news, presented in keeping with the 
precepts of good taste. 
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This complete and straightforward presenta- 
tion of the news, added to an honest and coura- 
geous editorial policy and an array of informa- 
tive and entertaining features, forms the combina- 
tion which has made The Times the leading news- 
paper of western America. 


The Times leads in circulation and public 
acceptance because hundreds of thousands of 
Southern California families have discovered that 
the motto published on the front page of The 
Times, “All The News All The Time” becomes 


a reality every morning of the year. 


The Times, which has served Southern California 
since 1881, is first by far among all the newspapers 
of western America .. . first by far in public 


service, in circulation and in advertising. 





LOS. ANGELES 


pee REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 
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By Marty 
Staff Writer 


The local auto dealer will be the 
focal point in a monthly “See Your 
Advertising Agency” campaign in- 
augurated this month by Standard 
Outdoor Advertising, Inc. 


In carrying out its objective 


of “engendering a better under- 
‘ and 


standing tion of the 
outdoor advertising medium and 
idea,” Standard will use news- 
papers, magazines, trade papers, 
direct mail, outdoor panels, pub- 
licity and other promotional de- 
vices. 


The dealer side of the campaign, 
according to Parker James, execu- 
tive vice-president, is designed to 
acquaint the retailer with the 
benefits of a national outdoor ad- 
vertising campaign at the local 
level and to create a demand—and 


an ally—for outdoor advertising. 


Besides the printed advertising 
and direct mail, Standard will use 


Affecting Factories and Dealers... 


Auto Advertising 
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its own medium by adapting its 
message to 24-sheet posters and 
use “advertising to promote adver- 
tising,” James said 

* * * 


Burnett for Brand Names 


Leo Burnett Co., Inc., Chicago ad 
agency, has accepted the invitation 
of Brand Names Foundation to 
serve ag the volunteer agency for 
the foundation’s 1955 consumer 
magazine, newspaper and transit 
advertising campaigns. 

The appointment of Burnett 
continues the foundation’s policy 
of rotating the assignment an- 
nually to create advertising for 
the major media among its mem- 
ber agencies. Burnett succeeds 
H. B. Humphrey, Alley & Rich- 
ards, Inc., Boston. 

The foundation’s current cam- 
paigns are appearing in space con- 
tributed by 144 consumer maga- 
zines, 120 business and trade 
publications, 550 newspapers and 





HOT 





COLD... 


TEMPERATURES 














67 transit advertising companies. 
This is in addition to use of 
foundation-prepared radio spots by 


week over the ful] ABC radio net- 

work during its three-week an- 

nouncement campaign for its new 
Is. 


more than 1,800 radio stations in| mod 


the United States and Canada. 


* * * 


Fuson, Kudner Aide, Dies 


Samuel D. Fuson, 64, vice-presi- 
dent of Kudner Agency, Inc., New 
York, died Nov. 4 in Hunterdon 
Medical Center, 
Flemington, N. J., 
after a long ill- 
ness. 

A former news- 
paperman, Mr. 

entered 
the public rela- 
tions field in 1930 
with Erwin, 
Wasey & Co. He 
Joined Kudner in 
1935. 
Among clients 


8. D. Fuson 
he served were Buick, Fisher Body, 
GMC Truck & Coach, Allison En- 
gine, Detroit Diesel, Cleveland 
Diesel, Electro- Motive and Good- 
year. 


Oldsmobile Sponsors News 


Oldsmobile is sponsoring 36 five- 
minute newscasts four nights a 


HARRISON HAS THE ANSWER! 


e 
Entitled “Your Oldsmobile Re- 
porter,” the program, which began 
Nov. 8, is heard on Mondays, Wed- 
nesdays, Thursdays, and Fridays at 
8:25, 9:25 and 10:25 (local time) in 
the Eastern and Mountain time 
areas, and at 7:25, 8:25 and 9:25 
p.m. (local time) in the Central 
and Pacific Coast areas. 
* 


* * 


Digest to Take Ads 


America’s biggest circulation 
magazine, Reader’s Digest, will end 
its 33-year ban on accepting do- 
mestic advertising next April, a 
spokesman for the publication said 
last week. 

Per-page costs, according to 
the spokesman, will be the high- 
est for any magazine, reaching 
$31,000 for a page in four color. 

Most of the advertising, however, 
the spokesman said, will be in 
black and white and carry a page 
rate of $26,500. 

This marks the first time the 
publication has accepted ads for its 
domestic issue. In 1940, the maga- 
zine began taking ads in its 
Spanish-language edition, circu- 



















Fiery heat or frigid cold—Harrison’s in complete 
control!, And we prove it . . . in advance! In Harrison 
automotive research laboratories, wind velocities range 
up to 100 miles per hour . . . temperatures from a 

bitter sub-zero to a scorching 100 degrees! Radiators, 

air conditioning systems, heaters and defrosters— 

all Harrison products are tested under the most 
punishing temperature conditions—hot or cold! That’s why 
Harrison is a leader in its field—that’s why so many 
manufacturers rely on Harrison exclusively for dependable, 
economical heat-transfer equipment! If you have a 

hot or cold problem, look to Harrison for the answer! 


HARRISON RADIATOR DIVISION, GENERAL MOTORS CORP., LOCKPORT, N. Y. 
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lated abroad, and since that tine 
has spread this policy to all of its 


| 29 foreign editions. 


Ford Lights Up Milwaukee 

Milwaukee County Ford deal- 
ers, the District Ford Dealers 
Advertising Committee, district — 
and zone managers, and repre- 
sentatives of Ford’s ad agency, 
J. Walter Thompson, met re- — 
cently to mark the opening of 
a@ billboard display in downtown 
Milwaukee. 

Erected for the dealers by 
Cream City Outdoor Advertising 
Co., Milwaukee, the 60-by-38-foot 
neon “spectacular” is situated on 
the Wisconsin, Tower at W. Wis- — 
consin Ave. and N. Sixth St. 


It is said to have an audience ; 


of -over 425,000 persons in every — 
18-hour period. ; 
& 


* * 


Dodge ‘Teasers’ Travel 

Dodge is using more than 20,000 
buses in 221 cities for display of 
its traveling “teaser” posters fea-— 
turing its ‘55 theme, “Dodge Hag 
Done It,” according to Jack Minor, — 
director of advertising and mer. 
chandising. 


f 


a 


An expanded outdoor program 


features the same teaser board in 
24-sheet poster size in major cities — 


from coast to coast, Minor said, 


* + * ee 


F&S&R Elevates Allen 


Robert E. Allen, manager of the _ 


agency’s New York office sine 
1950, has been named president of 
Fuller & Smith & Ross, Inc., Cleve- 





land, succeeding Allen L. Billings-— 


ley, who died last month. 
Other officers elected at a recent 


fe 
pa 


board meeting were Edwin L, — 


Andrew, board chairman; John © 
Maddox, executive vice-presiden 
and Edward L. Lauesen, chairman 
of the newly created executive 
committee. Burton W. Schel 
bach was named to the board & 
fill the vacancy created by Mi 
Billingsley’s death. a 

Ralph Nicholson was nam 
manager of the New York c 
succeeding Allen. 

* * * 


Outdoor Field Surveyed 
Field & Stream, Outdoor 
and Sports Afield enjoy larg 
unduplicated circulation, accor 
ing to a study by Workman 8é 
ice, Inc., Chicago. ; 
The tabulation showed it 
percent subscribing to only ome 
of the three magazines; 7.59 per= 
cent subscribing to two, and 105 
percent subscribing to all thr 
The survey covered a cros: 
tion of large cities, suburb 
areas and small towns from Ate 
gusta, Me., to San Mateo, Cal 


* * of 


Plymouth to Air Grid Clash 

Plymouth will sponsor a play-b 
play radio description of @ 
Thanksgiving Day professiol 
football game between the Detr 
Lions and Green Bay Packel 
Broadcasting will begin at no 
over the Mutual Broadcasting Sy 


tem. 
* oJ * 


Inquirer Boosts 2 Editors 


The appointment of Richard 
Thornburgh as executive ed 
and John S. Gillen as man 
editor, of the Philadelphia Inq 
have been announced by Walter 
Annenberg, editor and publisher. 
Thornburgh, who has 
serving as a co-managing 
of the Inquirer for the past 
has been with the paper for 4 
years. He had previously served 


as night city editor, city editor — 


and assistant managing editor. — 
Gillen, who has served as 


0° 


managing editor with Thornburgh, — 
has been with the Inquirer for 


years. 
ao of * 





Journal-American Annual _ 

The New York Journal-Amere 
will publish its 1955 “Business 

Financial Annual” Jan. 11, the Pi 

per announced last week. 

Rate cards already have been 
sent to prospective advertisers. — 
* * * a 


ATTENTION Dertrorr ADMEN: a 
craft Club speaker this week Fri- 
day noon, Nov. 19, at Statler Hoty | 
is Thomas D’A. Brophy, chairme> 
of the board of Kenyon & 4 
hardt, Inc. 
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(Continued from Page 42) 


cruising and all four for high 
speeds. 


DeSoto’s wraparound windshield | 


has 20 percent more glass area. On 
rtsman models, a chrome “Sky- 
prow” overhangs the windshield. 
The hood is characterized by an 
air scoop above the grille, which 
retains the traditional DeSoto 
treatment. 


* ca * 


Chrysler in Power Lead 
oH its new models, Chrysler 
division -unveils the most pow- 
erful engine yet introduced — the 
950-horsepower FirePower V-8 for 
the New Yorker Deluxe series, a 
of 15 horsepower over 1954. 
The new 188-horsepower Spitfire 
y-8 will power Windsor Deluxe 
models. 

Both the Windsor Deluxe and 
New Yorker Deluxe series are on 
a 126-inch wheelbase. The Windsor 
Deluxe line consists of a four-door 
sedan, Nassau hardtop, Newport 
hardtop, convertible and Town and 
Country station wagon. 

New Yorker Deluxe models are 
a four-door sedan, Newport hard- 
top, St. Regis two-tone hardtop, 
convertible and Town and Coun- 
try- 

They are available in a choice 
of 17 solid colors and 26 two-tone 
combinations. 

The 1955 model is some three 
inches longer, 1% inches wider and 





Driver's View— 


Iilustrated is Plymouth's steering wheel, 
PowerFlite control mounted on instrument 
panel and control gauges. 


yi 
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Dodge's Control Panel— 


PowerFlite selector is on instrument 
Panel, instead of steering column, as it 
is on all Chrysler Corp. cars this year. 
. Dials are placed in a row and under 
eyebrow." 


New Book Studies 


Recession Policies 


NEW YORK. — Various aspects 
economic recessions and of pol- 
Iles to deal with them are ex- 


gen in a book just published 
Development. 


The 161-page volume, “Problems 
Anti-Recession Policy,” presents 
4 memoranda - business and uni- 
economists who prepared 
them for CED’s Research and Pol- 
2 Committee. They formed part 
the background material used 
by the committee in the two-year 
study mevoh resulted in its March 
on national policy, “De- 
= Against Recession: Policy 
Greater Economic Stability.” 
of the book, priced at $1 
fo €vailable from the Committee 
®t Economic Development, 444 
Ave. New York 22, N. Y. 








55 Entries Boast Host of Changes .. . 


Chrysler’s 5 Lines Bow Nov. 17 


; almost two inches lower. Overall; stroke of 3.63 with 331-cubic inch 


the Committee for Economic! 


length is 218.6 inches. 
* * * 


THE inside, colors match or 
harmonize with exterior 
schemes. Thirty-three color combi- 





Plymouth Headlight— 


Headlight hood formed by front fender 
creates forward-motion appearance. Inside 
of hood is lined with chrome on Belve- 
dere models. 


* * * 


nations of nylons and vinyls are 
available. Seat materials include a 
new nylon-faced diamond pattern, 
highlighted by lighter-colored ny- 
lon bolsters. Leather trim in the 
same colors is available. Seat backs 
have a new bolster-within-a-bolster 
effect. 

The 


pad 
into the doors creating a cockpit 
appearance and preventing panel 
reflections on the windshield. 


Two large circular dials straddle 


the steering column, The speedom- 
eter and odometer are on the left 
and the oil pressure ammeter, 
water and oil temperature group 
is on the right. aie 


T= 250-horsepower V-8 has a 
compression ratio of 85 to 1 
with a torque rating of 340 pounds- 
foot. It has a bore of 3.81 and a 


displacement. A four-barrel car- 

buretor is employed. 

Spitfire V-8 has an 8 to 
ratio and 


A major change in the brakes 
consists of nylon bushings, which 
are said to require no lubrication. 

PowerFlite is standard on New 
Yorker Deluxe models. 


* * * 


Imperial Separate Line 


_— Imperial this year is a sep- 
arate line of cars which re- 
sembles Chrysler’s experimental 
Ghia sports car. 

An unsual feature is the “gun- 
sight” tail-light which is mounted 
on the chrome saddle atop both 
rear fenders. The gas-tank filler is 
concealed beneath the saddle on 
the right fender. 


models, 
wheelbase, include a four-door 
sedan and Newport hardtop. 
Crown models, on a 150-inch 
wheelbase, an eight-pas- 

sedan and limousine. 

Overall length of the 1955 Cus- 
tom is 223 inches, smaller than last 
year by 0.8 inch. The Crown is 
2425 inches long, compared with 
236.4 in 1954. 

* * * 


>> equipment on Im- 
perials includes PowerF lite, and 
power-operated brakes, steering, 
seats and windows. 

In addition, the Crown comes 
with radio and heater and an elec- 
trically operated glass partition on 
the limousine. 


The power brakes on the 
Crown are of the dise type. 

Imperials feature 16 solid and 17 
two-tone exterior color combina- 
tions, plus 21 cloth, leather and 
vinyl interior-trim options. 


New Credit Policy Urged 
By N.Y. Bank Advisor 


NEW YORK.—“Once the transi- 
tion from an economy of shortages 
to one of surpluses has run its 
course, business activity in the 
U. S. is bound to increase to new 
high levels, accompanied by a fur- 
ther rise in the standard of living,” 
according to Dr. Marcus Nadler, 
consulting economist to the Han- 
over Bank 


Discussing “A New Credit Pol- 
icy” in the bank’s monthly bulle- 
tin, Dr. Nadler remarks that the 
economic progress, which has 
been and will be gradual and not 
marked by great booms or 
breaks, “requires different credit 
policies from those employed in 
the past.” 

Primary task, in the opinion of 
the author, will be the creation of 
reserves, enabling the banks to fi- 
nance an expanding economy. 

He suggests that the additional 
reserves which the banks will need 
in the future should be created by 
the Reserve authorities now 
through lowering reserve require- 
ments. 

“When the economic growth of 
the country and the expansion in 
the means of payments, primarily 
deposits, makes an increase in re- 
serve balances necessary,” the au- 
thor says, “this could be achieved 
through open-market purchases of 
Government securities by the Re- 
serve authorities.” 

He considers reserve require- 
ments still too high and wants 
them lowered “to a level consid- 
ered the minimum needed for 
effective credit control.” 

Nadler also advocates a revision 
of the reserve requirements based 
on the geographic location of a 
member bank and says that the 
abolition of the category of cen- 
tral reserve cities would be desir- 
able. 


“Widening the field of open- 


market operations to include Gov- 


not only retain the powers of the 
Reserve authorities of the supply 
of reserve balances but also would 
increase its influence over the 
money and capital markets in gen- 
eral without interfering with their 
broad credit policies.” 


* . 
100,000-Mile Tread 

o @ 
Trucking Reality, 
Reports Goodrich 

AKRON. — B. F. Goodrich re- 
ports that its Traction Express 
truck tires have travelled 100,000 
miles and upwards without recaps. 

In the past two years, according 
to J. E. Powers, truck tire sales 
manager, operators have told of 
usage up to 130,000 and 160,000 
miles on original Tractor Express 
treads. ; 

Powers predicted an increase in 
truck tire sales in the second half 
of this year, following a first-half 
decline. He said there was a good 
chance that total 1954 deliveries 
would approach the 1953 total of 
8,271,000. 

The sales manager observed that 
truck tire recaps should approxi- 


mate 4,000,000 this year—about one 
recap for every two trucks on the 
road. 


The Traction Express tread is 25 
to 50 percent thicker than treads in 
ordinary truck tires, yet “still runs 
cool because of new developments 
in rubber compounding,” he said. 
“This ... . is an outstanding exam- 
ple of how the rubber industry is 
striving to help truckers keep op- 
erating costs down by building 
more miles into tires.” 
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Chrysler's ‘Cockpit’ Effect— 

Overhanging safety pad which extends around dash and into doors, creates cockpit 
appearance and prevents instrument panel reflections on windshield. Included in 
circular dial on left of steering column is speedometer and odometer. Oil pressure, 
ammeter, water and oil temperatures are in dial on right. 





250-Mile Oil Changes? 


‘Cold Crankecase’ Driving Can Harm Engine, 
Engineer Tells Service Managers 


principally in a “cold crankcase” 
type of operation, according to 
James A. Hodges, technical engi- 
neer of the petroleum chemicals 
division of E. I. duPont de Ne- 
mours & Co., Los Angeles. 5 


In such -use; he said, water forms 
in the crankcase oj] be- 
lack of heat, producing 
corrosive acids and removing 
ee detergents from 


It is difficult to persuade car 
owners to change oil frequently 
because of widespread suspicion 
that oil companies are merely try- 
ing to sell more oil, but in the long 
run car owners will save greatly 
through increased engine life, he 
said. 


Hodges also outlined the develop- 
ment of automotive gasoline and 
oils to their present stage, and the 
problems that had to be overcome 
by oil and chemical engineers to 
keep pace with engine develop- 
ment. 

The Western Parts & Service 
Managers Assn. is comprised of 
eight local clubs of Washington, 
Oregon and British Columbia. 
Some 185 members and guests were 
registered at the convention. 

New officers elected were: Presi- 
dent, Claude Mooney, A. B. Smith 
Chevrolet, Portland, succeeding Ed 
Grubbe, 8S. L. Savidge, Inc., Seat- 
tle; and secretary, Dick Draper of 
Bowell - McLean, Ltd., Vancouver, 
B. C., succeeding Robert T. Ken- 
nedy, Stan Sayres, Inc., Seattle. 


ern regions for MoPar. 

Van Halteren termed parts and 
service managers the most impor- 
tant men in the firm next to the 
dealer, himself. 

“They are basically responsible 
for more new-car sales than any- 
one in the organization,” he said. 
The dealer, he said, is dependent 
on his parts and service depart- 
ments for his very existence. 

Van Halteren outlined a study 
he recently made of 10 dealerships 
of varying size, and concluded that 
dealers are not getting customers 


SEATTLE.—Changing . motor oil 
as often as every 250 to 500 miles 
is desirable if a vehicle is- used 


! 


into their service departments as 
they should. 
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tory,” he said, “but it won’t do you 
good if it takes you forty 
forevers to find a part the cus- 

tomer wants. ; 
Others who appeared before the 
convention included Seattle’s Mayor 
Allan Pomeroy; Harold Steiner, 
president of the Seattle Automo- 
bile Dealers Assn.; F. A. Walters- 
kirchen, of the King County prose- 
cutor’s office; Henry Gellert, presi- 

dent of the Seattle Gas Co.; 
Moon Mullins, in —— of fieet 
ashington 


a 
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maintenance for the 
State Patrol; 


trict, Ford Motor Co.; Lyle 
Standard Service Tire Co., Seattle, 

and 8S. S. Sayres, Seattle dealer. 
Heads or representatives of the 
local parts-service manager clubs 
reported on their club activities. 
These included: Cliff Leach, Ta- 
coma; Sib Ayers, Vancouver, 
Snohom- 


dition to Kennedy, was comprised 
of Bob Anderson; Charlie Hartwig, 
Dent Keller, Al Irvine, Earl Zan- 
der, Jim Hawkins, Otto Smith and 
George Thornton, all of Seattle. 


Bielli Appoints Miller 
William Miller has been appoint- 
ed service manager of Pankow-Bi- 
elli Motors, Inc., Buffalo, Lou Bielli, 
general manager, has announced, 
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Average Used-Car Prices 


(Compiled by Automotive News) 











Used-Car Auction Prices 


Market Trend 


A decline in the price of used cars sold at 





wholesale auction last : 
week brought the overall average for November down $17 from the | ®UICK—’Ss Super Riviere compe, oe 


previous week’s average. 

Losses were general, except for ’47s, which went up $7. Leading the_ 
way downward were the lastest models, as follows: 53s, down $43; 
54s, down $35; '52s, down $24; '48s, down $14; '50s, down $12; ’Sis, 
down $11; and ’49s, down $6. 

The declines brought all models except ’47s, ’53s and ’54s to record 
1 ee aeciaan ea "he and Ue wate Cee fies seconded stake Ovt. 12. 

Sales activity last week was unchanged from the previous week at 
67 percent. At nine representative auctions, 1,243 cars were offered 
and 839 were sold. 

Prices marked with an * indicate a wnit equipped with an automatic 
transmission or overdrive, and (ps) indicates power steering. 

N. LITTLE ROCK, ARK. an ee $215. °41 Deluxe club 


(Arkangas Auto Auction. Sale every! popGE—’53 Coronet 4-dr., $575. '52 Coro- 
Tuesday. Prices are for sale of Nov. 2.) net, 4-dr., $785. 


(Election day, and sale short on both | roRnD—'53 Custom (8) 4-dr., $1,200°. ’51 
buyers. Sold 





autos and 33 cars out of Custom (6) 2-dr., $380. '50 Custom (8) 
665 offerings.) 2-dr., $510, $490. '49 Deluxe (8) 2-dr., 
BUICK—’53 super 4-dr., $1,350*. '47 Spe-| $180. 

cial 4-dr., $200 MEROURY—'53 Custom 2-dr., $1,180. °49 
CADILLAO — ‘St. (62): 4-dr., $1,770*;| Custom conv., $200, $175. 


NASH—’50 Ambassador sedan, $220. 
OLDSMOBILE—’49 (88) 4-dr., $485*. 
PLYMOUTH — ’51 Cranbrook 2-dr., $405. 


coupe, $1,650 
CHEVROLET— 51 SL Deluxe 2-dr., $650, 
$595. °49 SL Deluxe 4-dr., $490, $410. 





$130. 
PONTIAC—'46 Torpedo (8) 2-dr., $180. 


CADILLAO—’54 (62) club coupe, $4,200* 









CHRYSLER 
(ps). °61 Saratoga 4-dr., $675. "50 Wind- 


DODGE—'53 Coronet 4-dr. -» $1,070*, $950°. 
FORD—’54 Custom (8) 4-dr., $1, 75, $1,- 


MERCURY 
(ps). '53 Monterey Sport coupe, $1,435, 





‘47 Special Deluxe 4-dr., 


Ss—53 Henry J oa 
$410.. '52 GMC %-ton pickup, "51 
DP, $185. "49 


GMC %-ton pickup, 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
day. Prices are for sale of Oct. 29.) 


(Sold 145 cars out of 215 offerings.) 


$710". 60 | Special 2-dr., 
dr., $650°*, 


(ps), $3,925* (ps); 4-dr., $4,065* (ps). 


’48 (62) 4-dr., $700. 
LET—'55 Bel Air 2-dr., $2,677", 





) 
Bei Air 4-dr., $1, 190°, ¥ 
'52 SL Deluxe Bel Air, x $950; 2-dr., $915*, 
$910*, $800; 4-dr., $875*. '51 SL Deluxe 
Bel Air, $710°*. "60 SL Deluxe Bel Air, 
$660. '49 SL. Deluxe 4-dr., $405. 
—°53 Windsor 4-dr., $1,230* 







(The above figures are averages 

















gi 360; 4-dr., $1,360 
"62 coupe, $1,225*. '51 
sor Newport, 


590; 2-dr., $1,655, $1,625; Main () 4- 
.. "53 Crest (8) co $1,- 


$930°. 
PLYMOUTH—'54 Savoy 4-dr., $1,200. 

Cranbrook 4-dr., $620; 2-dr., b 

Special Deluxe club coupe, 
PONTIAC—’55 Star Chief 





pe. 
-—’54 Monterey 2-dr., 


“ve made more money than | ever dreamed | could”’ 


— says Floyd B. Hart, GMC dealer .of Sacramento, California, 
in telling about his 45 years in the truck business 


FLOYD HART sold his first truck in 1909. In 1938 he 
switched from a competitive make to GMC’s. His success 
over the past 16 years is reflected in the new quarter-of-a 
million-dollar truck headquarters he’s moving into this 
coming February. 

**I changed to GMC because I’d heard so much about their 
fine relationship with dealers,’’ Hart explains. ‘“‘And I’ve 
certainly never been disappointed. The cooperation, help and 
advice I’ve always gotten from GMC factory people has been 
beyond all expectations.”’ 


But GMC products—even more than GMC policies— 
have been responsible for his success, Hart believes. He’s 
especially enthusiastic about the constant flow of GMC 
truck developments. 


‘*We get more in one year than competitive dealers get in five,’’ 
he boasts. “GMC Hydra-Matic* is taking over in every kind 
of hauling. Wherever we've sold a Hydra-Matic GMC, we've 
made a friend.” 


Hart feels that the entire truck market will continue to 
grow for many years. And he thinks that few businesses 
today can match the opportunities — and rewards — of 
GMC truck-selling. 


“I’ve made more money than I ever dreamed I could,’ he 
says. “‘In fact, I now have 35 employees making a good living 
from GMC trucks. And I’ve converted six or seven other dealers 
to GMC by telling them about my experiences.” 


* * * 
Can you match Floyd Hart’s'success story ? Or think you'll 
be telling one like it in the years ahead? 
That’s the golden opportunity facing GMC dealers all over 


the country — and opportunity-minded men in territories 
without GMC representation. 


‘Why not drop us a line — today ? That’s all it takes to find 


out if that opportunity’s knocking for you! 


*Standard on many models; optional at extra cost on some others. 


THE BETTER YOU KNOW GMC 
THE BETTER THE TRUCK BUSINESS LOOKS 


Sella modem puck! 


GMC Truck -& Coach—A General Motors Division 









f used-car auction prices, 
and models, carried tet in Automotive News.) 


; Custom 4-dr., $1,- 
coupe, 

seco". *50 2-dr., $580, $410. "49 4-dr., 
NASH— 53 Rambler station wagon, $1,050, > 


$975. '51 Rambler station wagon, $5: 


$500. 
OLDSMOBILE—'54 (88) Holiday, $2,600° | wiLLys—'54 station wagon, $1,400, al 


88 $1, 
(ps); (98) 4-dr., $1, 860° (ps). "152 "(98) 
4-dr,, —— (88) 4-dr., $1,160, $1,050°, 


$545. 
4-dr., $3,130° 


‘|. $310. 
STUDEBAKER—’ 48 ‘Champion 4-dr., 


he as al a ee! > ORO Saye AE, tee a — 
* 
































(ps). '52 Chieftain (8) -4-dr., $940°. *) 

Silver Streak (8) Catalina, §745°*, o 

Silver Streak (8) a $610°*. m4 

STUDEBAKER — 54 Commander Land 
Cruiser, $1,225". ‘53 der 

Top, $1,000. °52 Commander 2-dr., $650; 

Champion 2-dr., 


jeepster, $935, 
JESSUP, MD. 


(Colie’s Auto Auction. Sale every y a: 
nesday. Prices are for sale of Nov. 3.) © 
Bp ae good. Sold 75 percent of otemy 


BUICK—’'S50 Super 4-dr., $425*. °48 
2-dr., $150. 

CHEVROLET—’51 SL Deluxe 4-dr., 
$570; FL Deluxe 2-dr., $535. '50 FL 


4 
3 



















dr., $345. 
FORD—'52 Main (8) 2-dr., $610. "51 
tom (8) 4-dr., $635°. 50 Custom (¢ 
dr., $445. '49 Custom (8) 2-dr., 
"48 Custom (8) 4-dr., $175. 
PACKARD—’51 4-dr., $510°. 


Special Deluxe 2-dr., $260; conv., 
ae Silver Streak (8) Del 


conv., $100. 
MISCELLANEOUS—’52 Henry J 


2-dr., $285. 
DENVER 
(Denver Auto Auction, Sale wre 
day. Prices are for sale of Oct. 29.) 
’ (Market continued 


Percentage of sales good. Sold 97 
out of 143 offerings.) i 
BUICK—’54 Century Riviera 2-dr., 

(ps); Super Riviera oe ao 


Special 2-dr., $1, 
2-dr., $1,735* oo 
$1,575 5°; Special 2 
cial Riviera 







© "54 (62 ay sna Prag 
"50 (61) coupe, $1,405°*; 4-dr., $1 
CHEVROLET —'54 Corvet! 


; $1,400; 2-dr 
(210) 2-dr., #1, 015. 
Ww 


Deluxe conv. $420. 
PONTIAC—’ 52 Chieftain (8) 4-dr., 
$775*; 2-dr., $685*. '50 Silver 
4-dr., $475°. 

TUDEBAKER — ‘51 Champion 4-4 
$450°. °50 Commander Land 
$250*. ‘49 Commander Land 

i ’47 Commander Land Cree, 


WILLYS—’55 (6) station wagon, same. 
52 (4) jeepster, $670. 


CHICAGO 


(Arena Auto Auction. Sale every 
Prices are for sale of Nov. 2) 





























Tues- 





















CHEYSLER—'53 Imperial 
(ps); NY 2-dr., $1,170* oa 


Newport, $405*. 
DeSOTO—'53 Fire Dome (8) “p00 
DODGE—'53 Coronet 4-dr., + 
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BRIDLE COURTESY OF 


Workhorse... (9x7x9Q9) 


The battery in a man’s car, that compact 
black box under the hood, is the world’s 
greatest workhorse. 


It kicks over the starter. Sparks the en- 
gine. Turns on the lights. Blows the horn. 
Raises and lowers the windows. Lights 
cigarettes. Plays the radio. Lifts the front 
seat. Operates the air conditioner. Whew! 


But workhorses don’t live forever — even 
though today, you the battery makers, 
are putting out a more powerful and more 
durable product than ever before. And 


one that requires a minimum of attention 
by the man who owns it. 


No, workhorses don’t live forever. Espe- 
cially when you pile on mileage the way 
the men who read TRUE pile it on. They 
drive a total of 24,076,000,000 miles a 
year! In case you didn’t know it, that’s 
58% more miles a year per family than 
the national average! 


The sales economics of this TRUE auto- 
motive market are profitably simple. 
Surely any market that eats up parts and 


accessories more than half again as fast 
as any other, is a primary advertising tar- 
get for you. That’s why, right now, you 
should be talking to the 2,000,000 men 
who read, believe in, and buy from... 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRUE 


THE MAN’S MAGAZINE 


One of the Fawcett family. .. serving millions 
of America's families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 


ABERCROMBIE 


& FITCH 
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Four Series Offer Variable-Pitch Dynaflow .. . 


Buick Gets New Look for 1955 





What's New: 


. » + Variable-pitch Dynaflow .. . 
Three-tone combinations... 
Power steering standard on 


* * * 


Ba. which took third place in 
sales from Plymouth, this year, 
has redesigned its car for 1955. 
Dealers will display the new offer- 
ings Friday (Nov. 19). 

Horsepower has been increased 
to 236 in the Roadmaster, Super 
and Century series, and to 188 on 
the Special. The 1954 ratings were 
200 for the Roadmaster and Cen- 
tury, 182 for the Super and 150 
for the Special. 

Styling changes include a 
lower recessed honeycomb 
grille, visored headlights and 
new tail-light housings. 
Three-tone color combinations 
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further touch in the four-door|ard on convertibles in the Roa ‘- 
Roadmaster is the addition of|master, Super and Century seri:s 
and on the two-door Roadmast«r 
Riviera. They are optional on all 
other models except the Special 
two-door. 

A split rear seat is offered in 
the estate wagon for the first 
time. 

A convertible, two-door Riviera 
and a four-door sedan are offered 
in each series. Also, there is an 
estate wagon in the Special and 
a two-door 



















will be offered as optional on all| performance on take-off, the 
two-door and four-door sedans.| driver, by pressing the accelerator 
One color will be on the top, an-|to the floor, can change the angle 
other on the pee es the sweep- . the oe in the Dynafiow stator th 
spear and a third below the spear.| for a faster getaway. 
In addition, two-toning will ‘be of-| tn addition Super and Century it was standard only on the Road- 
fered with one color under the| models will use four ventiports. master. 
spear and the other above. Previously this styling touch was 
ee ae reserved for Roadmasters. 

UICK’S new Dynafiow operates The compression ratio of the en- 

on the same principle as the| gine in the Roadmaster, Super and 
variable-pitch propeller of an air-| Century has been increased from 
plane. Just as a pilot sets the pro-| 8.5 to 1 to 9 to-1, while the Special 
peller pitch to get maximum engine | engine has a compression ratio of 
8.4 to 1, up from 8.1 to 1. 

* cd a 

E 1955 Buick line consists of 

145 models, mounted on two 
wheelbases — 122 inches for the 
Special and Century and 127 inches 
for the Super and Roadmaster, all 
the same as last year. 

Overall length remains the same 
—216.8 inches for the Roadmaster 
and Super and 2063 for the Cen- 
tury and Special. 

Tubeless tires are standard on 

all models, except those with 


















+ * * 
front seat in two-door 
Roadmaste.s and Supers has| Century groups and 
been lowered one inch to provide | %¢dan in the Special. 
more head room. Five colors of convertible tops 
Electric window lifts are stand-| are available. / 


Buick Features for ‘55 





Salt Lake City Expands 
Trial Car-Lease Plan 

SALT LAKE CITY.—Salt Lake 
City’s experimental plan of leas- 
ing City cars has proved so suc- 
cessful that 20 more will be rent- 
ed from dealers. 

The rental fee for each car is 
$79.50 a month. The plan has at- 
tracted nationwide attention. 





i. 
i} 
| 
i 
} 
} 
| 
i 





wire wheels. 

All two-door Buicks have a full 
rear-wheel cutout. 

New wheel discs, with the outer 
rim having a corrugated effect re- 
sembling turbine blading, have 
been added. 

* * * 
EN choices of custom trim in 
Cordaveen and fabrics are of- 
fered on the Roadmaster series. A 


All Floor Space 
Sold Out for 
Milwaukee Show 


MILWAUKEE.—Dealers of Mil- 
waukee County, making plang for 
the 1955 Auto Show Feb. 5-12, have 
set their sights on “the biggest au- 
tomobile show ever held in this 
area.” 

Every square foot of floor space 
in the city’s new Arena and Audi- 
torium has been leased, according 
to Edward C. Wehe, general chair- 
man. 

Every member of the general 
committee, Wehe said, is “confi- 
dent this will be our greatest ven- 
ture to date.” 

Appointed committee chairmen 
were: 

A. N. Farrow, floor personnel; 
Russell T. Arndorfer, audit; Lester 
P.‘ Hartung, contracts, rules and 
regulations; Murel, 
greetings and hospitality ; 
Quinlevan, space; Harold Duckler, 
decorations; W. W. Rank, program 
and special exhibits; Fred Berndt, 
entertainment; Erwin Deising and 
William Schwartzburg, advisory 
council; Bob Hall, commercial ex- 
hibits, and L. L. Rieselbach, coun- 
sel. 

Four stage shows each day are 
planned. 


Cause Declares 
Allen Bankrupt 


OKLAHOMA CITY.— Walter E. 
Allen, former Chrysler - Plymouth 
dealer who is involved in litigation 
with Chrysler, was declared bank- 
rupt last week in an order signed 
by U. S. District Judge Edgar S. 
Vaught. 

The Allen concern has been at- 
tempting to reorganize under the 
bankruptcy laws since last August. 
However, last week the court called 
attention to a trustee report as- 
serting that it is impossible to re- 
organize the firm. 


Dont B 


STEEL” 





SHELVING 
until 









you get this- catalog! 





Read about the most original, practical and eco- 
nomical steel shelving on the market... the last 
word in new features, new simplicity and new 
value, It’s a sensation! Don’t buy any steel shelv- 
ing until you get the facts on Borroughs. Send 
for catalog today! You'll be glad! 


Accurate Parts Combines 
Its Facilities in Chicago 

CHICAGO. — Accurate Parts 
Mfg. Co. has consolidated its Chi- 
cago warehouse for Accurate clutch 
lines with factory shipping facili- 
ties at 1601 S. Laflin St., according 
to Charles Klaus, vice-president of 
Maremont Automotive Products, 
Ine. 

Similar consolidations in Denver 
and Philadelphia have resulted in 
greater customer convenience, it 
was said. 

Accurate is a wholly owned sub- 
sidiary of Maremont. 


BORROUGHS MANUFACTURING COMPANY 


A Subsidiary of American Metal Products Company of Detroit ” 


3002 NORTH BURDICK aif KALAMAZOO, MICHIGAN 



























Roadmasters Feature Gold Trim— 


The hood ornament, series designation on the trunk lid, grille emblem and Buick 
coat of arms on the front door are in gold. Upholstery choices range from floral 
patterns in metallic thread over broadcloth to patterned nylons, ali with Cordaveen 
bolsters. . 











From Front, Rear aad Side— 


These three views illustrate styling changes made by Buick—honeycomb 
recessed hood, headlight visors and tail-light housings. 


























Special’'s Horespower Hiked to 188— 


Formerly rated at 150 horsepower, the Special now has 188 with compression ratio 
of 8.4 to 1. For the first time, Buick's full line of power assists are available as” 


optional equipment on the Special. 





























Interior of Roadmaster Riviera Two-Door— 


Upholstery features a gold floral design on black, green or blue nylon with 
veen bolsters. All Roadmaster interiors have chrome roof bows. 











































































EQUIP YOUR NEW 1955 
MODELS WITH 





or motorists 

Dive with complete confidence. You cannot 

be thrown against the windshield when you 

“gtop suddenly or when an accident occurs. 
Protect yourself and your family with 
SefeT-belt. Greatly reduces physical fatigue 
while driving. Simple to instell. The beoutiful 
maroon webbing, with aircraft type buckle, is 
permanently anchored to the floor of your car, 
bus or truck. 


New Nylon webbing, In your choice of 
6 beautiful colors: 


Red, Green, Black, Blue, Gray or Brown. 
if your dealer cannot supply you, write: 


RAPID TOOL & MFG. CO. 
MOFAIRBANKS, N.E., GRAND RAPIDS, MICH. 


. LYNIAN, LTD. 
Sl KING STREET, E., TORONTO, CANADA 


a ie 
License Plate Holder 


Ts 


Guaranteed 


_ Safe, fast and easy to use. 
Holds license plate secure to 
slotted bumper, plain and 
nel brackets. 


$ 1 99"... "aaa 





Consists of Motor Block, Pistons, Pins, and 
mt; Connecting Rods and Bearings, 






mana and Bearings, Camshaft and 
‘Mihings, Timing Gears and Chain, Valves, 


Sorings and Lifters. 
TKAISER BROTHERS 


1840 So. Figueroa St. 


Les Angeles 15, Calif. 


MManttt Oldsmobile Dealer In the West. 
We regularity stock 12000 Part Numbers. 


LINCOLN — '51 


MERCURY—'53 Monterey 


PONTIAO—'55 Star Chief Catalina, 


STUD 


aa $1,220°. 


DODGE—'54 | Coronet 
Coronet (8) 4-dr., $1,140°. 
Meadowbrook 


* 


HUDSON—'53 Jet 4-dr., $900. 


OLDSMOBILE — 


PACKARD — '53 (2631) 


STUDEBAKER — 


WILLYS— 52 


were down slightly. 
120 offerings.) 
BUICK—’51 Super Riviera 4-dr., 


dr., 
CADILLAC—’'54 (62) club coupe, 
CHEVROLET—'53 Bel Air 2-dr., 





(Continued from Page 62) 


; Custom 
(8) 4-dr., sss 545° (ps); Main (6) 2-dr., 
$1,195. Custom. (8). 2-dr., $1,036; 
Main ‘an ® 


, $185*, $175. 

DeON 53 Hornet club coupe, ee 
Jet 4-dr., $805. 52 Wasp 2-dr., $245. 
Super (6) 4-dr., $175. 
4-dr., $685*. 
’49 Cosmopolitan 4 - 


"60 2-dr., 
dr., $225%, 


conv., $1,745* 
coupe, $1,730*, $1,620*, $1,540°; 
4-dr., $1,340, $1,295°, Cus 
Sport coupe, $1,540*, $1, 450° ; 
‘i he | 4-dr., $1,095°, $895", $795°, 50 


| WASH G0 Ambassador 4-dr,, $1,865°, ‘53 


Statesman club coupe 380°; 
club Po. "02 sts Hatemman gis? 
coupe, 
onbaoniLl—’ss (98) y Houeer, $2 910° 
ws): 4-dr., $2,465* (ps); (88) 2-dr., $2,- 
$2,070°. 53 es) Holiday, no 


ton »} 4-dr., a saee ) Holiday, 
ABO* (ps).* oo ) Hollen, $1,435* (ps); 


,230; Cran- 
. "52 Cranbrook 4 4-dr., 
. "51 Cranbrook 4-dr., 
. 30 Deluxe 2-dr., $395. °49 Deluxe 
2-dr., $105. 33 


Chieftain (860) 2-dr., $2,160. 
’54 Chieftain (8) 4-dr., $1,570*. '53 
Chieftain (8) Catalina, $1,506*; 2-dr., 
$1,335* (ps), $1,215*; 4-dr., $1, 325°, "61 
Silver Streak (8) 4-dr., 

EBAKER — '53 
$1,210*, '52 
75* 


, $475"; 
Commander 2-dr., $125. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, 


235* (ps); 


der club 


coupe, 4-dr., 
$620* 2-dr., $530. °48 


Ine: 


Sale every Friday. Prices are for sale of 
Oct. 29.) 


(Market good. Sold 142 cars out of 195 


coupe, $4,075* pe: (60) 4- 

dr., $4,000* “toe: "BS (62) 4-dr., $2,700* 

(ps), "52 (62) coupe, $2,050*, “t50 | (62) 
'55 Bel Air 2-dr., or 


'S4 Bel Air 2-dr., $1,520°. 
Sport coupe, $1,200* 
’52 SL Deluxe 2-dr., 


eo: $170; De- 

160, 

54 Windsor Newport, $1,970* 

(ps). '63 NY 4-dr., $1,700°; Windsor 4- 

dr., $1,350°, '52 ‘Windsor conv., $910*. 
"60 a 


, $175. 
62 Fire Dome (8) 4-dr., $1,125*. 
"61 unten (6) Sportsman, $600". "49 


2-dr., $1,560". ‘53 
"651 Coronet 
4-dr., $580. 
4-dr., $530; Meadowbrook 


$485. 
— ‘64 Crest (8) Victoria, $1,750°; 
Custom (6) 2-dr., $1,375. '53 Crest (8) 


4-dr., $710*; 
Coronet 
4-dr. 


‘52 Wasp 
"61 Hornet 4-dr., $595. 
$500. 


52 Cosmopolitan 4-dr., $1,370°. 
"49 Ganiepatatan 4-dr., $360. "46 4-dr., 


4-dr., $825. 


eetee ne taka 


$200 
MERCURY—’54 Monterey Sun Valley, §$2,- 


130° (ps); 4-dr., 
2-dr., $1,560*; 
4-dr., o? 300°. 


$1,910*. ‘53 Monterey 
4-dr., $1,505*; Custom 
'52 conv,, $930°. ‘51 2- 


"53 (88) 4- dr., '$1,260°, 
$1,010*. "52 (88) 4-dr., $1, 120°. ’51 (88) 
4-dr., $790°, $760°; (98) 4-dr., $675*. 
"49 (98) conv., $330. '48 (66) 4-dr., $380. 
Mayfair coupe, 
$1,110*. °51 4-dr., 


| Clipper 4-dr., 


PLYMOUTH —'se Savoy club coupe, $1,240. 


53 Belvedere coupe, $1,230. ‘52 Cam- 
bridge 4-dr., $680; Cranbrook 2-dr., 
$675, $670. ‘51 Cranbrook 4-dr., $650. 


‘49 Deluxe club coupe, $420. 


PONTIAC—'55 Star Chief Catalina, $3,260* 


(ps). '52 Chieftain (8) 4-dr., $1,190*, 
$840*; 2-dr., $930*. ’51 Silver Streak (8) 
Catalina, $810*. ’50 Silver Streak (6) 
cony., $530. '49 Silver Streak (6) conv., 
$260. 

"52 Commander 4-dr., 
*51 Commander club coupe, $410; 
$410. °60 Champion 4-dr., $375; 
Commander 2-dr., $340; conv., $240. 
station wagon, $550, 
"650 jeepster, $300. 


FLINT 


(Flint Auto Auction, Inc. 


$610°. 
4-dr., 


Sale every 


Wednesday. Prices are for sale of Nov. 3.) 


(Bidding was very active but prices 
Sold 78 cars out of 


$785°, 
$430, $425; RM 
$390; 4 


$3,960° 
$1, -_ 


$1,180*; 4-dr., $1,150*, $1,100*. '52 SL 
Deluxe 2-dr., $725, $650; SL Special 4- 


$670". 
4-dr., 


"50 Special 4-dr., 
$360*. ‘49 Super 2-dr., 
$300*. 

’50 (62) 4-dr., 


(ps). $1,300*. 





"51 
FORD—'54 Crest (8 ictorta, 790°; 
64 os ‘-ar., $3,650* Gn: (8) Ranch Wa $1.00; ‘Custens 
"$2 (62) 4-dr. (ps). ., $1,555". 63 Main ( ) Ranch 
OME VOLE bo. Gio) 4-dr., $1,025; %- $1,425; Main (@) Ranch Wagon, 
ton pickup, $706. gree uxe 4-dr., Crest (8) Victoria $1,180; 
$085; station wagon 2-dr., $000. tom (8) club $1,125*. '62 Crest (8 
. "50 a Deluee Sas. 2-dr., Sipe: "49 SL De- 050°; Main (8) 2-dr., 
Sica ats tae at sae Py He aan ses] SED se BE 
; » : — ‘SZ Crest (8) 1,110* ; 
Sar,’ Saya 2-@.. séso; at SL Special Custom (8) conv., $800. '51 Custom (8) " i incl ns A 
a4 1s $828. 50 FL Deluxe ° 2-4 $455; | 4-dr., $585; 2-dr., $475; Custom (6) 2- 4-dr., $210; Su- 
eae $420. 47 4 “Aerose- dr., $375; Deluxe (6) 2-dr., "$440. °50 se oy $185, '48 Super (6) 4-dr. 
dan, : ae. $150. g75+ | Deluxe (6) 2-dr., 3 at $425, $400, $375; . 
; club coups, $1,375 Canem (6) 2-dr., $275, ’31 Model A 4- "52 4-dr., 50: ‘Si 4-dr.,” 
( a9 Windsor 4-dr., an ‘a $100, #728", suse. eee. 
coupe, » U a . : 7 2 coupe, 
270*. ‘51 Coronet 4-dr., $435. °48 Déluxe MUDKON™"s4 super no a: iene $170; club coupe, $165. 
sie ose Gees 3 1,845*, '53 | LENCOLN—'54 Cosmopolitan 4-dr., $2,660*. | "53 m $1,095. oy Ates- 
Cus 8 rae ) ony. $1, . 63 ‘61 Cosmopolitan 4-dr., $355. man 4-dr., $740°. ‘51 Senteoman 2-ar., 
tom (8) 2dr. $1,095". 51 Custom | meROURY —'5i 2-dr., $500. '50 4-dr.,| $195, ‘BO , $265. 
(8) 4-dr., er ade. (soe $555°; gg ictoria. * SA. a) ’ 2 $2,375". ‘80 
$500; Deluxe , Custom | OLDSMOBILE—'50 (98) 4-dr., $350°. 
CS) 2dr.. $400, $460, 145, club coupe. | PLYMOUFH—'61 Cranbrook station wag-| {egy aan.’ seer,’ '40- (08) ade, bor aid 
= ea ) 2-dr., $266. on, $700. '50 Special Deluxe 4-dr., $525,| (8) 2-dr.. $390*, 
muDDON 51. Pye iu 4ey ; $516, $420, $400. "47 Deluxe 2-dr., ocean 4-dr., $300° 
Champion 4-ér.. $375. "48 Chataplon 4. 53 Chieftain (6) 2-dr., $990°. | PLYMOUTH — ‘52 Cranbrook 
pion 4-~ $ ampion 4-| spUDEBAKER — '53 Commander 2-dr., club coupe, $685. '49 Deluxe 2-dr., 
dr. $100. $1,275* r eo 
MEROURY — ‘61 4-dr., $550°. £00 it a O—'55 Super Deluxe - 
$295. '49 club covpe, $355; 4-dr., ; 
NASH—'S3 Rambler station wagon, $825°. DYER, IND. ‘2 ‘Chioftein (8), station ‘wagon ‘$070: 
Ran En Las, $105*. GL States | (Dyer Auto Auction, Sale every Monday.| 4-ar., §775°. °50 Silver Streak (8) 4-dr.. 
—- "63 (98) 4- ar. $1,810° Prices are for sale of Oct. 29.) Catalina, §395°. 
oe! ’ (Sold 139 cars out of 229 offerings.) STODEBARER-—'s2 Commander Starliner. 
(ps); (88) Super 4-dr., $1,400° (ps). *52 sc oa — 
(88) Sou day, $1,260°. ‘Si (98) 4-dr., | BUIOK—'S4 Super Riviera, $2,450*; Cen-| $575"; 4- dr.. $485"; — a a 
$820°. tury 4-dr., $2,075*. '53 Special 2-dr., $575". ‘51 Commander 4-dr., $330*. 
PACKARD — 51 (200) 4-4dr., $465. ’50| $1,290 1,190. ant a 4-ar., $1, 000°; conv., $185°. 
2-dr., $325. Special 4 $800. 51 pa 
— ‘63 Cambridge club coupe, oo ser. 8 a Base 4-dr ett ALBANY 
at Dene tae ha” oo a. wien, a ; (Tim Anspach Auto Auction. Sale every 
PONTIAG-'S3 Chieftain (8) 4-dr., $1, “ar, tao (2) coupe SeVitte, 94,. | Mongar. Eriees axe, fon sale of ner e 
280°. *51 oh Sitver Streak (8) 4-dr., §725%,| 105* (ps); 4-dr., $3,885* (ps). '53 (62) 8 Sa a ae 
ge50°; , $615. ‘50 Silver Streak (6)| conv., §2,725* (ps), $2,650° (pe) 4-ar., | i ee as! eer ties oe 
sso, "+49 Silver Streak (8) 2-dr.,| $2,535° (pa). '52 (60) Special 4-dr., $1,-| ° a aa cade, Se 
-_f528#; Soupe, $526 . 945°. ‘51 (62) coupe deVille, $1,825°. | tended crying ee ee ae 
—’53 Commander club 55 Bel Air coupe, Bse0e ae ae a tts a 
I I TS Ry yg ea 
er, es -ton pickup, h : coupe, -E P 
$1,200; 2-dr., $1,125; (210) guiien: wees ee ae seme ae 
RICHMOND. VA on, $1,345; 4-dr., $1,045, $945. ‘52 SL xs $1,000". Super I a 
9 ° Deluxe 4-dr., $700; SL Special coupe, ee oon eee, Sane ee eee 
(Ryan Auto Auction, Inc. Sale every| $550. ‘51 SL Deluxe 2-dr., $675, $595. | Super fdr, $600". '47 BM conv. $190, 
Wednesday. Prices are for sale of Nov. 3.)| $575, $530, $515, $475. 50 SL Deluxe | CADT (eset at tas ian 
Today, you couldn’t give tom away, | 4-dr., , $470; FL Deluxe 2-dr., $405, Sierra tant doaee $110. ) 
as buyers are anticipating marked $400. —- 
drop in wholesale. A large one of 6- ‘DODGE—’53 Coronet 4-dr., $1,050*, $1.- (Continued on Page 70, Col. 1) 
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IT’S NEW! IT’S NEEDED! 
IT’S EXCLUSIVE - NOTHING LIKE IT - ANYWHERE! 


SOUNDS OFF wien vou nee oas 


GAS-O-LARM 1s @ real ACCESSORY — not a gadget. it is useful SIMPLE TO INSTALL 


helps prevent accidents and irritating delays caysed by running 
out of gas. Approximately one-and-one-half million cars run out 


of gus every your! GET YOURS NOW! 


30-DAY SPECIAL INTRODUCTORY 
OFFER TO DEALERS — 

YOUR SAMPLE AT LESS THAN 
REGULAR DEALER COST. 

ee 
MERCHANDISE DEPT. 

1 TALCO ENGINEERING CO., INC. ' 
j HAMDEN, CONN. i 
1 enclose check (M/O) for $2.25 for my 
I postpaid sample GAS-O-LARM. It is for | 


GAS-O-LARM’s buzzer sounds off when the float in the gas tank 
drops to the two-to-three-gallon reserve level. A tonvenient switch 
enables the driver to shut off the alarm and to reset it after re- 
fuelling. There are no false alarms caused by sloshing of the gas 
while driving around corners, up steep grades or over rough roads. 













GAS-O-LARM is a STAPLE ITEM — sells all year ‘round, regardless 
of temperature and weather. A wonderful gift item for motorists 
who “have everything”. It is attractive in its gray hammertone, 
sturdy aluminum case. Compact | 












Two 6-V models and one 12Z-V model meetsrequirements for all 
Ford Motor Company, Chrysler Corporation and General Motors 
cars from 1949 through’ current models, Individvally boxed and 
in counter display cartons of 6 assorted units. 


FALCO ENGINEERING Te 


ee was EN, CONN! 


int. 
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Show people a “‘Show-Car’’ like 
THE MOTORAMIC CHEVROLET 
and you'll pack ’em in like this!... 





EMS SD . ta ie Me 4 pitied he eae x * oe Meee am seamen - ——— 
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( Maybe this will give you 
some idea of what has 
happened at Chevrolet 
Dealer showrooms throughout 
the country since 






Announcement Day!) 


New Products 
New Progress 


for a New Era 
of Leadership! 
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Proposals Await Next Year’s Legislatures . 
States Seek Tighter Safety Laws 


| RO ATION on highway safety 
will be considered by several 

legislatures next year. Here is a 
rundown of the most ee ee de- 
velopments in the various states 

ArKkansas—Proposals endorsed by 
the Arkansas Highway Users Con- 
ference for submission to the 1955 
Legislature include a minimum 
speed of 40 miles an hour on paved 
highways; revision of the driver's 
license act; standardization of the 
uniform vehicle code section deal- 
ing with sealed beam headlights; 
statewide inspection of motor ve- 
hicles, and strengthened enforce- 
ment of traffic laws. 

Caurornu — Among the major 
proposals emanating from the 1954 
Governor’s Traffic Safety Confer- 
ence were the following: 

That penalties for violation of 
the state motor vehicle code bé 
increased. 

Increasing the number of the 
state highway patrol. 
Encouraging extensive studies in 
psychiatric procedures relating to} way 
the licensing of drivers. 

That licenses for operators as 


well as chauffeurs be issued on the 
eral| basis of the qualifications of the 
applicants to drive the vehicle for 
which application ig made. 

That the number of turnouts and 
additional lanes for slow moving 
vehicles on upgrades be expanded. 

That the Legislature pass enabling 
bills for the use of approved elec- 
tronic instruments for speed en- 
forcement. 


* * 

Kansas Proposals 
7 ANGAS—Mncqtment of legisla- 
tion requiring periodic mechan- 
ical inspection of motor vehicles 
was one of a number of recom- 
mendations adopted by the Gov- 
ernor’s Highway Safety Conference. 
Other recommendations called 
for adoption of the uniform traffic 
code, establishment of a state de- 
partment of safety, which would 
include motor vehicle registrations, 
driver’s licenses and the present 
safety activities of the State High- 
and the State 

Highway Patrol. 
Improved driver licensing laws 


also were advocated. One sugges- 
tion called for staggering expira- 
tion dates of licenses, according to 
birthdays of the license holders. 
Another would limit restricted 
licenses to those of 16 years and 
under to those who successfully 
pass driver training courses. 


New Jersey—The Coordinating 
Council on Traffic and Safety 
moved to implement an intensive 
statewide highway safety pro- 
gram. 

Basis of the program will be res- 
olutions voted at the Governor’s 
Highway Safety Conference. 

North Daxora — Proposals for 
creation of a State Department of 
Publie Safety and doubling of the 
State Highway Patrol were in- 
eluded in a report submitted to 
the Legislative Research Commit- 
tee’s subcommittee on highway 
safety by the Automotive Safety 
Foundation. 


The report followed a “compre- 
hensive study of highway safety 
functions” which was made in ac- 





Two Auto Men Elected 


Rhode Island Senators 
oe Gee ht cae 
—Two Rhode Island 

have been elected to the SS tate 
Senate. 


Dealers Assn. for their efforts in 
the General Assembly on behalf 
of that group. 





cordance with a resolution adopted 
by the 1953 Legislature. 

In submitting the report, entitled 
“Safer Highway Travel for North 

” Norman Damon, vice- 
president of the foundation, pre- 
dicted a 60 percent reduction in 
traffic fatalities in the state “if the 
recommendations are adopted and 
faithfully administered.” 

Besides the new state depart- 
ment and expansion of the highway 
patrol, the recommendations in- 
cluded: Expanding the accident 


Ford dealer ups painting volume 1/3 
with a new DeVilbiss paint shop! 


Says DeVilbiss equipment simplifies his entire 
painting operation, handles more jobs faster. | 


and you'll see many kinds of 
DeVilbiss equipment: 
guns, air transformers, two 


spaay 


“If you're going to be in the 
bump-and-paint business, you 
might as well do it right,” says 
Larry Jerome, Rochester, 
Michigan Ford dealer. 
“About a year ago, we de- 
cided to expand our bump- 
and-paint operation. We went 
whole hog . . . constructed a 
separate new building and in- 
stalled only quality equip- 


ment, 


“The investment’s really 
worthwhile. Our volume is up 
one third, and we're averag- 
ing 25 complete refinish jobs 
and 100 jobs of all kinds every 
month. A large part of the 
credit goes to our DeVilbiss 
spray equipment. It's simpli- 
fied our entire painting oper- 
ation so we can handle more 
business than ever before.” 


Visit Larry Jerome, Inc., 


Larry Jerome, Inc., uses two DeVilbiss all-steel, easy-fo-erect booths 


end to end... 





Interiors have clean, smooth walls, built-in 
scientific lighting, positive ventilation. 


one for spray painting, one for infrared drying. 





Drying of synthetics is accomplished in 30 
minutes or less with traveling infrared oven. 


THE DEVILBISS COMPANY, Toledo, Ohio 
Barrie, Ontarle © Londen, England © Sante Clara, Calif. 


standard booths, a traveling 
infrared oven, a 5-h.p. air com- 
pressor. Youll see they're in- 
tegrated for top efficiency, 
tailored to fit his needs exactly. 


Your DeVilbiss jobber can 
do the same for you. He’s 
ready with the latest informa- 
tion on spray methods and 
materials; he has complete 
data on all DeVilbiss equip- 
ment. Why not call him today? 





BRANCH OFFICES AND DISTRIBUTORS IN PRINCIPAL CITIES THROUGHOUT THE UNITED STATES, CANADA AND THE WORLD 


TER SERVICE. BUY 


iy VILBISS 





_- 


records division; adopting a major 
portion of the uniform vehicle 
code; more effective driver licens. 
ing; ‘expanded scheol safety educa- 
tion, and creation of a coordinating 
committee. 

The report recommended th at 
the safety department assume re- 
sponsibility for public safety edu. 
cation, driver licensing, suspensi 


financial responsibility law an 
unsatisfied judgment fund. ‘ 
* s * ‘ 


Okla. Seeks Merit Plan 


CRLsBms — The Department 
of Public Safety is working on 
plans to put a point system 
driver’s licenses into effect 
Jan. 1, 4 

Under the plan, a record is kept 
of each driver. Demerits are giver 
for accidents where the driver ig 
charged with either a misdemeanor 
or a felony. 

When the driver receives a stip 
lated number of demerits he ig 
called in for a conference. If the 
demerits run too high his license 
is suspended for a period. On th 
other hand, if a motorist drive 
for a long period without a den 
he may have some removed fr 
his record. 

The department also is work-~ 

ing on a plan which would enal 


Paes 


special 
state legislative interim study 
mittee has approved for submi 
to the 1955 ture two Bb 
which would: “ae 
Legalize for introduction ag _ 
dence in enforcement of beta 


'|data obtained through the 


radar equipment, already in ope 
tion in. a number of cities. a 


of t 
tests administered within " 
hours of the offense. e 
The committee also called » 
preparation of a bill to incres 
the fee for a teeta license, go 
for four years, from $1 to $2, 
the additional funds to be used i oa 
highway safety programs. 


| Letterbox 


(Continued from Page 12) 
turns out to be lip-service 
heaven help them! 

Being an engineer and inte: 
| in automobiles, I know a good ¢ 
| about motors. I drove my other 
over 95,000 miles with the me 
failing only once, when the ¢ 
denser opened. This record 
made possible by constant pre 
tive maintenance on the m 
which I did myself.—WnuaM 


uy 


ron, River Edge, N. J. ees 
* * * : | 
Likes Editorial 
Congratulations on the 
“So You Will Become 


What You Are,” in the Oct. 18 | 
sue of AuTomotive News. 

What you have said is so 
that it should be read and re- 
by every automobile dealer 
trade association executive 
America. — C. 8S. Klugh, CCI 
manager, Pennsylvania Auto 
Assn. 


* * * 


Master piece 

John Munn’s “Letter to Salesmen 
in Automotive News of Oct. 18 #8 
masterpiece; allow me to co ; 
late you. S 

These letters are all good and 
supply excellent material for our 
morning sales meetings te are 
conducted by my son, 
Gehris jr. Also, we here ai Gehris 
Motors enjoy “Dealers Tell Me” a 
ticles very much and feel that they 
have been helpful to us in OF 
business. 

Again I congratulate you, and I 
want to thank you for many 
lent suggestions for the ess 
ance of our a ae ; 
Gehris, president, Gehris Motors, 
Inc. (Dodge- Plymouth), Uppet 
Darby, Pa. oy 


Boost for Schweinsburg — 

Leroy Schweinsburg has bee™ 
appointed secretary - treasurer % 
Gillogly Chevrolet, Inc. & 
according to Fred D. Gillogly, PP@ 
ident. Schweinsburg will cont 
to serve ag business m 


3 














For a new car and a new magazine... AC (0 ‘ ' 
' e 


_ On August 16, 1954, a new car and a new 
__ Magazine got off to a roaring start together. 
This was the day SPORTS ILLUSTRATED’s 
‘Vol. 1 No. 1, hit the newsstands. 
_ And in it there appeared the first advertise- 
Ment in a general magazine for Ford’s new 
-personal car, the ‘““Thunderbird.” The ad gave 
NO price, no delivery date for the new car. 
What happened? We checked a couple of hun- 
dred Ford dealers and asked them. Here’s what 


etn nome _ nk geen 


AUTOMOTIVE NEWS, NOVEMBER 15, 1954 


just 90 of them reported: Ninety orders, 300 
prospects waiting only for a drive demonstration. 


And this is just from 90 out of several thou- 
sand Ford dealers! 

The second “Thunderbird” spread ran in 
SPORTS ILLUSTRATED just 2 weeks ago. 

* ok * 

SPORTS ILLUSTRATED’s original circulation 
base was 450,000. Circulation is now 525,000, 
an increase of 17% .. . after only 12 issues! 





SPORTS ILLUSTRATED began life with 201 
advertisers. Today, 329 are on the books. 

The black-and-white page rate started at 
$3150. As of April 4, 1955, the new rate will be 
$3415, an increase of 9% over the present rate. 

SPORTS ILLUSTRATED is one quality maga- 


zine small advertisers can afford and big adver- 
tisers can’t afford to overlook. 


William W. Holman, Advertising Director, 
9 Rockefeller Plaza, New York 20, N.Y. 


Automotive Manufacturers, Oil Companies and Tire Manufacturers 
who have been running (or who are already signed up to run) in SPORTS ILLUSTRATED 


American Motors Corp. (Nash cars) 


Arnolt Corp. (Sports cars) 
Chrysler Corp. 
Chrysler Sales 
Chrysler Institutional 
De Soto 
Pe Ethyl Corp. 
© Exide Automotive Div. of the 
Electric Storage Battery Co. 


Firestone Tire & Rubber Co. R. M. Hollingshead Corp. Pennsylvania Grade Crude Oil Assoc. 

Ford Division Ford Motor Car Co. Hull Mfg. Co. (Auto compass) Rootes Motors, Inc. 

General Motors Corp. Kaiser-Willys Sales Division of Sinclair Refining Co. 
Cadillac Willys Motors Standard Triumph Motor Co. 
Pontiac Life-time Battery Co. Studebaker Corp. 

General Tire & Rubber Co. (Span-O-Life Battery) Union Oil Co. 

B. F. Goodrich Lincoln Div. Ford Motor Car Co. 

Goodyear Tire & Rubber Co. Macmillan Petroleum Corp. 


Hambro Trading Co. (M.G.) 


Mercury Div. Ford Motor Car Co. 
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Super conv., $880*; 4-dr., $810*; RM| §$735*. ‘50 (88) 4-dr., $625*; 2-d >] "50 «61 15°; 4 | 
4-dr., $800°." (98) 4-dr., $460. ” een 390%. os") $1180". pee *% 
Used-Car Auction Pri CARAS GB ae" Sah: | PINON 8k Bategere tae $8400": | CMRVROLET_ 6, Beate sar, Bg 
r ’41 4- - 15. 53 Cranbrook 4-dr., rn , e 
sed-Car Auction Prices Seiibeesa ne, air sar, $1,80;| fee Sa Nged Mdy "hg ee: | (a1 ar guaoon sh.008 "BE AL Dy 
= -dr., $1,180; 3 . uxe oo ’ 
(150) 4-dr., $840, $826, $760. "62 SL. De... clut $500; ; luxe 2-dr., $800, $715. ‘51 SL Delux 
luxe Bel Ai 080" * Par. 3 3800, $730. $480; taxi, $210,” Deluxe ar.) “coupe, $756, Pecpae Freres 
%- ickup, $610. ‘51 Deluxe eterna S Chief lina, | CHRYSLER—’ indsor 4-dr., $1,195*, 
(Continued from Page 65) 2-dr., $780*, $720°, $675, $620, 2 at $3,150° ms a $2,950° o eae 54] 5, 2 Rid 4-dr., $825°, $715°. 
a ee Bel Air 4-dr., $2,400*. | OLDSMOBILE—'51 (88) 2-dr., $785°. ‘50 eee: a. $500, $4 aarsek, “Hee "50 pone pea > = lg i Noy DoDGr—s0 Coronet a 390." _ 
luxe 4-dr., $725*; conv., $550;| (88) 4-dr., $310*; 2-dr., $300. SL Deluxe Bel Air, $650; 4-dr., $630, 2] tain (8) 4-dr., $880*; ftain (6) 2-dr., | FORD—'53 Main (8) Ranch Wagon, $1, 


see 475, 2 at $410: FL Deluxe 2- 


OHRYSLER Leh 61 NY 4-dr., §760*, ‘47 
Windsor 2-dr., $180. 
DeSOTO—'53 Fire Dome (8) 4-dr., $910*. 


4-dr., $460; 2-dr., $410, '50 SL Deluxe | packARD $850 
Bel ‘Air, gots; 4-ar., «$980, $100; FL —_na * 
luxe 4-dr., "49 SL Deluxe 2- 
all $300, chp | PLYMOUTH—'53 Cambridge 4-dr., $920; 


dr., $420, $300; Garry 

oi $170. ‘48 FL Aerosedan, $260; ge ae one 4-dr., $410. 

club coupe, $220, $120; 4-dr., $220; 8M | _'51 Cranbroo! 52 Fire Dom ports: , 

, $180; FM club coupe, $25. '47 Pm | PONTIAC—'55 star ‘Chief (8) 4-dr., $3,-| 52 Fire Dome (S) Sportsman, $910". ’62 

oar, $140; club coupe, $125; FL Aero-| 925° (ps); Chieftain (8) 4-dr., $2,700°. | nOnag 6, Garonet 2-dr., $1,580°. *2 

sedan, $130; SM Business coupe, $110. '46| ‘53 Chieftain (8) 2-dr., $1,090. '52 Chiet- %-ton pickup, $510. 1 “Goren 4- 

FL Acrocedan, $190; Pia 3de” 130. tain (8) 2-dr., $950*.' '61 Silver Streak} 32m pickup, $510. 151 Covonet ed {60 
CHRYSLER—'46 Windsor 4-dr., $100. SP Zes0'; “aca. po08e 49 Stee Se. | Meadowbrook 4-dr.,. $510, 480. 49 ‘cor. 
DeSOTO — '51 Custom 2 - dr., $690*. '50| () conv, §300°: 4dr... $285*, Silver | ..oet club coupe, $490. 

Custom club coupe, $550*; Carryall, Streak (6) 2-dr., $200°. bag Torpedo (8) FORD — '54 Crest (6) 2-dr., $1,360. '53 


$520°. . Crest (8) Victori P ; 
i 4-dr., $210*; club ctoria, $1,310*, $1,265; Main 
DODGE—'52 Coronet 4-dr., $775*. STODEBAEED "00 Chamaee’ conv. (@) Ranch Wagon, $1,290 Main (8) 2- 


FORD—'53 Custom (8) 4-dr., $1,160°; 2- 90. *52 Crest (8) Victoria, $935*; 
dr., $1,085; Main (8) Ranch Wagon, $1,-| {40 ' gigg, “UP® $800. ‘49 Champion} 4. ‘nar.’ $785; Main (6) 2-ar., $670, $600; 


‘49 Custom 


Vauxhall 4-dr., $470. 
2-dr., $240. '51 Henry J (6) 2-dr., $325. 
‘49 International %-ton panel, $115. ‘48 
Austin 4-dr., $120. 


OMAHA 


(Soderberg - Kline Auction. Sale every 
Thursday. Prices are for sale of Nov. 4.) 
(Market off due to new models, how- 
ever, there is still a demand for clean 


Pacemaker 4-dr., $390°*. 
MERCURY—’52 4-dr., $1,070*. 
(Continued on Page 71, Col. 2) 


035*. °52 Custom (8) 4-dr., $810; Vic- WILLYs—’ a station w , Delivery sedan, $560, $500; "y- -ton panel, 
f agon, $455. °48 sta- ; cars.) 
toria, gore": Canam (0) 2-< -dr. $720". 51 | tien wagon, $300. gon, $4 $550. '51 Crest’(8) Victoria, $715*, $650*; | BUICK—’'50 Special 4-dr., $430. 
$600", $500; 2-dr.,” $630, $600, $650; | MISCELLANEOUS —'S1 Henry J 2- dr..| wiDgon-—'52 Wasp 4-dr., $500, '51 Pace-| "63 Bel Air conv., $1,200; (310) 4-dr., 
conv., $550, $460*: Deluxe (6) 2-dr., maker 4-dr., $340, $175. : $995*; 2-dr., $915. '51 SL Deluxe Bel 


Air, $800*; 4-dr., $700. "50 SL Deluxe 4- 
dr., $585*, . *49 SL Deluxe club 
coupe, $250. °48 SM 4-dr., $230. 
'54 Fire Dome (8) 4-dr., $1,965*. 
'46 Custom sedan, $295. 
FORD—'54 Custom (8) 2-dr., $1,435. °53 


KAISER—’51 Special 4-dr., $240. 
LINCOLN—’53 Capri coupe, $1,665* (ps). 
ey MERCURY—'54 Monterey coupe, $2,075* 
club coupe. | gales every Tuesday and Thursday. Prices| (PS). '53 Monterey coupe, $1,600*; 4-dr., 

tee ante of Gee Safes. E $1,270*. '51 4-dr., $650; '2-dr., $580. ’50 
1 ee ee conv., $570*; 4-dr., $500. 


$510, $450. ‘50 Custom (8) 4-dr., $550*; 
2-dr., $410*; Deluxe (6) 4-dr., $340; 2- 
dr., $320. '49 Custom (8) conv., $300; 
4-dr., $260*; 2-dr., $230; 
$150°. 
HUDSON—’50 Pacemaker 4-dr., 
$230°. 


PHILADELPHIA 


(H. B. Robinson Auto Sales & Auction. 


LINCOLN—’49 4-dr., (Prices lower due to the new-modcl | NASH — ‘52 Rambler Country club, $700;| Custom (8) 2-dr., $1,215, $1,065 

, x 065; Cus- 

MEROURY—’'51 club coupe, $580*; 2-dr., ee a a aon very brisk. Statesman 4-dr., $520. ’51 (600) 2-dr..| tom (6) dear, 1 S08". ‘al Cons (8) 
Sold cars ou erings.) $360; 4-dr., $260. ’50 Statesman 4-dr.. Victoria, $1,135*, $940*; Main (8) sta- 


$580*. '49 4-dr., $340*, $330; conv., $270; 
club $270. tion wagon, $1,085; 4-dr., $800. °51 Cus- 
tom (8) 4-dr., $730, $615. ‘50 Custom 
(6) 4-dr., $440; Deluxe (6) 4-dr., $365. 
HUDSON—'48 ene ” os $120. "47 
Commodore (8) 4 $140 
LINCOLN—’49 eu 
MERCURY—’52 Custom Sport coupe, $1,- 
075. '61 club ae $930. '50 4-dr., $465. 
 *49 station wag $200. 
OLDSMOBILE"53 (88) Holiday, $1,855*. 
"62 (98) 4-dr., $1,345*. °50 (88) 4-dr., 
. 


$595*. 

PLYMOUTH—’53 Cranbrook 4-dr., $910. 
‘51 Cranbrook Belvedere, $625. 50 Spe- 
cial Deluxe Suburban, $650; 4-dr., $500. 

PONTIAC — ’51 Silver’ Streak (8) 2-dr., 
$720*. "50 Silver Streak (8) 4-dr., $505; 
2-dr., $400*. 

STUDEBAKER—'53 Champion 2-dr., $750. 


coupe, BUICK—'54 Super conv., $2,450*. "53 Su- $280. 

NASH—’'53 Ambassador 2- -dr., $1,380*. ‘52 per Riviera, $1,600*; Special 4-dr., $1,-| OLDSMOBILE —'53 (98) 4-dr., $1,750*; 
Rambler coupe, $700. ‘50 Statesman 4- 100. '52 RM 4-dr., $900*, $885*; Special (88) Holiday, $1,760*. '52 (88) Holiday, 
dr., $440. '49 (600) 4-dr., $170*. Riviera, $940; 2-dr., $860*, $670. ‘51 $1,175*; conv., $1,140*. ‘51 (98) 4-dr., 
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SY 
CHOOSE 







‘50 Champion sedan, $305, $245; 2-ton disappearing single type—3” 
cab, $205. *47 Champion coupe, $165; twin 
4-dr., $100. twin meee. 


~ 
o 










GRAND RAPIDS, MICH. 


(Grand Rapids Auctions. Sale every 
Tuesday. Prices are for sale of Nov. 2.) 


i" 


or 
Tye 


PNP YP YPS 






(for 
vevlar oe trucks cee 
Write for our new Illustrated catalog. 
“The Worlds Finest Exhaust System" 
ENGWALD CORPORATION 
357 Lafayette Ave., Brooklyn, N. Y. 





stronger. Sold 38 cars out of 66 offer- 
ings.) 

BUICK—’54 Super Riviera 2-dr., 2 at $2,- 
415*; Special 4-dr., $1,980. °52 Super 
Riviera 4-dr.. $1,200*. "50 Special 4-dr., 
$510*; RM Riviera 4-dr., $350*. '49 Su- 
per 4-dr., $325; 2-dr., $280°. ‘46 Super 
-dr., $100. 

ILET—’49 FL Deluxe 2-dr., $250; 

SL Deluxe 2-dr., $245. "48 FM cunv., 
$150; FL Aerosedan, $135 

DODGE—’53 Meadowbrook 4-dr., $905*; 
club coupe, $845*. °49 Coronet 4-dr., 


$355. 

FORD—'53 %-ton pickup, $830. ‘51 Cus- 
tom (8) 4-dr., $390. °50 Deluxe (6) 2-dr., 
$355; Custom (6) 4-dr., $300. '49 Cus- 
tom (8) 2-dr., $250. 

KAISER—’51 Deluxe 4-dr., $375. 

LINCOLN—’53 Capri Sport coupe, $2,200* 

MERCURY—’52 4-dr., $1,055*. 

OLDSMOBILE—’53 (88) Holiday, $1,740*: 
2-dr., $1,530*; 4-dr., $1,475. °'50 (98) 
4-dr., $465*, $430*. "49 (98) 4-dr., $255*. 

PLYMOUTH—’53 Cranbrook 4-dr., $925. 
’51 Cranbrook 4-dr., $525. 

PONTIAC—’53 Chieftain (8) 4-dr., $1,- 
300*. °52 Chieftain (6) 4-dr., $515. °51 
Silver Streak (6) 4-dr., $640. '49 Silver 
Streak (8) 4-dr., $330*. 

STUDEBAKER—’52 Champion 2-dr., $290. 

MISCELLANEOUS—'51 Henry J (4) 2-dr., 
$255. 


OAKLAND, CALIF. 


(Oakland Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Nov. 3.) 

(Prices very good for this time of year 
but consignments were down this week. 
We have a definite shortage of clean and 
sharp cars in Northern California, There 
were a lot of buyers out today, who 
bought 70 percent of cars offered.) 

BUIOK—’54 RM 4-dr., $2,545* (ps). ‘52 
Special 2-dr., $1,200*. ‘50 Special 2-dr., 
$650. °49 Super 4-dr., $425. 

CADILLAC—’53 (60) Special 4-dr., $2,900* 
(ps). 

CHEVROLET—'s3 Bel Air 4-dr., $1,330*; 
(210) 4-dr., $1,075. ’51 SL Deluxe "4-dr., 
$700. '49 SL Deluxe 4-dr., $360. 4 

CHRYSLER—'47 NY conv., $115. 

DODGE—’51 %-ton pickup, $660. °50 Cor- g 


onet 4-dr., $575. ; 
FORD—'52 ‘Crest (8) Country Squire, $1- $ 
350; Victoria, $1,325, $1,020*; Custom 


(6) club coupe, $875. °51 Custom (8) 
conv., $775; 2-dr., $630. '49 Custom (8) 
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FREE Portfolio 


GETTING PROSPECT 
for New & Used Ca: 

























































Min 
Get the jump on competitors with 


ECO ISLANDERS 


No matter how large or how small: 
your. organization, Salesmen spend} 
most of their time looking for prom 
pects. Help them to quickly get Good 
Prospects daily, and you will make 
more sales and better deals. 


























At no obligation, write for your 
Portfolio of Proven Ideas, used by 
many successful auto-dealers who ar 
making money in today's 
Please give name and fitle. 


CONSOLIDATED ADV. SERVICE] 
13827 FENKELL DETROIT 27, MICH. 











on the island 



















You know that every minute your shop staff can save 
is like money in your pocket. And one place you can 
save steps and time handling routine jobs is by cen- 
tralizing your air and water service right at your lift. 









: ' conv., $430. "48 ar ao $410. i 
i. Custom (8) club coupe, ; station 
ECO Remote Control Tireflators give you precision cee oe 3 





KAISER—’52 (6) 2-dr., $855; 4-dr., $680. 

LINCOLN—’48 club coupe, $345. 

MERCURY—’49 club coupe, $410; 4-dr., 
$325. °48 4-dr., $175. 

OLDSMOBILE—’51 (88) Super 2-dr., $1,- 


automatic: tire inflation in seconds with overhead reel 
convenience — or by attachment to present air reel of 









any make. ECO Islanders provide complete automatic 
water and air service right at your fingertips — with 
fully automatic hose retraction. 


Ask your Bennett Representative for full details today 
— and remember, the business goes to the shop that’s 
most modern. 


FREE 


Write for your copy of AIR-31, John Wood 
Company's new guide to saving man-hours, 
increasing shop ovtput...and profits. 


JOHN WOOD COMPANY, Bennett Pump Division 
Muskegon, Michigan * Offices In Principal Cities 


offerings 
BUICK — 





000*; (98) 4-dr., $910*. '50 (98) 4-dr., 
$755*, $685*. 
PLYMOUTH—’52 Concord Suburban, §$1,- 
050. ’48 Special Deluxe 4-dr., $315. 
PONTIAC — '49 Silver Streak (8) 4-dr., 


$410. 

STUDEBAKER — '51 Commander 4-dr., 
$640; %-ton pickup, $530. '49 Champion 
4-dr., $305. °47 %-ton pickup, $320. 


MASON CITY, IA. 


(Lapiner Auction Co. Sale every Wednes- 
day. Prices are for sale of Nov. 3.) 
(Good activity. Sold 74 cars out of 105 


54 RM Riviera, $§2,575* (ps); 
Century conv., $2,405* (ps); Super 2-dr., 


$2,300*, $2,205*; Riviera, $2,220; Special 
4-dr., $2,145* (ps); 2-dr., $1,830°. ’51 
Special . 4-dr., $720°, $705; RM 4-dr., 
$700*, $685. ‘50 Special 2-dr., $505* 
$440%, $320. '48 Special 2-dr., $130; RM 
4-dr., $120. 


CADILLAC—’54 (62) coupe de Ville, $4,- 
380° (ps); coupe, $4,105* (ps). "52 (62) 
4-dr., $1,970*. ‘51 (62) coupe, $1,690°. 


2 Tt BS Ws we ae ae ae 


"0 tee == 


















Want to talk to car owners 
only? Get 100% coverage it 
CAR LIFE Magazine. 
liver your message at 
lowest cost per thousand caf 
owners. Car Life readers 
spend more than $167,000, 
000 yearly on automotive 
products. Send for complete 
cartes data. 
MOTOR PUBLICATIONS; 
270 Madison Ave., New York 
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LINCOLN—’49 Deluxe 2-dr., $210*. 

MERCURY—'52 Custom 4-dr., $1,000*, ‘49 
Custom station wagon, $600. 

NASH—’51 ae a wagon, $430*. 

OLDSMOBILE—’ (88) Holiday, $1,580*. 
"51 (88) 2-dr., $805*. 

PLYMOUTH — '52 Cranbrook 4-dr., $580. 
"61 Cambridge 2-dr., $490, $405, °49 De- 
luxe 4-dr., $320. 


Used-Car Auction Prices 






(Continued from Page 70) NTIAO—’53 Chieftain (6) 4-dr., $1,120, 
2 at . 62 Chieftain +» $810*. 
NASH—'48 Super (6) 4-dr., $105*. FM 2-dr., $150. '47 SM club coupe, $200.| ‘51 arver Steck (8) - Cae.” Sebed, "50 
earn sate gay, ite |Degeme et cumom te, Fina ar | er Gan ) ac, 9 at Pr ae 
ps); -dr., . Ps), . . og es = 
53 & pe. ats. 52 i an a ra te 8 wagon, $1,- $410. ee ya ieee . 
$1,100°. ° (88) 2-dr., $500*. ’ ) 4- ey? tom 4-dr., $190. mn 9 * 
tans costeek «tr. wok. | PTO Rar Sie nee ee A cs cer Eee 
i—’51 Cran -dr., \ m, -dr., aia (8) , al 
PONTIAC—’53 Chieftain (6) 4-dr., $1,070.| 4-dr., $510*. '50 Custom (8) conv., $350. a . : 
'61 Silver Streak (8) 2-dr., $660*. *49 Custom (8) 2-dr., $200, $190; 4-dr., FARGO N 
STUDEBAKER — ‘53 Commander Hard oa uw $425. °46 Custom o ANe D. 
Top, $1,145". -ar., . (Tri-State Auction Co. Sale every Thurs- 
ek yg Ee Sg 0 . day. Prices are for sale of Nov. 4) 
FT MERCURY — - dr., $750, Market picking , through 
$ WAYNE, IND. $720; Custom 2-dr., $655, $590; club ‘Bae. Good demand tor cnany otis. Sold 
(Carl Marker's Auto Auction. Sale every} coupe, $520*. '50 Monterey 4-dr., $435;| 63 cars out of 102 offerings.) 
Wednesday. Prices are for sale of Nov. 2.) Custom 2-dr., $420. BUIOK—’54 Century 4-dr., $2,550*; Super 
(Market steady on clean units. Sola 92 | NASH—’50 Statesman 4-dr., $235. 4-dr., $2,375*. '50 Super 4-dr., $500*. '49 
cars out of 131 offerings.) OLDSMOBILE—'51 (98) 4-dr., $630°. Super 4-dr.,’ $350*, 
nance—'ss 8 Riviera, $2,280°. °53 PAOKARD—'51 4-dr., $670*. CHEVROLET—'54 Bel Air 4-dr., $1,550. 
Special 2-dr., $1,345*. ‘52 Super 4-dr., | ~;) MOUTH — °51 Cranbrook 4-dr., $440./ ‘53 (210) Handyman, $1,375*; (150) 4- 
-» $1, . | $235, '49 Deluxe 4-dr., $260. dr., $935. °51 SL Deluxe station wagon, 


$1, 075°; Riviera, $940. '561 Super Riviera. ree a oan aes $1,175*. $830; coupe, $570; SL Special 2-dr., 
‘ ‘ ° ' ie n ) 2-dr., *. '50 Bilver 70. "50 SL D $595; 
'50 — a eee His; all ees Streak (8) conv., $445*. '49 Silver Streak ar $460. °49 SL Domne. ia $460: 
49 Super 4-dr,, $405*; sedan » $350. : (8) 4-dr., $375". '46 Torpedo (8) 4-dr..| 2-dr., $425, $350. '46 SM conv., $155. _ 
Super sedanet, $250; 4-dr., $105*. ‘47 $120. , * og Winsor oar saabe hee 






Super 4-dr., $115. STUDEBAKER — '51 Commander Land e ° 
New Dodge Dealer— OADILLAO—'52 (62) 4-ar., $1,900* (ps).| Cruiser, $545*; 2-dr., $455; Champion 4-| DesOTO 62 Gamtom a-dr., $725*. 
CL. Holt (left), owner of Holt Motor} '50 ae $1,400°. | dr., $450. DODGE—’53 Coronet 2-dr., $1,035*. 
; “ig hi PI CHEV 53 Bel Air 4-dr., $1,245°; FORD—’54 Crest (8) Country sedan, $2,- 
Go, Minneapolis, signs his Dodge-Plym-| 2-ar $1,180, $1,150; (210) 2-dr., $975. NEW YORK CITY 150°; 4-dr., $1,675*; Main (8) Ranch 
oth franchise, with G. E. Muske, city] ‘52 SL Deluxe 4-dr., $770. '51 SL Deluxe Wagon, $2,050*. "53 Crest (8) Country 
monoger, at his side. Holt is a former club coupe, $665*; 2-dr., $600*%; 4-dr., (Skyline Auto Auction. Sale every Tues- Squire, $1,550*; Custom (8) 2-dr., i. 
he Minneseta .Autquoteiie.| 2020. S200: SAE Ale, BANU. oe metre. | O0Y, teen: Aceon. ote. Mavs :8:) 125*, $1,015*; Main (8) 2-ar., $930. 
y t of the Minnesota Automobile | juxe conv., $380. ‘49 SL Deluxe station (Holiday plus a rainstorm kept con- Custom (8) 4-dr., $500°. 50 Deluxe (8) 
Bh Dealers Assn. wagon, $460; 4-dr., $415; conv., $175. '48| signment and crowd down, Clean units ; 


are still in good demand with rough 
autos bringing only what they are worth. 
Sold 52 cars out of 88 offerings.) 

BUICK—’51 Super 4-dr., $830*; Special 4- 
dr., $740. '50 Special 2-dr., $375*, $350. 
'49 Super 4-dr., $330°; 2-dr., $250; RM 
4-dr., $180*. 

CADILLAC—’50 (62) 4-dr., $1,325*. '46 
(62) 4-dr., $150*. 

CHEVROLET—’'52 SL Deluxe 4-dr., $805*, 
$880*, $750, $730; conv., $775*; SL Spe- 
cial 4-dr., $675, $625. °49 SL, Deluxe, 4- 
dr., $325. °48 SM 2-dr., $180. °46 SM 
2-dr., $125. 

CHRYSLER—’52 Windsor 4-dr., $1,030*. 
’49 NY 4-dr., $375*. 

DODGE — '52 Coronet 4-dr., $850*. ‘50 
Meadowbrook 2-dr., $500. '48 Deluxe 4- 
dr., $300. 

FORD—'54 Crest (6) 4-dr., $1,370*, $1,- 
335*, $1,320*; Main (8) 2-dr., $1,090. 
"51 Custom (8) 4-dz., $620. "50 Custom 
(6) 2-dr., $405. °49 Custom (8)  4-dr., 


$320. 

MERCURY — °52 2-dr., $770*. ‘51 4-dr., 
$550. '50 4-dr., $360. °49 4-dr.. $365. 
NASH—’50 Ambassador 2-dr., $275; 4-dr., 

s 


$240°. 

OLDSMOBILE—’52 (88) 4-dr., $1,060*. ’51 
(98) 4-dr., $620*. ‘50 (98) 4-dr., $485*. 
"49 (88) 2-dr., $415. 

PLYMOUTH—’'53 Cambridge 4-dr., $830. 
*51 Cranbrook 4-dr., $530; Cambridge 

2-dr., $435. ‘48 Special Deluxe 4-dr., 


$200. 

PONTIAC—’53 Chieftain (8) Catalina, $1,-| - 
600*. °52 Chieftain (8) 4-dr., $750. °49 
Silver Streak (6) 4-dr., $300*. 

STUDEBAKER—’51 Champion 2-dr., $275. 

WILLYS—’49 \%-ton Carryall, $190. 

MISCELLANEOUS — ‘48 International %- 
ton pickup, $170. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Nov. 3.) 

| (A cold front has moved in here and 
| sales were slow this week. Sold 60 cars 
| out of 90 offerings.) 

BUICK—’ 54 Special conv., $1,900. "52 Spe- 
cial 4-dr., $1,050. '50 Special 2-dr., $580. 
"48 Special 2-dr., $190. 

CHE —52 SL Special 2-dr., $680. 





’46 FM conv., $165. 
CHRYSLER—’53 Windsor 4-dr., $1,195". 
*48 Windsor 4-dr., $300. 





FORD—'53 Crest (8) 2-dr., 
tone <e) “de, $h8n. BO" Custorn (8) 4 1 ‘ alt alien 
luxe (8) 2-dr., ae m - * 
2605" "46 Deluxe (8) 4dr, $406, $300. where 
z ae . 5 5 i 
$210. '48 Deluxe (8) 4-dr., $245; Custom ae selling more customer 
(8) 4:dr., $180. "47 Deluxe (8) 4-dr., labor and building good will with 
alti! p.t “a Executone Intercom. Jobs are 


APL CRMM ec with Executone 





"51 SL Deluxe 2-dr., $670; 4-dr., $635; 
SL Special 2-dr., $605. '50 SL Deluxe 4- 
dr., $450, $445; 2-dr., $435. 49 SL De- 
luxe 4-dr., $455; SL Special 4-dr., $340; to 4 
%-ton pickup, $435. 48 FL conv., $185. 


71 


2-dr., $390; 4-dr., $380; Deluxe (8) 2- 
dr,, "$365, $315; ‘club coupe, $250. '46 
Custom (8) » $125; coupe, $1 


erleees eae oe 

PLYMOUTH—'54 Plaza 4-dr., "53 
Saver ceutere™ e fi 
Cranbrook coupe, $650. "47 


ag yy eS 


conv., $1,850. '52 RM sedan, $1, 

Super sedan, $645*; Special — $780*, 
$715. '60 Super Riviera, $615*. °49 Super 
sedan, $235. '47 Super sedan, $100. 


CADILLAC—'52 (62) sedan, os. "51 


(62) sedan, $1,600°. °49 ) sedan, 
$640", 


CHEVROLET—’55 Bel Air (8) sedan, * 


3 
8 
z 
E 
i 


4 ir 
sedan, $650. '52 SL fy , 
$735". =. -— Deluxe a. 10, 2 at 
$490°; $425. * juxe se- 
dan, $600, $540 ; 
luxe sedan, $295, $290. ‘48 FM sedan, 
(Continued on Page 72, Col. 3) 









With Executone you just push « 
button and talk. Production is 
continuous and uninterrupted. 
Executone helps you turn out 


ee oes tens anes : routed, parts and tools ordered, more service jobs with your pres- 
— -dr., $675*; 2-dr., $535*. ? 
C rad fdr. $408, "48 4dr, '$280. .., information exchanged—all with- ent facilities...helps increase 
OLDSMOBILE—'52 (88) 2-dr., $1,075. °51 , 
(98) 4-dr., $1,150" (ps). ‘50 (88) 4-ar., -out wasteful running around. your profits! 
PLYMOUTH. 52 Cambridge 2-dr., $630. 
ieee ats "at Sct special De- SERVICE on Your Premises 
A 130. . . : 
' a me Executone factory-trained technicians in your 
i PONTIAC 50 Silver Streak (8) 4 - dr J ; 
Tteuaty Dales Page aa STUDEBAKER i oo a eres provide prompt dependelte service 
the spending of 37% of Texas’ in- WILLYS—"49 station wagon, "$355. right on your premises —whenever required! 


come... The Dallas News! MINNEAPOLIS 


ings.) 

BUICK—’S4 Super conv., $2,250°. °53 Su- 
per 2-dr., $1,360*. '51 Super 4-dr., $810°*. 
’47 Super 2-dr., $210. *46 Super 2-dr., 
$105. 

CADILLAO—’52 (62) 4-dr., $2,165°. ‘49 
(61) 4-dr., $810*. 

CHEVROLET— 54 (210) 4-dr., $1,410. °53 
(210) 2-dr., $990, 2 at $970. 52 SL De- 
luxe 4-dr., $770. '51 SL Deluxe 2-dr., 
$640. °50 SL Deluxe 2-dr., $505, 2 at 
$600. °49 SL Deluxe 4-dr., $400, 2 at 


$360. 

OHRYSLER— 54 NY 4-dr., §2,410°. ‘48 
Windsor 4-dr., $200*. 

FORD—’54 Crest (8) Country Squire, $2,- 
080*; Custom (8) 4-dr., $1,476". ‘53 
Custom (8) 4-dr., $1,145*, 2 at $1,100, 
$1,050. '51 Custom (8). 2-dr., $620. "49 





& WOODWARD, INC. NATIONAL REPRESENTATIVES | KAISER—'51 Deluxe 2-dr, $190. 





(Minneapolis Auto Auction. Sale every 

Wednesday, Prices are for sale of Nov. 3.) 

(Buyers were here but bidding was 

light and uncertain with the market still 
period. Ligh 


m &@ 
L-8 a 


EXECUTONE, INC., 
415 Lexington Ave., York 17, N. Y. 


Without obligation, please send booklet describing 
how Executone helps turn out more service jobs. 














In Canada—331 Bartlett Ave., Toronto 
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RIGHT IN THE MIDDLE 
ON PRICE... 


Columbus will outhold, 
outperform and outlast every 
known shock absorber of 
conventional design—both 
normal and heavy duty. 


Yet, Columbus costs less 
than the cheapest conventional 
“heavy” on the market. 


Columbus is actually two 
shocks in one, serving both 
standard and heavy duty 
driving needs in a single unit... 
adjusting automatically to 
every road and ride 
requirement! (No hand 
adjustment necessary.) 


Controlled comfort on 
smooth roads, dips and at 
slower speeds! Maximum safety 
and control on rough roads, 
sharp curves and at high 
speeds. 
Columbus—the only every 
duty shock absorber on the 
market—today’s greatest value 
in shock absorbers. 


COLUMBUS 


a 4, LEG 1 Lene, ABSORBER 


HWECKETHORN MANUFACTURING AND SUPPLY CO., LITTLETON, COLO. 


Used-Car Auctions 


(Continued from Page 71) 


CHRYSLER — '50 Windsor sedan, $555*. 
‘49 NY sedan, $200. 

DeSOTO—’'52 Fire Dome (8) sedan, $950*. 

DODGE — '53 Coronet sedan, $995". 
Coronet sedan, $665*, $490*, $480*. 
Custom sedan, $120. 

FORD—’'54 Custom (8) sedan, $1,400*. '52 
Main (6) sedan, $630. ‘51 Custom (8) 
Victoria, $580; conv., §490. '50 Custom 
(8) club coupe, $425. ‘49 Custom 
station wagon, $270; sedan, $290. 
Custom (8) club coupe, $125; Business 
coupe, $105. 

HUDSON—’'53 Hornet coupe, $1,100*. ‘49 


‘S51 sedan, $340. 


sedan, $1,470° 

. 5&2 Monterey coupe, $1, 020°. "51 
club coupe, $675*; sedan, $665. "49 se- 
—. $390, $375, $230°*; station wagon, 


$290. 

NASH — ‘51 Statesman redan, 
(600) sedan, $210. 

OLDSMOBILE—'51 (98) sedan, $785*; (88) 
sedan, $700*. ‘49 (76) sedan, $235; (98) 
sedan, $350*. '48 (78) sedan, $125. 

PLYMOUTH — '54 Savoy station wagon, 
$1,550, '52 aD club coupe, $630; 
sedan, $580, ’51 Cranbrook Belve- 
dere, ‘3600. ‘ab ow Special Deluxe club coupe, 
$370, $3655. 

PONTIAGC—’55 Star Chief Custom 4-dr., 
$2,835* (ps), $2,610*. ‘54 Chieftain (8) 
station wagon, $2,090; Catalina, $1,500°. 
'63 Chieftain (8) sedan, $1,110*. 52 
Chieftain (6) sedan, $850. ‘51 Silver 
Streak (6) sedan, $485. '49 Silver Streak 
(8) sedan, $320*. '46 Torpedo (8) sedan, 


$425. ‘50 


$105. 
STUDEBAKER — '52 Commander 
$600*. ‘50 Champion sedan, $300. 
WILLYS — '52 (6) sedan, $405. ‘50 (4) 
jJeepster, $265. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Nov. 4.) 
(Clean units brought more than previ- 
ous week. Very little demand for junk. 
Sold 55 cars out of $1 offerings.) 
BUICK—'54 Super 4-dr., $2,210°. 
4-dr., $1,525* (ps). ‘51 Super 
$675*. 
conv., $125. 
CADILLAC—'47 (62) 4-dr., $325*. 


sedan, 


—'53 %-ton pickup, $805. °52 | 


HEVROLET 
SL Deluxe 4-dr., $780*; 
$700*. ‘54 SL Deluxe 4-dr., $705; 2- ar., 
. 49 SL Deluxe 2-dr., $415; conv., 
. 48 FL Aerosedan, $265, $255. °47 
FM 2-dr., $130. 
"54 Fire Dome (8) 4-dr., 
(ps). ’°48 Custom 4-dr., $240°*. 


DODGE — '53 Meadowbrook 4-dr., $865*. 
‘46 %-ton pickup, $140. 

FORD — ‘53 Crest (8) Victoria, $1,235*; 
Custom (8) 2-dr., $1,160; Custom (6) 4- 
dr., $995. ‘51 Custom (8) Victoria, $605; 

; Deluxe (8) . -dr., $605. ’50 
a $310; Custom (8) 


; (8) 4-dr., $275. °41 
Deluxe (8) 4-dr., ir. $185. 
HUDSON—’54 Jet’ 4-dr., $950, $900. 
MERCURY—’51 2-dr., 3800. 
tesman 4- $410. "50 Am- 
$225°. "49 (600) 4-dr., 


OLDSMOBILE—’48 (76) club coupe, $275°. 
PACKARD—'50 4-dr., $325°. 
PLYMOUTH— 53 Cambridge 4-dr. 
"$2 Cambridge 2-dr., $710, °51 ‘Concord 
club coupe, $580. "49° Special Deluxe club 
. '47 Bpecial Deluxe 2-dr., 


PONTIAC — ‘51 Silver streak (8) 4-dr.; 
$780*. 50 Silver Streak (8) 4-dr., $510. 
'46.Torpedo. (8) 2-dr., $180. . 

STUDEBAKER —'52 Champion 2-dr., $500. 
‘51 Commander club coupe, $405; 4-dr.. 

* . 


$395°, ; 
WILLYS—’51 Henry J $180. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Nov. 3.) 
(Market off in expectation of ’55 models. 
Seid 67 cars out of 102 offerings.) 

BUIOK—’54 Super sedan, $2,350*. °53 RM 
sedan, $1,410° (ps). ‘S51 Super sedan. 
$775*. °50 Super sedan, $610*; station 
wagon, $435. '49 Super sedan, $375°. 

OADILLAC—’5S4 (62) sedaa, $4,100* (ps). 
"53 (62) sedan, $2,825* (ps). '50 (62) se- 
dan, $1,275*. 

OHEVROLET—’'53 (210) sedan, $1,020. ’52 
SL Deluxe Bel Altr, $815*; sedan, $790. 
*51 SL Deluxe sedan, $675, $640. '50 SL 
Deluxe sedan, $510, $445, $440. ‘49 SL 
Special sedan, $340, $320. '48 FL sedan. 
$230, $215. ‘47 FM sedan, $200. 

CHRYSLER—'50 Windsor sedan, 


FL Deluxe 2-dr., 


$1,825* 


(6) sedan, 


$560. 
FORD—'53 Custom (8) sedan, $1,160. '52 
Custom (8) sedan, $875 $730. "S51 Cus- 
tom (8) conv., $665. %-ton panel. 
. '49 Custom (83) sedan, $430, $390: 


. "49 se- 
50. 


= Ambassador sedan, $600; 
Statesman sedan. 


$440. 
Ome —'s0 (98) sedan, $485*, 
$200. 


sedan, . “SL ‘Cranbrook sedan, $530. 
"49 Special Deluxe sedan, $210. 
PONTIAC—’54 Chieftain (8) Catalina, $2,- 
315° (ps). ‘53 Chieftain (8) Catalina, 
$1,650*. ‘50 Silver Streak (8). sedan. 
$530. '47 Torpedo (8) sedan, $100. 
STUDEBAKER—’52 Champion sedan, $500. 
’50 Champion sedan, $340. 
WILLYS—’'53 station wagon, $625. ‘50 sta- 
tion wagon, oe. - 
* 


— Auctions in Brief — 
WINDSOR, VA. 


Windsor Auto Auction. Sale every Thurs- 
day (Nov. 4). Sold 82 percent of cars 
offered. 

> * * 


HARRODSBURG, KY. 

Blue Grass Auto Auction. Sale evory 
Thursday (Nov. 4). We had a good sale 
regardless of bad weather. 
stronger on clean cars and a high per- 
centage sold. 


'53 RM | 
4-dr.. | 
‘50 Super Riviera, $590. ‘47 RM 


RUBATEX 


closed cellular rubber 


CONTROLLED PRODUCTION 
for PRODUCT PERFECTION 


Compounds are bl 
with natural poy ‘fuel 


Automa 
rubber in Banbury or on Dresses ‘sive § Ru tubsres ted 


mixing mills. Optimum atex a 


plo . 
Nivoses ieess” - 5,000 © 


pressure 
Each job handled as an 
individu seeereCen 
using sare ully measured 
compounds, 


oer a 


Precision 
p. s* 


Tracy of case ped pant accu 


Automotive experts know that the selection of properly conditioned 
material is of vital importance to the performance of gasketing, 


cushioning and sealing jobs. That’s why rok ai wens paatects 


C) 


AME IT — WE BUILD 
There is a HERMAN BOI 
eee ht 


they specify Rubatex. If you've never 


used Rubatex — why not give it a test? 


Unie for our latest catalog, Dept. AN-11A, 
American Inc., Rubatex 
Sitios Bedford, Virginia. 


ALSO MANUFACTURERS OF VINYL SHEETS 


Wy ia 


HERMAN REFRIGERATE 
MILK DELIVERY oh f 


COLD: TR E 


RIGH TLOADE! 


| 


a. See 


WHGT f AL 


HERMAN BODY COMPANY 


The market was | 12186 Peteskey, Detroit 





‘ing, 





AUTOMOTIVE NEWS, NOVEMBER 15, 1954 


T2A 





12-9 Vote at Buick Factory Branch ... 





Sales Union Wins Detroit Test 


By Joe 
Staff Writer 

 petaner vale drive by the AFL 
Teamsters to organize Detroit- 
area salesmen reached a minor cli- 
max last week when 
Local 376 won its 
first National Labor 
Relations Board rep- 
resentation election 
—at, ironically, the 

Buick factory retail store. 

By a vote of 12 to 9, the new and 
used-car salesmen at Buick Retail 
yoted last Wednesday (Oct. 10) for 
the union. Both sides are given five 
working days to make an appeal, 
and then the election is certified by 
NLRB. 

Elections also were being held 
last Friday at Grand River Chev- 
rolet, Ver Hoven Chevrolet and 
Dick Connell Chevrolet. Results 
of these elections were not avail- 
able at press time. 

Next Thursday (Nov. 18) an elec- 
tion is scheduled for salesmen at 
Charlie’s Nash. However, since this 
firm has requested a rehearing be- 
fore NLRB, there may be a post- 
ponement. 

* = 

AST week NLRB announced 

that election petitions had been 

at George Motor Sales 
(Dodge-Plymouth), Goldhar - Zim- 
ner (Chrysler-Plymouth), Ed Rinke 
Chevrolet and Jim Adams Sales 
(Oldsmobile). The latter firm has 
since become Stan Long (Oldsmo- 
bile). 

It was ruled that these firms 
were outside NLRB jurisdiction, 
either because they did not ship 
more than $100,000 worth of cars 
across state lines or because they 
did not import more than $1 mil- 
lion worth of cars from outside. 
Henry Lower, business agent for 

Local 376, said the union would 
“immediately take up these cases 
with the State labor board.” 

Some 20 other election petitions 
ate pending before the Detroit 
NLRB. Most of these cases are 
awaiting a ruling on this question: 

“Are sales, made in the seller’s 
state to out-of-state buyers, to be 
considered ‘interstate commerce’ or 
not?” : 

* . *~ 


NLRB also certified an elec- 

tion last week at Mathews Cad- 

illac, Dearborn, where garage em- 

ployes voted 8 to 0 in favor of the 

Y er, Local 985 of the CIO 
Auto Workers. 

§ Detroit-area dealerships dis- 

five-month strike at Bob 

(Ford) and a seven - week 

at Dean Sellers (Ford)— 

iave been settled. In neither case 

s the union granted a contract 

4 a@ promise of recognition. 

both cases it was agreed 

the strike grievances—which 

the firing of salesmen, 

for union activity— 





would be put to arbitration. It 
was also agreed that all striking 

salesmen would return to work 
and that all picket lines would 

be removed. 

An official of the salesmen’s un- 
ion asserted last week that the De- 
troit union signed up 517 new mem- 
bers, including salesmen and shop 
workers. The union now claims 
2,700 members. 


It was reported that the mem- 
bership increase is largely the re- 
sult of a decision by the members 
that initiation costs will be boosted 
soon from $10 to $50. 


* * * 


UAW Readies Demands 


i DETROIT late last week, 1,000 
UAW-CIO delegates from all 
over the United States and Canada 
gathered to formulate the basic de- 
mands which they will make on 
the auto companies whose five-year 
contracts expire next summer. 

Besides a guaranteed annual 
wage, the unionists were expected 
to recommend that the union seek 
cost-of-living and annual improve- 
ment-factor clauses, better health 
insurance and other contract im- 
provements. 

No one knows yet which of 
these objectives the union is seri- 


U. S. Moves to Plug 
Defense Data Leaks 


WASHINGTON.—Secretary of 
Commerce Sinclair Weeks an- 
nounced last week that he was 
setting up an Office of Strategic 
Information in the Department 
of Commerce. 

The office will work with the 
business community in voluntary 
efforts to prevent unclassified 
strategic data from being made 
available to nations which might 
use it in a manner harmful to 
the defense interests of the U. S., 
Weeks said. 

R. Karl Honaman, as special 
consultant and director, will head 
the new office. On loan to the 
Government, Honaman is direc- 
tor of publication for the Bell 
— Laboratories in New 

0 








SAN FRANCISCO. — Trade as- 
sociations “set the ethical and eco- 
nomic environment in which to run 
a business,” in the opinion of Ray- 
mond Blattenberger, U. S. public 
printer. 

In an article on the reasons 

for the existence of trade groups 





Pontiac Message Takes to the Skies— 


A kite was used by Charlie Kane's Pontiac Village, Boston, to carry the 1955 
Pontiog Preview message. Shown (from left) are George Ward, sales manager; Robert 
Staion; Mark Piller; Bernard Kalus; Walter Penrose; Arthur Herald; Dyson Kring, and 


Vance, used-car manager. 


Trade Groups’ Philosophy 


Collective Action Held Basis of Ethical Climate 
In Which to Run Business 


ous about, and which objectives 
are “trading” material. 

That the annual wage is upper- 
most in the minds of the unionists 
again was indicated last week fol- 
lowing the national election, by a 
letter from several top UAW-CIO 
officials, which included this com- 
ment: 

“Comparison of the production 
schedules of the automobile cor- 
porations for the months immedi- 
ately ahead, with their projections 
of total output for 1955, clearly 
points to unemployment in the sec- 
ond half of next year even more 
serious than our state has experi- 
| enced this year.” 


* * * 


Willys Bonus Divided 
PANWHILS, it was announged 

last week in Toledo that 7,000 
Willys Motors production workers 
will divide about $300,000 as a 
bonus for giving up their incentive 
pay plan last spring. 

The sum will be split up on the 
basis of six cents an hour for all 
time worked between Apr. 15 and 
Oct. 31, according to Tom Gray, 
chairman of Willys Local 12 of the 
UAW. 

The Willys bonus plan also pro- 
vides for a fund accruing from 
|savings due to increased produc- 
| tivity and efficiency. This fund, not 
| yet computed, will be split evenly 
among the workers, stockholders 
and an engineering improvement 
fund. 


In Washington last week, the 


ployment in the fall was offset in 
the month ended Oct. 15 by the 
hiring of 81,000 workers in the 
transportation equipment indus- 
try, which includes the auto in- 
dustry. 

As a result, factory employment 
rose during the month from 16,019,- 
000 to 16,036,000. 

Meanwhile, a Canadian labor 
conciliator board has recommended 
that no salary increase be granted 
office workers at the Ford of Can- 
ada plant in Windsor, Ont. The 
workers, members of Local 240 of 
the CIO Auto Workers, had re- 
quested a $25 monthly raise. 


| —which is quoted in the bulletin 
of the Northern California Mo- 
tor Car Dealers Assn. — Blatten- 


| med up in the words, “People 


working together.” 

“Business has found,” the author 
points out, “that the collective in- 
telligence of a group is greater 
than the intelligence of any one 
of the individuals. Unity of purpose 
and action will carry an industry 


individual effort.” 
The article continues: 


“From my own experience, 
aside from any benefits to my 
company or my industry, the per- 
sonal satisfaction I have gotten 


that 


they were. I find I like most of 

them. I have a better under- 
standing of my industry and its 
importance to the national econ- 
omy. 

“There is another reason for the 
existence and activity of trade as- 
sociations. 

“They are a part of a great ex- 
periment in democracy, a bulwark 
against government regulations 
and dictatorship, a protector of 
our free-enterprise system. To pre- 
serve that freedom of enterprise 
Wwe must work together. 

“Trade-association activity, then, 
considered in its broadest aspects, 
makes for more intelligent produc- 
tion, distribution and selling, and 
brings us closer to our goal of more 
things for more people.” 





Dealer Highlights 





New Pontiac Dealership in Memphis— 

Bramlet-Lane Pontiac, Inc., has opened in Memphis. At the singing of the franchise 
are (seated, from left), Russ Brambiet, general manager, and Collin T. Lane, president. 
Standing: J. P. Carper, Pontiac zone manager, and H. G. Hersh, regional manager. 





Pittsburgh Dodge Dealers on the March— 


A preview parade was held by 


dealers and their salesmen in Pittsburgh 


at the Syria Mosque. According to V. E. Van Audenhove, regional manager, the 
Pittsburgh preview was the most successful he had ever conducted. 





Frost Supports Driver Classes— 


A dual-control car is delivered by Henry Frost (standing, right), DeSoto-Plymouth 
dealer in Glendale, Calif., to the City’s high school for driver training. The dealer- 
farther than almost any amount of | ,1\. presented the car in cooperation with the Glendale Insurance Assn. 





Warshauers Told to Pay 
$700,000 in Taxes, Fines 


MILWAUKEE. — Manfred and 
Harold Warshauer, of Monart Mo- 
tors Co. here, have been placed on 
three years probation, fined $10,000 
each and ordered to pay civil taxes 
and penalties of more than $700,000, 
which the Government claims they 
owe. 

Manfred is secretary-treasurer of 
the Lincoln-Mercury dealership, 
| and Harold, Manfred’s son, is pres- 
ident. 

They had been convicted of filing 
fraudulent personal income-tax re- 
turns for 1947, thereby evading a 
total tax of $55,663.84. 

Howard Hilgendorf, an assistant 
U. S. attorney, said Manfred owed 
$172,742.96 in taxes and penalties, 
while Harold owed $186,526.81. Cor- 
porate taxes owed total $345,078.32, 
he said. 

Attorneys for the Warshauers 
claimed that the taxes charged in 


the indictment had been paid, but 
that they had not been billed yet 
by the Internal Revenue Service 
for the other taxes it was claimed 
they owe. 

George Reisimet, Milwaukee di- 
rector of internal revenue, said the 
Government customarily waited 
until criminal fraud charges are 
disposed of before it levies civil 
taxes and penalties. 

Defense attorneys said the War- 
shauers would lose their L-M 
franchise. An L-M spokesman said 
the firm could say nothing about 
the case. 


So Long, OF Paint 
PITTSBURGH. — The last re- 
maining horse watering trough in 
this city has been dismantled fol- 
lowing disbanding of Pittsburgh’s 
mounted police. 
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AMC’s “Town Hall’ 


Employes Learn What Their Company Is Up To 
At Series of Get-Togethers 


By Joe Callahan 
Staff Writer 


DETROIT.— To counteract one 
of modern industry’s most serious 
shortcomings —the failure of the 
individual to know what he and his 
company are really up to—Ameri- 
Corp. is conducting a 
series of “Town Hall’ lecture pro- 


can Motors 


grams. 

Under the Town Hall system, 
each of the firm’s departments 
is given an evening to explain 
its operations to all interested 
male salary employes. 


Although the Town Hall series, 


Obituaries 


Edward H. Baker, 71, 
Ex-NADA Director 


BROOKLINE, Mass.—Edward H. 
NADA director 
from Massachusetts, died of a 
heart attack Nov. 2 at his home 


Baker, a former 


here. 


Elected to the NADA board in 












consisting of eight meetings a year, 
has been in operation three years, 
&@ meeting was opened last week 
to the press for the first time. 

Entitled “Fantastic Plastic,” the 
program consisted of a lecture by 
William Gobeille, manager of the 
Milwauke plastic plant, accompa- 
nied by film slides and movies. 

The lecture followed a dinner 
at swanky Dearborn Inn, Dear- 
born, for which the employes 
paid $1.50, although total cost 
of the program was more than 
$5 per person. 

Andrew Wilson, secretary of the 
Town Hall Committee, said attend- 
ance during the past three years 
had ranged from 250 to 300, 
although it had picked up since 
Hudson people have been invited 
following the merger. About 800 
workers are eligible. Participation 
is completely voluntary. 

George Romney, American Mo- 
tors Corp. president, who has been 
a regular visitor at the meetings, 
told Automotive News: 


“These meetings help us ex- 


Austin Overhauls 
U.S. Sales Setup; 
Aims at West 


NEW YORK.—Austin Motor Co. 


1949, Mr. Baker helped to organize 
the Massachusetts State Automo- 
bile Dealers Assn. in 1941. He 
served as president of this group 
in 1946. 

Mr. Baker, 71, was an attorney. 
In 1924 he founded T. C. Baker 
Co., a Ford dealership in Brook- 
line, which is now operated by his 








sons, Edward H. III and Nicholas. 


* * * 


Marvin Wilson Parker Sr.° 


TAPPAHANNOCK, Va.—Marvin Wilson 


Parker sr., 45, auto dealer here, died Nov.1 
* * * 


Alfred E. Merz 
SAN ANTONIO. -— Alfred E. Merz, 54, 
service manager of Milam Chevrolet Co., 
died Nov. 4. ‘ 
* * 


Charles Hendy Jr. 

DENVER.—Charies Hendy jr., 79, pio- 
neer auto businessman here, died Nov. 1. 
He headed the first assembly branch in 
Denver for Ford Motor Co. from 1905 until 
1919. He piloted the winning car from Bos- 
ton to Seattle in the Ford transcontinental 
race in 1919. 

* a 


* 
Frank S. Mehollin 

CADIZ, O.—Frank 8. (Sank) Mehollin, 

62, president of Long Motors (Dodge-Plym- 

outh), died Oct. 30 of a heart attack at his 

home here. Mr. Mehollin had been in the 
automobile business - 42 years. 

* 


Gilbert T. Shilson 

LANSING.—Gilbert T. (Duke) Shilson, 
managing director of the Michigan Truck- 
ing Assn., died here Nov. 6. He was 57. 
Mr. Shilson, a veteran political writer, was 
the first fulltime Associated Press corre- 
spondent in Michigan's state capital. 

* + * 


James William Orme 
WASHINGTON. — James William Orme, 
68, a founder and partner of Emerson 
Orme, Inc. (Buick), Washington, died Nov. 
7 aboard his cabin cruiser. The firm has 
been in existence since 1916. 
* * 


Jack Lanin 


Ltd. (England), has announced 
major changes in its U. S. sales 
organization. 

A new distributorship setup, in- 
cluding more outlets, to provide 
closer contact between U. S. deal- 
ers and the factory in Birmingham, 
England, will be established imme- 
diately, according to Louis Mich- 
elin, general manager. 

More emphasis will be placed on 
the growing western market, Mich- 
elin said. 

Michelin said, “We expect to 
realize our objective in two ways: 
Achieving a maximum sales poten- 
tial by streamlining our method of 
distribution and insuring utmost 
service for our customers .. .” 


plain our operations to our 
employes to create a better 
understanding of the company 
and what it does, so that the 
workers will have a better under- 
standing of their jobs.” 

Romney said that sometime in 
the future an effort would be made 
to extend a similar program to 
hourly workers. 

One spokesman said that an 
earlier endeavor to explain some 
of the factory’s workings to hourly 
workers produced considerable op- 
position from union officials, and 
finally resulted in a 24-hour strike. 


Besides the discourse on plastics, 
last week’s show departed from the 
regular pattern and included a 
filmed talk by Romney about the 
firm’s 1955 products and prospects, 
plus recorded interviews with deal- 
ers and newsmen at the Detroit 
dealer showing introduction of the 
55 Hudsons. 

Once a year a lecture is held 
to which women employes and 
wives also are invited. 

Town Hall was begun under the 
direction of AMC’s late president, 
George Mason, after he received 
a number of letters suggesting that 
some way be found to improve 
communications between the com- 
pany and the workers. 

A determined effort is made to 
insure that the program is not 
dominated by the company, 
though American Motors does pro- 
vide a budget of $16,000 for Town 
Hall. About $10,000 of this money 
goes for food. 

A 12-man Town Hall Commit- 
tee directs operation of the pro- 
gram. Every year six men, 
preferably at the lower salary 
levels, are elected to the com- 
mittee for two year terms. This 
insures that the committee al- 
ways has at least six persons 
experienced in Town Hall opera- 
tions. 

At the end of each year a vote 
is taken among the salaried per- 
sonnel to determine which program 
was the most popular. 

Experience has shown that the 
most popular programs have been 
the ones at which no attempt has 
been made to “sell” the company’s 
products to the employes, one 
spokesman said. 

Among the operations explained 
at the Town Hall meetings have 
been public relations, sales, ac- 
counting and engineering. 


al- 


N.C. Parley Raps Makers, 
Dealers for Giveaways Ads 


RALEIGH, N. C. — A blast at 
advertising by manufacturers and 


&/| dealer advertising committees, for 


allegedly sanctioning giveaway 
sales, was issued last week by the 
board of the North Carolina Auto- 
mobile Dealers Assn. 





gham 
BALTIMORE. — Jack Laningham, 34, 
owner of Upper Marlboro Studebaker Sales, 
died last week of injuries suffered in an 
auto accident near Upper Marlboro. 
* * * 


William F. DeVere 
CHEYENNE, Wyo.—William F. DeVere, 
secretary of the Wyoming Auto Dealers 
Assn. and a member of NADA, died at 
Memorial Hospital here. He had been re- 
elected to office in the Wyoming associa- 
tion at its recent meeting in Casper. 


In its resolution, the board 
“deplored this trend in national 
advertising” and demanded that 
manufacturers and advertising 
committees be urged to return 
“to their former high standard 
of advertising.” 

The board adopted two other 
resolutions, to be submitted to the 






Safety Tags for N. C. Congressmen— 


At a meeting of North Carolina dealers from Nash, Edgecomb and Wilson counties 
in Rocky Mount, gold-plated “Drive Safely" license-plate frames were presented to 
two congressmen. From left are Clarence W. Wickham, Edgecombe County area 
chairman; Rep. L. H. Fountain and Rep. Harold D. Cooley, both Democrats; D. O. 
Buliuck, director of the North Carolina Automobile Dealers Assn., and John A. 
Vann jr., Nash County area chairman. At the meeting, dealers went on record in 
favor of territorial security. 


General Assembly next January. 


One urges the Legislature to 
“work against any increase in taxes 
—whether such increase be by way 
of new taxes, higher tax rates or 
the removal of sales-tax exemp- 
tions.” 


The other urges the Assembly 
to “enact a simplified and work- 
able periodic motor vehicle safety 
law providing for the mechanical 
inspection of all motor vehicles 
registered in the state.” 

The inspection resolution grew 
out of a report by T. A. Williams, 
safety chairman of the association, 
on the association-sponsored Caro- 
lina Safety League, which has been 
operating a voluntary inspection 
program for six months. 

According to Williams, more 
than 200,000 autos were brought in 
by their owners to the 963 stations 
which offered free inspections. 

Charles C. Conn, of Raleigh, 
former association treasurer, was 
elected to fill the unexpired term of 
vice-president. He is succeeded by 
John Tiller, of Durham. 


A seven-man legislative com- 
mittee to work with the General 
Assembly consists of Fred H. 
Deaton, Statesville, chairman; 
Charles H. Jenkins, Aulander; 
Leo Hawey, Kinston; J. Bobo 

m, Charlotte; Henry 

Vann, Clinton; Horace G. Ilder- 
ton, High Point, and Rupert 
Atkins, Raleigh. 

Also named was a committee to 
study the feasibility of a perma- 
nent home for the association. It 
is headed by S. T. Atkinson and 
includes Brack Wilson, Smithfield; 
C. G. Conn jr., Raleigh; W. L. 
Jenkins, Aulander, and Parks Alex- 
ander, Durham. 





Safety Tags for Ohio Leaders— 


William M. Judd (left), president of the Cincinnati Automobile Dealers Assn. pre. 
sents gold-plated license frames to Reps. William £—. Hess and Gordon H. Schere 
ond (standing) Judge Otis R. Hess, vice-chairman of the Governor's Traffic 
Committee. The tags are inscribed with the words, “Drive Safely,’ and their distriby. 
tion is promoted by the association. 





DeSoto Adds 70 Dealers 


Retail Setup Now Strongest in Division’s 
History, Wagstaff Declares 


DETROIT. — After adding 70 
dealers in recent weeks, DeSoto is 
entering the new-model year with 
the strongest retail sales organiza- 
tion in the history of the division, 
according to J. B. Wagstaff, sales 
vice-president. 


Wagstaff said last week the 


Baird Motor Sales, Gallipolis, 
Two River Motor Co., Point 
ant, W. Va.; Key Motors, 
Thornton Motors, Denton, 


Ind.; Los Banos Motor Sales, : 
Banos, Calif. 

Joy Motors, Clayton, N. Y.; 
ley Nichols, Inc., Covington, V; 


Hope Motor Service, Waco, 
Lacina Brothers, Flint. 
Rodewald Implements & 
mobiles, Inc., Rockwell City, 
La Flam-Jentsch, Inc., 
mede, N. J.; Ira N. Corey 
Idaho Falls, Id.; Price Motor 


new strength is more in quality 
than quantity, declaring that 
most of the recruits are dealers 
with proven records of successful 
retail auto merchandising in 
competitive lines. 

Recent additions to the DeSoto 
dealer roster include: 


Aljohn Motors, Inc., Chicago; 
Fields Motor Co. Fort Walton, 
Fla.; Beam & Gaskins, Inc., Lin- 
colnton, N. C.; Bounous & Rivers 
Motors, Valdese, N. C.; Ennis Gul- 
ley Motors, Winchester, Ind. 

B. J. Ratigan Lincoln Park Co., 
Lincoln Park, Mich.; Frank Ham- 
mond Motor Sales, Inc., Mt. Clem- 
ens, Mich.; Jack Story Co., La| Inc., Bogalusa, La.; Marten Motom 
Mesa, Calif.; Foster’s Garage, New| Emden, IIl.; Ted’s Motors, Maple 
Rockford, N. D.; Town & Country | wood, Mo.; St. Louis Motors, & 
Motors, Inc., St. Paul. Louis; Peabody Motors, Inc, San 

Berlin Motors, Inc., Berlin, Md.; | Le@ndro, Calif., and Cornish Auto 


C. C. Clark Motor Co., Suffolk, Va.; | Sales, Inc, Elmira, N. Y. 
Tal Runnels, Oakland, Calif.; Beach ne era 








Motor Sales, Stafford 
Conn.; Hibriten Motors, 
Lenoir, N. C.; R & S Motors, Ine, 
Lumberton, N. C. Z 
Reliable Motor Sales, Inc., 

cago; Roush Motor Sales, Inc., 

O.; Stringer-Andrews Motor Go, 

Chickasha, Okla.; Guidry Motor, 


















Barton Motors, Borger, Tex.; Red- Ethyl Earmarks $1 ) 
dy’s Garage, Inc., Cohasset, Mass.; — 
Dexter Motors, Woonsocket, R. I.; For Laboratory Expat 


NEW YORK. — Ethyl Corp. 
spend more than $1 million if 
expansion at its central reses 
laboratories in Detroit and its1 
ufacturing center in Baton F 
La., according to B. Bynum Tulie 
research and engineering vice-piar| 
ident. az 


Burgess Motor Co., Aiken, S. C. 
Auto Sales, Inc., Asheboro, 
N. C.; Arndorfer, Inc., Milwau- 
kee; Smithville Motor & Im- 
plement Co., Smithville, Tex.; 


Tractor Co., Hamilton, Mo.; Mar- 
cus Motors, Inc., Denver. 
Birnstih] Motors, Fremont, Neb.; 
Cichetti Motors, Philadelphia; Col- 
onial Sales, Inc., Philadelphia; Dick 
Hughes Motor Co., Martins Ferry, 
O.; Worland Motor Sales, Fowler, 











































Additional wings for new 
neering and chemical laborat 
will be built in Detroit. At the: 
on Rouge pilot plant and dev 
ment laboratory, a two-story @ 
tion will double the present 
opment laboratory. 

























pressed-steel division of Dana. 


Olds Suppliers Get Sneak Preview— 


Looking over the new Oldsmobile at a supplier preview in Lansing are (from 
W. H. Doerfner, general manager of General Motors’ Saginaw steering-gear 
Harold N. Metzel, Oldsmobile chief engineer; Charles Dybvig, general sales 
of Dana Corp., Toledo, and S. 1. Whitehall, sales vice-president of the 
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Buy Direct! 
Genuine 






WR 


CHICAGO.—The American econ- 
omy grows at an average annual 
rate of 4 percent and the gross na- 
tional product 10 years from now 
may reach $540 billion, compared 
with $356 billion at present, Allyn 
P. Evans, president of Lionel D. 
Edie & Co., New York, said at the 
34th annual meeting of the Amer- 
ican Petroleum Institute. 


The pressure to raise the stand- 


_ BONNETS 


force in 1955, and that consumer 
spending next year on goods and 
services will expand by about $9 


SAVE MONEY AT THESE PRICES 
g" BC, OUR PRICE 12.50 doz. 





cheter Mg” REC. OUR PRICE 13.50 doz.| Dillion. 
Safety 27.00 Evans specifically foresaw a good 
striby- Specify type when ordering 


andes year for the auto industry, estimat- 


B:—Draw-string center hole 
aie type, por a yl (no draw-string) 


These genuine Lambs Wool Polishing Bon- W 
nets ae been sold direct to car dealers alton Appeal 
for more than 3 years. Our low, low 


Of OPS Conviction 
Upheld in Utah 


SALT LAKE CITY.—The U. 8. 
Circuit Court of Appeals for the 
Tenth Circuit last week upheld a 
local new-car dealer in a pricing 
policy suit instituted by the Gov- 
ernment 2% years ago on behalf of 
the old Office of Price Stabilization. 


The suit, widely publicized, grew 
out of OPS charges that Walton 
Motors had violated then-existing 
regulations dealing with delivery 
and handling practices. 


Federal District Court upheld 
this allegation, but ruled out others 
involving reported overcharges on 
“factory installed” group accesso- 
ries. Treble damages, as demanded 
by OPS, also failed to receive trial 
court sanction. 

The appellate court reversed the 
lower court’s findings in respect to 
base pricing, affirming that under 
the OPS regulation, a dealer’s base 
period price lists could be looked 
to to determine base period pricing 
policies. 


The Utah Automobile Dealers 


savings. Order 
today! Write for quotations on all types 
of Buffers or Buffing Pads. We ship open 
account to rated dealers—F.0.B. New 
York City. Satisfaction guaranteed. 
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AUTO TURNTABLES 


ly low in price and easily 
set up by you—ANYWHERE. 

AS — as that—AMER-STAGE able 
turnt i n- 
ship within th 


now br fi 
e oh oo car deal- 
o's budget. Best of all, can be 
and easily moved to any spot you 
is a rugged, all steel turntable, 
scientifically ee ae fo take all cars. 
ae in. For indoor or outdoor 

















Maple- Assn., which supported the Walton 
rs, St Write for illustrated folder No. 7 || Motors appeal, said that the Gov- 
c., San AMERICAN STA ernment refused to permit the 
’ STAGE 
EQUIPMENT, INC. dealer to make any retail charge for 
005 East 134 St., Bronx 54, N. Y. || Preparation and conditioning serv- 
ices throughout the litigation. 
ty Introducing the NEW... 
ce-| F 
v 
he Bi 
i 
ry & 
t ' 
i 
; ONE MODEL FITS EVERY CAR 
; OR TRUCK... even 
foreign and sports cars! 
i 
t QUICK, EASY INSTALLATION 
i TAKES LESS THAN 20 MINUTES 
+ «+ NO Cutting into 
manifold ! 
if the most powerful | PRESSURE DOME FOOT CONTROL 
iS Wmdshield washer made 1 DEVELOPS INSTANT AND 
pactly designed for today’s : POSITIVE ACTION... 
equipped automobiles. Quality 4 ‘touch of the toe” 
tion throughout . . . made 1! immediately shoots a 
durable brass, plastic and neo- | large volume of water 
Prene rubber. No more bottle breakage : against windshield 
(trom lef ++ + the doubly sealed plastic reser- 1 through clog-proof and 
ar di voir is shock-proof and freeze-proof! | rust-proof jets! 
~ a for quick sales and big profits at $7.50 list! 


Your auiomotive jobber or write today for full information. 


SANTAY CORPORATION, 2210s0's< nose" 


sieouiiee nie NOVEMBER i ‘bs 
pgp cisegeere roam API Meeting Hears Evans. . . 
Oilmen Trace Growth 


Of U.S. Economy 


ing a production of 5.3 million cars 
this year and 5.6 million in 1955. 


“The Challenge of the Industrial 
Change” was the topic of a speech 
by Robert G. Dunlop, president of 
Sun Oil Co., Philadelphia, who listed 
the following factors as the main 
challenges of the future: 

Growing complexity of industrial 
organization; specialization and di- 
versification; decentralization of 
managerial authority; automation, 
and the increasing concern of in- 
dustrial management with human- 
relations problems. 


give the public full and frank in- 
formation on its operations and 
problems so as to discourage the 
Federal Power Commission from 
assuming control over the indus- 


. 


The industry’s responsibility for 
maintaining a strong distillate mar- 
ket-was emphasized by James E. 
Dyer, president of Sinclair Refin- 
ing Co., New York. 

“Our production potential, our re- 
finery capacity and our transporta- 
tion facilities are such that there 
should be no fear of not having 
enough product,” he said. 

Harry G. Schad, of Atlantic Re- 
fining Co., Philadelphia, stressed 
the need for an intensified public 
relations program, while A. M. Rip- 
pel, manager of the natural-gas de- 
partment of Phillips Petroleum Co., 
Bartlesville, Okla, warned that 
Federal regulation of the industry 
may be attempted if regulation of 
natural gas prices is to be con- 
trolled like a utility operation. 

The production of gas, Rippel 
said, is an integral part of oil oper- 
ation, and the search for new gas 
supplies inseparable from the job 
of finding new oil supplies. 


Pontiac Dealers 
Lauded for Public 


Response to 55s 


PONTIAC.—The public’s accept- 
ance of the 1955 Pontiacs, shown 
to the public for the first time 
Friday, Oct. 29, 
has topped the 
most optimistic 
expectations of 
the Pontiac sales 
force, according 
to H. E. Craw- 
ford, general 
sales manager. 

“The great 
crowds that 
turned out for 
Pontiac’s 1955 an- 
nouncement were 
the largest in our history,” Craw- 
ford said. “Traffic through déaler 
showrooms was exceedingly heavy 
every day last week and when 
sales figures are totaled, they will 
set an announcement week record 
for orders and deliveries.” 

Crawford attributed success of 
the new Pontiac to the preliminary 
work by Pontiac dealers and the 
wholesale organization. 

“Our dealers were better pre- 
pared to introduce the 1955 Pontiac 
than they have ever been in our 
history,” Crawford stated. “They 
strengthened their selling organi- 
zations and improved sales tech- 
niques during 1954, their first real 
competitive year. 

“When we previewed our 1955 
line to our dealers and their sales 
forces in early October, enthusiasm 
hit a new high. Between our dealer 
previews and the public announce- 
ment we held 246 group meetings 
at which 95 percent of all salesmen 
and sales managers Were given a 
complete training covering every 
detail of the new car.” 





H. E. Crawford 


Smith Splits Franchises 

The Oldsmobile portion of Smith 
Motors, Roseburg, Ore., has been 
purchased by LeRoy Ladd, Grant 
Phillips and Cliff Aten, who have 
named their firm P. A. L. Motors, 
Ltd. Roy Smith has retained his 
GMC franchise and will operate his 
truck dealership at the old location. 








ONLY AMERICAN 


delivers scheduled airfreight 
to all 23 leading - 
industrial states 


Direct service to the greatest number of industrial 
states is only one of many reasons why you should 
specify American Airlines Airfreight. Equally impor- 
tant, is American’s superiority in handling facilities 
...cargo capacity...and frequency of scheduled de- 


partures. These factors assure you of prompt for- 
warding, dependable on-time deliveries. 


AMERICAN AIRLINES 





“Close Enough*.. 
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Order from Jobber or Write P&G Mfg. Co. 
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Voters Winnow State Road Pro Is 
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Verdicts on Highway Financing 


A NUMBER of highway financing 
issues have been decided by the 
nations voters. 

In Colorado, a State constitution- 
al amendment authorizing issuance 
of $35 million anticipation warrants 
for highway construction was ap- 
proved. 

It is provided that not more 
than $8 million of the warrants 
could be issued in any one year. 


Louisiana voters defeated an} 





Bohn Takes Over 


Henney Contract 


To Purchase Reo 


LANSING. — The acquisition of 
Reo Motors, Inc., by Bohn Alumi- 
num & Brass Corp. was announced 
here last week by Reo and Henney 
Motors, Inc. 

Bohn has agreed to take over 
Henney’s $16,500,000 contract for 
the purchase of Reo’s assets. Hen- 
ney, under the guidance of its pres- 
ident and principal stockholder, C. 
Russell Feldman, had offered to buy 
Reo last July. 

The sale to Henney had been ap- 
proved by Reo Stockholders and 
consummation of the deal had been 
expected momentarily. According to 
the statement of last week, details 
of the new transaction are to be 
completed on or before Dec. 31. 

The new development was an- 
nounced by Joseph S. Sherer jr., 
president of Reo. 

He said that Bohn has formed a 
new subsidiary, Reo Motors, Inc., 
organized as a Delaware corpora- 
tion, to consummate the purchase. 
The statement said the subsidiary 
“plans to continue and expand” 
Reo’s truck manufacturing oper- 
ations in Lansing. Bohn is a-lead- 
ing automotive supplier. 

Sherer said that as soon as the 
new transaction is completed, a 
special Reo stockholders’ meeting 
will be called. If stockholders vote 
to dissolve the old Reo concern, he 
said, liquidating dividends of ap- 
proximately $30 a share will be 
paid. 


Pontiac Parakeet 
Chirps Feder’s Slogan 


At °55 Display 
CLEVELAND.—A colorful para- 
keet, trained to repeat the slogan, 
“Save Money with Feder Pontiac,” 
attracted wide attention at the 
kickoff display of 1955 models at 
Feder Pontiac here. 

The bird, together with its owner 
and trainer, were located promi- 
nently next to one of the new 
models in the main window of the 
showroom. Publicity about the 
bird’s appearance was sent to| 

d newspapers. | 








amendment to validate a $50 mil- 
lion highway bond issue. The 
amendment also would have re- 
quired that all future State bond 


Chicago’s Ford Dealers 


Hand Gavel to Brugaletta 


CHICAGO—John Brugaletta, 
owner of Archer Motor Sales Co. 
(Ford), has been 
elected president 
of the Metropoli- 
tan Chicago Ford 
Dealers Assn., J. 
B. Van Tassel, ex- 
ecutive vice-pres- 
ident, announced 
last week. 

Brugaletta has 
been a Chicago 
Ford dealer since 
1943, after spend- 
: ing 20 years in 
various executive capacities with 
retail dealers in Detroit. 

Other officers named were Max 
Tauber of Tauber Ford; Bob Boyce 
of Bob Boyce, Inc., Oaklawn, and 
D. Van Gothen of West Suburban 
Motors, Cicero. 


J. Brugaletta 


issues must be submitted to the 
voters in a general election. 
od * * 


b fesinecverens in Texas approved an 
amendement providing that the 
credit of the State cannot be. 
pledged for bonds issued for con- 
struction of toll highways. 

North Dakota voters defeated 
two measures which sought to 
raise additional highway building 
revenues. 

One of the rejected proposals 
would have made 1 cent of the 
State’s gasoline tax nonrefundable 
when used for agricultural pur- 
poses and would have dedicated 
revenue from this tax exclusively 
to maintenance and construction of 
farm-to-market roads. 

* + * 





TH other proposal would have| Mechanics Get Raybestos Sales Tips— 


earmarked all State sales tax 


A service-sales meeting held in Fitchburg, Mass., by Christie & Thomson, Inc., Ney 


proceeds from the sale of personal | England jobber, was attended by 60 mechanics. The program, which was planned by 
property intended for highway use, | ine Raybestos division of Raybestos-Manhattan, Inc., covered methods of increasing 


such as cars, trucks and accesso- 
ries, for use in matching Federal- 
aid money for roads. 


An amendment to bar the use of | ses manager of Christie & Thomson. 


State funds in financing the con- 
struction of toll roads extending! 
into more than three counties was | 
defeated in Florida. 





Mexico Expects 125 Cars 
In Fifth ‘Run for the Rio’ 


MEXICO CITY.—This city is a 
beehive of the world’s fastest cars 
as arrivals for the Fifth Pan- 
American Road Race pour in. Driv- 
ers, team captains and pit crews 
are working feverishly to make 
permitted revisions in the cars and 
to map a course for the best pos- 
sible speeds. 


Several numbers, earlier re- 
served for entries, have not been 
filled with cars and drivers, so 
the complete roster of cars that 
will toe the line at southern 
Mexico’s Tuxtla Gutierrez Fri- 
day morning (Nov. 19), is not 
known, but at least 125 are ex- 
pected. The cars will “run for 
the Rio” north through Mexico, 
winding up at Ciudad Juarez on 
Nov. 23. 

Fords, entered in the special- 
series stock category, lead all other 
makes with 20 entries. Lincolns are 
second with 14, entered in the 


|large stock class. Alfa-Romeos, 


Italian-made stock cars, number 12 
for third place, and Dodges, small 
stock class entries, are fourth with 
10. 


By F.LA. classes (Federation In- 
ternationale de l’Automobile), pres- 
ent entries are as follows: Large 
sports class, 17; large stock class, 
26; special series stock class, 43; 
small sport, 11, and European 
stock, 16. 

Buick, with seven, is the closest 
competitor to Lincoln in number of 








Ross Appointed Buick Dealer— 





Congratulations are extended to Sam Ross (right) by G. R. Durham, Buick zone 
manager, on the opening of Ross Motor Car Co., North Bergen, N. J. In center is 


E. A. Williams, district manager. 


entries in the large stock class. In 
addition, there are three Cadillacs, 
a Packard and a Chrysler. Earlier, 
it was reported that five Chryslers 
had been entered, but only one, 
driven by Bob Korf, is listed for 
starting day. 


In the small stock class, Ford 
is followed by Dodge with 10 
cars, Chevrolet with nine, Stude- 
baker with three, and Plymouth 
and Hudson Wasp with one each. 


In the large sports class, six 
Ferraris lead the entries. Three 
Kurtis-Krafts, two with Lincoln 
engines and one with a Nash en- 
gine, are second. Others include 
two Jaquars, two Austin-Healeys, 
one Chevrolet Corvette, one Pack- 
ard Special and Ak Miller’s home- 
made hotrod. 


A late addition to the large 
sports class is a Pegaso Spider, a 
Spanish-built car noted for speed, 
style and high price. Great interest 
has been shown in the entry, which 
will be driven by Joaquin Palacio 
and Celeso Fernandez. 

German-built Porsches lead the 
small sports list with six. Two 
other makes complete the field— 
three Oscas and two Borgwards. 

European stock-car entries are 
led by Alfa-Romeos. Other cars 
include three Volkswagens and 
one Borgward. 

Prizes this year total $117,200. 
The large sport and large stock- 
car classes will pay $16,000 for first 
prize. Winners in the small sport, 


© special stock and European stock 
|| will get $4,000. 


Winners of each leg will receive 
$400 in the large sport and large 
stock classes, and $120 for the 
other categories. 


Special prizes also have been 
offered for the “best qualifying 
Mexican entry” in each division by 
Compania Comercial Cacuum, S. 
A., Mobiloil of Mexico. 


Minneapolis to Get 


New Ford Depot 


DEARBORN.—Ford Motor Co. is 
completing purchase of a 12-acre 
industrial site at St. Anthony Blvd. 
and Marshall in Minneapolis as a 
location for a new parts depot, 
Earl G. Ward, parts and accessor- 


ies operations manager, Ford di-|- 


vision, announced last week. 


Ford plans to erect a parts depot 
warehouse and office building of 
approximately 150,000 square feet 
facing on St. Anthony Blvd. The 
depot will accommodate the Ford 
division district sales offices as well 
as the staff of the new parts depot. 
Completion of the structure is 
expected in a year’s time. 




















sales and improving customer relations. From left are Anthony D'Andrea, chief servic 
instructor of Raybestos; Carl Carlson, Raybestos sales representative, and leo Rya 

























Avis Officials Gather in Toronto— 

Attending convention of the worldwide Avis Rent-A-Car System in Toronto we 
{from left) Warren Avis, president; Rudolph. Staeps, of Scandinavian Airlines; nti 
ette Lazou, director of foreign division agencies, and Frank Shirley, general e 

















Foreign Students at Auto-Lite School— 


Nearly half of those registered for the current two-week class in automotive 
trical service at the Electric Auto-Lite service school in Toledo are from outside i 
U. S. Instructor Bill Selb (standing left) explains the fundamentals of the di 
to students from Israel, Finland, Canada, Ecuador, Hawaii, Honolulu and 














































Dodge Family Holds Its Own Preview— 

W. C. Newberg (right), president of Dodge, extends an invitation to 
Farden, grinder operator, and his three sons to an open house for Dodge 
end their families. Approximately 70,000 persons took a look at the new 
this special employe preview. 

































"WASHINGTON. — It appeared 
“jast week that the pending Senate 
tate Commerce subcommittee 
y into new-car bootlegging 


ss convenes Jan. 5. 


TSELLEE iaiae area 


being offered on used-car 
New Jersey and Missouri, 
athe told Automotive 
that action in the near 
nevertheless seemed un- 


said that in view of the lack 
time, the McCarthy censure 
ings, the approaching holi- 
season and the changed politi- 


















































_ special machine simultaneously 
% hydraulic fivid passages in the 
piston body for Chrysler Corp.'s coaxial 
wer. ing units. Prior to drilling of 

il holes, the piston body has been finish- 


ground on its inside and outside diam- 


of Chryslers, 
tos to Carry 

















4 ™ YTON, Mich. Approxi- 
atel: two-thirds of all 1955 Chrys- 
ep and DeSoto cars will be equip- 

@ with coaxial power steering, 


to M. E. Trueman, works 
of Chrysler Corp.’s plant 


; also said that power 
steering is finding increasing favor 
with owners of Dodge and Plym- 
outh cars. 

Power steering is standard 
t throughout the Crown 
a. 3 and Custom Imperial 
lines. In the 1955 Plymouth, an in- 
power-steering unit is 
as optional equipment. 
ion of the coaxial units 
at the Trenton plant last 
os According to Trueman, 18,- 
Units were installed on 1954 
and DeSoto cars. Nearly 
00 units already have been 
for 1955 cars, Trueman added. 





ie 


Booster Pumps 
For Chevrolets 


.— New combination fuel 
@ Yacuum pumps for 1955 Chev- 
Cars were announced last 
by the AC Spark Plug di- 
‘of General Motors. 


ree. en 


to dealers as complete 
iges containing all lines, fit- 
® and installation instructions, 
tena dealers to convert 
be the factory-installed single 
the combination type. 
S listed these advantages of the 
mination fuel and vacuum 
pump: 
& driver can vary the wind- 
per blade speed to suit 
conditions, from driving 
Wy snow. 
e blade speeds permit 
ir to select the most “com- 
on as regards his own 
riving practices. 
* Operation is silent, with the 
Mounted on the engine. 
‘wate Pumps are available ‘both for 
_ and V-8 engines. 


Ree re cere ae 






























Said the new types will be| | 
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70 ably Till After First of Year .. . 


mate Bootleg Probe 
lay Be Delayed 


cal complexion, it probably would 
be decided to let the matter ride 
until after the first of the year. 
Should the issue be raised again 
in the new Congress, the Senate 
Interstate Commerce Committee 
would be headed by Senator War- 
ren Magnuson, Washington Demo- 


crat. 

Subcommittee No. 6, the business 
and consumer interests group, 
which would make the investiga- 
tion, would be headed by Senator 
Mike Monroney, Oklahoma Demo- 
crat, instead of Senator William 
Purtell, Connecticut Republican. 


offered in the House, approved 
and referred to the interstate 


Many Capitol Hill observers be- 


| lieve that the same proposals made 


in a Democratic Congress would 
receive quicker and more decisive 
action than accorded by the Re- 
publicans. 

It was understood that Senators 
Purtell and Monroney might get 
together this week for a confer- 
ence on the pending Senate in- 
quiry, but no official action of 
any kind had been taken up to 
Automotive News press time last 
week. 

Ever since appointment of the 
Purtell committee by Senator John 
Bricker, Ohio Republican, after 
failure of the Dirksen, bill and the 
strangling in his° committee of the 
Crumpacker House-approved meas- 
ure, the details of pushing the auto 
inquiry have been in the hands of 
Robert L’Heureux, committee 
counsel. 

L’Heureux was out of the city 


action is unlikely. 

Meanwhile, NADA’s planning 
committee held a session here last 
week to plan future activities, but 
it is understood that bootlegging 
legislation was not on the agenda. 
Earlier the two NADA head- 
quarters councils — senior and 
junior — held joint sessions with 
Executive-Vice-President Frederick 
J. Bell to map programs for the 
next convention. 

These councils are made up of 
department heads, who meet 
with Bell each morning, and 
middle management men whose 
Py it is, according to Bell, 


council as to how all may do a 
better job.” 

Without confirmation from 
NADA, it seems reasonable to as- 
sume that the association’s next 
moves on Capitol Hill were con- 
sidered. 

However, if there is any probe 
of the automotive industry between 
now and Jan. 1, it probably will 
come from either the Department 
of Justice or the Federal Trade 
Commission—or both. 





Superior Offers New Floral Coach— 


Shown for the first time at the Seattle convention of the National Funeral Directors 
Assn. was a new coach manufactured by Superior Coach Corp., Lima, O. Named the 
Floral-Coach, it provides an unobstructed view of the floral arrangement, yet protects 
the flowers in inclement weather. The coach is mounted on a Cadillac chassis. 


CHICAGO. — Automobile exhaust 
may be the major cause of smog 
in the Los Angeles area, according 
to W. L, Faith, deputy director and 
chief engineer for the Southern 
California Air Pollution Founda- 
tion. 

Speaking before the Midwestern 
Air Pollution Prevention Assn. here 
last week, Faith said “there is evi- 
dence that automobile exhaust is 
the No. 1 culprit in our atmos- 
phere.” He added, however, that 
“this has not been proven to our 
satisfaction or to that of a ma- 
jority of technical men.” 

Faith said that when evidence 
first was uncovered that hydro- 
carbons might be responsible for 
the eye-stinging smog, control 
measures were taken and hydro- 
earbon emissions from oil refineries 
were reduced 

“But later,” he added, “it was 
found that even larger amounts 
of hydrocarbons were emitted in 
automobile exhausts.” 

The foundation is studying the 
constituents of automobile exhausts 
and the effect which each con- 
stituent has on smog formation, 
Faith said, so “we can have a 
control available” if the exhaust is 


Utah Curbs Sale 
Of Out-of-State 
Cars at Auctions 


SALT LAKE CITY. — A Utah 
auction firm cannot legally sell 
cars consigned to it by out-of-state 
dealers, Attorney General E. R. 
Callister has ruled. 

Arnold C. Randle, director of the 
Motor Vehicle Dealers Administra- 
tion, upon receipt of the ruling, 
notified Salt Lake auctions that 
they must discontinue contracts 
which violate this rule. 

The attorney general ruled that 
in order for such contracts and 
sales to be legal, the consigning 
out-of-state dealer will have to ob- 
tain a license to do business in 
Utah. 


Oldsmobile for Van Devere 


Van Devere, Inc., 225 BE. Ex- 
change St., Akron, has been named 
an Oldsmobile dealership. 





Anderson Motors Ovens in Boise— 

A new Studebaker dealership in Boise, Id., is Walt Anderson Motors. Walt Ander- 
son, senior partner, has been associated with Studebaker dealerships in Boise since 
1926. He will be service manager. Chuck Anderson will be sales: manager, and 
Richard Anderson, head of the mechanic division. 


Exhaust Hit in Smog 


Researcher Says Evidence Points to Cars 
As the Major Source 





proved a major contributor to 
smog. 

The automobile and petroleum 
industries are- presently carrying 
on exploratory work in this direc- 
tion, Faith said, and a report will 
be completed early next year 
analyzing the contribution made 
to Los Angeles smog by hydro- 
carbons, nitrogen dioxide, carbon 
monoxide, small particles, sulfur 
dioxide and aldehydes. 


To Honor Mrs. Kettering 

YELLOW SPRINGS, O.—A new 
library being erected at Antioch 
College will be named the Olive 
Kettering Library as a memorial to 
the wife of the donor, Charles F. 
Kettering, General Motors research 
consultant and longtime friend and 
trustee of the college. 










years, 
modern plant on Conner Ave. 

Moving of Packard’s car-building 
operations was accomplished in less 
than 60 days. More than 6,000 truck- 
loads traveled from the boulevard 
plant to'the Conner plant. Involved 
was the transplanting of three 
miles of conveyor lines, 5,000 tools 
—some weighing as much as five 
tons—secores of hoists and other 
equipment. 

Accomplishment of the final as- 
sembly line transfer to the Conner 
plant brings Packard’s final-assem- 
bly and body-making operations 
under one roof, promising substan- 
tial manufacturing economies. Since 
1941, Packard had transported bod- 
ies from the Conner plant to the 
boulevard. 

A company official said produc- 
tion will rise steadily in coming 
months. When full output is 
reached, it is expected that 10,000 
employes will be on Packard pay- 


‘|rolis for combined automotive and 


defense operations. . 


About 9,000 people were employed 
by Packard at peak levels of oper- 
ations in 1954. 

Packard plant facilities on the 
boulevard are being rearranged ac- 
cording to current and long-range 
diversification plans and future de- 
fense production assignments. 





Chicago Hails Early Show 
As a Sales Booster 


CHICAGO.—Officials of the Chi-;as “Traffic Safety Week” in Chi- 


cago Automobile Trade Assn. pre- 
dicted last week that their 1955 
Automobile Show will be the “sell- 
ingest” show in their history be- 
cause it has been advanced.to Jan- 
uary from its traditional March 
date. 

Since World War II, the Chicago 
show has been held in March. The 
1955 show, however, will be held 
Jan. 8-16. 

Earl T. Zweifel, CATA president, 
said, “We think the change in dates 
will be a tremendous stimulus to 
greater sales and attendance.” 

The show’s exhibits, sponsored 
by 18 car makers, eight truck mak- 
ers and 42 engineering, accessories 
and parts firms, will occupy two 
floors of the International Amphi- 
theatre here. Edward L. Cleary is 
show manager. Jerry H. Cizek is 
show chairman. 

To help arouse interest in the 
show, Mayor Martin H. Kennelly 
has issued a proclamation desig- 
nating the nine days of the show 


Insurance Tips 


Book Counsels Motorists 


In Accidents 

NEW YORK.—“Don’t admit you 
were to blame for an auto accident. 
Don’t be overfriendly with the 
claimant. Don’t tell the claimant 
your policy limits. Don’t encourage 
any ‘friendly’ suits against you by 
relatives or others.” 

This is some of the advice con- 
tained in an information-packed 
book, “You and Your Car Insur- 
ance,” written by George S. Cough- 
lin, an attorney, and Joseph J. 
Schneider, an insurance adjuster. 

Prepared for the average motor- 
ist, this 192-page book is divided 
into two parts—auto insurance and 
auto accident claims. 

The authors also explain how the 
amount of loss from an accident 
is determined, when a lawyer 
should be consulted, how to deal 
with adjusters and what factors 
help or hinder a claim. 


cago. 

Entertainment for the show will 
consist of a 55-minute musical and 
a A mae show in which a queen 

will be selected from 20 community 
contest winners. 


10 Auto Officials 
Help Study Cut 
In Paperwork 


WASHINGTON. — Frederick J. 
Bell, NADA executive vice-presi- 
dent, has appointed 10 automotive 
officials to the automotive parts 
and sales subcommittees of the 
Hoover Commission task force on 
paperwork management. 

Former President Herbert 
Hoover, chairman of Commis- 
sion on Organization of the Execu- 
tive Branch, said the task force 
will study the large volume of pa- 
perwork required of corporations 
and small firms by the U. S., with 
the aim of reducing it. 

Appointed to the subcommittee, 
of which Bell is chairman, were 
Edward A. Sahli (Chevrolet), 
Beaver Falls, Pa.; Foster W. Tal- 
bott (Ford), Baltimore; J. F. Cous- 
ins, NADA controller; R. L. 
Breeden, Breeden Motor Co., Roa- 
noke, Va.; Mark R. Chenowith, 
Jarman Motors, Baltimore; Ray 
Miles, Mid-Town Motor Co., Nor- 
folk, Va. 

Simon C. Kelly, Western Auto. 
Supply Co. Kansas City; W. W. 
Marsh, National Assn. of Independ- 
ent Tire Dealers, Washington; A. 
Leftwich Sinclair jr., ar am Inc., 
Washington, and P. Tracey, 
Firestone Steel riceccel Co., 
Akron. 


AD TISEMENT 


QUICK CHANGE 
LICENSE PLATE 
FASTENERS 


Fits All 
Cars 


‘© Usual Distributor Discounts 


PACIFIC COAST PRODUCTS 
5614 Venice Bivd., Los Angeles 19, Calif. 
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| Longest, Lowest, Roomiest: 
'...most powerful ever built ! 
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The Ford Customline Series features The Ford Station Wagon Series in- The Ford Mainline Series, like all new 
distinctive bright-metal trim, two-tone cludes 5 new body styles with two doors Ford lines, features Thunderbird Styling, 
interiors, sofa-wide foam-rubber seats or four . . . seats for six or eight. All Trigger-Torque performance and Ford's 






and rich new upholstery. convert to cargo-haulers in a jiffy. new Angle-Poised Ride. 
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No car will be newer than Ford in ’55 . . . because the 55 
Ford is totally new, everywhere you look! 


Beautiful new styling takes its cue from the distinctive 
Thunderbird. 


Completely new bodies rest on all-new, stronger chassis. 
Interiors are the most spacious ever . . . tailored in rich new 
fabrics never before offered in any car. And . . . there are 
four distinctive lines . . . sixteen body styles all told! 


For 1955 Ford offers two brilliant new V-8's . . . the 
162-h.p. Y-block V-8 and the 182-h.p. Y-block Special V-8 





(optional with new Speed-Trigger Fordomatic on all Fair- 
lane and Station Wagon models). Both engines have the 
split-second responsiveness of Trigger-Torque performance! 
There’s a more powerful 120-h.p. I-block Six, too! 


What does this mean for Ford Dealers? It means that 
Ford Dealers, with this TOTALLY new ’55 Ford, now offer 
the most complete line in Ford's history . . . more models, 
with more of the features buyers are anxious to have. In 
fact, Ford Dealers can now provide the right car for almost 
all of today’s buyers! 


Another reason why 
its GREAT to bea 


FORD Dealer ! 


FORD Division of FORD MOTOR COMPANY 


The Crown Victoria is one of six new 
Fairlane body styles. All feature color- 
keyed interiors, original new uphol- 
stery fabrics and ultra-modern exteriors. 
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Car, Truck Output Estimates 
ge 
By Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
noes Same yeaes Nov., 4 . , 
ps ba ae bi onthe 7. 14 Nov. v.13, 
AMERICAN MOTORS 1,580 rr 1,580 3,160- 194,736 eas 
ONO vsti caconcicy spss ccerosv., gedaan BNE oii hppa: 70,386 28,026 
Ric sahtjncpubhnos’ ... 1,580 2,109 1,580 3,160 124,350 58,992 
CHRYSLER CORP. 19,300 23,912 17,677 36,877 1,119,044 528,904 
Chrysler ou... cu 2,800 2,947 2,454 5,254 148,836 77,029 
DeSoto ............... 2,100 2,896 1,758 8,858 113,896 52,672 
Dodge 4,800 6,812 5,268 10,068 271,407 104,197 
Plymouth .........00 2... 9,500 12,257 8,207, 17,707 589,906 295,006 
FORD MOTOR .. 28,250 33,564 17,598 40,843 1,884,312 1,423,221 
Ford. ............. . 21,150 27,970° 16,168 387,918 1,066,496 1,168,356 
Lincoln ..... 630 240 580 1,210 35,485 82,140 
Mercury .... She 870 5,354 845 1,715 282,881 222,725 
GENERAL MOTORS .. 62,880 28,495 52,820 115,700 2,582,368 2,409,878 
Buick. ....... . 11,300 6,668 7,012 18,312 470,756 449,002 
‘Cadillac 2,860 2,567 2,100 4,969 94,777 102,453 
Chevrolet ..... 31,900 6,548 27,861 59,751 1,345,714 1,185,919 
Oldsmobile ........... 8,820 6,946 6,574 15,894 297,318 369,495 
Pontiac ...... 8,000 5,766 9,274 17,274 373,808 308,000 
KAISER MOTORS 200 357 24 224 61,962 15,552 
IR i. sasistnad occoteg a Neeene Be aes cio 21,470 5,803 
Willys .. Ge es svceseks 24 224 40,492 9,749 
S-P OORP. ..................... 3,740 8,812 3,333 7,068 245,070 98,459 
MUL icisiss.-.. s.ocdeby Spumscuaees Oe Sok Ada 15,322 25,265 
Studebaker ................. 8,740 3,717 3,383 7,068 169,748 78,194 
Total Cars, U. S. ...... 110,850 93,522 98,027 203,872 5,587,492 4,563,032 













6,720 

RE: cb sasaseadtilga vids ines pieces 1,210 471 1116 2,826 98,509 67,008 
INTERNATIONAI. ...... 1,605 2,360 1,550 3,155 108,007 82,195 
MACK 170 196 163 333 10,289 6,017 
STUDEBAKER. ......... ORO: ck... 642 1,182 31,372 13,058 
WHITE 225 214 225 450 = 12,575 9,302 
WPAN (nssicaninte ss sanisssesices 1,985 1565 2,024 3,959 76,150 64,233 
MISCELLANEOUS 105 212 101 206 4 8= 12,896 4,275 

Total Trucks, U. S... 20,180 17,997 19,710 39,840 1,065,249 878,097 





Total Cars, Trucks, 








Bia MG sade exicausobtncasdices 130,980 111,519 112,737 248,712 6,652,741 5,441,129 
Total Cars, Trucks, 

Camada ............06.... 3,735 3,940 3,519 7,254 415,801 314,445 
Grand Total, 


U. S. and Canada.. 134,715 115,459 116,256 250,966 7,068,542 5,755,574 


Sic saastme lilting accaltcasecseienctaneitcaegarceeeeataeee 
*Hevised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 
A.B.: All U. 8. totals include cars and trucks for military orders. 


AMC to Cut Rambler Price, 
Seeks 1,000 More Dealers 


(Continued from Page 4) 





ideas, and (Raymond) Loewy, 
Studebaker stylist, admits using 
their approach.” 

American Motors is aspiring for 
a “two-way dealer relationship,” 
with increased emphasis on use of 
dealer councils, Romney said. He 
declared that Roy Abernethy, new 
AMC sales vice-president, is explor- 
ing the entire question of dealer 
standards, and conceded that Nash 
had been “slow” to make full ad- 
vantage of the dealer council as a 
way of communication with deal- 
ers. 

* ” * 


OMNEY and N. K. VanDerzee, 

Hudson sales vice-president, 
exuded market optimism in their 
appearance before dealers and 
newsmen in the Hast and Midwest 
last week. 

The AMC president - chairman 
predicted that at least a third and 
probably half of the nation’s car- 
owning families would own two or 
more cars within the next 10 years. 

VanDerzee looked for a “new- 
car buying splurge” next year as 


a result of declining unemploy- 
ment, 1955-model styling im- 
provements and major road- 
building projects across the 
nation. 

The Hudson sales chief joined 
Romney in laying heavy stress on 
the growth of suburban areas as 
a mounting auto market impetus. 
All of California and the cities 
of Atlanta and Baltimore are “par- 
ticular high spots” in. the car sales 
outlook, VanDerzee said. 

* 7* * 

HE 100-inch-wheelbase Ram- 

bler cars, said Romney, are de: 
signed “to fit modern living” in 
terms of the requirements of su- 
burban expansion. The 1955 Ram- 
blers will go on dealer display next 
week. 

In Washington, Romney again de- 
clared that mergers with other auto 
manufacturers were beyond the 
realm of current consideration. He 


flatly said that AMC would need 


no legislative help from Congress in 
the ’55, 56 and ’57 sales races. 





eh See 
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110,850 Cars Built in 7 Days... 


Weekly Output Nears 
High for the Year 


(Continued from Page 1) 


estimates, were 110,850 cars, 


Truck turnout amounted to 20,- 
130 units, increases of 2.1 percent 
over the week earlier and 11.6 per- 
cent over the like week last year. 

Twelve of the 18 car makes in- 
creased output last week. Only 
Dodge, Nash, Pontiac, Hudson, 
Kaiser and Packard did not. The 
latter three were Bot in production. 

* 


1 biggest hikes last week were 
posted by Ford division and 
Chevrolet, both of which scheduled 
heavy Saturday work. Ford oper- 
ated all ‘its plants. 

Chevrolet stretched its lead 
over Ford further, however, since 
Ford still is working up its 
schedules following model 
changeover Soe Chevrolet is 
now in the clear. Chevrolet so 
far this year has produced 1,185,- 
900 cars to Ford’s 1,168,300. 

Car makers, who last week went 
way ahead of their output for 
many months, include Studebaker, 
highest since December; Chrysler 
Corp., tops since January; Cadillac, 





most since April, and Chevrolet, 
highest since May. ‘ 

NOTHER firm Which will add 

its weight to 1955-model pro- 
duction this week is Packard, 
which reopens today (Nov. 15) 
after being down for two months 
to shift its final assembly lines to 
a new Detroit plant. 

Chrysler Corp. now has 


it- earlier. 


Automotive Warehousers 


To Hear Monoply Talk 


CHICAGO.—Featured speaker at 
the national convention of the Au- 
tomotive Warehouse Distributors 
Assn. on Dec. 5 will be George J. 
Burger, vice-president for legisla- 
tive activities of the National Fed- 
eration of Independent Business. 
The parley will be held at Chicago’s 
Conrad Hilton Hotel. 

Burger’s address will be based on 
information through a recent na- 
tionwide tour, and im titled “The 
Increased Monopolistic Trend in the 
Automotive Field.” 





model output next month, while 
date has been, set by Kaiser. 


T= Big Three last week a 
counted for 95.1 percent of t 
car total, compared with 94.7 
the week earlier. General Mots 




































Motor, 21.0 percent, versus 18.9 5 
cent, and Chrysler Corp.,’ 17.4 


Truck makers who boosteé 
schedules last week were Diy 
Dodge, Ford, GMC, Internation 
Mack and Reo—seven out of 13, 

Diveo returned to produc 


after a week of inventory 
* oe * 


Canadian Output 
a Corp. upped 
schedules last week and caus 
Canadian output of cars and trix 
to rise slightly. Production 
week was estimated at 3,735, 
pared with 3,519 in the prec ed 


Canadian output so far thig yi 
amounts to 314,445 vensee, a2 
percent decline from last y : 





- - Classified Want le e- 


FOR RATES, ETC. 


AUTOMOTIVE NEWS 





HELP WANTED 


NEW CAR SALES MANAGER. A real 
opportunity for the right man. You must 
have experience in all phases of new car 
merchandising coupled with ability to 
manage a large sales force. We have the 
leading product and facilities which have 
made us the leading Chevrolet dealer in 
Ohio. Top salary based on quaiifications 

and sales results. Write in your own 

handwriting, giving age, qualifications, 
and experience. Box 4306, c/o Automo- 

tive News, Detroit 26. 


MANAGER—ONE WHO IS aggressive and 
capable of managing all phases of a 
medium sized Chrysler-Plymouth dealer- 
ship. Located in northern New Jersey. 
One who can train and manage small 
sales force, make used car appraisals 
and close deals. Salary open. Write stat- 
ing age, experience and present compen- 
sation. Box 4295, c/o Automotive News, 
Detroit 26. 


AUTO SALES MANAGER and assistant to 
owner. Capable of handling the daily 
problems of a volume operation. Must 
know how to make appraisals and close 
deals. A once in a lifetime opportunity 
for a qualified manager willing = make 
his home in the Washington, D. area. 
Box 4296, c/o Automotive one ‘Detroit 
26. 


DISTRIBUTORS WANTED. Exclusive dis- 


tributors wanted in most states to sell 
car dealers and gas stations popular car 
washing machine. Unit sells for $595 and 
is a high quality product which has 
proven customer satisfaction. Large year-" 
ly earnings to right person or 
firm. No investment or deposits required, 
but applicant will have to be able to 
finance easy payment plan to customers. 
For further information, write or wire 
McGee National —- Corp., 2142 K St. 
N. W., Washington, D. C. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS' READERS 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 


SEE NEXT 


or 


HELP WANTED 


AUTO SEAT COVER SALESMEN. Excel- 
lent opportunity for salesmen calling up- 





LARGE TRUCK MANUFAC- 
TURER INTERESTED IN 
LOCATING SALES 
EXECUTIVE 


Experienced in dealer develop- 


ment and particularly in closing 
open points. Good future op- 
portunity for right man who can 
prove ability. 


Box 4320, c/o Automotive 
News, Detroit 26 








GENERAL OR SALES MANAGER, now 
with a Lincoln-Mercury dealer as general 
manager in New England, wants to make 
a change. 20 years’ experience as sales 
manager, used car and truck 


PAG 







AMBITIOUS, ENERGETIC, 
with the how, wants 
“Big ‘vhree’’ as 













P 

. Married, two children 
furnish best of references as to bh 
ability and integrity. Prefer sc 
western states with a population, of 2 
000 or larger. Want to make co 

with dealership before first of 
terested only in proven established 
wae — 4312, c/o Automotive 









































prove my ability. V. ‘ 
KRunion Ave., Fort Wayne, Ind. 
WANTED—FAST MOVING product 
perienced manufacturer’s agent in 
ness for 20 years. Mid-west r 
Write Box 4307, c/o Automotive 
Detroit 26. 
MANAGER OR NEW car manager. 
qualified. Can handle complete o 
for inactive or partially inactive 
Prefer southeast. Chester Edwards, @ 
McRorie, Lakeland, Fla. (Tel. 67-741 
sALES MANAGER—LONG ISLAND, 
vicinity. Married, sober, 
strong closer, hard worker, 
Know new, used cars and 
. Fine references. D 
operate as directed. Box 4308, ¢/0 
motive News, Detroit 26. 0 
AGER — CO 


manager. 
Age 45. Box 4319, c/o Automotive News, | jepm 


Detroit 26. 


ja-canichgeamenrenenneranstiiinettnlinesmneeiitng ahedbin uaesnniiaiaiiadial 
GENERAL OR SALES MANAGER. Have 
sold my dealership and will be available 
on or about Dec. 1. 24 years’ well- 
rounded experience in® automotive busi- 


years; very su op- 
era ip since 1948. Married; 
44 years of age. te, 

eastern or central U. 8. Will accept the 
challenge of building strong iP. 


in’ Salary and 
pensation = Box 4280, e/o Amtumatiee 
News, Detroit 


aan SER SOUNG , AGGRESSIVE, auto- 
motive executive desires position as gen- 
eral or sales manager with forward look- 
ing dealership. Qualifications include 
extensive experience in finance and credit 
as well as wide knowledge of public re- 
lations and advertising; sound business 
judgment and the ability to get things 
done. Can offer factual information to 
show past history of hard work and con- 
sistent success. Location not important. 
Your reply will be held in complete con- 
fidence and answered {| tely. Box 
4311, c/o Automotive News,, Detroit 26. 











ccnishnena and production 
shop practice. Minimumesalary 95 
Box 4309, c/o Automotive News, © 
26. 

MEXICO AND CENTRAL 
fied 


special 
November 15th for automotive, & 




















ences. Mexico City resident. sont 
ae Automotive News, Detroit 26. =i 
ED CAR MANAGER or owner 
"Over 15 years experience, o- cope Pt 
in today’s market, 
paeee willing to relocate "after 
or 90 day trial. Contact Alex 5! 
1643 Northwood Drive, Cincit 
Ohio or phone Popiar 2157. 
ACCOUNTANT (FEMALE). Tea 
experience in G.M.C. accoun' 
relocate in Mi xcept in B 
Call Grand Rapids, Mich. GL. 


DEALERSHIPS AVAILABLE __ 
DBA RSHIP NOW HANDLIN 
baker one of Long Isiand’® 
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ANNOUNCEMENT— 
A Special Report 
For All Dealers on 
FACTORY-DEALER RELATIONS 
And Over-Production 
Every dealer should read this searching 






























miles up Warrior River and 73 miles 

River. It is 52 feet deep at 
is. Making new industrial sites. 
States Paper Corp. has just pur- 
1,550 acres to build a paper mill 











employing 1,600. Trade area includes analysis of ‘oblems with factories, how 
towns. James Stewart Webb, P.O. to deal with them in coming " t- 
r dog" year. Don't jet YOUR investment 


DpWkST DEA P HANDLIN 
Girysier and Plymouth in small town in 
industrial and farming area. This 
live deal of about 100 cars per year. 
over 65 wishes to retire. You can 
for inventory with no blue sky. 
or buy real estate your choice. 
confidential. Box 4300, c/o Auto- 
motive News, Detroit 26. 
MOTORS DEALERSHIP in 
Texas within 40 miles of million popula- 
tion, Géod deal with very low overhead. 
Qwner going into larger deal. Less than 
will handle complete deal. Box 
4301, ¢/o Automotive News, Detroit 26. 
San er "nama, 43,000 pope: 
I New Eng , 14, popula- 
trading area 40,000. Buildings, 
service station. Lo- 
. Poor 
reason. “Box 4302, c/o Automotive 


go down the drain. 
Order Your Copy Today 
$3.50 Postpaid 


MARKET RESEARCH SERVICE 
20 W. 9h St. Kansas City, Mo. 








* 













STOP A. F. A. LOSSES 


Our booklet explains a simple time saving 
method of accurately handling A. F. A.'s 
$5.00 Postpaid 
A.F.A. Box 113, Newtown, O. 












PARTS FOR SALE 






















units a year. $15,000 will han- 
Box 4303, c/o Automotive News, 
Detroit 26. 

SALE OR LEAS obile deai- 

» building located in Conneaut, Ohio. 
amen immediately. Population 15,000. 
g¢@- Plymouth franchise available. 
Box 4305, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS WANTED 

FREE’ HICAGO or vicinity. 
Young, aggressive dealer wants to buy 
into dealership with purpose of eventu- 
ally acquiring entire deal to best tax 
advantage of present owner. Will hold 
replies strictly confidential. Box 4297, c/o 
Automotive News, Detroit 26. 


eT 

GENERAL MOTORS, SINGLE or dual, 
dualed with Cadillac. 100 to 250 
Have ample capital and factory 
assured. Prefer location in 
states, but any location 
dered. Replies strictly confi- 
4298, c/o Automotive News, 





» Autom 


All Other GM Parts Also 
UP TO 50% DISCOUNT 
Extra Discount on Special Phone Orders 
Fast—Direct—C.0.D. Service 
Largest Buick Parts Dealer in U. S. 


GORDON BUICK 


1000 S$. Wabash Av., Chicago, Ili. 
Phone Wabash 2-1030 


Fi 





r 





it 
ee 


PACKARD PARTS 


‘Gies onee rune Penn, Would 

or northwestern Penn. Wou 

consider buying interest in ee AT DEALER cOosT 
agency with view to eventually acquiring 

control. Box 4299, c/o Automotive News, Fast C.0.D. Service 


TERMAN MOTORS 
262 Ashiand Road Mansfield, Ohio 
Phone 8159-6 
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CASH FOR GM, Chrysier 
Ford franchise of any size. 


: 





CARS FOR SALE 





SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords and 


Ate you reaching the point in your business 
where you are thinking about retire- 
bly within the next five years— 
you have not reached a decision as to 
of your - business and iu 
3 —— retirement ra 


a eon ut: 

c 
ti Ges in associating myself on a 
basis with an establis dealer. Pref- 






ibly a GMC or Ford franchise. 
EB! am 36—well educated—8 years in the au- 
field. Extensive sales, rental, leasing 


Management experience with both cars 
Md trucks. Excellent accounting background 
knowledge of shop operations. 
$15,000 of hard earned money avail- 
t for equity investment in a sound deal 
‘Possess excellent personai and business 


You have a well established dealership 
@ younger man to take some of 
of your shoulders, please con-' 
t fox 4317, c/o Automotive News, Detroit 
and let's talk it over. 


ag 


AUCTION 


it’s New — I#'s Nice 
It’s Detroit's Finest 


WES COON 
AUTO AUCTION 
Grand River at Telegraph 
U. $. 16 and 24 
Every Thursday at 1 P.M. 
Carl Marker, Auctioneer 
AH checks guaranteed 
Kenwood 3-3090 










of 50,000 population. Located 
from Chicago, Most modern 
one year old. Can show sub- 
Profit for 1954. Will either sell 

property. Do not answer if not 
‘ to do same. Box 4316, c/o Au- 
News, Detroit 26. 


DEALER SERVICES 


























now — find 
fa: Obsalescence aul canton AUTO AUCTION 
is how this departnte” jhe, Year, ond TIM ANSPACH 


“Midway,” 20 


worth cost of i * . 


ie SePerts. No pick-up part time help. 
™ Detroit 27, Mich. WE 3-6445 


raion, alysis and testing of 





EVERY MONDAY... NOON 
ember of MEEBA. ond tee 





fe hee 


BUICK PARTS | pics. 
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CARS FOR SALE 


ATTENTION DEALERS !! 
SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery New 
SUY NOW — LOWEST PRICES EVER 
1950-1951 
Plymouths — Fords — Chevrolets 

: 1 to 500 


MORRIS FREEDMAN 
Sth & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 17-2300 SHERWOOD 7-1700 








DEALERS SAY 
Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Oldest in the Mid-West 
One of the Nation's Best 
Sale Ev Tuesdey 
12:30 P.M. 
OPEN ALL NIGHT MONDAY 


E 1254 Phone E 5209 
324 West Main Street, Fort Wayne, Indiana 
We Guarantee Checks 

Dealers Oniy 


NEW YORK CiTY's 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe because ail titles 


and checks are insured 
Every Tuesday 12:30 P.M. 
GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 


Auctioneers—David B. Spielman 
John W. Becker 





GRAND RAPIDS AUCTIONS, INC. 
On M2i—One a Re af Shope, 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M, Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill” Nagy 
“Michigan's Best" 

Phone: ARdmore 6-4720 








Kaiser-Willys Dealer 
9800 W. Greenfield Milwaukee, Wisconsin 





SHOP EQUIPMENT FOR SALE 


SAVE MORE 
THAN 50% 


i—Complete DeVilbiss paint spray booth, 
16’x24", Complete exhaust system (model 
N-1114). An exceptional buy! 

2—Addressograph, model 1950, complete sys- 
tem. Graphotype, two 70-drawer cabinets, 
one 30-drawer cabinet, counting wheel, 
15,000 frames. (Less than 1/2 price!) Still 
like new! 

3—Executone system, complete. Large master 
station, four small master stations, paging 
system and 18 2-way boxes. (Full details 
on request.) 

4—GRACO Lubrication equipment; two com- 
plete sets. 


5—Ten nearly new Weaver twin-post lifts. 
6—Complete dynamometer equipment. 
Write for details today! 


HALL-ROUSH. STUDEBAKER 
P. ©. Box 5302 Cleveland 1, Ohio 
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TOW BARS 
LEAD , IN SALES ia 
PERFORMANCE 
oe Meet 1.C.C. Requirements 
MOTO-MATIC 
TOW - GUIDE 
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SHOP EQUIPMENT FOR SALE 








aed 
Complete chair toe production paint BRAKE-MOBILE 
shop on sale. 
nie ie csnemy serey en || LOW e PILOT 
"Rotate Dura-Bake Oven 
Excellent values. Exceptionally low with Automatic Brake 


Going out of business—must sacrifice 










prices. 


Box 4318, c/o Automotive News, Detroit 26. Cannot Be Matched 
SHOP EQUIPMENT WANTED At Any Price Bes 
liner. Plsare write Bob Gillen Ford an Write Today for 


ANTIQUE CARS FOR SALE 
FOR SALE—i924 DODGE coupe, Brewster 





$50 














50-52 State St., Gallipolis, Ohio. iMustrated Catalog 


Factory Sales Division 
PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept’s. 


“Leaders in The industry” 
Since 1939 


coupe, Brewster 
green body with black fenders. Genuine 
Morocco leather upholstery, natural wood 
wheels. Approximately 50,000 miles. 
Looks and still runs like new. Box 4304, 
c/o Automotive News, Detroit 26. 


BE paid for the re- 
covery of a 1954 Ford custom tudor, 
motor No. U4GG-123768, color Kilarney 
green, Indiana license No. CN 9005. 
Driven by man calling himself Joseph C. 
Norris. Payments on the car are in de- 
fault. Contact General Finance Corp., 
455 State St., Hammord, Ind. 






TO SPEND ON LATE MODEL USED CARS 
Call - Write - Wire 
Also need pick up trucks 
Within a 300 mile radius of Pittsburgh, Pa. 


R. S. HENRY 


614 Sth Ave. New Brighton, Pa. 


Phone 7637 





= ee ______ 8 ___________ 5 ______________ 


of Earning $30,000 to $40,000 per Year 


NEW MASONRY PROCESS 


Franchises Now Available 


Lifetime masonry applied over siding, shingle, con- 
crete and cement block or stucco. Looks and wears 
like genuine brick and ledgerock, Insulates against 
moisture, heat and cold. Never needs painting. Pro- 
tected: territories. Franchise investment dependent 
upon size of market. For full particulars write— 


Life-Brik and Stone Co. 


8821 Fenkell Street Detroit 38, Michigan 



















ATTENTION: Men of Top Calibre Capable | 
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New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [] or Two Years $14 [] 
for which check is attached ["] or send bill [] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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Jobber [] insurance (7) Financial [1] Supplier 1) 
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ey oe. 


Here is a fact proven in Dealerships throughout 
America: | 
Porcelainized beauty sells more easily and 
offers greater customer satisfaction than any serv- 
ice you have to offer. Once a car is Porcelainized, 
the owner is wide open for other products, services 
and accessories. As long as an owner is proud of the 
appearance of his car, he will spend money on it. 
So the first duty of heads-up salesmanship is to 
sell the beauty only Porcelainize can provide and 


which can be provided only by New Car Dealers. 


HERE’S MORE PROOF OF PORCELAINIZE SUPERIORITY 





-.-- building constantly increasing service revenue 





When you feature and display Porcelainize 
service, you receive magnificent support. For 
Porcelainize stands alone as the only company 
using dynamic national advertising to direct 
customers into your Dealership for appearance 
service. . 

Figure the percentage of your nese absorp- 
tion of fixed expense. Determine what you want 
it to be. Then reach your goal by actively promot- 
ing Porcelainize as a service of first magnitude in 


building and maintaining increased revenue. 


When visiting the new car showings, look at the 1955 
models on display. You'll find that all the leading 
makes are Porcelainized because only Porcelainize 


excels in outstanding beauty. 











